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Medya ve teknoloji, insanlik tarihi boyunca birlikte evrilmistir. Tarihi olarak haber, sdzsel olan erken
dénemden endiistrinin radikal innovasyon donemine evrilmistir. Telgraf ve basili yayinin icadiyla, haber
bicim ve igerik olarak yeni bir yola girmistir. Sahneye internetin gelmesiyle haber, 6zellikle sosyal
medya alaninda bir kez daha degisime ugrar. Internet gibi teknolojik gelismelerin yardimiyla sosyal
medya, haber iiretimi ve tiiketimi siradan insanlar i¢in bir kamusal alan haline gelmistir. Fakat yalan
haber gibi olumsuz sonuglarda var. Bu nedenle sosyal medyanin giivenirliligi, medya ¢aligmalarinin
sicak bir konusu oldu ve bunun analize ihtiyaci var.

Bu ¢alisma, anket yontemiyle sosyal medya haberinin giivenirliligini ve 10 hipotezi test etmek igin
sosyal medya kullanicilari iizerinde yapilmistir.Bu calisma, 7 demografik ve sosyal medyanin 6nemiyle
ilgili 15 soruyu kapsayan bir anketle, 435 online sosyal medya kullanicisina uygulanmistir. SPSS
programinin katkisiyla anketten toplanan veriler, bir analiz yontemi olan Mann Whitney U, Kruskal
Wallis ve Spearman korelasyon testleriyle yorumlanmistir. Sosyal medyada habere ulasma nedeni, farkli
goriig ve yorumlar icin sosyal medya tercihi, internet ve sosyal medyada alternatif haberlere ulasma, ve
kendi goriisiine yakin haberleri ve kisileri tercih etme arttikga, medya haberlerinin giivenilirligi de
artmaktadir.

Anahtar Kelimeler: iletisim Teknolojisi, Haber, Internet, Sosyal Medya, Sosyal Medya Haberleri.
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INTRODUCTION

Historically speaking, human beings always need to exchange information and news for
many reasons. For this, they use many different mediums through many types of mediated
tools, which is created according to its historical stage. According to Innis (as cited in
Briggs and Burke, 2009, p. 6), media means the materials used for communication
constructing relatively durable substances. In this regard, historian Briggs and Burke
(2009) claim that news and information in the early stage had been depended on oral
culture but then by developing telegraph and printing machine, news and/or informational
media was revolutionized. Until contemporary period, the significance of communication
and its role has not been on the agenda. In the past, news could just be conveyed as fast
as a horse could run, a bird could fly or a ship could sail. For the beginning of “information
society", the good candidate is electric telegraph in mid-1800s (Compbell, 2004, p. 4). At
this time, the industrial revolution in many aspects was embarked upon at full speed that
no one could see like this before. It was not changing just communication technology
(CT) but its form and content as well. Walter Benjamin's (1969) famous “mechanical
reproduction” theory coincided with this industrial age. Production repeated itself
mechanically and then the art of production lost its aura. Also, mass media concept has
been used in the age of industry in which production model was fordism. It means that
repeated-itself production had a socio-economic system based on consumption which
even cultural production such as media was seen as a commodity to be sold to consumers.
After the era of mass media consumption, the Internet and social media came into picture.
Technological innovation in the media has changed media environment fundamentally,

especially news media. In this regard, history repeat itself again.

Even though the evolution of media news seems that technology has determined society,
if looking at whole picture, communication technology is just a part of social life, not
excluded from the other parts of society. It is a complex type of inter-connected sub-
system to be woven within itself. Human activity is based on composing a natural and
social environment, it is that the notion of base is of notably importance (Funch, 2011, p.
50). We have to eat and survive before we can enjoy leisure, entertainment, arts and so

on.



Media and technology have evolved together throughout history of mankind. Although
there is generally one-dimensional approach dominated in media theory that
communication technology determine media but normally it is multi-dimensional, multi-
disciplinary, inter-connected. In other words, they dialectically affect each other. In this
perspective, news historically evolves from oral in the early stage to the industrial era of
radical innovation. In this period as an informational source, news, by innovation of
telegraph and printing press, entered into a new phase in terms of content and form. News
is the owner’s prerogative to decide their business™ mission within the limits set by public
laws but there is no law mandate that news must educate the public (Bennet, 2012, p. vii).
It is just a private business for some experts, even more it is a commodity to make profit
for corporate media industries. With the coming of Internet at the stage, news gatherings

and dissemination is changing once more, particularly in the domain of social media.

By all this new development, news consumption is in a process of revolution and take a
new shape which is different from traditional news media that is prevailed by professional
journalism. On the contrary, social media information incorporates ordinary people
within the process. Technological advancement has given more diverse news to the
consumers that could not imagined before. News has been primarily given by social
media to news consumers at large. It is free of charge, gets into news so easy and supports
everyone to express their opinions publicly and share them as fast as a blink of eye. Social
media with Internet ubiquity proposes people the possibility to be exposed to news,
whether they deliberately seek out or not. Yet, some negative consequences of social
media news have been become the agenda of media scholars for recent years. In this

regard, analyzing of social media news for its reliability is so crucial nowadays.

Background of the study

The uses and gratification theory of media is used in this research as a theoretical
background. According to McQuail and Windahl (1993), people engage in activity on
their interest, behave their basic need and consume if it seems to be advantageous. This
theory puts audience as central and dominant, which is potentially explanatory to give
enough evidence about why new generation uses new media, especially social media.
There are different levels of Maslow’s hierarchy of needs (as cited in Yengin, 2015, p.

24). From this point, communication is also a basic need of people in order to express



their feelings and problems, interact with each other, understand their counterparts and so
on.

People need to be socialized. The reason why social media is popular is that people need
communication, to be informed and send messages to whom they want. This research
tries to find out why social media is so important in terms of people’s need and interests,
and the reason behind of its common usage. According to Rogers (1995), diffusion of
innovation has some particularity and similar patterns. These are; easy to use,
affordability, accountability and relative advantage which are the factors that new
technological devices are preferred by media consumers. In terms of the speed of news,
immediacy, diversity, participatory decision-making and the likes, social media has
distinct domination over the media from now. These factors and the need of sociality and

the likes are appealing for people.

Topic of the Study

This thesis analyses the reliability of news in social media in a period when Internet
technology (IT) is becoming dominant in all walks of life. With the help of Internet, any
ordinary individual can make then disseminate news to any place where she/he would
like to convey. Therefore, those who make news are not trained, educated, taught for
professional and ethical code or regulation. This technical capacity of social media news
trigger fake news, disinformation, fabricated information, manipulation, rumors and so
on. So, it can be said that the reliability of social is a significant topic to be researched.
Also, the changes in which news gathering, news sharing, news production and news
dissemination are the focal points of this study. Yet, the preference of users towards social
media has some reasons. As a result, this study tries to find the reason why people prefer
social media rather than mainstream media. The determination of preference of people
largely depends on need and satisfaction, which becomes so significant in consumer
society of free market economy. Therefore, this research desires to find out the reliability
of social media in terms of reaching the news. There are millions of pages that circulate
in every second from all over the world because of internet connection. How can we know
the source of the news and how can we trust in? How can we choose the correct one and
the fake one? Which story telling is true. These questions are the reason that this study to

focus on. By asking questions to the participants, this study tries to evaluate the reliability



of social media news. Also, it tries to explain the reason why social media are more

preferred by news followers.
Aim of The Study

The extremely use of social platforms has shifted people’s attitudes and behavior in terms
of following news, news gathering and news dissemination. Through the lens of social
media news, the priority of this study is the question of how and why the attitudes of news
pattern have been altered dramatically. Even, this new behavioral change is more
dramatic among new generation. So, the effect of social media in accessing the news is
the main purpose of this study that rather focuses on the news transformation from the
old to new media. The study group was randomly selected online social media users to
whom some questions were asked in order to realize the transformation from the old

media news to new social media news.

In a nutshell, there are so many reverberations of social media on people. It is like an
earthquake, shuttering all traditional way of news making. The primary intention of this
research is to pursue the fracture of this earthquake. And it tries to show the main impacts

of social media news on people. The targets of this study;

e To try to show the historical background of news, which has been transformed
from old media to new media.

e To try to illustrate how news gathering, dissemination and producing have been
changed by new technological development.

e To understand how and why social media are effective in terms of news
information for social media users.

e With the help of some questions, the credibility of social media news is tried to
measure up in the view of social media users, since there are a lot of fake news
circulated on the internet.

e To show why people rather prefer social media than old media, when it comes to
democratic capability.

o Toillustrate the disadvantages of social media with regards to reliability of news.

e To underline some problems that appear with social media that produce some

unreliable news information.



Importance of the Study

Technology determines the news today much more than before. The most significant of
development of digitalization is respectively Web 1.0, Web 2.0 and Web 3.0, which
transform media in a stunning way. In the context of news, many changes have been
unfolding in accordance with this digital technological development. In this regard,
Nielsen and Schroder (2014) stated that the publicly use of social media like Twitter and
Facebook is in the course of revolution how news is disseminated, produced, and
discussed. It can be claimed that most people who have internet connection, generally
prefer social media to old media across the world. If so, this study tries to draw attention
to this new digital technology and also to the transformation that has occurred by the
result of this digitalization on the news media. This mind-blowing alteration in the field
of news needs to be looked into for the purpose of recognizing people’s behavior in terms
of news. Since, new generation is normally open to new development and their adaption
is relatively easier and more flexible. Like many problems appeared in mass media before,

there are problems in social media news in terms of its credibility and trustiness.

There have not been enough studies on social media news that are increasingly used by
people day by day. This study has target to narrow this gab in the field of news media.
The hypotheses were materialized for social media users and these hypotheses tested to

comprehend the changes happening in the news media.

Research Methodology

This study is based on survey method, which contains questions to test 10 hypotheses in
order to find out the importance of news in social media. Survey that based on a
quantitative method was applied in this study. This study takes guidance under
quantitative research method, which generates statistics through the use of large-scale
survey research, using survey questions. A closed-ended questionnaire was chosen to test

the hypothesis in order to find out the importance of social media in reaching news.

The developed questionnaires have a Likert five points scale to find meaningful answers
from the sample group. The data were coded in parallel with the hypotheses and analyzed
with the help of the SPSS program. Non-parametric analysis was applied as a method to



measure up the data. Spearman correlation, Mann Whitney U and Kruskal Wallis Tests
were put into use in order to analyze the data that obtained from this research.

Internet and social media users comprised the population of the research. The sample of
this study is online social media users who follow the news via social media. The method
of selection is simple random sampling. The research was carried out among randomly
selected social media users on the Internet. This research is to try to find out whether
social media is reliable or not, whether social media are easy to access to news, why it is
chosen for news and finally, whether social media contributes diversity in terms of news
creation and dissemination. Researchers overcome this problem by choosing a smaller,
more manageable number of people to take part in their research (Dawson, 2007, p. 49).
In any research, generally, sample is applied to reach the totality. Sparks (2015) said that
a random sample is one that permits every member of population to have an equal chance
of being selected in the sample. The sample of the research and the method of selecting
the participants is so important for the credible conclusion. And the characteristic of
participant is also important for a healthy outcome. How many persons should be
participated in the survey is another important issue in the sample. That is crucial for the
objectivity of survey. In this regard, Berger (2011) points out that research should be
generally speaking, more systematic, more objective, more careful, and more concerned
about correctness and truthfulness. Survey might be appropriate to use quantitative
measurements as the substructure for randomized choices of cases to be searched in
greater depth (Perecman and Curran, 2006, p. 118-119). The questionnaire form was
created via Google Form so this survey was conducted on online. An online questionnaire
was prepared then the link of the questionnaire form was sent out to the WhatsApp
personnel mobile phones, to Instagram private accounts and groups, to Facebook private
pages and groups, and then Twitter private accounts and groups. The data was gathered
from WhatsApp, Instagram, Facebook and Twitter. In order to collect data, 7
demographic and 15 Likert 5 points scale questions were asked to the participants of these
social media and WhatsApp users as an online survey form. The number of social media
participants in the study were 435. This survey was made on online platform, not face to
face. This survey was conducted between the date of the 9th. of June and the date of 9th.
of July in 2020.



CHAPTER 1: NEWS; FROM MASS MEDIA TO SOCIAL MEDIA

Historically, news evolves in a process that begins from dispatching smoke signals to
having capability to get help, contact with others, and find out information,
metamorphoses in communication, such as Internet, have framed today's way of living.
Throughout the history of mankind, dissemination of news needs a medium, which has
been developed from basic form to last high stage of the Internet. In the 5th century,
pigeon post was an actual method to use for news as a sending message. In this period of
time including medieval age, communication is different in some aspects from today's.
In the history of communication, there are two agents of change stand out above all others:
spoken language and written language (Fidler, 1997, p. 53). Each one has vastly expanded
the human communication. Tension between these two kinds of language has always been
vital. One of them is prominent in some time but the other is prominent in another time.
Spoken language generally represents the pre-modern industrial time, whereas written
language represents modern time. For this reason, some scholars claim that spoken
language is under suppression in this modern time. Gradually, medium developed but in
a slow phase until the industrial revolution, which has made upset-down whole society.
According to Briggs and Burke (2010), communication depended on face to face between
masters and disciples. Literacy was limited to some elite groups and was in the hands of
a few. In the early time of print, McNair (2010) said that we call journalism was not a
subject of mass consumption but elite luxury, serving an elite public. In the era of social

media, news becomes more democratic and opens to the public more than ever.
1.1 News in mass media

With the invention of print by Gutenberg, the history of news got into a new phase.
According to Fidler (1997), his invention properly uniform copies of document “artificial
writing® as opposed to “natural writing. For Benjamin (1969) with mechanical
reproduction, art (also the art of writing) lost its aura, its originality maybe its creativity
as well. Related to this phenomenon, Loon (2009) states that every medium produces own
structure/codes of discerning and association with the environment. Print media has dual
character, according to Harris (2000); one is a commercial product and the other one is a
medium of communication. With this new technological breakthrough in printing media,

literacy pervaded all over population of western countries. By spreading newspaper



among ordinary people, the first time some media concepts such as public opinion, public
debate, public sphere, public relation and imagined community begun to appear. With the
help of spreading print media, citizens started to argue their circumstances in public
arenas such as cafes, tea houses. Industrial revolution was not just a technology but also
it was an ideology, which is well-known as modernism. Siapera (2010) makes a definition
of modernism, which is characterized by processes of increasing nationalization,
secularization, and individualization. In the result of this, enlightenment, futurism,
chartism, feminism, socialism, nationalism, democracy and the likes became dominant

thought in that century and brought up societal changes.

In the era of modernism, media was called as mass media. In the view of Wheeler (1997),
mass media should facilitate citizenship through the provision of free and accurate
information and news. As a general definition, Barrat (1986) suggests that mass media
briefly is a product of industrial techniques such as printing press, radio and TV
broadcasting. If the ‘masses’ can be traced back to nineteenth century onwards,
newspaper were in the service of building up national consciousness. Mass media are
hierarchical top-down forms of organization, centralized control, mass production and
distribution of media products to mass audiences (Lievrouw, 2011, p. 12). Mass media,
according to Schlesinger (2000), by standardized system of education and using
standardized linguistic medium, national consciousness was formed in nation states in
order to control their citizens. The role of media, especially press, in this period injected
nationalistic thought to the audiences so that they could be appropriate to the view of
elites. In this case, Anderson argues (as cited in Schlesinger, 2000, p. 104) that the role
of media communication connects and integrate people to each other and take part in the
construction of imagined community. With similar thought, Althusser (as cited in
Laughey, 2007) suggests that media texts molded their audience subconscious mind,;
audiences were transformed into the thought-manipulated subject then became a passive,
decent citizens. In his thought, media is an ideological apparatus used by ruling class to
dominate and to suppress working class in order to consolidate the economic system,
which is in favor of their interests. Accordingly, Gramsci (as cited in Wheeler, 1997, p.
25) emphasizes that to dominate society, ruling class ruled by consent rather than force.
Media have a role that persuade citizens and propagate ruling class ideology to accept the
economic condition of that time. In terms of news, they are selected and controlled by



editorial policy which follows the rule and principle of media owners. In terms of
persuasion, according to Borg (2010), there are two mechanism to persuasion;
subconscious and conscious. Media have these two powers to persuade, deceive
manipulate and politically influence people. Moreover, the media had a central role in
developing public compliance. In this case, McNair argues (2010) that news is seen as
purveyors of truth, journalistic discourse satisfies with a deceiving power which can affect
and change the structure of ideas spreading in the community. Journalism is a key factor
in shaping the cognitive environment within which we live, we think and act accordingly.
As an important cognitive carrier, news should be seen into two parts. They are use value

of news and exchange value of news.

In the early of news media, in other words journalism, described as a public service for
the interest of ordinary people. The journalist, in the view of McNair (2010), was depicted
as a servant of public interest and who gave true information to the readers for deliberative
democracy. News, according to Hetherington (as cited in Vincent, 2004, p. 117), is not
just for public but also it must be new. Further, Nell (as cited in Vincent, 2004, p. 55)
claims that a democratic government should be monitored, controlled by media. It is not
just a watch-dog it is also accepted as the fourth estate. It means that in the name of public

interest, media criticize the government when things go into wrong direction.

Criteria for news; 1. conflict, 2. progress, 3. disaster, 4. consequences, 5. eminence, 6.
novelty, 7. human’s interest, 8. timelines, 9. proximity (Dennis and Merril, 1991, p. 126).
Yet, with the market-driven-force, news media start to produce news for profit not for
public itself. On the contrary, value-driven news, it engages with questions of true,
follows objectivity, credibility, and values of professionalism. Market driven news may
lead not to the empowerment of the people but the relegitimization of news oligopolies
(Choularaki, 2014, p. 3). If we make a long story short, there are some visible marked-
based forces to seal the fate of news. In a free-press nation, market forces, advertisers,
government, and other institutions naturally have their impact on news but the media
managers should determine what to publish or broadcast (Dennis and Merrill, 1991, p.
134). Indeed, editors will take audience desires into consideration. News reporting should
be satisfied, attractive and appealing. According to Allan (2010), the news that is familiar

for audience is not news but when the opposite happens, it can be news. For example, the



biting of a man by a dog is not an attractive news but the biting of a dog by a man is the

thrilling news for the news media.

Many media scholars do not support the idea of objectivity, impartiality and value-free
thought of news. They support the idea that the news is not free-laden and it is able to
have a tendency towards bias and prejudice. News especially is selected for certain
reasons. In this context, Graber (1990) claims that every newspaper is the product of
elimination as to what stories shall be printed, in what situation they shall be printed, how
much space each shall take, what emphasis each shall have. All this shows that there is
no objectivity and any reasonable standards. For example, Fowler (1991) believes that
Language is not a neutral mediator, particularly for news bulletin. Fort that reason, news
is a representation of the world in language. In his view, language is a semiotic code
embedded in subconscious. There are a huge piles of news information but among them
some are selected then it became "news™ when selected for newsroom in news reports. A
complex set of criteria are built for the reporters who are forced to select a specific news.
In contrast to use value of news, exchange value of news has a different mechanism,
which turns the news for public into market-driven news that rather concentrate on the
profit. In this essence, McNair (2010) defines market-driven news as not for the public
but for dominant, private, selfish interest of a society stratified along set of agreed values
and beliefs. According to Dennis and Merril, news became largely a profit-making private
enterprise and pretending that it represents the public and also check on government for
the sake of citizens. But normally, according to Dennis and Merril (1991) news media
should perform a public service in delivering news and information and as well as

entertainment.

Generally speaking, mostly news must be reported in time, have news value and be
attractive to the news consumers. Hatchen (2005) asserts that news should be serious and
usually separates itself from rumor, titillation, diversion, entertainment, and propaganda.
He says that amalgamation of news and entertainment and/or sensationalism is the
characteristic of today's journalism. Normally, news reporters should be well-grounded,
objective and unprejudiced so that it can be trusted. Objective reporting should be distinct
itself from feelings, emotion and ideology. It should be based on verifiable facts and

explaining the background without influencing by editorial point of view. White (as cited
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in Barrat, 1986) divides news workers into two groups; one is news gathers: the journalists
and reporters who go out and get the stories, and news processors, who use their

judgement to filter, which influences the decisions made by gatekeepers.

As news become the part of market economy, journalism, according to McQuail (2000),
has become an economic mentality of maximization of profit, the triumph of the market
over all other values, but before that it had professional code and rules also it had ethical
principle that journalist expected to be followed up. However, news in market-driven-
dominated countries is like a business-centered organization and has an economic
mentality to perform in the market as a competitive corporate enterprise. The journalism
text has to acquire an exchange-value from which income and profit largely derive
(McNair, 2010, p. 109). Market driven mentality forces not only changed newspaper's
output but, according to Wheeler (1997), created a print media which emphasized the
values of economic, political and social elites not ordinary people who were invisible in
the pages. Marked-based news media, in other name free market model, is criticized by
Wheeler. He thinks that this model was transformed and then has been taken a new shape
by a combination of advertising pressures, monopolization and concentration of
ownership. Chemirant and Parrish (2011) wrote about the same issue, noting that media
motivated by commercial values and by desire to titillate rather than educate public to
know what their interest and rights are. In this regard, Jordan (1999) thinks that under
fordism as a production model and work division, mass consumption remains a key
element of informational socio-economies that may have created more productive ways
of generating commaodities. Here, news is an economic commaodity that can be sold and
bought in the market which is competitive and profit-driven. Another notorious effect of
marked-driven news as Zaller (1999) emphasizes is that competition in the market for
news lead to lower levels of news quality. Yet, this reality is not known by public because

profit-driven media conceal its real intention.

Another attribution of profit-driven media is advertising, which is life and death matter
to be survived in the competitive environment. Advertising, dominated all media, is a key
to make excessively high profit. News and news value have been seen by some media
scholars as different interpretations of people and as an in-dept meaning in language.

Miller and Williams (2001) argue that news accounts become a process of a discussion
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topic between reporters the news desk and editorial line of the news organization. In this
thought, audiences are active participants of meaning and interpretation of news which is
ramification of different version of reality. Hall (as cited in Barrat, 1989) pays attention
to the question of how media reproduce a dominant ideology. However, audience here

has not a passive role, they can interpret the news by coding and encoding process.

After different approaches about the news interpretations, if we look at the historical
process of media, drastically change and transformation, especially in the case of news,
were reeling in every aspect of society in the nineteenth century. In this essence, Briggs
and Burke (2010) point out that electrical communication, beginning with the telegraph,
immediate change has started. And also, by these innovations, Compbell (2004) claims
that like steam-powered transport, the railroad and steamship were shrinking the
geographic gaps between communities, nations and continents. Technological
achievement in the side of communication and its transportation conduced the
acceleration of news dissemination and naturally made news easier to reach its
destination. Before this new technological development occurred in communication, oral
transmission dominated over other communicative transmission forms. By all these new
steps forward in the side of communication and news, the form of news gathering and its
dissemination were in the state of flux. Gillmor (2006) claims that if we need to
understand how news has evolved, we should take the technology into consideration
because it made this evolution possible. But that does not mean that technology
determines all aspect of communication. In this context, Briggs and Burke (2010) point
out that technology could never be separated from economies. Economic sensitiveness
comes first, especially when it comes to making profit, then communication comes after;
first of railway and the stream ship and then of a cluster of new media, such as telegraph,
telephone, radio, photography. But on the contrary, media studies generally analyze
media as an independent entity. On this situation, Curran (2011) rightly emphasizes that
media studies narrowly tend to focus on media, in the foreground, leaving the rest of
society in shadow. Whole picture of society should be taken into consideration due to
understand better the interconnectivity of communication with other components of
society. But always mainstream media scholars deny the impact of economy over news
media. In this context, Boler (2010) asserts that communication theory denies ideological
and political belongings and correlation to function today as primarily economic form. In
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this regards, Castoriodis (1997) supports the idea that citizens as an individual do not
freely floating above society and history, who are capable of deciding sovereignty and in

the absolute about what we shall do and about the meaning of our doing.

Following print media, the emergence of radio was an exciting innovation among people.
In this context, as Fidler (1997) points out, radio, in some points, has some similarity with
Internet and cyber media, especially, when it comes their popularity among people.
Another similarity among them is their low-cost to purchase. Home radio receivers
created a great deal of excitement in that time like Internet makes today. As usual, when
any media device comes out then becomes popular, it is doomed for replacement,
especially for its degradation, like electronic media as replacement of print media. The
share of local advertising in radio revenue had been 34 % per cent, in 1963 it was 70 %
per cent (Briggs and Burke, 2009. p. 208). This statistic shows us that radio at that time
for some many reasons was so popular like today's Internet is, particularly in terms of
accessing to news. There is a well-known example of an event that Graber (1990)
mentioned that “war of the world™ which simulated news bulleting reporting an invasion
from Mars, which shows the effect of radio at that time. Also, radio unfortunately was
used as a propaganda tool in order to persuade citizens to support the government policy
during World War Il. Radio had already been so employed during the 1930, by Hitler
(Briggs and Burke, 2010, p. 197). Further, according to them, the rise of broadcasting in
all aspects- first radio and then television- had led to a decline in newspaper advertising
from 45 % per cent of all advertising in 1935 to 23 per cent in 1995. Gradually,
newspapers were losing momentum in terms of subscribed readers and the advertising.
However, the domination of radio could not go on forever until television broadcast came
in to affect. Like all medium in the course of the history, while a new medium is

appearing, the current one is slowly decreasing.

Television came after radio news broadcast after World War 11. But according to Hachten
(2005), television is surpassed the radio, which was so popular to form the norms and the
format for early news and enjoyment sectors. In his view, newspaper and television report
the day's news but, increasingly television news is becoming yellow journalism with
trivial and less serious news. In this context, television impacted serious journalism in a

negative way, such as distortion, trivialization, and corruption of the news business. The
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famous television critics Debard (as cited in Siapera, 2012) thought that the rising of mass
media is linked to the society of spectacle. In this spectacle society, individuals are
passive victims of screen. Like Debard, Postman also criticized the role of television in
the society as a sign of domination of spectacle and it led to degradation of intellectual
capacity of humans. Neil Postman saw the disappearance of writing and the ascendance
of image-based telecommunication as an irretrievable loss of civilization (Loon, 2009, p.
45).

After the appearance of mass media and the breakthrough in technological advance, there
are many different theoretical approaches about the role of media, some of which focus
on ideology, the structure of language, the manipulation of people, the marked-based
policy, the domination of one group over another, the persuasion of uneducated
population, the propaganda that is a mouth-piece of one political party, and such gate-
keeping, agenda setting, framing, priming models. Funch (2011) describes media as a
field in which power, counter power, domination and sites of power are struggling in the
society in dialectical manner. In his view, Internet and mobile phones can be seen as tools
for exhorting counter-power and a political resistance against domination. He divides the
communication and medium. Communication refers to symbolic interaction process,
whereas medium is seen as an artefact/object and technology. For Adorno and Horkmeir
(as cited in Siepera, 2010) the ruling class through media manipulate and control minds
rather lead them to question. For them, culture has become a commodity. Chomsky (as
cited in McNair, 2006, p. 35) underpins that news as a public consent is manufactured for
the sake of the national security. In his view, media do not produce serious and principled
news journalism, on the contrary it uses as "thought control™. The Media as struggling
power as a discourse in Foucoult's point of view (as cited in Hindess, 1996) is seem as a
knowledge, which individuals gets through media. Also, Foucoult's panopticon concept

of surveillance is very important for media studies.

Agenda setting, according to lyanger and Kinder (as cited in Bennet, 2012), is a model
which editors or media owners decide what or which news is important and influential to
publish or to broadcast for public and therefore they make public what they think about.
Gatekeeping as a definition for Bennet's (2012) a selection of voices, facts and organizing

ideas that whose voice and what messages might be decided to get into news, in other

14



words, decision-making elite groups select news in the favor of their political agenda,
which is generally against any radical movement. What to cover and how to report is
central for news gathering in this model. Gatekeeper controls which stories will be told
(Fidler, 1997, p. 46). If so, most document for news are based on editorial selection,
processing and framing. The most influential persons in the selection of news are editors
and editorial policy is the ideological background of news. News is not just selected but
also according to Atton (2010) filtered by editors, owners or states. On this issue, Fidler
(1997) argue that they are primarily assigned the task of validating, filtering, organizing
and presenting content. When it is looked at the decision-making process of news and its
selection, it is difficult to say that this process is democratic and selection is based on the
decision taken from by all parties and representatives. Also, the selection of people is
undemocratic and unequal. Celebrities, politicians, rich and the like are covered much
more than other class representatives. News is primarily about the activities and views of
important people (Williams, 2001, p. 316). it means that power of news in mass media
marginalizes and excludes ordinary citizens in some perspective. For agenda-setting,
Barret (1986) thinks that it sets boundaries within which debate should take place or
should not debate. It works for some elite groups and excludes the other from all the
process in which news are taken shape. Journalism has the power to make things visible
to the public and thus to make them important (McNair, 2010, p. 49).

Gatekeeping is a kind of barrier for news and it is common in mass media while framing
is a method that is a little different from the methods which focus on the selection of news
but it rather involves into the interpretation and the meaning. In this case, Beckett and
Ball (2012) assert that journalism involves the selection of material and the news are get
framed by many factors such as the journalist’s ideology, commercial imperatives,
resources of time and space. According to Klemp (2011), a frame is a mental structure
that we normally use in thinking usually without being informed about it. Continually, he
explains that it characterizes the way you understand a situation. Also, there is a relation
between selection of news and framing. According to Allan (2010), framing is a selection

of specific component of reality and make them prominence.

Before the revolution of internet, there is need to mention the degradation of print news

media in the process. This degradation is well-described by many media scholars. For
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example, Garcia and Dicken (as cited in Hardt, 2000, p. 213) state that ‘news media
resulted in a shift from news person to news selling, and editor-centered, personal
structure gave way to corporatism, focused on advances in technology, increased
competition, large circulation, diversification advertising as means to profit’. It is not just
the degradation of quality and ethical principles and also, we can talk about the
degradation of public sphere. How use-value news has transformed from the public
service to the service of some news corporations, which only pursue the profit. First and
foremost, news content has been changed from serious events to entertainment-based
news. Similarly, Vincent (2004) claims that news media give less attention to serious
news that covers people centered topics, such as politics, economies and society but when
it comes to sports, scandal and popular entertainment it gives so much attention. From
this point of view, McQuail (2000) criticizes news organizations and says that “they refer
to reduction of choice for readers, tendencies of sensationism, and personalization,
decline of attention to serious issues and displacement of serious of journalism by
gossiping and entertainment™ (p. 21). So, called-tabloid journalism is generally covered
the news of gossip, entertaining, celebrities, scandal, sensation and so on. As a result,
investigative journalism is on decline, too. McQuail (2000) said that “maximizing profits
inevitable requires minimizing the cost of good reporting™ (p. 23). when it comes to select
cheap and easy way of making news, Internet is not different from mass media. For this
Burns (as cited in Bannet 2012, p. 91) said that "Internet becomes a more favored source
for entertainment news and gossip™. News that resembles entertainment has earned the
name “infotainment™ (Bannet, 2012, p. 9). Political programming seems less attractive but
largely are viewed by old. For new generation, serious news is not attractive. it is boring.
Whereas, any comedy news video is a trendy on the Internet and mostly followed.
Generally speaking, good informational journalism according to Hardt (2000) replaced
by aggressively commercial solution, economic consequences of which have trivialized
news and information. Why is news becoming more and more an entertainment and
marked oriented? According to Curran (2011), the answer is seen in three trends: The
multiplication of privately owned television channels, the weakening of program

requirements on commercial broadcasters and a contraction in the audience size.

The worse one is that according to Zaller (1999), the misinformation is disseminated by
news media as a propaganda tool. A survey in the USA shows us that how a public could
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be misinformed and persuaded even the news was clearly wrong. Bennet (2012: 14) states
that “misinformation among Americans was considerable, with 24 % per cent of those
polled believing that weapons of mass destruction had been found in Iraq. Despite it was
revealed after a while that there was no weapon of mass destruction in Irag, giving
misinformation by media, people in the USA were persuaded that there was. This kind of
case is prevailing today on the Internet, whose news called “fake news'.

Another example of degradation of mass media is dramatization whose main purpose is
to draw attention of mass to make profit. According to Bennet (2012), news stories invite
dramatization particularly with sharply drawn attention to actors at their center. The most
serious and general necessary news disappear for the sake of readers’ attraction and then

this attraction increases the sales of the newspaper.

Uncovering serious and important news to be seen, fragmentation is a good example of
method to prevent media users to see whole picture. it is the isolation of stories from each
other and from larger contexts, by this, readers and audience are not able to see the whole
picture of stories and make connection between them. McNair (2010) criticizes the form
of media news and emphasizes that by replacing ethical codes and principles, they tend

to avoid “serious matters in favor of tabloid news: crime, scandal, sex, gossip and whimsy.

Alongside with degradation and decrease of quality of news media, the sale numbers of
newspapers and its effectiveness are losing momentum dramatically, especially after the
appearance of the Internet. Between 2008 and September 2009, 106 local newspapers
closed down in Britain (Curran, 2011, p. 111). Additionally, The Pew Research Center
(PRC) (as cited in Curran, 2011, p. 112) estimates that in 2008 nearly one out of every
five journalists working for newspapers in 2001 is now gone in US. Internet has
triumphed over mass media, particularly over news media in terms of advertising. It is
normal, according to Curran (2011), the news ratings are in steady decline. On the basis,
40 % per cent of Americans in 2008 cited the Internet and 70 % per cent cited television
(Curran. 2011, p. 115). Accordingly, Bennet (2012) claims that Journalism is in crisis.
Because of new technological development like Internet, roughly a quarter of journalism

job has been lost
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In the year of 2000, in this regard, news organization do not give importance to the
investigative journalism due to expenditure. This mentality shows us that making news is
not for use-value, on the contrary it is for making profit like a private business. If news is
not attractive for reader or audiences, there is a big problem waiting for them. In this
regard, according to Dennis and Merril (1991) newspaper circulations may drop and
broadcast may falter. This situation would push revenues down and the editor might be
fired if there is no advertisement. According to Vincent (2004), advertising perturbs the
creation and dissemination of news in two noticeable ways. First, it reduces diversity of
news-making. Second, advertisers have increasingly made pressure for the editorial
content of news publications. Advertising revenue is the main source of income for news
media in order to stay on hold in the fierce competitive environment of free market.
Television news has become more focused on commercial success as measured by
audience shape (McNair, 2010, p. 120). If source of income for news media is not
appropriate for its stability, it is possible to go out of business. Mainstream media are
facing a business crisis as their sources of revenue are eroded by the Internet (Dennis and
Merril, 1991, p. 134). Media diversity and pluralism are also gradually disappearing.
Furthermore, the declining number of competing newspapers and broadcast outlets are
out of business. As this regard, he claims that as the number of newspapers are decreasing,
the number of group-owned newspapers are increasing. The number given us here is so
significant. Soheenback at al. (as cited in Vincent, 2004, p. 12) in 1975, survey suggested
that around two-thirds (66% per cent) of Americans read a newspaper every day, but by
1999, this had declined to only 42 percent. PRC (as cited in Vincent, 2004, p. 12) reported
that as recently as 1994, came 74 % per cent of Americans reported watching a news
program the previous night, but this had fallen to figure of 55 % per cent by 2000, with
only 30 % per cent claiming to have spent an hour. Majority of young generation who are
accustomed to Internet is little appetite to follow up serious news when we compare them
with the majority of old generation who were accustomed to read and to watch mass
media. For young generation over the past 40 years, news consumption has been a free-
fall. 70 % per cent of Americans born in the 1930s read newspapers on a daily basis by
time they turned 20 compared with just 20 per cent of those born in early 1980s (Bennet,
2012, p. 8).
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The reliability of news media is on decline so far. A survey conducted by Sacred Heart
University (SHU) in US support this idea. SHU s study (as cited in Fox and Gangl, 2011,
p. 186) showed that less than 20 % per cent said they could believe "all or most * media
reporting down from 27 % per cent in 2003. When it comes to ethical standards, news
media has failed. Related this issue, Gallup surveys (as cited in Hachten, 2005, p. 95)
show that from 1981 to 1993, the share of Americans who left that journalist had high
ethical standards slid from 30 % to 22 %. According to Hachten (2005), the publics
thought that news is influenced by profit motives, politicians, big business, and

advertisers, as well as media owners.

Briefly, mass media situation is dire, a mixture of declining of advertising revenues,
shrinking audiences. Additionally, new media technologies extend their news gathering,
dissemination and effectiveness, which break down mass media’s privileged statue as
information gatekeepers and agenda setters. In the perspective of Siapera (2012), the
potential reasons of journalistic crisis as follows; 1. Diminishing of circulation, 2. The
tumble down of advertising income, 3. The loss of attention, 4. The predicament of
authority, 5. The lack of decent criticizing for political power.

The wake of Internet technologies of news gathering, editing, publishing and
dissemination, even an ordinary citizen can do journalism as professional journalists do.
As technological improvement progresses, old technologies were being challenged and
faced up with a fierce competition. But in general, the media which have the cutting-edge
technology for news have the upper-hand to win the race which has been forcefully
dictated by market-driven approach. Some old technological devices have lost their
attractive and profit rate in the market. If so, Internet has gradually begun to be an arbiter
and replace old media in many aspects. How old media replaced by print media in the
past, but now as Marichal (2012) points out, mainstream media are being replaced by

Internet.

The significance of the Internet was well-observed and defined many media observers.
For example, Castell (as cited in Siapera, 2012, p. 14) rightly argues that we have entered
into a new era, enabled by new IT, in which space is a space of flows and time is timeless.
With internet advance, information sources are becoming rich and democratic. With the
revolution happening in IT, Fox and Gangl (2011) assert that multiple media have been
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available for consumers to choose. It means that by internet information sources, news
becomes divergent, pluralistic and global. Online news sources offer information directly
to the public for free, anytime they want it. If it is compared with mass media which put
barrier for public to reach the news, this type of advanced digital technology is
unimaginable before. There is no need for news organization, institutions or professional
journalists, also no need for gatekeeping, agenda setting, selecting, blockage of officials
and so on. Because citizens all around the world can publish their news in daily base, and
create new communities of Internet known cyber congregation. In terms of news
gathering, digital camaras of mobile phone has revolutionized both the form and the
content. In this context, Lievrouw (2011) points out that search, share, recommend, link,
argue and the likes are the creation of new media by which internet users do not just
deliver content but also, they must actively use them to do something. It seems that
mixture of new collection of mediums come together and they have multi-usage capacity.
The creation of online news seems under the control of ordinary people who have
divergent opinions, partisanships and different perspectives. So, Dahlgren (2014) argue
that new and old journalism are blending with each other. Facts and opinions, debates,
gossip, nonsense, misinformation, deceptive, the poetic are all mixed together crumbling
the traditional boundaries between journalism and non-journalism. Virtual public sphere
has been created on the Internet thanks to connecting all people around the world.
Wheeler (1997) think that Internet is a public sphere in which issues are debated and all
citizens enjoys access to the endless information around the World. And also, Compbell
(as cited in McNair, 2004, p. 250) argues that “web has developed as a public arena’. But
this arena has a huge pile of complicated news information comes all across the world,
which contains of bias, misleading, ideology, conspiracy theories, fake, lies and so on.
The reason why is that the people who make news has many different ideas, opinions and
ideologies. If it is a fact, Gillmor (2004) claims that it is a largely unregulated sphere
where boundaries blurs and the news no matter good or bad are shared. What creates the
sphere is that in the first time, internet technology allows the communication between
many-to-many which is fundamentally different from traditional media. The people all
around the world are not just connected to each other through Internet, and also connected
people build up a sense of consciousness by arguing, discussing, interaction etc. In this

sense, Curran (2011) a