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ABSTRACT

SOCIAL MEDIA ADDICTION: PSYCHOANALYTIC APPROACH

AKTAS, Dilan
M.S., The Department of Psychology
Supervisor: Prof. Dr. Faruk GENCOZ
Co-supervisor: Assist. Prof. Dr. Fazilet CANBOLAT

October 2021, 131 pages

The aim of this study is to explore the experiences of individuals who define
themselves as social media addicts. In particular, it is aimed to understand how the
excessive use of social media affects the lives of the participants and the meaning
they attribute to it. For this purpose, a qualitative research method was used. Semi-
structured interviews were conducted with six participants. In the light of
Interpretative Phenomenological Analysis (IPA), the data was analyzed to find the
emerging themes. In this thesis, five superordinate themes were found. These themes
were: (1) social media as a medium of escapism, (2) social media as symbol of
power, (3) valuation and devaluation regarding social media and its contents, (4)
feeling of losing self-control, and (5) positioning with respect to the authority
figures. The emerging themes were discussed with the framework of Lacanian

psychoanalytic theory.

Keywords: Social Media Addiction, Interpretative Phenomenological Analysis,

Lacanian Psychoanalysis
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SOSYAL MEDYA BAGIMLILIGI: PSIKANALITIK YAKLASIM

AKTAS, Dilan
Yiiksek Lisans, Psikoloji Bolimii
Tez Yoneticisi: Prof. Dr. Faruk GENCOZ
Ortak Tez Yoneticisi: Assist. Prof. Dr. Fazilet CANBOLAT

Ekim 2021, 131 sayfa

Bu ¢alismanin amaci, kendisini sosyal medya bagimlis1 olarak tanimlayan bireylerin
deneyimlerini incelemektir. Ozellikle, katilimcilarin sosyal medya kullanimu ile asir1
mesgul olmalarinin onlarin hayatini nasil etkiledigini ve buna atfettikleri anlami
anlamak amaclanmistir. Bu amag ile nitel arastirma yontemi kullanilmistir. Altt
katilimci ile yar1 yapilandirilmis miilakat gergeklestirilmistir. Miilakatlar sonunda
elde edilen veriler Yorumlayicit Fenomenolojik Analiz (YFA) 1s1ginda analiz
edilmistir. Analiz sonucu bes tane iist tema bulunmustur. Bu temalar: (1) kacis alan1
olarak sosyal medya, (2) gii¢c sembolii olarak sosyal medya, (3) sosyal medyaya ve
sosyal medyadaki iceriklere iliskin deger atfetme ve degersizlestirme, (4) kendini
kaybetmislik ve kontrol kaybr hissi ve (5) otorite figiirlerine gére konumlanmadir.

Bu temalar Lacanyen Psikanalitik teori ¢ergevesinde tartisilmistir.

Anahtar Kelimeler: Sosyal Medya Bagimliligi, Yorumlayic1 Fenomenolojik Analiz,

Lacanyen Psikanaliz
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CHAPTER 1

INTRODUCTION

1.1.  Conceptualization and Background

Internet and new media technologies, which were developed at the end of the 20th
century, are now started to be used widely worldwide. The change and development
in the Internet and new media technologies brought humanity into a completely
different communication environment. Not only communication but also many areas
of human life were affected by this change and development (Rengim & Giilsah,
2018). With these instruments that give flexibility to time and space, time and space
is freed from the natural constraints of the human body; and the distinction between
far and near has disappeared. With these developments, the role of many digital
technologies, including the internet, in daily life has gradually increased (Aydogan,
2010). Social media, or interactive media, is one of the most important innovation

brought by today's new media technologies (Rengim & Giilsah, 2018).

Social media, which is built on the ideological and technological foundations of Web
2.0, created by a group of users, and can be defined as internet-based applications
that enable information exchange (Kaplan & Haenlein, 2010). Social media users
have the opportunities of producing, sharing, and collaborating on content online
such as user-generated content which includes a social element (Kuss & Griffiths,
2017). Through social media as forms of electronic communication (i.e., social
networking sites and blogs), users can form online groups to share information,
ideas, messages, and other content such as photographs or videos (as cited in
Edosomwan, Prakasan, Kouame, Watson & Seymour, 2011). In line with that, social
media usage involves many social applications such as weblogs, collaborative
projects (e.g., Wikipedia), content communities (e.g., YouTube), social networking
sites (e.g., Facebook, Instagram, Snapchat, WhatsApp, Twitter, Tinder etc.), virtual
1



social worlds (e.g., Second Life application) and virtual game worlds (e.g.,
multiplayer online role-playing game) (as cited in Kuss & Griffiths, 2017).

With the social media revolution, the researchers have started to conduct more
studies on a different type of addiction, which is social media addiction (Kuss &
Griffiths, 2011). According to Andreassen and Pallesen (2014), social media
addiction can be described as occupying too much with social media platforms,
having a strong urge to check social media platforms, and sparing too much time and
efforts on social media which affects the time one can spare for other social
activities, work, and human relations instead. This definition corresponds to the
addiction criteria used in other studies. According to the researchers, social media
addicts preoccupy with thinking about using social media and how to use it more
(Salience). The addicts also spend more time they intend and have impulse to use
more and more to reach the same level of pleasure (Tolerance). In general, addicts
use social media to escape from anxiety, depression, or daily problems (Mood
Modifications). When they are not able to use social media, they feel restless and
uneasy (Withdrawal). Their attempt to quit using is often failed (Relapse). The
addicts spare less time on hobbies, studying/working and their relations with people
(Conflict). In addition to these effects, spending time excessively on social media
impacts their health and well-being negatively (as cited in Esfahani, Niknafs, Kuss,
Nilashi & Afrough, 2019).

The usage of social media addictively may lead to pathological conditions. It is
founded that social media addiction is closely associated with Attention Deficit
Hyperactivity Disorder (ADHD), depression, compulsivity, and impulsivity
(Esfahani, Niknafs, Kuss, Nilashi & Afrough, 2019). The studies also revealed that
the individuals who use social media excessively show narcissistic tendencies,
anxiety, and insomnia symptoms (as cited in Kuss & Griffiths, 2011). According to
Kuss and Griffiths (2011), these are the sign of clinical relevance of social media
addiction. In the following parts of the article, Kuss and Griffiths (2011) mentioned
that quantitative research conducted on social media addiction is relatively prevalent
in the area of clinical psychology. They added that social media addiction is a new

2



mental health problem and more qualitative studies should be conducted to explore it

thoroughly.

1.2. Qualitative Studies on Social Media Addiction

Qualitative research on social media usage is limited in number. Qualitative studies
investigating the topic of social media addiction are even less in number. At this
point, qualitative studies on this topic in the literature will be summarized.

One of the qualitative studies conducted in Turkey is about investigating the reasons
for social media addiction. The findings of this study showed that not having friends,
considering social media as a task to complete, evaluating social media as an
indispensable part of social life, and not wanting to miss the current events are the
reasons for social media usage of the participants. In addition to that, participants
explained their motivation to use social media as making new friends and filling
their free time (Aksoy, 2018).

Another qualitative study which utilized thematic analysis revealed the motivation
for using social media as contacting with friends, checking what friends have posted,
and sharing information. This study also showed that excessive usage of social
media prevents participants from studying or doing homework, prevents establishing
warm and sincere relationship that is a part of face-to-face communication and
retaining them from spending time for other social activities. In addition to these,
when the participants cannot reach social media, they felt disconnected, depressed,
and bored (Diker & Tasdelen, 2017).

In a research conducted in USA with thematic analysis on social media addiction
among student Millennials presented that the participants use social media to fill
their leisure time with fun, to escape from class or homework stuff and to keep up
with distance friends. This study also reported that the participants consider social
media as an easy and convenient way to contact lots of people at once. The

participants also said that they would feel disconnected from social life when they



are away from social media platforms. Even though they claimed they would
disconnect in the condition of abstention, they stated that they feel more connected,
and they can build better relations in real life. Another interesting finding from this
study is that the participants think they waste their time when they spend it on social
media. They described social media as a distraction to spend time with friends in real
life, to do other social activities. They added that they would be more productive, if
there were no distraction of social media (Grau, & Kleiser, 2019).

Throuvala, Griffiths, Rennoldson and Kuss (2019) studied motivational processes
and dysfunctional mechanisms of social media usage of adolescents in the UK by
using focus group method. As parallel to the results above the participants see social
media as an easy and quick way of connecting with their friends. They added that
they prefer online communication to face-to-face interaction. They also mentioned
the pressure of their friends’ expectation of them to be accessible all the time. They
said that this pressure led to an urge to check incoming messages and notifications.
After a while, they lost their sense of control and social media became an obstacle
for doing other activities such as doing homework. Additionally, this study revealed
a different theme apart from other studies which is constructing an idealized profile
through social media. The participants gave an extra effort to present an enhanced
version of themselves to adjust to the standards of beauty. Finally, this study
reported that different social media platforms are used for different purposes. For
example, Instagram is used for ideal image presentation, YouTube is for watching

videos in the areas of interests etc.

Literature review on qualitative studies revealed the results above. At this part,

psychoanalytic literature will be explored.

1.3.  Psychoanalytical Literature

Today, psychic structures have undergone certain changes with the improvements in
the field of technology. The Other who sets limits in Freud's time left its place to the

existence of technology which eliminates the limits (Ozkan, 2020). The question



arises how this condition affects the psychic structure of today's subjects. Since
social media is an innovation brought by today's technologies (Rengim & Gilsah,
2018), studies in this field are limited. There is no study specifically investigating the
social media addiction from Lacanian psychoanalytic perspective. However, the
studies on technology and social media that utilized from Lacanian psychoanalysis

are summarized below.

Malone, Bell, and Roberts (2015) examined thoroughly technology and addiction.
They claimed there is close resemblance between compulsive technology use and
drug addiction. The drug promises to offer to the subject the jouissance of the Other.
It deludes people with the promise of giving complete satisfaction with the ideal
dose. Similarly, technology promises to reach immortality by removing limits and to
access to the jouissance of the Other by attributing full jouissance to worldly objects.
Since this is an escape from the symbolic castration, the addicts eventually become

the object of the jouissance of the Other.

Social media addiction is at a similar point with technology addiction. According to
Kappler and Querol (2011), social media offers fetishist illusion that it will complete
the user's lack. Apart from that, Kappler and Querol reported in their study that that
using social media cause users to take passive position. They claimed that users
delegated many of their activities to social media from finding a job to making
friends. In other words, social media users delegate their enjoyment to the Other.
Here, we can say that this indicates the pathological dependence of users on social

media according to the researchers.

In the study conducted by Bigici (2018), social media not only promises to present
fetish objects, but also tends to commodify one's self. With the photos shared on
Instagram, the profile of the user and user's self is put in the position of a consumed
commodity according to the researcher. It means social media is fetishizing the user.
In summary, social media both promises to provide the person with the commodity
that will complete the lack, and also tends to commodify the person's self and

present it to consumption circle.



These are the studies in the field of social media and technology which are examined
with Lacanian psychoanalytical perspective. However, in order to understand social
media addiction, it will be useful to learn about Freud’s and Lacan's perspective on
addiction. From now on, Freud's and Lacan's statements on addiction will be

reported and relevant psychoanalytic concepts will be explained.

1.3.1. Pleasure Principle and Beyond the Pleasure Principle

According to Freud, the purpose of pleasure principle is to avoid displeasure and to
get pleasure. According to Lacan, the pleasure principle is the balancing instrument
to maintain the lowest level arousal in the psychic apparatus. For him, the opposite
of the pleasure principle is death drive that is related with beyond the pleasure

principle (as cited in Evans, 2006).

Lacan draws attention to the contrast between pleasure and jouissance in his 7th
seminar. Here, Lacan defines jouissance with excessive arousal level and says that
the pleasure principle tries to prevent it. At this point, it can be said that the pleasure
principle works in harmony with the symbolic law because the pleasure principle
commands to get as little enjoyment as possible. From this aspect, we can say that
the pleasure principle acts as a shield to protect against the threat of jouissance (as
cited in Evans, 2006).

Lacan claimed that the pleasure principle is related to the incest prohibition. It keeps
the subject away from the Thing. When the subject transcends this prohibition, the
subject gets too close to the Thing and suffers. The drive which lead subject to get
closer to the Thing and to transcend the pleasure principle is the death drive. Since
the pleasure principle is related to prohibition, law and regulation, it is intertwined
with the symbolic order. On the other hand, jouissance is on the side of real order.
For Lacan, the function of the pleasure principle is to direct the subject from one
signifier to another. Accordingly, the pleasure principle can be defined as " nothing

else than the dominance of signifier" (as cited in Evans, 2006, pg. 83).



1.3.2. On Addiction

According to Freud, masturbation is the primary addiction that people experience. It
creates a potential gap to be filled by various addictive objects (Freud, 1954; Loose,
2002). Cannabis, alcohol, money from gambling, etc. are examples of these objects.
Masturbation and other objects of addiction allow the person to produce pleasure
completely independently from other objects and people. The emphasis here is on
one's attempt to gain pleasure without the need for the external world. The addicted
person attempts to reclaim the total pleasure renounced with castration and tries to
find a way to get direct access to the pleasure (Loose, 2002).

Lacan made little mention of addiction in his studies and seminars. In general, he
associated addiction with lost universal harmony. He explained that addiction is an
attempt to reclaim lost harmony by wanting to undo what the subject lacks. In other
words, he said that addiction is about wanting to undo the subject's division. In his
other study, Lacan referred to addiction as a condition that allows separation with
"little willy", that is, phallus (as cited in Loose, 2002). If we consider the phallus as
the lack in the mother, that is, the primary Other; it points to the unknown desire in
the mother for the child (Malone et. all, 2015). Nothing but addictive objects allow
departure from the laws imposed on us by the phallus. That is, addictive objects can
be considered as an attempt to escape from the consequences of castration. However,
if one escapes the limits and restrictions that language puts on us, one finds himself
beyond the pleasure principle, that is, in the field of the death drive (Loose, 2002).

1.3.3. Three Orders of Lacan

Lacan hardly mentioned addiction in his studies (Loose, 2002). In this respect, it will
be useful to examine the Lacanian concepts more deeply and to understand the
concepts related to the formation of the subject in order to investigate social media
addiction thoroughly. In this thesis, the topic of social media addiction will be
detailed within the framework of the three orders that take a constitutive role in the

formation of the subject in the theory of Lacanian psychoanalysis (Lacan, 1988).



1.3.3.1.  Imaginary

The imaginary order predates the resolution of the Oedipus complex, that is, before
the father intervenes in the dyadic relationship between mother and child. The
determinant of the imaginary order is "mirror stage" that is characterized by the
subject's alienation from his or her being and identification with the mirror image
(Evans, 2006).

The mirror stage occurs when the child is between 6-18 months of age. Identification
with the image in the mirror brings happiness to the child because it creates a sense
of dominance by allowing the child to master his or her fragmented body experience.
The image in the mirror is presented to the child by the m(Other) and identification
occurs with the m(Other)'s affirming message. This image is the body image
presented as ideal by the m(Other). However, this situation brings not only
identification but also alienation because when the child identifies with this image,
he or she becomes alienated from his or her being (Verhaeghe, 2019). Ego is formed
through alienation, so ego can be called as 'other’ for the subject. The function of the
ego is a kind of misrecognition by refusing to accept the truth of fragmentation and

alienation (Homer, 2004).

All this process mentioned above is due to the vulnerability and weakness of the
human infant (Evans, 2006). In early infancy, the m(Other) is in a position to meet
the child's every need and the child is completely dependent on the mercy of the
m(Other) (Loose, 2002). The child who is dependent on the mother and perceives his
or her body as incomplete and fragmented experiences an ambivalent feeling when
he or she encounters the whole image in the mirror. As a solution to this, he or she
identifies with the ideal image in the mirror with the approval of the Other (Lacan,
2014).

According to Verhaeghe (1996), when the child encounters with the lack of first Big
Other, that is, m(Other), the child is at the risk of being reduced to the function of
filling the lack of the m(Other). That is, there is a risk for the child to become

imaginary phallus for the m(Other) and to disappear in the enjoyment of her.
8



Alienation and identification with the ideal image that arise from the desire of the
Other is not the answer to everything. It is the emergence of the paternal function
that prevents the child from being an object of m(Other)'s enjoyment (Verhaeghe,

2019). We can mention the function of the symbolic order in the following part.

1.3.3.2.  Symbolic

To understand the symbolic order, initially the notion of symbolic must be explained
(Johnson, 2018). Speaking by using symbols (i.e., using language) and the human
culture which arises consequently are imposed on people, and the symbolization is
what makes us social subjects. We can say that language has a symbolic aspect
because it is formed through signifiers. The symbolic significance of language is that
a signifier stands for another signifier rather than to a fixed meaning (Lacan, 1998).
In this respect, it is compatible with the pleasure principle, whose function is to
direct the subject from one signifier to another (Lacan, 1959-60).

According to Lacan, symbolic function is related with the names-of-the-Father,
which represents the law (as cited in Evans, 2006). The law which is also called
symbolic Other (Johnston, 2018) is characterized by the prohibition of incest if it is
considered in terms of Oedipus complex (Evans, 2006). In other words, the father
enters into the dual relationship between mother and child, by bringing law to the
enjoyment they have. Thus, the person is separated from the dyadic relationship with
the mother thanks to the paternal function. Before the law enters one's life, that
person is at the risk of becoming imaginary object that fills the lack of the mother or
the object cause of jouissance for the m(Other) (Verhaeghe, 1996). With the
introduction of language and law into human life, it becomes possible for the person
to get rid of object position and to become a desiring subject (Loose, 2002). In that
way, the subject creates a possibility to predict his or her own destiny (Verhaeghe,
2019).

In Lacanian psychoanalytic theory, lack is essential for subject to desire. Lack is the
guarantor of desire and lack is a condition for desire to exist (Lacan, 2011). When

the child wishes to convey his or her demands to the mother for his or her needs, he
9



or she becomes subject to the rules of language. Language divides the subject and
castrates his or her, by creating and indescribable lack in his or her demands (as cited
in Ozcan, 2020). Considering these, castration is necessary condition for being a

desiring subject (Verhaeghe, 1996).

1.3.3.2. Real

The term jouissance takes its origins from the Real order. Lacan characterizes the
Real, which he places in the pre-Oedipal stage of psychic development, with
indefinability. When the child is castrated symbolically by the father, the subject's
real body becomes dead for the subject (Miller, 2011).

Lacan depicted jouissance as excess of pleasure or going beyond the pleasure
principle (Taubman, 2005). The pleasure principle limits enjoyment. Going beyond
this limit brings pain, not pleasure. This is what jouissance is for Lacan (Evans,
2006). Since jouissance is about going beyond the pleasure principle, it can be
associated with death drive. Lacan used the phrase " the path towards death” while
mentioning jouissance (as cited in Evans, 2006, pg. 94). In addition to these,
Taubman also emphasized the uncontrollability of jouissance. He identified
jouissance with an ecstasy that produces loss of rational consciousness and loss of
control (2005).

Lacan defined two types of jouissance which are Other's jouissance and phallic
jouissance. The most basic feature of jouissance is the search for an ideal situation
where the tension will be released without any barriers or boundaries. This kind of
jouissance is inconceivable for the subject. This endless and non-linguistic
jouissance insists on getting complete satisfaction which is lost and forbidden to the
subject. Besides this jouissance which is also called the jouissance of the body, there
is phallic jouissance determined by the language system (Soysal, 2009). It is a kind
of jouissance which is limited by language and law. As a signifier, the phallus marks
the body with a lack. Chain of signifiers involves the loss of the object and protects

the person from simply being the object of the Other's desire or jouissance (Malone,
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Bell & Roberts, 2015). At this point, the paternal function can be mentioned. Thanks
to the paternal function, jouissance in the real which is defined as a form of Other's
jouissance is limited. At this point, the situation in question is called castration..
Castration divides the subject and thus creates a lack in the subject. It is the
prohibition of jouissance and putting into action of the pleasure principle in
accordance with the symbolic structure of language (Evans, 2006).

1.4,  Research Statement and Research Questions

My main motivation in this study is to investigate the experiences of individuals who
define themselves as social media addicts. For this purpose, | tried to understand
how these individuals position themselves with respect to the Other and how they
regulate their jouissance considering this positioning. Understanding the positioning
of the participants in relation to the Other can shed light on their place in alienation
and separation processes. Understanding how they regulate their jouissance can shed

light on the extreme nature of their social media use.
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CHAPTER 2

METODOLOGY

In this chapter, qualitative research approach and Interpretative Phenomenological
Analysis (IPA) which is a qualitative research method were described.
Synchronously, the place of Lacanian psychoanalysis in qualitative research and in
IPA was referred. Subsequently, participants and the sampling method, procedure,
data analysis, trustworthiness of the study and limitations of the study were

explained.

2.1.  The Qualitative Research Approach

In the history of psychology, quantitative research methods have been used
predominantly rather than qualitative research methods. Though, in recent years,
qualitative methods have gained ground in psychology research (Howitt, 2016).
Although both gquantitative and qualitative research approaches have an important
place in the research field, researchers recognize that both approaches have different
ontological and epistemological positions (Onwuegbuzie & Leech, 2005). From now
on, ontological positions of both approaches will be considered, and then
epistemological positions of them will be discussed to get a clearer understanding of
qualitative research’s roots. Here, it seems convenient to define ontology. Ontology
can be defined as the study of being (Crotty, 1989). Ontological assumptions are
about what constitutes reality (Scotland, 2012); hence two types of ontology can be
brought forward which are realism and relativism (Killam, 2013). It can be said that
while the quantitative approach is on the realist side (as cited in Arghode, 2012),
qualitative research is on the relativist side (Klenke, 2016). The quantitative

researchers mainly use language data as if the data directly represent reality.
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However, the qualitative researchers claim that language can be only a window into
reality, so cannot directly represent reality. In other words, the researcher's
knowledge of reality can only be approximate and multiple versions of reality can be
assumed accordingly. Few qualitative researchers accept that the aim of the research
is to create generalizable knowledge (Howitt, 2016). In qualitative research, the
emphasis is mostly on the individuals’ perspective, their subjectivity, and detailed
description of their experience (Howitt, 2016; Darren, 2007). That is why, qualitative
researchers have the opportunity to ask questions such as what, how, and why to get
detailed information about both the process and the etiology of outcome since
qualitative research is exploratory in nature (Hays & Sigh, 2012). Another important
point that should be considered is the epistemological positions of quantitative and
qualitative research (Killam, 2013). Epistemology can be defined as the study of
knowledge (Howitt, 2016). Epistemology asks, “what is the nature of knowledge and
the relationship between the knower and would-be known?” (Killam, 2013, p. 8).
Two approaches can be mentioned here as a response to this question: The etic and
emic approaches. It can be said that qualitative research is closely associated with
emic approach whereas quantitative approaches are closely associated with etic one
(Markee, 2013; Morrow & Smith, 2000). In etic approach, researchers try to find the
universal and generalizable aspect of the investigated phenomenon (Lu, 2012);
therefore, they take the “objective, detached observer” position (Gough, 2002, pg. 5)
to reach “single truth” (as cited in Arghode, 2012, pg. 157). In the emic approach, on
the other hand, while researchers try to obtain how participants or insiders interpret a
phenomenon (Lu, 2012) to reveal “multiple truths” (Arghode, 2012, pg. 158), they
should also consider their impact on the study, recognizing that they play an active
role as researchers (Morgan & Smircich, 1980). In brief, the choice of methodology
is closely associated with the ontological and epistemological perspectives of
researchers (Killiam, 2013). For this study, the qualitative approach was deemed
appropriate considering my ontological and epistemological positioning. Besides, it
can be said that it is a more suitable methodology for a researcher who adopts a

psychoanalytic perspective (Vanheule, 2002).
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According to Vanheule (2002), qualitative research is much more advantageous than
quantitative research from a psychoanalytic perspective. The first advantage is that
qualitative research, like psychoanalytic sessions or case studies, is capable of
preserving the complexity of individual realities. The second advantage is that it
supports the development of a theory or allows the expansion of existing theories
such as psychoanalysis. Another advantage is that it allows us to consider specific
psychoanalytic issues when collecting and interpreting data (e.g., psychoanalytic
questioning, taking parapraxes into consideration). From this perspective, the
qualitative approach gives the opportunity to combine scientific research tools with
the psychoanalytic interpretative approach that aims to decipher the signifiers.
Considering these, | thought of qualitative methodology as a suitable approach for
this study since | have the psychoanalytic orientation as a researcher. Besides,
qualitative research on social media addiction is limited in the literature and it is an
area open to exploration. Kuss and Griffiths (2011) stated that since social media
addiction is a new field waiting to be explored, qualitative rather than quantitative
research should be done. Consequently, in this study, it was deemed appropriate to
conduct qualitative research since the subjective experiences of the participants who
define themselves as social media addicts were examined with the help of Lacanian

psychoanalysis.

2.2. Interpretative Phenomenological Analysis

Interpretative phenomenological analysis is a qualitative, experiential, and
psychological research approach (Smith, Flowers, & Larkin, 2009) which deal with
comprehensive examination of individual “lived experiences” and “how people
make sense of that experience” (Eatough & Smith, 2008). These two aspects of IPA
point to its theoretical underpinnings which are phenomenology and hermeneutics
(Eatough & Smith, 2008). Phenomenology is a philosophical approach that begins
with Edmund Husserl and allows to study of experience. (Langdridge, 2007; Smith,
Flowers, & Larkin, 2009). The specific focus of Husserl’s phenomenology is to get
the things in their appearing (Smith, Flowers, & Larkin, 2009). Therefore, when

phenomenology is applied to psychology, the focus will be on individuals’
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perception of the world as they experience it (Langdridge, 2007. After this
phenomenological trend, Heidegger took a hermeneutic turn by emphasizing how all
understandings include interpretation (Langdridge, 2007). Heidegger connected
phenomenology with hermeneutics which means the theory of interpretation (Smith,
2007; Howitt, 2016). According to Heidegger, existence can only be understood in
terms of ‘being-in-the-world’, namely being in the world with others. The experience
of a person always depends on other people (Langdridge, 2007). For him, “it is
impossible to ignore the subjectivizing influences of language, culture, ideology,
expectations, or assumptions” (Larkin, Watts, & Clifton, 2006). Therefore, with
Heidegger’s contributions, the focus of phenomenology changed from the search for
the essence toward the study of being-in-the-world, wherein the latent meaning is

searched and interpreted within related contexts (Gearing, 2004).

Our way of being must be considered in relation to the cultural, historical, and social
contexts and can be understood through language (Langdridge, 2007; Howitt, 2016).
At this point, when we consider the relationship between researcher and participant,
the researcher should acknowledge that what the participant put forward is not a
virgin idea but immersed with being-in-the-world. In other words, historical,
cultural, and social contexts exist regarding the experienced phenomenon. The
participant who experiences the phenomenon engages in interpretation, however, the
researcher also does that (Howitt, 2016). In other words, the researcher who
conducts IPA engages with double hermeneutics since “the researcher is trying to
make sense of the participant trying to make sense of what is happening to them”
(Smith, Larkin & Flowers, 2009, pg. 9). As can be seen, conducting IPA includes
different layers of interpretation. The double hermeneutics, here, also bring forwards
those interpretative layers emerge from a dual interpretative engagement:
‘Hermeneutics of empathy’ and ‘Hermeneutics of suspicion’ (Ricoeur, 1970).
According to Ricoeur (1970), Heidegger’s hermeneutic phenomenology is interested
in interpretation that aims to apprehend the way the participant make sense of his or
her experience. This is termed by Ricoeur as hermeneutics of empathy or meaning
recollection. On the other hand, hermeneutics of suspicion is a different mode of

interpretation than the former (Langdridge, 2007). It is also called hermeneutics of
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questioning since it is used by researchers to engage critically with the participants’
account of interpretation (Smith, 2004). This mode of interpretation is applied by
psychoanalysis since it seeks to make sense by peeling the layers of meaning -
delving under the surface to find what is hidden - which may create suspicion on the
first empathic interpretation of meaning (Langdridge, 2007). According to Ricoeur
(1970), Freud, Nietzsche, and Marx are three “masters of suspicion” (as cited in
Langdridge, 2007). For all these three, the meaning is never explicit but needs
uncovering. Hermeneutics of suspicion of these three can be expanded to unmask
unconscious motivation as well. What emphasized is insufficiency of gathering
understanding merely through consciousness (Langdridge, 2007). In parallel with
what is mentioned above, Lacan can also be considered as a ‘master of suspicion’
since he was concerned with unconscious motivations. In this study, I also utilized
‘hermeneutics of suspicion’, since I interpreted the experiences of participants who
define themselves as social media addicts with the help of the theoretical framework
of Lacanian psychoanalysis.

In a nutshell, IPA allows the researchers to understand an experience from the
participants’ perspective, at the same time, it also allows the researchers to critically
question what the participants tell (Smith & Osborn, 2007). At this point, two aims
of IPA can be brought forward for researchers who conduct IPA. Since there is a
phenomenological core at the heart of IPA, there is an emphasis on the experiential
assertion of participants. Therefore, for researchers, the first aim of IPA is trying to
understand participants’ lived experiences and to identify ‘what the experience is
like’. That is to say, the focus should be on the experiences of participants. However,
the researchers should bear in mind that direct access to experience is not possible
and access to the experience is complex and partial. Researchers can only try to
understand the participants’ perspective as close as possible. IPA’s second aim is to
conduct an interpretative analysis. This allows researchers to examine what the
participants revealed from a wider perspective of cultural, social, and even
theoretical contexts (Larkin, Watts, & Clifton, 2006). Indeed, it is possible to make
different levels of interpretation including the theoretical level of interpretation such

as psychodynamic approach (Smith, 2004). This second-order process also has the
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purpose to employ a critical questioning of the participants' own interpretation
process (Larkin, Watts, & Clifton, 2006). At this point, it should be noted that IPA
allows the researcher to make theoretical connections but mostly after close textual
analysis which is in line with what comes out of this analysis (Smith, 2004). In the
light of what is mentioned above, IPA is my chosen method of choice since it allows
different levels of interpretation including theoretical one. In this study, | interpreted
the experiences of participants who define themselves as social media addicts with
the theoretical framework of Lacanian psychoanalysis. That is why | considered IPA

as a suitable method to conduct this study.

2.3.  Sampling Method and Research Sample

In this study, purposive and homogeneous sampling methods were used because they
are compatible with the nature of IPA (Langdridge, 2007). Two inclusion criteria
were determined. The first criterion for inclusion was individuals’ statements about
their social media use as excessive. In other words, people who think they use social
media excessively were purposefully chosen as participants. The reason for choosing
a selection criterion in this way is related to the weight given to the subjectivity in
interpretative phenomenological analysis (Smith, Flowers, & Larkin, 2009). Indeed,
how individuals evaluate themselves subjectively is important rather than labels such
as psychiatric diagnosis. The second criterion was about age restriction for
participation. Since especially young adults have an intense interest in using social
media (Kirik, Arslan, Cetinkaya, & Giil, 2015); it was decided to choose participants
among young adults between the ages of 18 and 25. Arnett’s theory of emerging
adulthood was utilized to set this age limit. According to Arnett (2000), emerging
adulthood is a developmental stage that corresponds to the ages 18-25 and has
emerged with the adaptation of Ericson’s developmental stages to the present day.
Individuals who are in this stage are prone to use social media due to the
characteristics of this developmental stage and the opportunities provided by social
media in this direction (Sponcil & Gitimu, 2013; Pempek, et al., 2008). In brief, it
was deemed appropriate to include young adults who were between the ages of 18

and 25 for this study, considering their shared developmental stage and their
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tendency to use social media accordingly. Choosing participants who were in similar

developmental stages enabled me to achieve a more homogeneous participant profile

which is a requirement of IPA.

The announcement of this research was made in a university newsgroup on one of

the most used social media platforms. Seven people contacted me to take place in the

research. One person was not included due to the age criterion, so the study

conducted with six participants. Ultimately, a small number of participants were

interviewed for this study because a small sample provides an in-depth and detailed

analysis opportunity in line with the nature of IPA (Smith & Osborn, 2007).

Table 1. Demographic Information about the Participants

Participants Nicknames Age Current

Most Used Hours

Social Media When spent per

Education platform  Started  day
P1 Aysin 22  University  Instagram Age 11 3-4
P2 Beren 22 University  Instagram in 2012 6-7
P3 Canel 20 University WhatsApp  Age 12 2-3
P4 Defne 24 University  Twitter Age9-10 8-9
P5 Eray 23 University Instagram  Age 12 7-8
P6 Funda 25 Master’s Instagram in 2009 6

Degree

The final sample consisted of four females, one male, and one gender fluid

participant. The age range of participants was between 20 and 25. The participants
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were mostly university students, while one participant was doing a master’s degree
and working at the same time. The participants stated that they were between the
ages of 9 and 13 when they started using social media. Most of the participants
stated that they use Instagram mostly. WhatsApp and Twitter were also among the
stated the most used social media platforms. While all the participants stated that
they use social media every day, hours spent per day were different for every
participant.

2.4.  Procedure

Ethical permission was taken from the METU ethics committee to start this study.
After getting ethical approval, an annunciation was posted via a social media
platform to recruit participants. A demographic information form and an informed
consent form were sent to the volunteers via the channel through which they
communicated with me (email or social media platform’s message box). Participants
who filled out and signed the informed consent form and demographic information
form sent back the documents via the same communication channel. After the
participants filled out the documents, an appointment was arranged for each
participant considering their available times for the interview. It has been considered
as appropriate to conduct the interviews through online platforms taking the
coronavirus COVID-19 pandemic into consideration. The interviews were designed
as semi-structured in accordance with the IPA guidelines (Spiers, & Smith, 2017). At
the beginning of the interviews, information was given about the study and how the
interview would progress, and the participants were encouraged to speak freely and
provide detailed information during the interview. Interview questions consisted of
open-ended questions to get detailed and in-depth information about the subjective
experiences of participants. The interviews were audio-recorded to transcribe later
for analysis. At the end of each interview, a post-research information form was sent
to the participants. Names of the participants were changed with the nicknames to
ensure confidentiality. The duration of the interviews varied between one hour to
two hours but lasted on average of one and a half hours. All interviews were

conducted within five weeks.
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2.5. Data Analysis

Before starting the analysis, | transcribed the audio-recorded interviews. | made use
of the IPA guidelines in the process of the data analysis. In the first stage of the
analysis, | have read and re-read repeatedly the data to get myself familiar with it. |
wrote down notes and comments on the left margin of the paper and | wrote down
emerging theme titles on the right margin of the paper. For the first participant, |
tried to classify the emerging themes by searching for the connections between them
to get theme into clusters. | performed the same analysis steps for each participant
individually. After the theme clusters were constructed for all the participants, |
attempted to search for the participants' shared experiences in the next stage of the
analysis. | compared the identified clusters of themes across the participants and
examined them to create more general categories. Subsequently, I reviewed whether
the constructed subordinate and superordinate themes are compatible with coding
extracts for each and all the participants. At this point, it is important to note that the
analysis process proceeded iteratively. In other words, instead of completing each
step one after the other, | moved back and forth throughout the analysis. During the
data collection and data analysis, | kept a reflexive diary that includes my emotions,
impressions, and thoughts to make them transparent in line with the IPA guidelines.
In the process of the analysis, the research team which consist of my thesis advisor,
my thesis co-advisor, and my peer checked the emerging themes. The final form of
superordinate themes are (1) social media as a medium of escapism, (2) social media
as a symbol of power, (3) valuation and devaluation regarding social media and its
contents, (4) feeling of losing self-control, (5) positioning with respect to the

authority figures.

2.6.  Trustworthiness of the Study

According to Morrow (2005), subjectivity, reflexivity, adequacy of data, and
adequacy of interpretation are the standards that can be mentioned when the subject
comes to the trustworthiness of a study in qualitative research. For him, the
perspective on subjectivity varies according to the underlying paradigm. A
researcher may try to limit and control subjectivity while another researcher may try
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to embrace and use it as data. Interpretive and critical theorists are on the side of the
latter. In this respect, subjectivity is not tried to be limited or controlled, but it is used
to enhance the quality of the research by using it as data. At this point, the effect of
the researcher's subjective experiences and meaning-making processes on the

research must be considered.

Bracketing implies the researcher’s identification of vested interests, subjective
experience, presuppositions (Fisher, 2009), theoretical orientation (Gearing, 2004),
and the things that could affect how he or she views the data of the research (Fisher,
2009). Bracketing aims to determine the perspective of the researcher that could
affect the study and sometimes then wittingly shifting stance. This requires the
researcher to look inward reflexively in a self-aware way (Fisher, 2009). Reflexivity
means exploring how the subjective experiences and assumptions of the researcher
influence the research; and making them overt to self and others by using bracketing
(Howitt, 2016; Morrow, 2005; Fischer, 2009).

According to Gearing (2004), there are different techniques of bracketing. For him,
the technique of bracketing is chosen according to the researcher's theoretical
framework, emphasis, and research questions. The researcher’s ontological and
epistemological standpoint is decisive in this process. | used existential bracketing in
this study in line with the question of the study, the theoretical framework, and the
orientation standpoint of the researcher. From an ontological perspective, the focus
of existential bracketing is that the researcher cannot isolate his or her being from the
world but holds in abeyance the suppositions and theoretical knowledge (Gearing,
2004). In other words, existential bracketing implies that the effect of the researcher
in terms of theoretical orientation, ready-made interpretations, research
presuppositions, etc. cannot be erased but can be identified and made transparent in
the process of research (Ashworth, 1999). For this study, in parallel with the
ontological perspective of existential bracketing, it is assumed that our existence can
only be understood in relation to the world, that is, in relation to others (Langdridge,
2007), and cannot be isolated from others (Lacan, 1956). Therefore, it seems

appropriate to use existential bracketing for this study. Epistemologically speaking,
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existential bracketing is suitable for researchers who embrace interpretative and
critical positions (Gearing, 2004). Hermeneutics of suspicion were employed in this
study considering its compatibility with the Lacanian theoretical framework. Since
hermeneutics means interpretation (Howitt, 2016) and suspicion is about critical
questioning of participants’ accounts (Smith, 2004), existential bracketing was

appreciated for this study.

At this point, | will explain the reason why | chose social media addiction as the
thesis topic in order to bracket my pre-assumptions. | wanted to conduct a study on
social media addiction based on my own experiences. Last summer, | realized that |
wasted my time on social media, which | could devote to other activities | wanted to
do, such as reading a book. Then, there was a process that I could not understand
why | behaved this way. Afterwards, | focused on the questions of how this situation
might be reflected in clinical psychology and what could be done therapeutically. As
a clinical psychologist working on psychoanalysis, | conceptualized social media
addiction and researched the experiences of individuals who define themselves as
social media addicts. | tried to observe my feelings and thoughts to make them
transparent as a researcher throughout the study. At some points. | realized that | had
shared similar experiences with some of the participants. | noticed that sometimes |
had positive feelings while sometimes | had negative feelings towards the
participants. There were times when | felt ignored by some participants. At the
beginning, | realized that | got angry in these situations, and | needed to remind the
rules of the interview. As the interviews progressed, | noticed that | accepted the
border violations of the participants as normal. It is turning point for this study that |
realized these behaviors of the participants signify their relations with the authority

figures.

Beyond these, the adequacy of the data and interpretations are the determining
factors for the credibility of the study. | consulted my supervisors about my findings
and interpretations throughout the study. In addition, | got peer examination thanks

to my classmates. Besides, the data was saturated because at the end of the coding, |
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noticed that the themes were recurring. These are all decisive factors in ensuring the
adequacy of data and interpretations.
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CHAPTER 3

RESULTS

In current research, five superordinate themes emerged in the light of Interpretative
Phenomenological Analysis (IPA). The emerging themes are (1) social media as a
medium of escapism, (2) social media as a symbol of power, (3) valuation and
devaluation regarding social media and its contents, (4) feeling of losing self-
control, and (5) positioning with respect to the authority figures (see Table 2).

Table 2. The Superordinate and Subordinate Themes of Current Study

1. Social media as a medium of escapism
a. [Escaping from academic responsibilities
b. Escaping from social environment
c. Escaping from doing something productive to doing something
unproductive
2. Social media as a symbol of power
a. Becoming passive through active social media
b. Unlimited opportunities ascribed to the social media
c. Endless circle of production and consumption
d. Perceiving social media as a medium of ideal image creation
3. Valuation and devaluation regarding social media and its contents
a. Devaluation of contents due to too many shares
b. Attributing value and devaluing the image presented on social
media
c. Conception of “it is dispensable, but I can’t live without it”

4. Feeling of losing self-control
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Table 2. The Superordinate and Subordinate Themes of Current Study (cont’d)

a. Inability to resist checking notifications
b. Losing sense of time
c. Having difficulty distancing oneself from social media
5. Positioning with respect to the authority figures
a. Escape from sanctions through social media while positioning
reactively with respect to the authority figures

b. Attitudes related with transgression in the process of research

3.1.  Social Media as a Medium of Escapism

The first superordinate theme is about the participants’ description of social media as
an escape. The participants stated that they knowingly or unknowingly looked up
social media instead of socializing face-to-face or doing what they considered as
necessary or optional. The subordinate themes are escaping from academic
responsibilities, escaping from social environment, escaping from doing something

productive to doing something unproductive.

311 Escaping from Academic Responsibilities

Most of the participants stated that they used social media as an escape from
academic responsibilities. They described their social media usage in terms of
procrastinating studying, preferring social media over listening to the lecture, or
using social media instead of studying when they could study. For instance, Aysin
stated that although she used social media more in her spare time and less in school
term, she also said that she spent the time she could study on social media during the

term. She expressed these with the following words:

Aysin (A): For example, | wake up during the semester, [ am not really a
person who wakes up very late. Let us say, | wake up at eight or nine o'clock,
for example. I do not get out of bed for an hour, but I spend that time on
social media, instead, for example, | could get up and start studying.
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Original

A: Mesela donem i¢inde kalkryorum, gercekten ¢cok ge¢ kalkan bir insan
degilim. Diyelim ki sekizde dokuzda uyandim. Bir saat mesela yataktan
¢ctkmiyorum da sosyal medyaya giriyorum, onun yerine mesela soyle kalkip
ders ¢calismaya baslayabilirdim.

Funda mentioned that social media had kept her from studying in her undergraduate

years. While describing her social media usage as a reason to procrastinate about

studying for the final exam, she added that she had been doing that unknowingly.

She stated these as below:

F: While | was studying at home alone and surfing the Instagram, | found
myself in silly places looking for how old Victoria Secret models are without
knowing what to do with that. Well, | was also viewing the profile of one of
the characters in the TV series “Sihirli Annem” on Instagram and searching
for where she is right now, and it turns out I already lost an hour. Two days
later, I have a final exam, for example. You know how precious those two
hours for you, but you are not aware of that. Maybe it can be called an
escape.

Original

F: Evde ders ¢alisirken tek basima, instagrama boyle bakip, ha sagma sapan
yerlerde bulup kendimi, yani ne alakasi var boyle Victoria Secret
modellerinin yas1 kag falan diye instagramda dolasirken buluyordum kendimi
hi¢ alakasiz. Ya da iste sihirli annem ¢ilek nerede su an falan deyip onun
instagramina bakiyordum, bir saatim gitmis oluyordu ve iki giin sonra
finalim var mesela. Hani o iki saat senin i¢in ne kadar degerli bir sey ama
sen bunun aywrdiminda degilsin. O bir kagis olarak hani belki
adlandirilabilir.

Beren described her way of social media usage and its effects on her lessons in a

similar way to Funda. She said that social media distracted her very easily while

studying because she could not understand how time flies on social media. She

expressed these as below:
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B: As an example, social media has a big influence on my lessons. | get
distracted very easily while studying normally but knowing that I have my
phone somewhere distracts me even more because, let's say, for instance, |
will use the calculator. Then | say ah, there is a notification on the screen,
and | shall look at it a little. Then suddenly I realize that | have been looking
for one hour and I couldn’t study at all, so, well, it takes me- my time. If |
have important things to do such as studying for my lessons, if I have an
exam, if | have to study; something happens on social media that distracts me
and | spend my time there.

Original

B: Dersler konusunda etkiledigi ¢cok oluyor mesela, ¢iinkii ders ¢alisirken
dikkatim ¢ok kolay dagiliyor mesela normalde, ama bir yerde telefonumun
oldugunu bilmek daha da kolay dagitiyor dikkatimi. Ciinkii kalkip diyelim
mesela hesap makinesini kullanacagim, sonra diyorum aa suradan bildirim
gelmis biraz bakayim, bir bakmigim bir saat ge¢mis ve ders ¢calisamamisim.
Yani ben benim zamanum: aliyor hani. Onemli islerim varsa ders calismak
gibi, iste sinavim varsa, ¢aliymam gerekiyorsa, orda biraz sey oluyor
dikkatimi dagitiyor ve zamanimi oraya harciyorum, sosyal medyaya.

Some of the participants mentioned how social media affected them while listening
to the lectures apart from studying. Beren, for instance, said that she used social
media to have fun when she was bored of lectures. Besides, it was a remarkable
detail that she kept an eye on the people who took notes. She explained these as

below:

B: For instance, in the lectures during the school term, it gets too much. |
mean, instead of listening to the teacher, | say to myself that anyhow there is
someone who takes notes in the lecture, or | have a friend next to me who is
taking the notes at that time. And | say to myself that | do not bother myself
with listening to the lecture now because | get bored while listening it; I shall
look at my phone, have some fun, and see what other people doing. In
general, I am usually on the phone a lot when I am at home. If | don't spend
time on the phone, | can cook, | don't know, I can tidy things up, but I prefer
to look at the phone instead"

Original

B: Mesela okul zamani derslerde ¢ok fazla. Hani o dersi dinlemek yerine
neyse diyorum yani nasil olsa bu notu alan biri var ya da yanimda bir
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arkadasim var, bakiyorum iste not aliyor nasil olsa o su an, ben simdi dersi
dinlemekle ugrasmayim, sikilvyorum ¢iinkii dersi dinlerken, telefona bakayim
biraz egleneyim. Orda iste bakayim sunlar ne yapryor, onu géreyim. Ya da
iste direk evde oturdugum zamanlarda genelde ¢ok fazla telefondayim. O da
iste telefona bakmasam iste yemek yapabilirim, ne bileyim, bir yerleri
toparlayabilirim onun yerine, telefona bakmay: tercih ediyorum yani.

In the same way, Eray mentioned that when he got bored of the lecture, he entered
social media. He described lectures as colorless thing whereas social media as more

colorful, appealing, and entertaining:

E: When | am so bored in the lecture, | can open it and look up it, even
though it impairs my concentration. | need to look up social media because |
get bored of the lecture. Also, because we are at home a lot in these days, we
have more free time. | can say that I look up it more in my spare time.”

R: You said when you get bored in the lecture, what kind of thing you are
experiencing?

E: I mean, the lesson is either close to the end or | get really bored of the
teacher, the lesson becomes very monotonous, then | try to open it and look
up it. So, I look up it actually.

R: You said that you get bored of the lecture and look up social media. Why
do you look up social media when you're bored?

E: I mean, I can say that it is more entertaining than the lecture. Therefore, if
we say that the lecture is such a colorless thing, social media is more more
colorful and more attractive ... I can say that social media contains more new
things; it is a medium which contains more new stuff.

Original

E: Derste mesela ¢ok sikildigimda a¢ip bakabiliyorum ve hani bu benim hani
konsantrasyonumu bozmusg olsa da. Ama dersten ¢ok sikildigim icin artik ona
bakma ihtiyacim oluyor. Ve su aralar hani ¢ok asirt evde oldugumuz igin
hani bos zamanimiz daha fazla oluyor. Hani bos zamanmimda daha ¢ok
bakmaya u bakiyorum diyebilirim.

R: Sey dediniz hani dersten ¢ok sikildigimda dediniz, nasil bir sey oluyor?

E: Yani ders artik ya bitmeye yakindir veya gercekten hocadan ¢ok
stkilmisimdir, ders artik ok monoton olmaya baglamistir, o zaman agip
bakmaya ¢alistyorum. Yani bakiyorum dogrusu.
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R: Hani orada ne oldugunu diisiiniiyorsunuz da dersten sikiliyorsunuz ve
sosyal medyayr a¢ip bakvyorsunuz?

E: Yani dersten daha eglenceli oldugunu soyleyebilirim. O yiizden, hani ders
daha boyle renksiz bir seydir dersek, hani sosyal medya daha daha renkli ve
daha cazip ... bir de sosyal medyada daha ¢ok yeni olan bir seyler var
diyebilirim, daha ¢ok yeni seyler iceren bir yer.

Overall, most of the participants expressed they used social media as an escape from
studying or listening to the lecture. Some participants attributed this situation to their
loss of control while other attributed it to their boredom. Their motivation to use
social media was to have fun when they got bored. The other thing that attracted my
attention is that most of the participants also stated that they used social media much
more in their spare time. Getting bored and having leisure time seem to be factors
that trigger social media use. Having fun and filling their free time are the purposes

of the participants to use social media when they got bored and had leisure time.

3.1.2. Escaping from Social Environment

The other circumstance that most of the participants used social media as an escape
is when they are in a social environment. Preferring to communicate with others on
social media instead of face-to-face communication and escaping to social media
when getting bored of social environment or when conversation is not interesting are
the situations that fall within the scope of this theme. Parallel to these, Aysin claimed
that real relationships started to leave its the place to the virtual relationships. She
explained how this situation was reflected in her family environment with the

following words:

A: If you could see our home in the evening, as | said earlier, | am at the
family home right now. Me, my mother, and my siblings sit side by side in
the living room in the evening, and everyone looks at the phone. Everyone
looks at the phone and no one talks face to face. For example, we send each
other cat videos on instagram, we laugh at them and so on. Well, that’s why I
can say that it affects a little bit, I don’t know, negatively.

R: In what way do you think this is negative?
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A: 1 mean, we leave the place of real relationships, for instance, real
conversations to more virtual relationships, virtual communications, virtual
conversations even if we are next to each other.

Original

A: Aksam bizim evi gorseniz, su an aile evindeyim dedim ya, ben annem
kardeslerim aksam salona oturuyoruz, hepimiz yan yana ve herkes telefona
bakiyor. Herkes telefona bakvyor ve kimse yiiz yiize konusmuyor. Mesela
telefondan birbirimize instagramdan sey gonderiyoruz, kedi videosu
gonderiyoruz, ona giiliiyoruz falan. Hani o yiizden birazcik da ne bileyim
olumsuz etkiliyor diyebilirim o bakimdan.

R: Ne agidan olumsuz sizce peki bu?

A: Yani gergek iliskilerin yerini, mesela gercek sohbetlerin yerini daha ¢ok
sanal iliskilerin, sanal sohbetlerin sanal iletigimlere birakiyoruz yan yana
olsak bile.

Beren, on the other hand, said she used social media when she got bored while she
was conversing with her friends. At this point, she said “If you're bored for two
minutes, the subject will change somehow but I don't know whether it is because of
the impatience, but it has become a habit. /7ki dakika sikildiysan sonra konu
degisecek bir sekilde ama iste tez canlilik mi onu da bilmiyorum ama aliskanlik
olmus.] ”. 1t is interesting that she cannot tolerate being bored for such a short time.
She thinks that spending time on social media instead of conversing with her friends

causes something negative rather than positive. She said:

B: Let's say, we hang out with friends and talk. At that moment, maybe |
might get bored from them, and | say to myself that | shall check my phone
so that my mood can be changed and then, | want to return to the
conversation of my friends in this way. So, | guess that's why | check my
social media account. But if something happens, for example, if someone
sent a message, | have a feeling that | have to reply right away. Actually, I
know that | don't have to reply to it at that time. Even everyone says this, if
you reply to an hour late, nothing will happen. But, in some way, I don’t
know whether | am bored of that moment at that time. Actually, what |
always want to do, well, | have already said | see someone having fun just
like me at that moment. | am with my friends, and | have fun. But, this time, |
spend that time with using social media instead of having fun with my
friends. But | don't know why, so | have no idea why I do this.
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Original

B: Diyelim arkadaglarla oturduk konusuyoruz. O an belki ben o ortamdan
stkildim, biraz diyorum suraya bakayim da hani degissin, hani kafam
degissin ve bu sekilde arkadaslarimin muhabbetine geri doneyim. O yiizden
giriyorum sanirim. Ama bir de sey de oluyor mesela biri mesaj attiysa ha su
an cevap vermeliyim gibi bir hissi var. Aslinda igte vermesem de olur. Herkes
bunu soyliiyor, bir saat ge¢ versen ge¢ cevap versen hi¢bir sey olmaz. Ama
ben bir sekilde iste o an o andan mi sikiliyorum. Aslinda hep yapmak
istedigim sey, iste birisi egleniyor goriiyorum demistim ya, iste ben de bu
sefer arkadaglarimla bulusmusum, egleniyorum. Ama orda eglendigim vakti
de bu sefer sosyal medyaya harcryorum. Ama onun sebebini bilmiyorum yani
neden boyle yaptigim hakkinda bir fikrim yok.

Canel said that when the conversation did not attract her attention, she wanted to end
the conversation as soon as possible so that she could look at social media. In
addition, she mentioned she realized that she sometimes looked up social media
while listening to her friends. She stated that she might get angry if someone else did
something like this to her. She said that she tried to put her phone directly in her bag
to avoid looking at social media considering this. She expressed these as follows:

C: As an example, when | run into someone and what she or he is saying
doesn’t attract my attention, I can do for example if there is something urgent
to do at that time, | may choose to have a quick chat and finish the
conversation quickly to go back to my stuff. My friends are people who don’t
mind this in general. But something like this happens because of the fact that
I don’t like the conversation. Sometimes, | can also do this without realizing.
To exemplify, | put my phone directly in my bag now. However, if it is
within my reach, I reply to the message of this person and that person
immediately; and | jump one thing to another to complete what | do quickly.
But I do this while listening to people or I realized I do that.

Original

C: Mesela biriyle karsi karsiya geldigimde, bazen belki muhabbeti ¢ok ilgimi
cekmediginde yani mesela sey yapabiliyorum. Ya da o an yapilacak acil bir
sey is varsa hizlica ben hizlica béyle sey yapmak isteyebiliyorum, hizlica
konugsup onu halledip ona donmek isteyebiliyorum ig varsa. Ve genelde
arkadaslarimda bunu kaldirabilecek insanlar oluyor. Ama muhabbeti
sarmadi diye boyle bir sey oluyor. Ya bazen bir de fark etmeden de
yapiyorum. Mesela telefonumu direk ¢antaya koyuyorum artik. Ama mesela
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elimin altindaysa hizlica ¢at ¢at ¢at béyle iste ona cevap veriyorum, buna
cevap veriyorum, onu ona kosturuyorum, bunu ona kosturuyorum,
bitiriyorum hizlica. Ama bunu iste onu dinlerken yapiyorum ya da bunu
yaptigimi fark ettim.

3.13. Escaping from Doing Something Productive to Doing Something
Unproductive

Another subordinate theme is about ascribing unproductiveness to social media.
Participants used words such as unnecessary and waste of time while referring to
social media. Even though, they called social media as something unproductive, they
preferred social media over other alternative things which they considered as
productive. Aysin, for instance, used the following words when describing social
media as something unproductive: “It does not make a contribution to me, okay, not
everything can contribute to me but also it does not entertain me, and it also does not
teach me something. /Bu bana bir sey katmuyor, tamam her seyin bana bir sey
katmast lazim degil ama beni ayni zamanda eglendirmiyor, keyif de vermiyor. Hem
ogretmiyor.]” She said she did not know why she was wasting her time on social
media. She depicted the time spent on social media as garbage. She expressed how
she spent time on unproductive social media instead of doing something productive

with the following words:

A: Trealized that 1 spend one-sixth of my day on social media and that means
| won't be able to do things in my life that | could do in one-sixth of my life. |
can’t even think of what I would do in those six hours in those four hours if |
didn't use social media, but, | guess, | could do more productive things rather
than an unproductive thing.

R: What kind of productive things do you think of?

A: I mean, maybe doing sports, learning a language, or studying, | mean,
there are few things | could study about my department, I could study on
them, but it seems like | spend my time like this.

Original

A: Giintimiin altida biri sosyal medyaya gidiyormus bunu fark ettim ve bu da
hayatimda hayatimin altida birinde yapabilecegim seyleri yapamayacagim
anlamina geliyor. Hani kullanmasam sosyal medyayt ne yapardim bu alti
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saatte o da goziimiin dort saatte o da goziimiin oniine gelmiyor su anda ama
sanmirim daha verimli isler yapabilirdim kesinlikle verimsiz bir isten ziyade

R: Ne gibi verimli igler ne geliyor akliniza?

A: Yani spor yapmak olabilir, dil 6grenmek olabilir, iste ¢caliymam yani
calisabilecegim birkag¢ bir sey var boliimiimle ilgili onlara ¢alisabilirdim
ama vaktimi bu sekilde geciriyorum gibi geliyor.

Beren also described spending time on social media as something unproductive. She
emphasized that time passed quicker on social media when compared to doing
something productive. Her use of the phrase ‘getting bored with having fun’

considering the times she used social media was interesting:

B: There are actually a lot of other productive things to spend that time, I can
read a book, | can do something else. But in a way, if I'm bored at that
moment and if | have a phone, then | experience 5 hours that | will get bored
as 2 hours, but if I don't have a phone, this time | experience those 5 hours
with full of boredom.

R: In what situations do you get bored?

B: It is more fun to sit and look at the phone at that moment, rather than just
sitting and watching the outside. I mean, instead of looking straight outside, I
find something to laugh in there. That thing is bored, actually if I'm bored, |
get bored there too, but at least | get bored with having fun.

R: How do you get bored with having fun?

B: So again, I feel that I spend my time unproductively. Again, I don’t do
anything, | just sit and look at my phone, but, well, I laugh somehow, and my
time flies more quickly.

R: How to spend time productively?

B: For me, spending time productively, for example, sharing something while
having a conversation with people, or reading a book, or watching something
that could make a contribution to me in some way means spending time
productively. But if I spend five hours on the phone instead of doing those
things, then it actually feels to me like that time is unproductive. You know, I
did not do anything, I didn't do anything that makes a contribution to me. But
I'm just thinking about the thing, at least | had fun and my time passed fast"
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Original

B: O ani verimli gegirmek igin ¢ok sey var aslinda, kitap okuyabilirim, baska
bir sey yapabilirim. Ama hani bir sekilde de orda, eger o an sikiliyorsam,
eger telefonum varsa o sikilacagim 5 saat bana 2 saat gibi gelir ama
telefonum yoksa bu sefer o 5 saati dolu dolu sikilarak yasarim.

R: Yani ne gibi durumlarda sikilyyorsunuz?

K: Yani iste oturup diimdiiz disariyt izlemek degil de o an oturup telefona
bakmak daha eglenceli geliyor. Yani diimdiiz disariyt izlemektense giilecek
bir seyler buluyorum orda falan. O sey stkilmak aslhinda stkilyyorsam orda da
stkilyyorum ama en azindan eglenerek sikilyyorum yani.

R: Eglenerek sikilma nasil oluyor?

B: Yani yine vaktin verimsiz gegtigini hissediyorum. Yine bir sey
yapmiyorum, sadece oturup telefona bakiyorum ama iste giiltiyorum bir
sekilde, iste zamanim hizli gegiyor vesaire.

R: Verimli gecirmek nasil oluyor ki?

B: Verimli gecirmek benim i¢cin mesela, verimli gecirmek iste insanlarla
sohbet edip bir seyler paylagsmak ya da iste kitap okumak ya da iste kendime
bir sey katabilecegim bir seyler izlemek verimli gecirmek demek. Ama iste o
onlari yapabilecegim 5 saati telefonda gegiriyorsam o vakit aslinda bana
verimsiz geliyor. Hani hicbir sey yapmadim, kendime hi¢cbir sey katmadim.
Ama sadece seyi diistiniiyorum en azindan eglendim yani zamanim hizli gegti.

On the one hand, Canel said that she tried to delete all her social media accounts and

did productive things instead. On the other hand, she said it was very boring to do

productive things. She made a claim that she could not always do productive things

to justify the time she spent on social media:

C: l also tried deleting all the social media accounts. | wonder then, I, well,
every time | want to set such goals, | set the thing as the goal, | set a goal of
reading a book for half an hour and | never do it at the end of the day. I
thought like if I delete everything, if I really don’t spend time on them, would
I really do something that is very productive, something that I get efficiency.
So | really deleted social media accounts except WhatsApp and mail
remained but I got bored at some point. OK, I did something, maybe | read a
book because | was bored, or maybe | studied on coding because | was bored,
or at that moment, yes, | procrastinated less, but it was very boring. So yes, I
constantly did something, but I can't do such things all the time, that arose
from something like that.
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Original

C: Tiim sosyal medyalar: silmeyi de denedim, acaba o zaman atryorum, ben,
sey ya, her boyle bir hedefler koymak istedigimde seyi koyuyorum, yarim saat
kitap okuma diye koyuyorum ve giiniin sonunda onu asla yapmiyorum. Acaba
her seyi silersem, gercekten onlarla ilgilenmezsem, gercekten hani ¢ok
verimli, ¢ok boyle verim aldigim bir sey mi yapacagim falan diye diigiindiim.
Yani gergekten sosyal medyayt sildim WhatsApp disinda ve mail kald: iste
ama bir noktada sikildim yani. Tamam yapiyorum, sikildigim igin belki kitap
okuyorum ya da sikildigim icin belki de kodlama ¢alistyorum ya da o an evet
isleri daha az erteliyorum ama ¢ok sikici. Yani evet stirekli is yapiyorum ama
stirekli bir is yapamam ki boyle bir yerden gelmisti.

Defne also attributed inefficiency to social media while saying that it was more
advantageous than something productive. She said that social media was a quicker
and better way to have fun because it gave instant gratification. However, she said
that she did not use social media when there was something necessary such as
studying. She explained that she preferred social media when there was something

optional rather than something necessary:

D: Compared to doing something more productive, social media is more
advantageous because it is more entertaining, or since social media is
designed in such a way that it will create addiction in people. I mean,
considering people, they design their algorithm or something, well, | don't
know, in a way that attracts people's attention and that they cannot put it
down, actually. That's why you inevitably look at it because it provides such
instant gratification to people. A tweet ends in just ten seconds as such. It’s
like it rewards your brain almost every ten seconds. But when you read a
book, you will read five hundred pages, you will read, and you will read. You
know, when you don't think much, the human brain perceives social media as
a quicker and better way to have fun.

R: You said that you prefer social media over something productive. Well,
you know, what other things come to your mind when taking about
productive things?

D: For example, there is something important, something that must be done.
Let’s say, I have to study, I don’t use social media at that time, I study for my
lesson. But when we consider things which is not so important and necessary,
let’s say, such as reading a book, taking up a new hobby, and so on; social
media seems a little more attractive when compared to more optional things.
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Original

D: Daha verimli bir sey yapmakla kiyaslandiginda sosyal medya insana daha
avantajli geliyor ¢iinkii daha eglendiriyor. Ya da zaten insanda béyle
bagimlilik yaratacak nitelikte tasarlandigi igin hani algoritmasi falan, hani
ne bileyim, insanmin ilgisini ¢ekecek bir tiirlii elinden birakamayacag sekilde
biraz dizayn ediyorlar aslinda insanlara gore. O yiizden ister istemez insana
boyle ‘instant gratification’ sagladigi igin boyle bakiyorsun. Hemen hizlica
boyle 10 saniye iginde bir tweet bitiyor. Hemen 10 saniyede bir aslinda
beynini ddiillendirmis gibi oluyor. Ama bir kitap okudugunda 500 sayfa
okuyacaksin okuyacaksin okuyacaksin. Hani ya ¢ok diisiinmedigin zaman
hani insan beyni sosyal medyaya girmeyi daha ¢abuk, daha iyi bir eglenme
metodu olarak goriiyor.

R: O hani verimli bir sey yapmaktansa oray: tercih ettiginizi soylediniz. Peki
hani o verimli dediginiz seyler baska ne gibi seyler geliyor akliniza?

D: Ya mesela 6nemli bir sorumluluk, kesinlikle yapilmasi gereken bir sey var.
Atryorum ders ¢alisilmasi gerekiyordur, gidip sosyal medyaya girmem, ders
calismayt yaparim. Ama ¢ok yapilmasi 6nemli olmayan, gerekli olmayan ama
atryorum, ne bileyim, iste kitap okumak, yeni bir hobi edinmek falan gibi
daha opsiyonel olan seylerle karsilastirildigi zaman sosyal medya biraz daha
cekici geliyor insana.

To sum up, reading a book, doing sports, learning a language and so on are
productive things which participants described. On the other side, they depicted
social media as something unproductive. Despite this, they stated they spent time on
social media instead of doing productive things. Although they said that social media
did not contribute to them, they preferred to use it to pass the time quickly or to get
instant gratification. In other words, they implied they spent time on social media

rather than things that require effort and will bring enjoyment in the long run.

3.2.  Social Media as a Symbol of Power

All the participants attributed powerful features to social media from many aspects.
They described social media as active, omnipotent, and boundless. Moreover, they
ascribed such a power to social media that they talked about how decisive social

media’s expectation on their way of using it. The subordinate themes are becoming

passive through active social media, unlimited opportunities ascribed to the social
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media, endless circle of production and consumption and perceiving social media as

a medium of ideal image creation.

321 Becoming Passive Through Active Social Media

The participants mentioned the following situations in which users were passive
while social media was active: protesting, socializing, following news and up-to-date
information and so on. They even enunciated that social media was decisive what
content users would see. First of all, most of the participants said that they preferred
to protest on social media rather than protesting on the street. Instead of going out
and taking risks such as getting arrested; they stated they shared posts while they sat
passively at home and delegated the act of protesting to the social media. To
exemplify, Defne explained how people passively protested by starting hashtags on

Twitter and delegating the rest to the power of the social media as follows:

D: For example, someone gets attacked. But then, the attacker does not suffer
from any sanction. Because of this, other people try to defend the person who
is attacked by starting hashtag on social media. As a result, legal processes
change. You see these things happening, it scares people because there is not
any sanction without the power of social media. It is effective to see how
social media is used to ensure social justice. Yes, but it can also drive people
to despair because you know that justice cannot be achieved without the
power of social media”.

R: What do you mean?

D: For instance, an assault occurs; and then nothing happens to the person
who does this. They are released by the court pending a trial or released
completely. Later, people start a hashtag on social media, the person gets
arrested again. You see that it is effective.

R: I mean, what kind of function social media has to make such a sanction to
be applied?

D: It becomes a trending topic; people start a hashtag. When ten-thousands of
people talk about the case at the same time, it becomes part of the agenda, the
main agenda even. When everyone talks about it, this puts a pressure on
certain institutions. That’s how, I think, the situation gets taken more
seriously.
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Original

D: Mesela bir kisi saldirtya ugruyor. Sonra o saldiriya ugrayan kisi hi¢bir
yaptirima ugramiyor. Bunun i¢in insanlar mesela Hashtag bagslatarak onu
savunmaya calisiyor. Iste yani bunun sonucunda hukuki siire¢ degisiyor
falan. Bu tiir seyleri goriiyorsun aslinda. O hesap birazda korku da yaratiyor
bence ¢iinkii sosyal medyanin giicii olmadan béyle bir seyler yaptirim
gormiiyor ... Ayni zamanda boyle sosyal medyanin iste toplumsal adaleti
saglamak amacl kullanilisint gérmek hani etkili oluyor evet, ama bir yandan
insant umutsuzluga stirtikleyebiliyor ¢iinkii sosyal medyanin giicii olmadan
bazi hukuki siireglerin sonuca baglanmayacagini biliyorsun.

R: Nasil yani?

D: Ornegin, mesela hani divebilirim ki saldirt durumu oluyor. Sonra bunu
vapan kigi suglu, yani sey olmuyor, yani tutuksuz yargilaniyor, salintyor.
Sonra insanlar sosyal medyada Hashtag bagslatiyor ve tekrar tutuklaniyor.
Kimi etkili oldugunu goriiyorsun.

R: Yani sosyal medya nasil bir islevde oluyor ki orada hani ki bir yaptirim
uygulanabiliyor?

D: Yani giindeme geliyor. Insanlar Hashtag baslatiyor. Bir anda on binlerce
kigi bundan bahsedince biraz giindeme tasiyor, ana giindeme tasiyor. Boyle
ana haber giindemi gibi bir giindem olusuyor. Herkes bundan bahsedince
kurumlar iizerinde de belli bir baski olusturuyor. Bu haliyle biraz daha
ciddiye alimiyor bence.

Funda said that gathering on the street had been replaced by social media. She
expressed how people imposed something on judicial system thanks to the

Instagram:

F: Itis also a really good environment to protest. Not just in our country,
platforms are opening up to oppose the killing of women everywhere. Due to
people’s cry and the aggregate, we moved the effect of gathering in the
squares to social media. Instagram is a good platform for this because you
see and you see things happening too often, but neither the news nor tv
channels do not feature them. When the government does nothing about it, us
imposing this on the judicial system is through Instagram. It is because when
millions gather on the same street at the same time does not have the same
effect. Yet, we can social media as a channel to make our voice heard.
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Original

F: Ayni zamanda ger¢ekten iyi bir protesto ortami da. Yani bu sadece bizim
tilkemizde degil, kadinlarin éldiiriilmesine karsi ¢ikilmasi i¢cin platformlar
ac¢ilyor. Artik yani insanlar buradaki yakarislardan ve buradaki toplamdan,
yva meydanlarda toplanmanin etkisini biz aslinda sosyal medyaya tasidik ve
instagram da bunun i¢in iyi bir platform. Yani ¢iinkii goriiyorsunuz ve siirekli
gortiyorsunuz ¢tinkii bu olaylar sik¢a yasanvyor. Haberler bunu duyurmuyor,
televizyon kanallart bunu duyurmuyor, devlet bu konuda bir sey yapmiyorken
bizim suan ki yargi sistemine bunu dayatiyor olmamiz yine instagram
sayesinde. Ciinkii yani milyonlarca insanin milyonlarca kadinin ya da kadin
siddetine karsi olan milyonlarca insamin ayni platformda, ayni anda, ayni
sokakta toplanmasi aymi etkiyi yaratmuyor. Yani hani ama sosyal medyada
bir ses duyurma kanali olarak da kullanabiliyoruz.

They claimed social media made them feel like they engaged the act of protesting

and made contribution to the situation. In parallel with this, Canel said “It makes me

feel like I make a contribution, even if | may not do anything. /Bir seylerin ucundan

tutma hissi veriyor, belki yapmuiyorsam bile.] ”.

Secondly, most of the participants claimed that they also delegated socialization to

social media. Instead of talking with people, calling, or texting them.; they said they

saw other people’s lives through social media. They claimed they contacted with

more people in this way since they spend less effort for socializing. In line with

these, Aysin said that she socialized via social media without calling or texting in

A: We follow all our friends because usually, they share what they do in their
daily lives. A photo in front of the mirror showing “Look what I wear today”;
photos saying, “Look where I am today”, “Look what I ate today”, “Look
what country I am visiting”. It is like a communication tool, without
necessarily making a phone call or sending a message. It is like hearing from
each other, a way of communication even if we did not directly address each
other. So, like I said, it is good actually. Let’s say I have a friend from high
school, and we graduated. Then, we go to university. | still love my friend,;
they are still valuable to me. And we don’t talk like every week on phone,
maybe once a month. Still, through social media, I can find out about my
friend: did they graduate, adopt a cat, etc.
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Original

A: Biitiin arkadagslarimizi takip ediyoruz ¢iinkii genellikle o arkadaslarimiz
giinliik hayatinda ne yaptiklarim paylasiyor. Iste bugiin iste su kiyafeti
givindim. Aynanmin oniinde bir fotograf paylasiyorlar. Bugiin iste buraya
gittim, su yemegi yedim, iste su iilkeyi gezdim falan gibisinden. Hani bu
birazcik sey oluyor illa ki telefon acip konusmadan ya da iste mesaj
gondermeden bir sekilde birbirimizle haberlesme araci gibi oluyor. Ama
amast yok yani, yani hani haber al, birbirimizden haber alma. Bir sekilde
iletisime ge¢mek, direkt olarak birbirimize hitap etmemis olsak bile
gibisinden. O bakimdan, hani o bakimdan, o bakima da giizel bir sey aslinda
dedigim gibi. Mesela bir arkadasim, diyelim ki liseden arkadasim, ondan
sonra mezun olduk, iiniversiteye gecti arkadasimi hala seviyorum hala iste.
Deger verdigim bir arkadasim ama her hafta boyle telefon agip
konusmuyoruz. Diyelim ki igte ayda bir konusuyoruz ama az ¢ok ben ne yapti,
mezun oldu mu, ondan sonracigima kedi mi sahiplendi atryorum bunlar: hani
sosyal medya araciligryla ogrenebilmis oluyorum onun hakkinda.

Even if Aysin did not have a conversation with that person; she called seeing what

that person is doing on social media as way of socializing and having conversation.

Thirdly, participants stated that they followed news and up-to-date information via

social media rather than actively following news or making effort to stay up to date.

Instead of searching to get news or to obtain information; they said they saw what

social media brought forward. In line with that, Eray called social media as online

encyclopedia. He added that he followed the scientific innovations related to his

profession through social media in a comfortable and easy way. Afterwards, he said:

“I can learn many things that I wouldn’t research if I tried to research myself

[Kendim arastirmaya kalksam arastirmayacagim ¢ogu seyi de 6grenebilirim.]” and

“it enables me to access information that I cannot reach easily [Rahat

ulasamayacagim bir bilgiye daha rahat ulagtirabilir.]”. These sentences symbolize

how Eray takes a passive position in the face of active social media in terms of

reaching the information. In a similar way, Aysin explained how she become passive

in following news as below:

A: | feel like my communication with the world would be a little less because
| am definitely not a person who follows news or something. | mean, | do not
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go on TV or a newspaper or a website to see the news. | only see what | come
across on social media, that is how | get my news. That's why, if it wasn't like
that, | wouldn't have any clue about what is going on in the world.

Original

A: Diinyayla birazcik daha iletisimim azalird: gibi hissediyorum ¢iinkii ben
haber takip eden falan bir insan kesinlikle degilim. Yani televizyondan ya da
gazeteden ya da bi internet sitesine iste girip de haber gormek icin giren bir
insan degilim. Sosyal medyada benim karsima ne ¢ikiyorsa haber olarak onu
gortiyorum sadece. O yiizden hani 6yle olmasaydi eger ¢ok diinyayla bir
haberim diinyadan haberim pek olmazdi gibi geliyor.

3.2.2. Unlimited Opportunities Ascribed to the Social Media

Participants defined social media as a medium of limitlessness in many respects.
They stated that there are no time and space restrictions on social media. They
mentioned that social media has an unlimited capacity, and it can preserve
information forever. Regarding the absence of temporal limitations in social media,
Canel formed the following sentence considering the lecture videos on YouTube:
“Being able to listen again and again, to adjust the speed and so on, these are nice
features. [Tekrar tekrar dinleyebilmek, hizint ayarlayabilmek vesaire bunlar giizel
ozellikler.]”. By saying this, she implied that social media gave the opportunity to
adjust the flow of the time.

Eray stated that he used social media as a photo aloum. He said that social media
gave him the opportunity to look at what he did when he was a child or at a time in
his past. His expression “it is nice to look at what I did that day in the future” may
sound two different ways. The first meaning is that social media allows him to look
at what he did in the past one day in the future. Secondly, it can be heard that he
talked about the future as if it were past. By using past tense suffixes when talking
about the future, he pronounced as if social media gave him the opportunity to look
at what he will do in the future. This can be considered as a sign of the limitlessness

of time he ascribed to the social media:
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E: OK, so let me talk about the aloum in detail. I think it's nice to look at
what I did on certain days in the future. Instagram and many other apps
enable it. Like, the Memories section shows what | was doing last year and
now | am like this. It is not like the old photo albums, rather a live version of
the photo album. We see our childhood, past, something we experienced or
something we did at a certain day at a certain place.

R: You said the live version. Why did you call it that?

E: Eventually, we cannot just save a video and put it somewhere. Or, the
picture is not as clear as a video, and it is a burden to have pictures printed.
We can take live albums everywhere, not like an old photo album which just
stands in one place. We have access to social media everywhere though.

Original

E: Tamam yani séyle albiimii agayim o zaman. Biraz yani gelecekte su giin
ne yaptim diye bakmak bence giizel bir sey ve bunu instagram veya diger
uygulamalarda ¢ok fazla saglyyor. Bunu anilar kisminda hani gegen sene
sunu yapiyordum, bunu yapryordum, su an boyleyim... Eskiden ki gibi o artik
fotograf albiimii degil de ya fotograf albiimiiniin aslinda bir canli versiyonu
gibi diyebiliriz. Yani hem kiigiikliigiimiizii de goriiyoruz, hem ge¢misimizi de
goriiyoruz veya yaptigimiz bir seyi de gorebiliyoruz orada. Ben su zamanda
sunu yapmistim.

R: Canli versiyonu dediniz hani niye bu sekilde adlandirdiniz?

E: Yani sonug olarak bir videoyu hani kaydedip bir yere koyamiyoruz veya
fotograf bu kadar net veya sey olmuyor. Cikartiimasi da is bir sekilde yani
sonug olarak. Her yere gétiirebiliyoruz albiim gibi degil. Hani albiim bir
yerde duruyor sonug olarak, fotograf albiimii ama sosyal medyaya her yerde
erigim olabilir oyle diyebilirim.

Beren explained how social media allowed her to travel in time as follows:

B: I mean, I can put my phone aside for an hour, nothing changes for me
because nothing gets lost there. | mean, | can go back to an hour before.
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Original

B: Yani su an bir saat telefonu elimden birakabilirim. Hi¢bir sey degismez
benim i¢in ¢iinkii orada hi¢bir sey kaybolmuyor. Yani ben bir saat oncesine
geri donebilirim.

Besides time, participants also stated that social media removed the limitations in
spatial terms. For instance, Eray said “It really is endless. We can reach someone on
the other side of the world. We can find anyone we want. /Ucu bucag: yok
gerc¢ekten, diinyanin 6biir ucundaki bir insani da bulabiliyoruz.]”. As another
example, Funda described how she watched her friend’s ceremony without changing

location spatially as follows:

F: A friend of mine is a law school graduate. Even though it was in Ankara, |
could not go to, what do they say, well, their license ceremony. However,
another friend started a livestream, so | watched the whole thing easily. It is a
very nice thing.

Original

F: Bir arkadasim Ankara’da olmasina ragmen hukuk fakiiltesi mezunu. Ben
Onun ne deniyor, ruhsat alma torenine gidemedim ama ruhsat alma térenini
arkadasi canli yayin agmis da oradan izleyebildim. Yani bu bence ¢ok giizel
bir sey.

The participants also attributed a limitlessness to social media in terms of capacity.

To exemplify, Eray said:

E: The memory issue. | mean, phones have a limited memory, but social
media is limitless. We can put as much as photos and videos we want. We do
not see any limit on memory in that sense.
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Original

E: Kapasite, hani telefonlarin da belli bir kapasitesi var ama sosyal
medyanin ucu bucagi yok. Yani hani istedigimiz kadar fotograf koyabiliriz,
fotograf, video ve bize bir kapasite sormuyor sonug olarak.

In addition, they expressed that social media preserved information or data forever.
For instance, Beren’s phrase “nothing got lost there [orada hi¢bir sey kaybolmuyor]
is an example of this. As another example, Defne said that she put photos on social
media to immortalize (the literal word is “6liimsiizlestirmek’) them. Similarly,

Funda explained how the photos can stay forever on social media:

F: I post what I enjoy here. Not a meal or a place, what | should share is my
memories of which | want proof. Photos might get deleted from phone one
day, but they are always on social media. With that idea in mind, | post
aesthetically pleasing and feel-good stuff.

Original

F: Ben keyif aldigim seyleri paylasiyorum burada. Iste yedigim yemek,
gezdigim mekan degil, paylagsmam gereken benim antlarim ve bunun kaniti
olmasnt istiyorum. Yani evet giin olur bir giin silinir telefonda fotograflar
ama burada sonsuza kadar kalabilir diigiincesiyle hareket ederek bana estetik
gelen ve bana iyi hissettiren seyleri paylasiyorum.

3.2.3. Endless Circle of Production and Consumption

Participants described social media as a field of unlimited production and
consumption. They explained how they adapted to this situation through the purpose

and expectation of social media or the design of the social media’s algorithm.

Defne described how social media is a medium for endless consumption as follows:

D: Since social media is intended for fast consumption, even when | post a
beautiful, artistic photo like a sunset; no one looks at it for a long time. No
one examines it closely saying, “What a beautiful photo”. No one prints the
photo and hangs it on the wall. You just see it, you say “nice”, and continue
to scroll down. The one after the other, you keep refreshing. New things
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appear immediately. There is a constant demand, and you don’t spend much
time on anything. You just look at photos quickly, enjoy them and pass.

Original

D: Sosyal medya hizli tiiketime yonelik bir sey oldugu i¢in, bir ¢ekilen bir
fotografi atryorum béyle giizel sanatsal bir sey, giin batimi falan ¢ekmis olsa
bile kimse oturup onu uzun uzun incelemiyor. A ne giizelmis falan diye
incelemiyor, onu bastirip duvarina asmuyor. Bakiyorsun, giizelmis diyorsun,
geciyorsun. Bir sonraki geliyor, bir sonraki geliyor, sayfayr yeniliyorsun,
yeni seyler konulmus oluyor. Ya siirekli bir ne Tiirk¢esini bilmiyorum, ya
stirekli bir arz oldugu i¢in hani hi¢ bir seye ¢ok vakit harcanmiyor.

She expressed how consuming content on social media has become a routine for her
as follows “It becomes a routine thing like brushing your teeth, you woke up in the
morning, you don’t get up before consuming all of them. /Digini fircalamak kadar
rutin bir sey haline geliyor, sabah kalkiyorsun, once onlart tiiketmeden
kalkmiyorsun.]”. At one point, she explained that her habit of consumption

determined by the design of the Instagram algorithm. She stated:

D: Itis designed to make people addicted. You know, its algorithm — I don’t
know, they design it in a way that people can’t let it go off their hands. Since
there is instant gratification there, we can’t avoid taking a quick look. A
tweet is consumed in 10 seconds, so it is like you award your brain just in 10
seconds.

Original

D: Zaten insanda boyle bagimlilik yaratacak nitelikte tasarlandig igin, hani
algoritmasi falan, hani ne bileyim, insanmin ilgisini ¢ekecek, bir tiirlii elinden
birakamayacag: sekilde biraz dizayn ediyorlar aslinda insanlara gére. O
Yiizden ister istemez insana boyle instant gratification sagladigi icin, boyle
bakiyorsun, hemen hizlica ... boyle 10 saniye iginde bir tweet bitiyor. Hemen
10 saniyede bir aslinda beynini édiillendirmis gibi oluyor.

Funda described social media as an “unlimited medium /[sinirsiz bir mecraj” and

“endless channel [u¢suz bucaksiz bir kanal]”. At this point, she stated that there was
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a lot of content on social media that she could consume related to her field of
interest. Similarly, Aysin stated that there is a lot of content she can consume on her

area of interest with the following words:

A: There is so much content right now that a new occupation has appeared
called content creator. So, for instance, anyone, in an area they are very
interested in, no matter how insignificant it is... For instance, I thought that
those vegan pages...I can look through them until the morning like who
cooked what or what can one cook using a certain vegetable, and etc. | can
see a lot of stuff related to my area of interest. Let’s say my other area of
interest is, well... I use Pinterest for architectural drawings. Like for
architectural drawings: | see how to do a presentation board, how to prepare a
poster, how people prepare their portfolio. To see the examples, I can look
there. Finding content in my area of interest is So much easier now, no matter
significant, insignificant, necessary, or unnecessary. It was not like that
before; we could not find much back in the day.

Original

A: Cok fazla content'in olmasi olabilir. Yani simdi su an o kadar ¢ok fazla
content var ki, herkes yani, bir meslek bile ¢ikti bu isten content creator diye,
icerik tiretici iste. Oyle olunca mesela herkes kendi begendigi bir alanda, en
kiictik bir sey bile olsa, mesela ben dedim ki iste veganlik, vegan sayfalari, oo
ben sabaha kadar bakarim yani kim ne pigirmis,ondan sonra iste, ne bileyim,
biri su sebzeyle ne pisirebiliyormus falan filan diye. Ondan sonra kendi ilgi
alammda ¢ok fazla sey gorebiliyorum. Ya da mesela baska ilgi alanim ne
olsun? Mesela iste mimari ¢izimlerle ilgili pinteresti kullaniyorum bu arada.
Mimari ¢izimlerle ilgili iste pafta nasil yapilir? Poster nasil hazirlanilir?
Kim iste portfolyosunu nasil hazirlamis? Bunun orneklerini gormek icin
oraya bakabilirim. Yani kendi ilgi alanimda artik icerik bulabilmek ¢ok daha
kolay, hani 6nemli 6nemsiz gerekli gereksiz bir alanda. Eskiden béyle
degildi. Bence hani ¢ok fazla sey bulunamiyordu, icerik diye diistiniiyorum.

Aysin, in a similar way to Defne, said that when she woke up in the morning, she
consumed or looked at what everyone shared one by one. She stated that she looked
at posts or videos that are pointless. She added she kept swiping screen for pages and
hours without a purpose. At this point, she explained the reason for entering such a

consumption cycle over the purpose of Instagram as follows:
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A: The purpose of Instagram is to keep us inside the app. They want us to
slide as much as we can, stay as long as we can. And it works great for me, |
always stay without a purpose.

Original

A: Instagramin falan amaci: bizi sey, uygulamamn icerisinde tutmak, hani
kaydrabildigi kadar kaydirsin, uzun siire kalabildigi kadar kalsin istiyorlar.
Bende de ¢ok ise yariyor bu diyorum. Hep kaltyorum yani bir amaci
olmadan.

In addition to the unlimited consumption, each participant also mentioned that they
produce content for social media. One participant even said that she worked for a
company as a content producer. In line with that, Canel explained how she produced

content on social media in a planned way as follows:

C: On my account for my drawings; | do that these days: | post three pictures
a week. They could be finished pieces. Like, for example, | post my finished
watercolor art. | think if | can create a process there. Since my archive is not
done yet, we are not at that point now. But when I think about it, I’'m going
with a plan there too.

Original

C: Su an ¢izim hesabimda da mesela, su an sey davraniyorum. Bir haftada ii¢
fotograf paylasiyorum. Bitmiy isler olabiliyorlar. Su an bitmis sulu
boyalarimi paylasiyorum. Belki bir process olabilir mi diye diistiniiyorum
ama heniiz elimdeki arsiv bitmedigi icin o noktaya gelmedik. Ama hani genel

olarak orda da diistiniince planli ilerliyorum.

Although she does not have a goal of making money from what she shared, she
considers sharing from a professional point of view. She said that she paid attention
to the continuity in terms of producing and sharing contents. That is, she stated that
she tried to post three times in a week. She added she shared the posts in accordance
with the interaction hours. She explained the reason for paying attention to such
things with the aim of increasing the number of followers. She added “The numbers

seem important to me. /Sayilar benim igin onemli, éyle gériiniiyor.]”. Similarly,
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Funda explained that producing content for Instagram provides an increase in the
number of followers. The reason for this is related with the expectation of social
media according to her:

F: Simply put, let’s say I have a friend with 30 thousand followers. They say
‘My follower count has dropped to 29 thousand and 4 hundred, and I need to
make a change urgently’. It could be 'New Year’s decoration’ post, ‘clinking
glasses on Valentine’s Day' post. Nowadays, it is obviously what Instagram
algorithm expects. The more they are active, are saved and get comments; the
more Instagram puts the user forward and makes them seen. Then, when they
are more visible, they get more followers. More followers mean more money.
Well, considering that people do this as a job, they have to produce content
that arouse interest of people or makes people want to experience that
lifestyle. So, like | said, this is what producing content on Instagram to me.

Original

F: En basitinden 30 bin takip¢ili bir arkadasim var. Diyelim ki benim takipg¢i
sayim diistii. Yani 30 binden 29 bin 400 e diistii. Benim diyor acilen degisik
bir seyler yapmam gerekiyor diyor. Iste hemen yilbas siisleme postu olsun,
olsun. Sevgililer giiniinde kadeh tokustururken post olsun, olsun. Yani bu
artik giiniimiizde tabi ki instagram algoritmasinin da beklentisi budur. Yani
hani bir insan ne kadar aktifse ve ne kadar kaydediliyorsa, ne kadar yorum
alyorsa o kadar iistlere tasir onu instagram ve daha goriiniir kilar. Goriiniir
kildigi zamanda daha ¢ok takipgiye sebep olur. Daha ¢ok takip¢i de daha ¢ok
para kazanmak demek artik. E bu insanlarda bu isi meslek olarak yaptiklar
diistiniiliirse, her giin gercekten baska insanlarin merakini uyandiracak ya da
baska insanlarin o hayati yasamalarini isteyecek bir icerik tiretmek
zorundalar. O yiizden de yani dedigim gibi icerik, instagram igin icerik
tiretmek bu yani benim goziimde.

In summary, the participants explained that the production and consumption cycle

continued in line with the purpose or expectation of Instagram.
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3.24. Perceiving Social Media as a Medium of Ideal Image Creation

Participants described social media as the ideal image creation medium. They stated
social media expected from users to reflect an ideal image. They expressed that those
who reflect the image in line with the expectation of social media get more likes and
have more followers. In this way, they stated that social media makes those people
more visible by bringing them to the top. In line with these, participants said that
they shared the moments when they were happy and had fun or when they perceived
themselves as beautiful. Some participants mentioned they made themselves look

happier, thinner, richer, or they showed something unreal as if it is real.

Aysin explained the difference between reality and the image shared on social media
as follows: “For example, let’s talk about dry beans. How I normally eat beans and
rice, here I mix them well and eat like that. Let's say that when | take the photo of it,
| put the rice on the bottom, put beans on it, sprinkle parsley on it so that it looks
better. [Normalde nasil yiyorum fasulyeyle pilaw, iste giizelce birbirine karigtirip
oyle yiyorum. Diyelim fotografini ¢cekecegim zaman pilavi alta koyuyorum, tizerine
fasulye koyuyorum, iizerine maydanoz serpiyorum ki daha giizel goriinsiin goze.]”.
In line with that, Eray expressed: “There is a very common thing that we are like this
in real life, but we are like that on social media. In fact, we are trying to show that
we have a different life and a happier life on social media. /[Cok yaygin bir sey var,
ger¢ek hayatta boyleyiz ama sosyal medyada béoyleyiz diye. Aslinda sosyal medyada
farkl bir hayatimiz, daha mutlu bir hayatimiz oldugunu gostermeye ¢alistyoruz.]”.
Expressing that the reason for this is the fictitious status determined on social media,

he continued as follows:

E: They set a standard, and they feel like they should be above that standard.
That’s why, happiness, wealth, or the fagade... It is all about the facade,
actually.

R: You said facade... What kind of fagade are you talking about?

E: I mean, to show oneself happy, or to show oneself like they are in a rich
cafe, like they are thinner... | can go on. There is a standard, and they prefer
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being above that standard. What can we call this? Well, | think it is adapting
to society, the benefit of the society. It is what society wants now.

Original

E: Boyle bir statii belirlemigler ve bu statiiniin tistiinde olmalart gerekiyor
gibi. Bunun i¢cinde hani mutluluk, zenginlik veya gdsteris, hani biitiin amag
aslinda gosteris aslinda.

R: Gosterig dediniz, nasil bir gosteris bahsettiginiz?

E: Yani daha mutlu gostermek veya béyle zengin bir kafedeymis gibi
gostermek, kendini daha ince géstermek bunlar: sayabilirim ... artik belli bir
Statiisii var ve bu statii tistiinde olmay: tercih ediyorlar. Yani ne diyelim buna
topluma ayak uydurmak sanirim, toplumun getirisine. Toplum artik bunu
istiyor.

While expressing that the society now expects this, he said that those who share
themselves in this direction are more popular. He stated that the more popular person
has more followers and gets more likes, and in this way that person can show

himself or herself to more people.

Beren also talked about the expectations in the images shared on social media. She
mentioned that social media had an ideal image perception and expectation on the
female body. She stated that those who reflect themselves in this way get more likes
and attention. For this reason, she explained the efforts of people to reflect

themselves differently in line with this expectation as follows:

B: I think the mechanism on Instagram is like... People pretend to be
someone they are not. It is how it is among people I know. I know that that
person is having a very tough time in their life. | mean, they go through some
issues, but they can post a photo showing that they are having fun or doing
something else. | know that there is an effort to show oneself different there.
The beauty standards, the standard for how a body should be- there is a lot of
them. That is why everyone posts pictures while doing sports or, [ don’t
know, posts their nice body. Photoshopped or not, they post the body they
find nice. | mean, they post pictures showing that there are people having
fun. On Instagram, it's very common to post things that actually aren't there
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but pretending to be. I’'m aware of it, and I do that sometimes too, so | get
tired a bit there.

Original

B: Instagramda biraz ordaki isleyisin sey oldugunu diisiiniiyorum. Daha ¢ok
insanlar hani kendini olmadig: gibi gosteriyor. Mesela tamdigim kigiler
icinde de boyle. O insanin hayatinin o donemde ¢ok kotii oldugunu biliyorum.
Mesela sorunlar problemler yasiyor ama orda eglenirken, bir sey yaparken
fotograf atabiliyor. Yani orda insanlarin biraz kendini farkl gésterme ¢abasi
oldugunu bilivorum. Iste bu giizellik algisi, iste viicut séyle olmalidir algis
cok fazla var. O yiizden iste herkes spor yaparken fotograf atiyor. Iste ne
bileyim giizel bir viicudunu atiyor. Iste shoplamis olsa da olmasa da bir
sekilde iste giizel bulduklar: o viicudu paylasiyorlar. Iste insanlari eglenirken
fotograf atryorlar. Siirekli hani bazi olmayan seyleri varmis gibi gosterip de
atmak ¢ok yaygin oldugu igin instagramda, bunu ben de bildigim i¢in,
kendim de yaptigim i¢in bazi zamanlar orda biraz yoruluyorum.

Similarly, Funda explained the image perception imposed on social media as

follows:

F: The society or Instagram, the social media imposes stuff. It is said to be
that 90-60-90 figure is very thin, very cool. You should be someone who eats
at the nicest places, uses the best cars, wears amazing bags; someone whose
every item worn is asked by the followers.

Original

F: Toplum ya da iste instagram sosyal medya bir sey dayatiyor. Diyor ki iste
90 60 90 ¢ok ince, iste ¢cok havai, inanilmaz iste iyi yerlerde yemek yiyen,
inanilmaz iyi arabalara binen, inanilmaz iyi ¢antalar kullanan, her giydigi
sorulan bir rol olacaksin.

Stating that she also acted in accordance with this expectation a couple of years ago,

she explained how terrible this was for her now:

F: After a while, you post not to collect memories on Instagram or to share
whatever you want. You post according to what Instagram and the masses on
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Instagram expect from you. | mean, if my friend who is going to Paris is
packing their suitcase thinking “I should wear a red hat, a pair of shoes like
that, a dress like that so that my pictures would be better”; it sounds horrible
to me. Think about it-there is a machine, an application inside that machine
and people adjust their life based on the like or click count there. They say,
“If I dance like that or do my makeup like that, people would like me”. I
think this is being imprisoned inside the application.

Original

F: Bir siire sonra sen Instagram’a amni koymak ya da istedigin seyi orada
paylasmak icin degil, Instagram in ve Instagram’daki kitlelerin senden ne
bekledigini diigiinerek paylagim yapiyorsun. Yani benim arkadasim su an iste
Paris’e giderken kirmizi sapka takmalym, séyle bir ayakkabt giymeliyim,
boyle bir elbise giyersem daha iyi fotograf ¢ekilir diye diigiinerek valiz
hazirlyyorsa bu bana korkung geliyor ... Diisiinsenize bir makina var ve
makinanin iginde bir uygulama var ve insan hayatint buradaki begeni
sayisina ya da iste tiklanmasina gore ayarliyor. Diyor ki evet iste ben simdi
soyle dans edersem ya da iste soyle bir makyaj yaparsam insanlar beni
begenir diye diistiniiyor. Yani bu uygulamaya hapsolmaktir bence.

3.3.  Valuation and Devaluation Regarding Social Media and Its Contents

On the one hand, while participants valued social media and the content on social
media; on the other hand, they had a discourse that they devalued these. The
subordinate themes are devaluation of contents due to too many shares, attributing
value and devaluing the image presented on social media and conception of ““it is

dispensable, but I can’t live without it”.

3.3.1. Devaluation of Contents due to too Many Shares

Most of the participants mentioned that there were too many shares on social media,
so the content decreased in value. Aysin stated there were a lot of content on social
media, she did not know how many of them are meaningful. She stated that she
watched them all in anticipation of watching something funny, but she was not
actually having fun. Apart from that, she said she used social media to stay informed
about her friends. While she thought it was nice to get information about her friends’

lives, she explained how this situation lost its value due to too many shares:
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A: If you ask me, it is nice to know what is going on in each other's lives.
Like I said, did they graduate, did they adopt a cat? Nowadays, we use it on
such a level that it is oversharing and sharing even insignificant details. |
don't care when did you wake up. There is snow in Istanbul, I already know it
has been snowing in Istanbul, why shall I care? It is now like; it does not
matter if you post about it or not. You know, it is a little unnecessary. It is no
use to me except that my 3 seconds are wasted. | see it as waste of time.

Original

A: Birbirimiz hakkinda haberimiz olmasini giizel bir sey olarak gériiyorum
kendi adima. Iste hani dedim ya mezun olmus mu, kedi sahiplenmis mi falan
gibisinden. Ama hani éyle bir seviyede kullaniyoruz ki artik bunlari, hani
artik is ¢ok fazla paylasmaya geliyor ve ¢ok fazla ¢ok da onemli olmayan
detaylari paylasmaya geliyor. Hani sabah kacta kalktiysan hani banane. Iste
ne bileyim istanbulda kar yagmus, Istanbul’a kar yagdigin ben zaten
biliyorum, banane, sen paylassan ne paylasmasan neye geliyor is birazcik. O
biraz daha gereksiz, ya onu gormek bana bir sey katmadi ama benim 3
saniye mi ¢aldi gibisinden. Gereksiz vakit kaybetme olarak gérebiliyorum.

Defne said that she shared her precious moments with people. When | asked what it
was like to share with people, she said “I don't think anyone will spend time on
thinking about what I post because | don't think much about other people's posts
either. [Kimsenin paylastigimla ilgili oturup diisiiniip vakit harcayacagini
diigiinmiiyorum ¢tinkii ben de baska insanlarin gonderileri hakkinda aman aman
diistinmiiyorum.] ”. She explained how the content became unvaluable due to fast

consumption:

D: Since social media is intended for fast consumption, even when | post a
beautiful, artistic photo like a sunset; no one looks at it for a long time. No
one examines it closely saying, “What a beautiful photo”. No one prints the
photo and hangs it on the wall. You just see it, you say “nice”, and continue
to scroll down. The one after the other, you keep refreshing. New things
appear immediately. There is a constant demand, and you don’t spend much
time on anything. You just look at photos quickly, enjoy them and pass.
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Original

D: Birisi bir fotograf koydu diye hi¢ kimse oturup onu yarum saat boyunca
analiz etmeyecek. Mesela boyle bakacak, ha giizelmiy diyecek gececek falan
... ¢linkii sosyal medya hizli tiiketime yénelik bir sey oldugu icin bir ¢ekilen,
bir fotografi atryorum boyle giizel sanatsal bir sey, giin batimi falan ¢ekmis
olsa bile kimse oturup onu uzun uzun incelemiyor. A ne giizelmis falan diye
incelemiyor. Onu bastirip duvarina asmiyor. Bakiyorsun, giizelmis diyorsun,
geciyorsun. Bir sonraki geliyor, bir sonraki geliyor, sayfayi yeniliyorsun,
veni seyler konulmugs oluyor. Ya siirekli bir, ne Tiirk¢esini bilmiyorum. Ya
stirekli bir arz oldugu i¢in hani hi¢ bir seye ¢ok vakit harcanmiyor zaten.
Hizlica bakiyorsun, egleniyorsun, gegiyorsun.

Canel said that there was a constant stream on social media, and she expressed how
meaninglessness it was. When | asked her under what circumstances she used social

media, she replied:

C: When I’'m free (laughs), it is this much I mean when I am free...
R: How does social media function for you when you are free?

C: I don’t get bored, there is a constant flow.

R: What do you mean by constant flow?

C: There is a constant flow of ‘story’. And flow of something else, or there
are posts. There is always something.

R: How do you feel looking at these posts? You mentioned of a constant
flow.

C: Yeah... You just kill the time; it is not meaningful.

R: What do you mean by meaningful? Like, whether something is
meaningful or meaningless

C: Create someth- Well.. I have fun, it adds nothing to me.

Original
C: Bos oldugumda (giiliiyor), yani bos oldugumda bu kadar.
R: Yani bos oldugunuzda nasil bir islev gériiyor sosyal medya?

C: Sikilmiyorum. Stirekli bir akig var.
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R: Siirekli akis derken?

C: Siirekli bir story akisi var ve su akisi var ya da bir sekilde postlar var ve
stirekli bir ey var yani.

R: Bu postlara bakmak sizi nasil hissettiriyor peki? Hani siirekli bir akis
oldugundan bahsettiniz.

C: Hi hu vakit gegiriyorsunuz, yani anlamli bir sey degil.

R: Anlamli olmamasi ne demek hani?

C: Bir sey iiret u1 egleniyorum ama bu bana bir sey katmiyor.

Besides, Canel described her primary school facebook page as: "It was so pointless.
For example, they were sharing a clip from ‘three idiots'. I don't know how many
times it was shared, and | was tired of seeing it. | remember that. /Cok anlamsizdi.
Mesela 'Three Idiots'tan bilmem kag defa paylasiimig, benim de artik gérmekten
biktigim bir klip paylasiyorlardr. Bunu hatirliyorum.]". What she said is a sign of
how the content has become worthless due to too many shares.

3.3.2. Attributing Value and Devaluing the Image Presented on Social Media

On the one hand, participants mentioned that they tried to present a beautiful and
perfect image while sharing. They talked about how important it was to present such
an image. They also stated that other people's posts on social media are in this
direction. On the other hand, they devalued the image they reflected from the eyes of
others and attributed worthlessness by saying that it is unnecessary and has no
purpose other than showing off. In a similar way, they ascribed worthlessness to the
image presented by others. They formed the sentences such as it is user-generated

content, it does not reflect reality, and it is two-faced and unnecessary.

While Aysin told me that she valued sharing the moments when she looked beautiful
or had fun, she devalued the sharing of others as well as her own with the following

words:
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A: Let’s say we are going to a concert, Teoman is singing. We take videos of
Teoman and post them. “Look, I had so much fun as well! I went to a
Teoman concert, ha ha”- this is how | think. Do they have any other purpose
than putting up a fagade? I don’t think so. After all, I am not having fun
because you went to a concert. | mean, when | go to a concert and post about
it, my followers seeing that story do not have fun. It is like, “See, they went
to a concert too”. So, it is all about facade, I guess.

Original

A: Bir konsere gidiyoruz mesela. Konserde iste Teoman sarki séyliiyor.
Teoman 1 videoya ¢ekiyoruz, atiyoruz. Aa gordiiniiz mii ben de ¢ok eglendim.
Teoman'in konserine gittim ha ha gibisinden diye diigiiniiyorum. Onlarin da
gosterig yapmak disinda baska bir amaci var midir sanmiyorum. Ciinkii sen
konsere gittin diye ben eglenmiyorum sonugta. Hani ben konsere gittigimi
paylastigim zaman beni takip eden o hikdyeyi géren insanlar eglenmig
olmuyor. Hani sadece a gordiin mii bu da gitmis gibisinden. O yiizden
sanirum gosteris amagli sadece.

Eray stated that he tried to make himself look beautiful, happier, and thinner on
social media. He told me that when he got acne on his face, he used a filter to
beautify himself, and he said the milieu that he showed himself shouldn't see him
like that. He explained the reason for presenting himself in this way as an effort to be
above the status determined on happiness, wealth and etc. on social media. While
forming the above sentences, on the other hand he stated that the whole purpose of
the image presented on social media was just to show off. He explained how

unnecessary he found the status determined on presenting an ideal image as follows:

E: On social media, being above the standard | mentioned or posting a photo-
these are all about being above the standard, so all these are unnecessary to
me. But we use them to reflect the times and conditions we live in.

Original

E: Sosyal medyada bahsettigim o iist seviyede kalmak veya bir fotograf
paylasmak bunlarin hepsi zaten sey, hani sosyal medyada belli bir statiiniin
tistiinde durmak oldugu icin bence bunlar ¢ok gereksiz. Ama durumun
zamamnin getirilerini ayakta tutmak icin kullandigimizi séyleyebilirim.
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Defne said that her hair and make-up should be ready 24 hours a day in order to post
on Instagram very often and to reflect her own life as she wishes. Talking about
sharing in this way symbolizes that she cares about how she present herself on social
media. When | asked her why she thought that way, she devalued the ideal image

presented on social media as follows:

D: Because everyone on Instagram is trying to share their best version of
themselves. No one shares themselves when they are crying or depressed or
wearing their pajamas, that is, their worst version. As a matter of fact, you
need to share your best or, | don't know, average version. Either way, it
requires a certain amount of effort. In other words, no one share the first
photo they took. For example, before they share a photo on social media,
they at least take 10 photos to choose one of them. | mean they share user
generated content. It's not a very sincere, natural content. That's why it's
created content, up to a certain point.

R: How does it make you feel to see those posts?

D: It does not create a special feeling, but for example, there are people who
share best version of themselves. That is, it can create a feeling in people
who see those like "other people's lives is magnificent and perfect, they have
everything, but I don't have it". But as we realize something, the content that
people share on Instagram is actually user generated content, for example, it
was photoshopped like crazy. So, they do not look like that way in real life.
Since you know how they look like in real life, you are not affected.

Original

D: Ciinkii instagramda herkes en iyi halini paylasmaya ¢aligiyor. Kimse
aglarken ya da depresyondayken, en kotii haliyle, pijamasiyla falan
paylasmiyor kendini. Haliyle en iyi halini ya da ne bileyim ortalama halini
paylasman gerekiyor. Ya haliyle de belli bir ¢caba da gerektiriyor. Yani kimse
ilk ¢ektigi fotografi alip koymuyor. Mesela ¢ekiyor 10 tane, su mu iyi bu mu
iyi elemeden gectikten sonra. Biraz hani olusturulmug bir icerik var. Hani
¢ok icten, dogal, samimi icerik degil. Olusturulmusg bir igerik yani belli bir
noktaya kadar o yiizden.

R: O paylasimlar: gérmek size nasil hissettiriyor?

D: Ozel bir hissiyat yaratmiyor ama mesela her seyi cok iyi, cok paril paril
paylasan insanlar var. Hani bakanlar da sey yaratabilir, insanlarin hayati
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muhtesem, miikemmel, her seyleri var, benim degil gibi hissiyat yaratabilir.
Ama biraz seyin farkina vardik¢a, insanlarin instagramda paylastiklart icerik
ashinda olusturulmusg bir icerik, deli gibi fotosoplanmis mesela. O yiizden
gergekte de oyle goriinmiiyor. Haliyle etkilenmiyorsun ¢linkii gercek halini
biliyorsun. Hani gergekte 6yle goriinmiiyor.

Similarly, Canel said, "I also know that the photograph does not reflect the whole
reality, that photograph actually reflects the person he or she wants to show, | am
aware of that. /O fotografin gercekligin tamamini yansitmadigini da biliyorum, o
fotograf aslinda gostermek istedigi kigi, bunun farkindayim.]" for the image her
friends reflected on social media. She decreased in value the image shared on social

media by claiming it does the reality as most of the participants.

3.33. Conception of “It is indispensable, but I can’t live without it”

On the one hand, participants used expressions such as unnecessary and waste of
time while talking about social media. On the other hand, they described it as an
indispensable part of their lives. This shows that the participants have an ambivalent

relationship with social media. For example, Aysin said:

A: I said so because I was thinking ‘Is it an addiction’. It feels like life
without it is impossible, but when | think about how it benefits my life: not
much really. Rather than a conscious move, I do this unconsciously out of
habit, without noticing. Just like smoking cigarettes.

Original

A: Ben burada acaba bagimlilik mi diye diistindiigiim i¢in bunu soyledim.
Hani bunsuz bir hayat diistiniilemez gibi geliyor ama aslinda hayatima ne
katiyor diye baktigim zamanda hayatima kattigi o kadar bir sey yok. A ben
bunu bilin¢li olarak yapmaktan ziyade daha ¢ok bilingsiz olarak, farkinda
olmadan, hani el aliskanligiyla yaptigim bir sey. Ayni sigara gibi.
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Similar to Aysin, Eray stated:

E: I think it is a more colorful world. I guess, people are curious about what
others are doing and want to see them.

R: What do you think is going to happen when you don’t see them?

E: Maybe not much is going to change. I don’t know, but I think that I can’t
live without.

Original

E: K: Daha renkli bir diinya bence. Insan, yani insanlarin diger insanlarin
ne yaptigint merak ediyor ve gormek istiyor sanirim yani.

R: Gérmeyince ne olacagini diisiiniiyorsunuz ki?

E: Yani pek bir sey degismeyecek belki ama bilmiyorum onu hig. Yani onsuz
da yasayamayacagumi diisiintiyorum agikgasi.

Beren claimed:

B: Actually, when | think about it, it does not contribute anything. Yet, as |
said, [ have a habit. For how many years I’ve been using Instagram? Maybe
since 2015, for 5 years. Since then, I’ve been used to seeing people’s lives,
including those I don’t know. If I don’t see it, nothing changes in my life.
Still, 1 am used to spending my life there. Like I said, | spend maybe 5 hours
on my phone before sleeping. Since | have got this habit, if | delete the app, it
would be challenging for me. At one point, | will be used to a scenario when
| delete it, but right now it is difficult for me because it is a please where |
ease my mind.

Original

B: Aslinda bir sey katmuyor diisiindiigiim zaman. Ama dedigim gibi bir
aliskanligim var. Yani ¢iinkii hep ya kag yildwr kullanyyorum acaba
Instagrami? 2015 ten beri belki de kullaniyorum, 5 yildir. O zamandan beri
gormeye alismisim insanlarin hayatlarini, iste tanimadigim insanlarin
hayatlarin da. Simdi gormezsem aslinda benim hayatimda bir sey degismez
ama igte zamanimi orda gecirmeye alistim sonucta. Dedigim gibi iste 5
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saatim telefonda gegiyor belki de yatmadan once. O aligkanlik olustugu igin
su an mesela silecek olsam zorlanacagimi diistiniiyorum. Yani bir yerde
sildigim bir senaryoya da alisacagim muhtemelen ama su an i¢in o bana zor
geliyor. Ciinkii orasi bir sekilde benim kafami rahatlattigim bir yer yani.

Defne explained this situation as follows:

D: On the other hand, I also said that it is a news source, your connection to
the world. Especially at these times when you can’t leave the house, it is
functional as it substitutes communication with people. We feel like we have
to catch up on what is going on there, otherwise, we are missing out on things
and stuff happening around us.

R: Sure. You mentioned the feeling of missing out on things. What happens
if you miss out, why don’t you want to miss out?

D: I mean, probably nothing changes in my life if I miss out. You hear about
very important stuff in other ways anyway. But, I don’t know, I think it is
because of human curiosity. The curiosity that “What is happening, let me
know about it too’.

Original

D: Bir yandan da hani sey demistim ya, iste haber kaynagi oluyor. Bir
yandan da hani diinyayla baglantin haline geliyor. Ozellikle evden
¢ctkamadigin bu zamanlarda, boyle insanlarla iletigim yerine gegtigi icin
biraz da fonksiyonel bir hal kazaniyor. Haliyle orda olan seye bakmaliyim
yvoksa bir seyleri kaciriyorum. Etrafimda ne oluyor onlari kagiriyorum
hissiyati yaratiyor bence.

R: Hi hut hani bu u kagirma hissiyatindan bahsettiniz, hani kagirirsaniz ne
olacagini diistiniiyorsunuz ki hani ka¢irmak istemiyorsunuz?

D: Yani kagirsam da biiyiik ihtimal hayatimda bir degisiklik olmaz. Hani ¢ok
asirt onemli bir olay, baska yollarla da duyarsin zaten. Ama hani biraz ne
bileyim, daha hani dogal bir merak sonucu olusuyor bence. Sadece ne
oluyormugs haberim olsun meraka.

60



3.4.  Feeling of Losing Self-Control

All the participants stated that they somehow lost their control while using or even
not using social media. The subordinate themes are inability to resist checking
notifications, losing sense of time, and having difficulty distancing oneself from

social media.

34.1. Inability to Resist Checking Notifications

Most of the participants stated that they could not stop themselves from checking
their social media accounts when they got notification. Aysin summarized this
circumstance by saying “I open it directly when | get notification. For instance, when
| get a comment, | enter to see what comment has been made. /Bildirim geldiginde
direk giriyorum mesela biri yorum atmis ne yorum atmis bakmak igin.] . This
situation even interrupted Funda’s sleep for a while. She said there had been times
when she had got up at night and had checked her notifications. Besides, she stated
that she felt compelled to check when she got notification, regardless of whether it
was an urgency or not. She explained how she automatically checked the

notifications as follows:

F: 1 think people do not look up the Instagram as soon as they wake up but |
do

R: Why do you look up it as soon as you wake up?

F: I receive messages. Even for a while, it was, it was not as soon as | woke
up. Have I received an e-mail, well, my e-mails are important to me, | was
wondering have 1 received an e-mail or a message, and since this was usually
a message from Instagram, 1 would wake up at three or four o’clock in the
night to check them, and then go back to sleep. There was such a situation.

R: what do you think it happens on social media that you want to check it as
soon as you woke up

F: It doesn't matter, anything can happen. Well, sometimes, my friends send
ridiculous tiktok reels with saying that this one is very funny, take a look at
it. I mean, it doesn't matter if it's urgent or not. There is a notification there
and | have to check it.

R: What do you think will happen if you don't?
61



F: 1 don't know, I never thought about what would happen if I didn't look at
it.  mean, 1 look at it automatically, I don't have a thought, usually.

Original
F: Bence bir insan uyanir uyanmaz instagrama bakmaz, ben bakiyorum.
R: Uyanir uyanmaz niye bakma ihtiyaci hissediyorsunuz?

F: Mesaj geliyor. Yani hatta bir ara seydi, uyanir uyanmaz da degildi bu
durum. Bir ara mail gelmis mi, yani maillerim benim i¢in hani onemlidir,
mail gelmis mi bir mesaj gelmis mi, ya bu genelde instagramdan mesaj
geldigi icin de gece iicte dortte uyan hani onlart kontrol edip geri
yatiyordum. Yani boyle boyle bir durum vardi.

R: Bildirim mesaj hani ne oldugunu diisiintiyorsunuz da bakma ihtiyaci
duyuyorsunuz uyanir uyanmaz

F: Hig fark etmez her sey olabilir. Yani gelen sagma sapan tiktok reelsi
gonderiyor bazen arkadaglarim aa bir baksana ¢ok komik. Hi¢ onemli degil
yani aciliyetinin olup olmamasi da 6nemli degil. Gelmis orada bir bildirim
duruyor yani bakmam lazim.

R: Bakmazsaniz ne olacagin diistintiyorsunuz ki?

F: Bilmem hig diistinmedim bakmazsam ne olacak diye. Yani bakiyorum
otomatik olarak bakiyorum bir diisiincem olmuyor genelde.

Beren, on the other hand, said that this situation affected her social relations. She
stated when someone sent a message, she got a feeling of replying right away, even

if she was with her friends. She expressed this in these words:

B: Let's say, we hang out with friends and talk. At that moment, maybe |
might get bored from them, and I say to myself that I shall check my phone
so that my mood can be changed and then, | want to return to the
conversation of my friends in this way. So I guess that's why | check my
social media account. But if something happens, for example, if someone
sent a message, | have a feeling that | have to reply right away. Actually, |
know that | don't have to reply it at that time. Even everyone says this, if you
reply an hour late, nothing will happen. But, in some way, I don’t know
whether | am bored of that moment at that time. Actually, what I always want
to do, well, I have already said | see someone having fun just like me at that
moment. | am with my friends, and | have fun. But, this time, | spend that
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time with using social media instead of having fun with my friends. But |
don't know why, so I have no idea why I do this.

Original

B: Diyelim arkadaslarla oturduk konusuyoruz. O an belki ben o ortamdan
stkildim, biraz diyorum suraya bakayim da hani degissin, hani kafam
degissin ve bu sekilde arkadaslarimin muhabbetine geri doneyim. O yiizden
giriyorum sanirim. Ama bir de sey de oluyor mesela biri mesaj attiysa ha su
an cevap vermeliyim gibi bir hissi var. Aslinda iste vermesem de olur. Herkes
bunu soyliiyor, bir saat ge¢ versen ge¢ cevap versen hi¢bir sey olmaz. Ama
ben bir sekilde iste o an o andan mi sikilyyorum. Aslinda hep yapmak
istedigim sey, iste birisi egleniyor goriiyorum demistim ya, iste ben de bu
sefer arkadaglarimla bulusmusum, egleniyorum. Ama orda eglendigim vakti
de bu sefer sosyal medyaya harcryorum. Ama onun sebebini bilmiyorum yani
neden boyle yaptigim hakkinda bir fikrim yok™

Canel stated that she deleted social media accounts when she had something to do or
did not want to look at it. When | asked the reason for the deletion, she said that she
thought there was something urgent when she got a notification. At this point, she
used expressions like someone may need me, I need to be there immediately. She
said this thought was something that absorbs her energy. At this point, her use of the
phrase "it absorbs my energy" indicates that she has taken a passive position and has

no control over her social media usage. She explained it this way:

C: Yes, | get busy, or | don't really want to look up social media at that time.
Then | delete it and then reinstall it. This goes like this.

R: What is the reason that you don't want to look up social media?

C: even when | get a notification, there is something constantly in my mind
and 1 don’t know how to say it, but, sometimes, | feel like it absorbs my
energy. In those times, | delete it right away.

R: What does the notification mean to you, you said that it absorbs your
energy?

C: Someone sent me a message, or something happened, and | have to deal
with it. Maybe, | have to run into an event, or someone is stating a certain
need in that message. That need maybe need to be loved or need to talk or
maybe another need ... Maybe one of my friends doesn’t feel well that

63



moment, or he/she may need to talk. It may be something about the student
club/society, maybe a poster needs to be prepared, an event needs to be set up
or the potential speakers need to be talked with. It may be something about a
lecture, maybe, something needs to be done. Especially, If | received an e-
mail, I think that something urgent has happened ... in any case, there comes
times when something has happened or there is an emergency. | feel like |
have to be there at that moment.

Original

C: Evet o0 ara mesela isim oluyor ya da o ara ger¢ekten bakmak istemiyorum.
Sonra siliyorum sonra yeniden yiikliiyorum ve 6yle devam ediyor.

R: Bakmak istemenizin sebebi nedir?

C: Bildirim gelmesi bile, benim beynimin arkasinda béoyle siirekli bir sey var
ve bunu nasil diyecegimi bilmiyorum yani ben enerjimi emiyor gibi
hissediyorum bazen. O zamanlarda direk siliyorum.

R: Hani bildirim gelmesi ne demek yani ki hani enerjimi emiyor olarak
soyliiyorsunuz?

C: Biri mesaj atmis ya da bir sey olmus onla ilgilenmem gerekiyor. Ya da o
olaya kosmam gerekiyor. ya da hani belli bir ihtiyacini belirtiyor oluyor o
mesajda. O an ihtiyact iste sevilmek olabilir, konusmak olabilir ya da baska
bir ihtiyact da olabilir oyle ... yani bir arkadasim o an iyi hissetmiyor
olabilir, ya da o an laklaga ihtiyact olabilir, bir topluluk seyi olabilir afis
hazirlanmasi gerekiyordur, etkinligin kurulmasi gerekiyordur,
konusmacilarla konusulmasi gerekiyordur. Bir ders igin olabilir, o an iste sey
yvapilmasi gerekiyordur. Bir mail geldiyse ozellikle bayagi iste acil bir durum
olmustur ... oyle illaki bir sey olmus oluyor ya da bir sekilde ihtiya¢
duyuluyor. O an ona kosmam gerekiyor gibi diistiniiyorum.

In the excerpts above, the participants described how they could not stop themselves
from checking when they got notifications. In addition to these, it is important to
note that participants’ inability to checking notifications was even reflected on the
interviews. Some of the participants interrupted the flow of the interview to respond

to the incoming notifications.
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34.2. Losing Sense of Time

Most of the participants implied that they lost their sense of time when using social
media. They stated that time passed very quickly on social media, and they could not
understand it. Aysin conveyed how the time passed for her on social media with the

following words:

A: It can be mostly for having fun purposes. Because, for instance, | follow
the humor and caricature pages and so an a lot. You can think of it as having
a little more fun. But not everything I see is funny. If you see it, | look up a
caricature page. | look at what they have shared. | do not even laugh at any of
them. But | look up it for five hours.

R: So how do you feel after using it for five hours?

A: I mean, when | take the phone in my hand, | keep swiping like this, and, |
see an hour already passed. After that, | had to be really, really, really bored
to finally stop looking at it. Otherwise, being bored is not a reason to stop
looking at it but being extremely bored is a reason.

Original

A: Eglenme amagl olabilir cogunlukla. Ciinkii mesela seyleri falan ¢ok takip
ediyorum, boyle komiklik sayfalari, ondan sonra ne olur ne sayfalar
karikatiir sayfalar: falan filan. Hani biraz daha eglenmek gibi
diistinebilirsiniz. Ama gordiigiim her seyde komik olmuyor. Yani gorseniz bir
karikatiir sayfasina giriyorum: Mesela bakiyorum neler paylasmislar.
Higbirine giilmiiyorum bile. Ama boyle bes saat bakiyorum

R: Peki hani kullandiktan sonra neler hissediyorsunuz hani bes saat
bakmussiniz?

A: Yani hani diyorum ya elime aldigim zaman boyle kaydwr kaydir
bakiyorum, bir anda bir saat ge¢mis falan. Ondan sonra hani iyice ¢ok fena
bir sekilde sikilmis olmam gerekiyor hani en sonunda birakmam i¢in. Yoksa
hani sikilmak birakmaya bir sebep degil ama ¢ok asirt sikilmak bir sebep.

Time passes very quickly on social media according to Beren. That is why she
prefers to look up social media while waiting for someone. Although she stated that
she uses social media because time passes quickly, she said that this can have a
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negative effect in some cases because she has no control over it. For example, she
told me when she looked up social media while studying, she could not study
because she did not understand how time flied on social media. Another example is
about looking social media before sleeping. She explained how she exceeded the

time she planned to look up social media with the following words:

B: Before | go to bed, I say to myself I shall look up social media about an
hour. For example, at that moment, | say to myself that I will spend time on
social media until 1 or 2 a.m. Then | say to myself, ok, I think I'm sleepy.
Then, | look at the clock, it's five o'clock. Time flies very quickly while using
social media. | do not understand at all how time passes on social media. |
don't even look at the clock. Time passes very quickly there while 1 was
using social media. For example, something happens most of the time, if |
want to spend time, if | wait for something somewhere, | spend time on
social media so that time passes quickly for me.

Original

B: Mesela yatmadan énce diyorum ki bir saat gireyim. Mesela o an saat bire
ikiye kadar sosyal medyada gegirecegim diyorum. Sonra mesela tamam
diyorum galiba uykum geldi. Saate bakiyorum saat bes olmus. Mesela o an
¢ok hizli gegiyor. Sosyal medyada gegirdigim zamani hicbir sekilde
anlamiyorum. Zaten saate falan bakmiyorum. Hani orda zaman ¢ok hizl
geciyor sosyal medyaya girdiysem eger. O da mesela ¢ogu zaman sey oluyor,
zaman gegirmek istiyorsam, bir yerde bir sey bekliyorsam iste sosyal
medyada zaman gegiriyorum ki o zaman hizli gegsin benim igin.

In a similar way to Beren, Funda stated that she could not study when she entered
social media while studying, because she did not understand how time passed on
social media. Even when she had an important exam, she explained how she was

unaware of it and lost herself while using it:

F: While | was studying at home alone and surfing the Instagram, | found
myself in silly places looking for how old Victoria Secret models are without
knowing what to do with that. Well, | was also viewing profile of one of the
characters of the TV series “Sihirli Annem” on instagram and searching for
where she is right now, and it turns out I already lost an hour. Two days later,
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| have a final exam, for example. You know how precious those two hours
for you. But you are not aware of that.

Original

F: Mesela evde ders calisirken tek basima instagrama béyle bakip ha sagma
sapan yerlerde bulup kendimi yani ne alakasi var béyle Victoria Secret
modellerinin yasi kag falan diye instagramda dolasirken buluyordum kendimi
hi¢ alakasiz ya da iste sihirli annem ¢ilek nerede su an falan deyip onun
instagramina bakiyordum bir saatim gitmis oluyordu ve iki giin sonra finalim
var mesela hani o iki saat senin i¢in ne kadar degerli bir sey ama sen bunun
aywrdiminda degilsin.

Besides all, participants used expressions such as loss of time and killing time
considering the time spent on social media. It is not just the time that participants
describe with loss and death related words. Some participants described themselves
as lost or even not living during the time they were looking up social media. Funda
said that “I am buried in the phone /telefona gomiiliiyorum] ” which implies her
phone is like her grave and she is like a dead person when spending time on social
media. Aysin formed the following sentence in parallel with this: “I don’t live, social
media does /Ben yasamiyorum, sosyal medya yastyor]” for the times she uses social
media. She stated she did not understand why she spend time on social media. She
said she just swiped the screen unconsciously and without thinking. In short,
participants expressed they lost their sense of time as well as sense of self. Maybe

losing sense of self is the reason why they lose sense of time.

34.3. Having Difficulty Distancing Oneself from Social Media

Most of the participants said that they experienced difficulty in distancing
themselves from social media. They described themselves as if they have no control
over distancing themselves from it. This condition even reflected on the interviews.
To exemplify, Aysin sought a pretext to enter the social media with saying “How
much | use social media, if you want, | can check it /Instagrami ne kadar
kullanyyorum giinliik isterseniz bilgisine bakabilirim.]”. The interesting part is that I

did not ask such a question. Even, at some point, she said “I don’t know whether you
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use instagram, but when you look at explore section as you can see here [Instagram:
kullantyor musunuz su an bilmiyorum ama mesela kegsfete girdiginizde, buradan
ekrandan gérebilirsiniz.]”. While saying those, she was showing me what she was
doing on her social media account. Defne and Funda also did similar things in the
interviews. It is also noteworthy that most of the participants looked at their phone
during the interviews. These are the signs of their difficulty in distancing themselves

from social media even in the interviews.

Almost all the participants described themselves as if they had no control over
stopping using social media or staying away from social media when they are not
using it. For instance, Beren described her difficulty in stopping using social media
with these words: “Whenever I read something, I say ah, I shall read this too, I shall
read that too /Bir sey okuduk¢a aa diyorum sunu da okuyum sunu da okuyum]”. At
this point, she asked to herself “What drives me? [Beni ne itiyor?]” implying that
something beyond her control is forcing her. Aysin also talked about her difficulty in
stopping using social media by referring “instinct to pass to the other post [tekrar

obiiriine ge¢me giidiisii] . She stated this as below:

A: For example, if I buy something, | look up the facebook shopping pages
of X university. Afterwards, if | do an activism, | share something on
Instagram and put it in my story. Then, I go to the explore section of social
media and get lost there. What is shared there, | don't know, some of them
upload tiktok videos and so on there, I look at them. Even now, | can give
many examples about this if | enter social media. | look at cat and dog
videos. Some of them are funny and some of them are not even funny but it is
because of the desire to pass to the other post, how it is called, well, it is the
instinct to pass to the other post. After watching one, | immediately scroll and
look at the other one. | don't think, any of them make a contribution to me.

Original

A: Mesela bir sey satin alacaksam X iiniversitenin facebook 'taki satin alma
sayfalarina baktim. Ondan sonra bir aktivizm yapacaksam Instagram’dan bir
seyler paylastim, hikayeme koydum. Ondan sonra kesfete girdikten sonra
hani orda ben kayboluyorum. Ordaki seyler zaten, ne bileyim, kimisi iste
tiktok videolarini falan oraya yiikliiyor, onlara bakiyorum. Ondan sonra,
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hatta simdi girsem aslinda simdi bir siirii ornek verebilirim bununla ilgili.
Kedi képek videosu bakiyorum. Ondan sonra kimisi komik oluyor kimisi
komik olmuyor bile. Hani ama tekrar 6biiriine ge¢me ne denir istegi mi denir
obiiriine ge¢me seysi giidiisti yani. Birini izledikten sonra hemen kaydirip
obiiriine bakiyorum birini kaydirip ébiiriine bakiyorum filan. Bunlarin hani
bana bir sey katmadigin diigiiniiyorum.

Aysin’s expression that “when I enter explore section of social media, I get lost
there” shows how she lose herself and her control while using social media. This
expression indicates how hard for her to control its usage in the face of a vast world.

She continued as below:

A: Okay, as | said, there are many aspects of social media that is useful. For
instance, it gives the opportunity to do activism, communicate and socialize.
But I guess it's not that easy to control this. In other words, the time | spend
on social media for these consists of a very small part of the time | spend on
social media. For instance, I can’t even say that I will open the Instagram and
I will look at what | want to look at and then I will close it because it is like
an endless world. After touching one of the stories, everything comes one
after another. One cannot say that "I love Ayse so I want to look at her stories
and I will close it afterwards.

Original

A: Tamam dedigim gibi ise yarayan ¢ok yonleri var sosyal medyanin. Iste
aktivizm kismi olsun 11 haberlesme sosyallesmek kismi olsun u ise yarayan
kistmlart var. Ama bunu kontrol etmek sanirim o kadar da kolay bir sey
degil. Yani bunlar benim ordaki zamanimin ¢ok kiigiik bir kismint
olusturuyor. Ve hani bunu gérmek icin, mesela sey de diyemiyorum,
instagram’a gireyim ben sadece gorecegimi goreyim ondan sonra ¢ikayim da
diyemiyorsunuz ¢tinkii u¢suz bucaksiz bir diinya gibi. Yani hikayelerden bir
tanesine dokunduktan sonra zaten her sey pes pese geliyor. Ben iste Ayse’yi
seviyorum, Ayse nin hikayelerini goreyim gerisini kapatayim olmuyor yani.

At this point, she said the reason why she uses social media was not related with her
will, but it was about powerlessness in front of the power of social media. She said
“the purpose of the instagram is to keep us inside the app. They want us to swipe as

much as we can, and this works great for me. I always keep swiping without a
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purpose. /Instagramin falan amaci bizi sey uygulamamn icinde tutmak. Hani
kaydirabildigi kadar kaydirsin, uzun siire kalabildigi kadar kalsin istiyorlar. Ve
bende ¢ok ise yariyor bu diyorum hep kaltyorum yani bir amaci olmadan.]” and she
added that she is doing this unknowingly.

Canel on the other hand, expressed her difficulty in staying away from social media
when she could not use it. She expressed her anxiety when her phone was broken

with the following words:

C: When my phone was broken for four hours, 1 was alarmed because, at that
moment, | had to prepare a poster and send it to my friend. And we were
following the condition of the poster on a WhatsApp group. Additively,
WhatsApp Web is not open when the phone is not on. You know, I got that
task, and I couldn’t do it at that moment. I was incredibly stressed because I
had to complete it around those times. It would also be posted on social
media. | was very stressed for it. And actually, this incident made me realize
a little how addicted | am. Because, well, okay, in terms of communication,
the fact that there is a lack of communication and the fact that | took a task
and so on are also factors. | know I have a sense of responsibility; | know it
can be too much sometimes, but | shouldn't have been alarmed that much
because of not being able to use my phone for such a short time. So, I should
not have been stressed for this much.

Original

C: Dort saatligine telefonum bozuldu boyle dort bes saat ve boyle elim
ayagima doland ¢iinkii o an bir afis yapmam gerekiyor, arkadasima atmam
gerekiyordu. Ve o iste afisle ilgili durumu da bir WhatsApp grubunda takip
ediyorduk. WhatsApp web de telefon acik olmaymnca agik olmuyor. Hani ben
hem o gorevi aldim hem o an yapamiyorum. Inanilmaz boyle stres olmustum
¢linkii o an yetistirilmesi gerekiyordu. Yani hani bir de sosyal medyaya
konulacakti oyle yani. Biraz ona ¢ok stres olmugtum. Ve aslinda bu biraz fark
etmemi sagladi ne kadar bagimlilik derecesinde oldugumu. Ciinkii yani
tamam evet iletisim anlaminda o an iletisimin kopmasi ve bir gorevi almig
olmam vesaire tamam bunlar da etken. Sorumluluk duygumun oldugunu
biliyorum, bazen fazla olabildigini biliyorum ama bu kadardan elim ayagim
titrememeliydi. Yani bu kadardan sey olmamalrydim stres olmamaliydim.

70



Canel also said that she deleted social media accounts from time to time to stay away

from it; but she stated that she eventually reinstalled it. Beren, in the same way,

stated that she sometimes wanted to stay away from her phone. She told me that she

went for a walk with leaving her phone to distance herself from it. But, at some

point, she wanted to go back to her phone. This is like an indicator of her weakness

in terms of staying away from social media. She explained her condition as below:

3.5.

C: Sometimes, | try to do it myself too. I turn off my phone or sometimes, for
example, | leave my phone at home and go for a walk. At those times, it
makes me feel good, | mean, being disconnected makes me feel good. So, |
just focus on what | experience at that moment. I think for a while and look
around. Sometimes, | stop thinking about myself too. | just walk without
thinking about anything. Sometimes it makes me feel good, but at some
point, | feel like I want to go back home and look at my phone. You know,
it's a bit challenging at the beginning, it is relaxing towards the middle, and |
say to myself I did a good thing with getting away from it, but | want to go
back to there, | mean, to my phone again towards the end. | would probably
have had hard time if I don’t have access to it for a long time.

Original

C: Bazen kendimde yapmaya ¢alistyorum. Telefonumu kapatiyorum ya da
bazen mesela telefonumu evde birakip yiiriiyiise ¢ikiyorum. O zaman bana iyi
geliyor yani biraz hani ordan kopmus olmak iyi bir sey geliyor. Yani sadece
kendi yasadigim seye o an odaklaniyorum. Biraz iste diisiintiyorum,
bakiyorum. Hani kendim hakkinda diisiinmeyi de mesela bazen kesiyorum.
Sadece hi¢hir sey diisiinmeden yiiriiyorum mesela. Bazen iyi geliyor ama bir
verde sey oluyorum hadi artik eve doneyim de telefonuma bakayim. Hani
biraz baslarda zorlayici, ortalara dogru rahatlama hissettiriyor bana
uzaklastigim iyi oldu diyorum, ama sonlara dogru yine bir oraya gitmek
istiyorum yani telefona. Ama muhtemelen uzun bir siire erisimim kesilmig
olsayd bir zorlanma siireci yasardim.

Positioning with Respect to the Authority Figures

This superordinate theme comprises how participants are positioned with respect to

the authority figures. The subordinate themes are escape from sanctions through

social media while positioning reactively with respect to the authority figures and

attitudes related with transgression in the process of research.
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Escape from Sanctions Through Social Media While Reactively

Positioning with Respect to the Authority Figures

While talking about the rules exerted on Canel by her family, she mentioned that her

parents threatened to cut various things when she was a child. She mentioned that

her family had imposed prohibitions such as "if you cannot communicate, we will

forbid you to read books [iletisim kuramiyorsun, sana kitap okumayi

yasaklayacagiz]". As reaction to her family's statements about imposing such strict

punishment, Canel mentioned that she masked what she did. Canel’s expression of

‘masking’ seems parallel to the way she uses social media. Canel said that she hid

through social media while positioning reactively with respect to the authority

figures. In other words, she described social media as a medium where she can mask

her actions in the face of the strict rules she perceives. She expressed her fear of

being caught when her phone was broken with the following words:

C: When | took my phone to the service, | also feared that something would
happen to my friends or to me because of our WhatsApp chats because we
talk about everything. It might sound like it is not something to be too
stressed about. But when my friends were taken into custody, one of my
friend's phone was seized, and after that, another friend of mine was arrested
because of their WhatsApp chats. This happened for very simple reasons by
the way. As far as | remember, it was because he/she criticized a politician.

R: You said we talk about everything, what do you mean by this?

C: We talk about politics. That is it actually. It is not a much thing, but you
know, they can cause problems or even take into custody by claiming very
silly things as hate speech and so on.

R: You said it as hate speech, so what do you mean?

C: It's not hate speech. When a law on hate speech introduced, this is not
appropriate for hate speech. This is perceiving the criticism toward the super
valent thought as hate speech and going over it. I'm not talking about hate
speech; I'm talking about criticism or ideas."
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Original

C: Mesela sey korkusu da vardi, acaba servise gittiginde WhatsApp
konusmalarimiz dolayisiyla arkadaslarimin basina bir is gelir mi ya da
benim bagima bir is gelir mi korkusu da vardi. Ciinkii her seyi konusuyoruz.
Yani ¢ok stres yapilacak bir sey degilmis gibi gelebilir. Ama mesela goz
altina alindiginda bir arkadasimin telefonuna el konuldu ve el konulduktan
sonra u el konulduktan sonra o WhatsApp konusmalarindan baska bir
arkadagim goz altina alindi. Yani ¢ok ¢ok basit seyler i¢in bu arada. Yani
hatirladigim kadariyla iste bir siyasiyi elestirmis falan. Yani bu kadar da bir
sey icindi diye hatirliyorum oyle.

R: Hani her seyi konusuyoruz dediniz, bu her seyden kastiniz nedir?

C: Sey yani siyaset konusuyoruz. Bu kadard: aslinda. Cok bir sey degildi ama
biliyorsunuz iste ¢cok sagma sapan seylerden bile nefret soylemi vesaire deyip
g6z altina alabiliyorlar ya da problem ¢ikarabiliyorlar.

R: Nefret soylemi olarak soylediniz, nasil yani, nefret soylemi dediginiz sey
nedir?

C: Ya nefret soylemi degil bu arada yani. Ama nefret ya mesela nefret
soylemiyle ilgili bir kanun geldiginde, bu daha ¢ok nefret séylemine uygun
degil de o dénemki baskin diigiince neyse ona bir elestiri getirildiginde bunu
nefret séylemi olarak algilama ve bunun tizerinden gitme olarak oluyor. Yani
nefret soyleminden bahsetmiyorum aslinda, elestirilerden bahsediyorum ya
da fikirlerden bahsediyorum.

During the interview, there were cases where she used expressions that showed her
distrust towards me. At some points, she did not share information about herself, that
is, she masked herself. For example, when I asked her to tell about herself at the
beginning of the interview, she said "My name is Canel, that is it, | don't see
anything else to introduce myself. /Ben Canel bu kadar, baska bir sey gormiiyorum
kendimi tanmitmak icin.]". Elsewhere, she has made statements such as "how public is
this research” and "I don't trust anyone on this subject,” etc. The fact that she did not
want to give information about herself and feels insecure about some issues in the

research seems to reflect Canel's relationship with the authority figures.

Defne said that she avoided sanctions through anonymity on social media while
reactively positioning in a similar way to Canel. She described how to hide from

possible sanctions through anonymity as follows:
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R: What is it like to be anonymous on the Twitter?

D: Most of the Twitter accounts are anonymous in Turkey. Because | think
people do not want to use it with their name and surname. We have seen a lot
of things like being complained and sanctioned after something political was
posted. As an example, just because a man shared something on the internet,
his house was raided. That is why people usually open anonymous accounts.
This way they write what they want to write. It prevents the trouble that arise
from sharing something political. Even if people share something casual,
they think they express themselves more freely with an anonymous account.
Because you do not encounter with relatives, and they will not recognize you,
you post anything more comfortably.

R: Is your account anonymous?

D: anonymous, yes, | have never used my name. | put my own photo once.
After that, | decided to be anonymous again and changed it.

R: why do you prefer to be anonymous?

D: so that | don't get in trouble if | post something political.

Original
R: Anonim olma durumu nasil bir sey ki Twitter da

D: Yani Twitter daki hesaplarin biiyiik bir cogunlugu Tiirkiye 'de hani
anonim. Ciinkii insanlar bence ad soyadiyla kullanmak istemiyor. Atiyorum
siyasi bir sey paylasirsa sonra bunun gikdyet edilme yaptirim gibi boyle
seyler ¢iinkii ¢cok gordiik. Adam internette bir seyler paylasti diye iste evinin
basilip toplanmasi seklinde. o yiizden insanlar genellikle anonim hesap
agryorlar. Yani bu sekilde yazacaklarini yaziyorlar. Hani sey olsa da hani
siyasi iceriklerle tam hani bir bunu engelliyor, sikintiy1 engelliyor. Ha
giindelik seyler paylasiyor olsalar bile bence insanlar kendilerini daha rahat
ifade ettiklerini diistiniiyorlar anonim hesapla. Ciinkii ya akraba denk
gelmeyecek, seni boyle tamimayacak. Daha rahat yazryorsun bir seyleri falan.

R: Sizin hesabiniz anonim mi peki?

D: Anonim evet hi¢ kendi adima kullan, bir kez kendi fotografimi koydum,
ondan sonra tekrar anonim olmaya karar verip degistirdim.

R: Siz neden anonim olmay: tercih ediyorsunuz?

D: Olur da siyasi bir sey paylasirsam bagim belaya girmesin.
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Funda said that the protests on the streets have now moved to social media. She
stated it was easy to be labeled as terrorists on the streets. She said people were able
to put pressure on institutions by using social media instead of protesting on the
streets. She conveyed how to prevent being labeled as a terrorist while being reactive

via social media with the following words:

F: Until we come to these types of psychological violence in our country, we
must first end the violence and murder at home. At this point, when we go
out to make propaganda and protest on the street, we are labeled as terrorists.
Instead of doing this, people on social media share posts about this kind of
news and uprisings with shouting out loud “look and see what is happening,
sixty-five women were Killed in this country in sixty seven days- in sixty five
days, there are many more women in this situation that we do not know,
these people are being subjected to violence. We get reaction from both the
media and the channels in this way. Also, as | said, we impose the slogan "no
to violence against women" in the minds of people who have not reached that
level of consciousness through social media with stating “Look, this woman
was a mother and she was killed, her child was orphaned, women should not
be killed”. I believe that this is helpful”

Original

F: Bizim iilkemizde yani psikolojik siddetin bu tiirlerine gelene kadar
oncelikle bizim evde siddeti ve cinayeti bitiriyor olmamiz gerekiyor. Bu
noktada disar: ¢ikip sokakta propaganda yapip protesto edip kolay bir
sekilde hani terorist olarak yaftalaniyoruz. Ya bunu yapmaktansa sosyal
medyada insanlar bu tarz haberleri, bu tarz ayaklanmalari, bakin goriin iste
yani bu atmus yedi giinde bu iilkede atmis bes giinde atmus yedi kadin
oldiiriildii, daha bilmediklerimiz var, bu insanlar siddet gériiyorlar diye bas
bas bagiriyor. Hem medyanin hem kanallarin bu sekilde tepkisini ¢ekiyoruz.
Hem de dedigim gibi o biling diizeyine ulasmamus insanlarin ya bakin goriin
bu kadin bir anneydi ve oldiiriildii, o ¢ocuk yetim kaldi, kadinlar 6lmemeli,
kadina siddete hayir yani, bu boyle bir slogani biz insanlarin beynine sosyal
medyayla yerlestiriyoruz. Ben bunun yararli olduguna inantyorum.

35.2. Attitudes Related with Transgression in the Process of Research

During the interviews, | noticed that almost all the participants looked at their

phones from time to time. Some of the participants even interrupted the flow of the

interview to respond to the notifications at some points. To exemplify, Canel said:
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C: I am sorry, one second, they asked for an excel file and | am trying to find
it, I will send it now. So, actually, | think that's why I use social media a little
too much because we send each other something all the time or we
communicate in this way. Gosh! I guess I don’t have it either. You know,
when my phone was broken for four hours, I got anxious during that four-
five hours.

Original

C: Sizden ¢ok oziir dilerim. 1 saniye sey, 1 tane Excel dosyast istediler de
onu bulmaya ¢alisiyorum, yollayacagim simdi. Yani aslinda bu yiizden biraz
da ¢ok fazla kullandigimi diistintiyorum c¢iinkii siirekli olarak bir seyleri
birbirimize gonderiyoruz ya da bu sekilde iletisim kuruyoruz. Allah Allah
bende de yok herhalde. Hani sey olmustu dort saatligine telefonum bozuldu,
boyle dort bes saat ve boyle elim ayagima dolandi.

In the same way, Funda interrupted the flow of the interview several times. She even
forgot what she was talking about before responding to the incoming notification.

While showing me a photo of an interview she attended, she said:

F: When | attended the interview, they said actually "we accepted you, we
definitely accepted you, now you are our student, but we want to converse
with you, we want to get to know you better." Although the duration of the
interview was 10 minutes, they conversed with me for 45 minutes. Right
after, they said that "it was very pleasant to converse with you and we are
very happy that you have become our student". That is what honored me
there and that photograph is the proof of how that experience made me feel.
So, whenever | look at that photo, I will say that | had such a beautiful day.

R: Proving what because you said it is a proof?

F: Excuse me, one second, I'll give an answer to that right away (she was
looking at her phone). Where exactly did | say proof?

R: you said it is like proof of how it made me feel when you showed me that
photo.

F: yes, Imean ...
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Original

F: Ben daha miilakata girdigim zaman e aslinda biz seni aldik kesinlikle
aldik artik 6grencimizsin ama seninle sohbet etmek istiyoruz seni tanimak
istiyoruz deyip 45 dakika boyunca bu arada miilakatin siiresi 10 dakikayd: u
45 dakika boyunca benimle sohbet edip ya hani Funda seninle sohbet etmek
cok keyifliydi ve 6grencimiz oldugun igin de ¢ok mutluyuz demis olmalarrydt
beni orada onore eden sey ve o fotograf da bunun aslinda bana
hissettirdiklerinin kaniti yani ben o fotografi her ag¢tigimda diyecegim ki
boyle bir giizel giin yasamistim

R: Neyi kanitlamak gibi? Hani kendinize de kanitlama gibi séylediniz.

F: Cok affedersiniz, bir saniye hemen suna bir cevap verecegim. Kanitlamak
tam olarak nerede demistim yaa onu?

R: Bana hissettirdiklerinin kaniti gibi dediniz, hani o fotografi gosterdiginiz
zaman.

F: Evet yani ...

Afterwards, Funda mentioned that social media could be used as a means of saying
stop to communication. While talking about this topic, she used the phrase “for
example, Dilan and Funda are friends /Ornegin Dilan ve Funda arkadas]”. Using
such an expression in her example may refer to her positioning of the researcher to

an informal status, and her perception of the researcher in a horizontal relation:

F: For example, Dilan and Funda are friends. They also have a friend named
Ayse. Dilan and Funda like every photo of each other, but they don't like the
photos which Ayse shares. This means that, I think, they don't want Ayse in
their group™

Original

F: Iste érnegin Dilan ve Funda arkadas. Bir de iste Ayse diye bir arkadagslar
var. Dilan’la Funda birbirinin her fotografint begeniyorlar ama Ayse 'nin
paylastigi fotograflar: begenmiyorlar. Bu demektir ki bence Ayse’yi
gruplarinda istemiyorlar.
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It can also be considered from this perspective that she showed me some photos
from her social media account. Similarly, Aysin opened her social media account in

the interview and showed me some videos.

Another circumstance that caught my attention was that some of the participants
acted as if | was not there at some points of the interviews. For instance, at one point,
Funda talked with her colleague in the interview. Similarly, Aysin talked to her cat
several times during the interview. She also got up twice without saying anything in
the middle of the interview and disappeared from the meeting screen; and then came
back. This made me remind her that she has to sit down for the interview to
continue. The following quote is an example of this:

A: You asked me very hard questions to answer. What will happen if
someone thinks that 1 am cool? | mean, | do not know. Will I gain more
prestige? No, | cannot say | will. I do not know, | cannot say it right now (she
started to talk with her cat: do you want water, you have water, or do you
want cat food, okay 1 will give some) I do not know (she stood up and talked
to her cat: “okay, take it”’) okay, sorry.

R: Okay, please sit down, we shall continue
A: | sat.

Original

A: Cok zor sorular soruyorsunuz. Cool bir insan oldugumu diigiiniince ne
olacak? Yani bilmiyorum. Sayginligim mi artacak? Yoo sayginlik da artmiyor
bence. Bilemedim su anda. Bu sorunuza cevap veremedim (su mu istiyorsun
su var hani mama mi istiyorsun iyi vereyim al) bilmiyorum (kalkti ayaga: al
ablacim tamam hadi) tamam kusura bakmayin

R: Tamam, siz oturun devam edelim
A: Oturdum.
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In summary, participants had attitudes related with testing the boundary of the
research framework. While some participants interrupted the interview to respond to
the incoming notifications; some participants placed the researcher in a horizontal

position; while others behaved as if the researcher was not there during the

interview.
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CHAPTER 4

DISCUSSION

In this chapter, emerging themes were examined from a Lacanian point of view.
Results were discussed with relevant concepts in theory. Additionally, therapeutic

implications of this study were mentioned.

In the light of Interpretative Phenomenological Analysis, emerging main themes are
(1) social media as a medium of escapism, (2) social media as a symbol of power,
(3) valuation and devaluation regarding social media and its contents, (4) feeling of

losing self-control, and (5) positioning with respect to the authority figures.

4.1.  Social Media as a Medium of Escapism

According to Freud, masturbation is “the primary addiction” and other addictions are
surrogate for it (as cited in Loose, 20002, pg. 30). The downside of masturbation is
that one does not need external world to get satisfaction (as cited in Loose, 2002). In
other words, masturbation functions as a short- circuit between desire and
satisfaction while allowing one to eliminate the need for external world (Nunberg &
Federn, 1967). This point is crucial for understanding other addictions including
social media addiction. Within the scope of this study, participants’ use of social
media to get pleasure by escaping from the external world is parallel to what is
mentioned above. Participants said that they preferred social media over studying,
listening to the lecture, learning a language and so on. They stated they used social
media for having fun purposes by disregarding their academic responsibilities, social
environment, etc. For Freud, addiction is about finding a way to achieve total and
instant gratification of the drive rather than less direct path of culture and language
(as cited in Loose, 2002). Participants spoke as if they found this way through social
media. They talked about their tendency to prefer getting instant satisfaction via
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social media rather than what will bring them enjoyment in the long run such as
studying or reading a book.

According to Loose, masturbation (like other addictions) has the capability of
producing pleasure independently from others. Encountering with other people
carries the risk of anxiety and unpredictability. Taking part in culture and language
also means that there is a price to be paid. This price is renouncing total pleasure.
Castration separates the unity of mother and child, resulting in a limited form of
pleasure (2002). However, masturbation and addiction are attempts to avoid
castration (Loose, 2002) and efforts to undo the division of the subject (Lacan, &
Miller, 2013). In this way, masturbation and addiction can generate pleasure
independently from the Other. Thus, they can create the illusion of attainable total
pleasure which is not veiled or limited by the social relations (Loose, 2002). The
sub-theme of escaping from social environment is an example of this situation.
Participants stated that they preferred to spend time on social media instead of
talking face to face. The fact that they look at their social media accounts when they
are with other people instead of conversing with them; or the fact that images replace
language in social media may point to the pre-language, that is, pre-castration period.
This is indication of participants' attempt to avoid castration through social media. In
addition, entering directly to social media to have fun without tolerizing any
boredom in the social environment seems to be related with the illusion of obtaining

the total pleasure again that is left behind by the castration.

Besides, it can be mentioned that the participants choose using unproductive social
media instead of doing what they considered as productive. At this point, the
question of why they prefer social media which they called unproductive comes to
the fore. The answer to this question can be explained by the definition of
jouissance. The meaning of jouissance as the combination of pleasure and pain
(Swarles, 2012) seems to fit this point. Loose claimed that addicts choose
jouissance’s side over desire since the desire of the Other is problematic for them

(2002). It seems that this is also applicable to social media addiction in the light of
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the results. Although participants said that they enjoyed using social media, they also
talked about painful sides of it.

In general, participants formed the sentences such as “I did nothing” and “I did not
do something that makes a contribution to me” considering the time they spend on
social media. They seem to experience an inner unrest, guilt, and pang of conscience
about that. There besides, they stated that their parents also thought that spending
time on social media is waste of time and unnecessary. They also added that their
parents do not want them to use social media at some point. From this aspect, the
discourse of participants seems to be the reflection of an internalized superegotic
discourse of the Other. It is accepted that the beginning of the superego is in the
preoedipal period. Freud explained the superego through the influence of parent's
moral wishes and prohibitions on the child's mental life (Freud, 1961). Besides,
Freud (1927) claimed the carrier of the phenomenon of conscience is the superego.
The self-punitive side of the superego can be the reason why the participants
experienced guilt and pang of conscience for the times they use social media.

The function of conscience is to monitor the ego and measure it with respect to the
ego-ideal (Freud, Biiylikkal, Tura, & Tiikel, 1998). According to Freud, ego-ideal is
idealized and internalized model of the parents. Lacan associated ego-ideal with the
resolution of the Oedipus Complex and claimed it is formed as a consequence of
identification with the father (as cited in Evans, 2006). For this study, participants’
discourse of doing productive things such as reading a book, doing sports etc. maybe
an internalized ideal related with the Other. Lacan stated that the ego-ideal is the
symbolic introjection. He added it is the signifier which functions as ideal. Through
the internalization of the law, it guides the subject to his or her position in the
symbolic order (as cited in Evans,2006). In other words, Lacan's concept of the ego-
ideal is about being a social subject. Participants may have expressed this ideal
through identifying with the discourse of the Other and have expressed it by talking

about doing something productive.
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As parallel to above, the discourse of doing something productive is the sign of
operating pleasure principle. As mentioned earlier, social media addicts take the side
of jouissance. Desire acts as shield that protects the subject from jouissance,
ensuring the continuation of the subject’s never-ending search for objects (Loose,
2002). It prevents the subject from going beyond the pleasure principle. In other
words, it protects the subject from falling into an imaginary pleasure which is away
from the symbolic position. Here, participants' insights into doing something
productive indicate that the function of the pleasure principle still valid in the action
they are in jouissance. This inside leads the participants to think that they should take
an action that will make them social subjects. For instance, taking up a new hobby,
doing sport, conversing with other people are the productive things that participants
mentioned and can make them to take part in society. Lacan (1959-60) expressed, in

the Ethics seminar, the function of the pleasure principle as follows:

We find in the incest law is located as such at the level of the unconscious in
relation to das Ding, the Thing. The desire for the mother cannot be satisfied
because it is the end, the terminal point, the abolition of the whole world of
demand, which is the one that at its deepest level structures man's
unconscious. It is to the extent that the function of the pleasure principle is to
make man always search for what he has to find again, but which he never
will attain, that one reaches the essence, namely, that sphere or relationship
which is known as the law of the prohibition of incest (pg. 68).

At the same time, Lacan also mentioned that the pleasure principle reduces the
tension in the psyche by directing a subject from one signifier to another signifier. In
this respect, the points in which the participants have insights that overshadow the
discourse of jouissance they receive through social media and the points that can
lead them to become social subjects may be extra important when doing analytical
work with these subjects. These points can direct participants from one signifier to
the next in accordance with the pleasure principle. As can be seen in quote, the
operation of the pleasure principle is to lead the person to a never-ending search.
However, beyond the pleasure principle, that is, jouissance takes the subject under its
influence by interrupting the operation and the search mentioned above. Therefore,
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returning the pleasure principle to its organic functioning can be a good footnote
when working with these individuals. Lacan's (1959-60) words on the operation of
the pleasure principle in his ethics seminar are as follows:

Obviously, what is found is sought, but sought in the paths of the signifier.
Now this search is in a way an antipsychic search that by its place and
function is beyond the pleasure principle. For according to the laws of the
pleasure principle, the signifier projects into this beyond equalization,
homeostasis, and the tendency to the uniform investment of the system of the
self as such; it provokes its failure. The function of the pleasure principle is,
in effect, to lead the subject from signifier to signifier, by generating as many
signifiers as are required to maintain at as low a level as possible the tension
that regulates the whole functioning of the psychic apparatus (pg. 118-119).

At this point, it would be appropriate to explain what can be done therapeutically.
Emphasis can be placed on productivity discourses when working with social media
addicted individuals. In this sense, it can be focused on questions such as how they
can do the things that they consider as productive, why they do not do those things,
what prevents them from doing those things and, and what aspect of doing those
things will castrate them. Focusing on these questions in therapy may lead social
media addicts away from the jouissance that they are in and take them to a social

area where the pleasure principle is defined.

4.2.  Social Media as a Symbol of Power

The second superordinate theme is about participants’ ascription of power to social
media. Participants mentioned the pacifying effect of social media. In other words,
participants stated that they became passive via active social media. They described
social media in decisive position from many aspects. This kind of relationship
between the participants and social media seems similar to the relationship between
infant and the mother who is the first Big Other in one's life (Verhaeghe, 1996). At
this point, users can be taught as infants whereas social media may represent mother.
In early infancy, the m(Other) is in a position to meet the child's every need and the
child is completely dependent on the mercy of the m(Other). During this period, the

child's body is the object of m(Other)'s desire and jouissance. In other words, the
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child is the passive object which the m(Other) enjoys. From this aspect, passivity is
the starting position of human subject (Loose, 2002). In this study, participants
depicted themselves as passive objects in their relationship with social media. They
described social media as an application that meets many needs of them. The
participants stated that they had delegated many of their needs to social media from
protesting to finding a job, shopping to socializing. In short, they told me a scenario
in which they take an infant-like passive position through mother-like active social

media.

According to Verhaeghe, the child encounters with the lack of first Big Other, that is,
m(Other) initially. At this point, the child is at the risk of being reduced to the
function of filling the lack of the m(Other). That is, there is a risk for the child to
disappear in the enjoyment of the m(Other). It is the emergence of the paternal
function that prevents the child from being an object of m(Other)'s enjoyment. At
this point, the function of second Big Other comes to the fore. The Other regulates
the enjoyment by laying down a law (1996). With the introduction of the language
and law into human life, it becomes possible for the person to get rid of passive
object position and to become a desiring subject (Loose, 2002). For Verhaeghe
(1996), castration is the necessary state to be a subject and to desire. Castration
forbids the jouissance of the m(Other), which is impossible. The person who is not
subject to the castration is enslaved by the Other's desire and wants to be the object
that blocks this desire (Loose, 2002). Parallel to these, the participants spoke as if
they were prisoners of social media's desire. They talked about how the expectation
of social media determines their behavior, even if they don't want to do it
themselves. That is, they said that it is the expectation and desire of social media
rather than their own desires that determine their usage behaviors. Attending
production and consumption circle; and presenting ideal image in line with the
expectation of social media are the examples for those above. Besides, projecting
ideal image in parallel to the social media's expectation indicates that they have

taken the position of an object which is supposed to fill the lack of social media.
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In social media, there is a general perception of being beautiful and presenting
oneself flawless and ideal. According to Birman and Cernat, ugliness is connected
with castration and lack, beauty is in the function of masking the lack (2018).
Participants try to project a complete image without showing their bad, negative
sides. If these negative sights considered as sign of lack, it can be evaluated as
escape from castration. Lacan (1959-60) talked about being beautiful, presenting

oneself nice and beauty itself as follows:

Everyone knows that in every field those who have something to say — that is
in this case the creators of beauty - are understandably the most dissatisfied
by pedantic formulas. Yet something that has been expressed by almost all of
them, especially by the best but also at the level of common experience, does
make the rounds, namely, that there is a certain relationship between beauty
and desire. This relationship is strange and ambiguous. On the one hand, it
seems that the horizon of desire may be eliminated from the register of the
beautiful. Yet, on the other hand, it has been no less apparent - from the
thought of antiquity down to Saint Thomas who has some valuable things to
say on the question - that the beautiful has the effect, | would say, of
suspending, lowering, disarming desire. The appearance of beauty
intimidates and stops desire (pg. 238).

Lacan mentions the relationship between beauty and desire but emphasizes that this
relationship is a strange one and mentions that the appearance of beauty scares the
desire. In this context, presenting a complete image can be interpreted as an escape
from desire. As a matter of fact, as Lacan states in his theory, there is no desire
without a lack. Lack is the guarantor of desire and lack is a condition for desire to
exist. The mentioned lack is the lack of the Other. The trajectory of the lack, and the
locus of desire is in the place of the Other (Lacan, 2011). When we consider the
social media environment, the presentation of a complete and flawless image by the
participants can be interpreted as not recognizing the lack of the Other and therefore
escaping from desire. Lacan stated that the formation of the image we see in the
mirror is in the orbit of the Other. The Other is the first to approve and mark this
image. However, he added this image is already constructed in a problematic and
misleading way (Lacan, 2011). This is what lies behind the image that people try to

reflect on social media: an incomplete, problematic, misleading mirror image.
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Although the subject tries to see the mirror image as complete and without a lack,
the lack is essential for subject to become a desiring subject.

In this respect, social media offers an area where there is no lack by pacifying the
user, offering unlimited options, opening an endless door of production and
consumption, and perhaps most importantly, promising the subject a medium in
which he or she can present himself or herself without a lack. However, as Lacan
said, absence of lack means absence of desire. So, we are no longer talking about
desire, but about jouissance. But ultimately the subject is a desiring subject and has
to create a lack in the area created by social media. At this point, the act of devaluing
which is the sign of the lack comes into play. Although the participants act as if they
are immersed in the misleading and complete world of social media, on the other
hand, they enter into a devaluation through both the content and the social media
itself.

4.3.  Valuation and Devaluation Regarding Social Media and Its Contents

According to Declercq (2006), when objects multiply, their values automatically
decrease. As a result of that, the objects produce boredom rather than jouissance. For
Declercq, this is why the capitalism survives in today's society which mostly consists
of neurotic subjects since subjects get a diluted form of enjoyment by devaluing.
How individuals in social media regulate their jouissance can also be explained in
this way. The participants mentioned that the content on social media becomes
worthless due to too many shares. They talked about the limited fun they got from
the posts they saw. From this perspective, the devaluation of the ideal image on
social media by suggesting that it is user generated content can also be considered as

a way of regulating jouissance.

A few additions can be made regarding the ideal image projected on social media. At
this point, we can talk about the mirror stage of Lacan. Identification with the image
in the mirror brings happiness to the child because it creates a sense of dominance by

allowing the child to master his or her fragmented body experience. The image in the
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mirror is presented to the child by the m(Other) and identification occurs with the
m(Other)'s affirming message. This image is the body image presented as ideal by
the Other. However, this situation brings not only identification but also alienation
because when the child identifies with this image, he becomes alienated from his
being (Verhaeghe, 2019). In the scope of this study, the participants mentioned that
they are trying to reflect an ideal image which is presented and expected by social
media. The profile created by them and the identity they present do not reflect
completely themselves. Sharing only happy, good and beautiful things is the
example of this. In here, we can say that the participants are alienating from

themselves in a way.

For the subject, the positioning with respect to the Other's desire have great
importance. The subject is preoccupied with what the Other wants, what the Other
desires. However, alienation and identification with the ideal image that arise from
the desire of the Other is not the answer to everything. Verhaeghe (2019) said that if
alienation was all-encompassing, everyone would coincide and live with the story
dictated to everyone by the Big Other. But this contradicts reality because the chain
of signifiers contains a lack. In other words, the desire of the Other cannot be
represented completely and is in a position to maintain its continuity with the
signifiers. This missing part in the network of signifiers, that is, an unrepresentable
part of the desire of the Other, prevents total alienation and opens the possibility for
separation. Desire is the desire of the Other in any case, but separation in desire
opens up areas for the subject to choose. According to Verhaeghe, separation
presupposes the ability of one to break away from the original dual relationship with
the Big Other. In this way, the subject creates a possibility to predict his own destiny
through separation. Lacan (as cited in Verhaeghe,2019) discussed separation as an

aim in the treatment of psychoanalysis:

A psychoanalytic treatment is a social praxis based upon a relation between a
subject-to-be (the patient) and the Other-who-is-supposed to-know (the
analyst). Consequently, the processes of alienation and separation will be
preeminently present. It is fair to say that Lacan links neurosis and especially
hysteria to alienation, whilst presenting separation as a possible answer based
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on a psychoanalytic process. Lacan abhorred the idea of an analysis ending in
an identification with the analyst, which would imply just another alienation.
The desire of the analyst as an analyst desire ought to aim at the exact
opposite, namely absolute difference (pg. 7).

People who said they were addicted to social media talked about a commitment in
their dual relations with social media. On the one hand, they claimed that they could
not live without social media; on the other hand, they attributed the time they spent
on social media as unnecessary. At this point, if we consider social media as
m(Other), that is, the first Big Other, we can see that there is a problem in terms of
separation for participants. It is understood that the participants have an ambivalent
emotions and difficulty in distancing themselves from social media, especially in the
sub-themes "it is indispensable, but I cannot live without it" and "having difficulty
distancing oneself from social media". Therapeutically, this point can be considered
important. To extend, a therapeutic approach that will allow the patient to identify
with the therapist which implies another alienation should be avoided. The therapist
must create a space for the patient's desire by suspending his or her own personality
in the therapy setting, thus creating an environment that allows separation in the

desire.

4.4.  Feeling of Losing Self-Control

At this point, a distinction can be made between jouissance and pleasure. The
pleasure principle limits enjoyment. Going beyond this limit brings pain, not
pleasure. Lacan defines this as jouissance (Evans, 2006). Lacan depicted jouissance
as excess of pleasure or going beyond the pleasure principle (Taubman, 2005). In
other words, jouissance can be associated with the death drive. Lacan uses the phrase
"The path towards death™ for jouissance in his 17th seminar (as cited in Evans, 20086,
pg. 94). Within the scope of this study, it is parallel to this that the participants
describe themselves as if they are dead considering the time they spend on social
media. Taubman also emphasizes the uncontrollability of jouissance. He identified
jouissance with an ecstasy that produces loss of rational consciousness and loss of

control (2005). In this study, the theme of loss of control over the use of social media
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by the participants can be considered from this perspective. Participants described as
if they had lost their rational consciousness and control while using social media.

Lacan mentioned two types of jouissance: Other's jouissance and phallic jouissance.
The most basic feature of jouissance is the search for an ideal situation where the
tension will be released without any barriers or boundaries. This kind of jouissance
is inconceivable for the subject. This endless and non-linguistic jouissance insists on
getting complete satisfaction which is lost and forbidden to the subject. Besides this
jouissance which is also called the jouissance of the body, there is phallic jouissance
determined by the language system (Soysal, 2009). It is a kind of jouissance which is
limited by language and law. As a signifier, the phallus marks the body with a lack.
Chain of signifiers involves the loss of the object and protects the person from
simply being the object of the Other's desire or jouissance (Malone,Bell & Roberts,
2015). At this point, the paternal function can be mentioned. Thanks to the paternal
function, jouissance in the real which is defined as a form of Other's jouissance is
limited. In here, we are talking about castration. Castration divides and creates a lack
in the subject. It is the prohibition of jouissance and putting into action of the
pleasure principle in accordance with the symbolic structure of language. In that way
the person ceases to be the imaginary phallus of the mother (Evans, 2006). However,
the fantasy of restoring the perfect dyadic relationship between mother and child
before father and language intervened persists in the neurotic (Laurita, 2010).
Considering this, although participants do not have access to the Other's jouissance,
this might be the kind of jouissance they long for via social media. We discussed
social media as the m(Other). We mentioned that the participants present themselves
to the enjoyment of social media and try to be an imaginary phallus for it. All this
points to an attempt to reclaim the lost holistic enjoyment. What needs to be done
therapeutically is to direct the social media addicts to the jouissance where the Other

is defined, that is, to the phallic jouissance.
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4.5.  Positioning with Respect to the Authority Figures

In this study, the participants explained that they used an anonymous account or
reflected themselves differently in order not to be excluded in social media.
According to Amir, identity can be an obstacle to one's participation in the faceless
society by bringing about personal characteristics to stand out (2018). The function
of identity hiding or anonymity in social media can be evaluated in this respect.
However, anonymity can have different consequences. Freud said that when a person
IS anonymous in a group, there is no sense of responsibility, and the person is less
willing to control himself or herself (Freud, 1921). For Freud, the subject finds
medium to escape from the pressure of his unconscious impulses within the group.

In other words, while taking an action on the street is a bit more difficult and limited,
we can say that social media removes these limits and creates a medium for such

impulses. We can see this in the article by Le Bon (2002) with the following quote:

Different causes determine the appearance of these characteristics peculiar to
crowds, and not possessed by isolated individuals. The first is that the
individual forming part of a crowd acquires, solely from numerical
considerations, a sentiment of invincible power which allows him to yield to
instincts which, had he been alone, he would perforce have kept under
restraint. He will be the less disposed to check himself from the consideration
that, a crowd being anonymous, and in consequence irresponsible, the
sentiment of responsibility which always controls individuals disappears
entirely (pg. 12).

Besides, the participants also talked about the violation of the law through
anonymity. This situation can be explained in terms of castration as follows. Lacan
explained castration with the rejection of jouissance. Jouissance must be rejected so
that the subject is preoccupied with desire and the law (2006). In this respect, having
problems with the law and avoiding the things that require responsibility in real life
through social media seem related to castration. Participants use anonymity as an
escape from the consequences of castration. Beyond that, it seems to be about
holding on to jouissance, which participants do not want to sacrifice. Being in

jouissance leaves participants in a situation that distances them from law and desire.
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Therefore, they reflect themselves as objects and cannot be in a desiring position as
subjects.

On the other hand, there is a situation where the participants call out to the Other in
their political content they share. The question "What he/she wants from me?" places
the subject in a certain position. The traces of this question can be followed in every
conversation, since every conversation function as a message to the Other. Calling
out to the Other is also to appeal to the symbolic order. In conversations directed by
the subject to positions of power or authority, traces of addressing the Other can be
seen (as cited in Polat & Gengoz, 2020). Although the participants pretend to follow
the rules, it is seen that they are in a conflicted relationship with the Other and adopt
a perspective of being separate from the Other. Even though the participants share
political things by avoiding sanction, they still do this within a certain framework.
For example, they use anonymity for this purpose. This seems related with
obsession. The obsessive sees the Other and oneself as two separate wholes. In other
words, he or she rejects the Other and assumes the Other as absent, but he or she is
subject to the Other's rules. This also creates a situation in which the Other and
oneself cannot coexist for the obsessive. At this point the obsessive plays the role of
dead in the presence of the Other. On the one hand, the obsessive rejects the Other
and establishes himself or herself as an undivided subject, on the other hand, the
obsessive completely ignores himself or herself in the presence of the Other. In other
words, the obsessive erases himself or herself by controlling his or her own desire
and wishes (Atmaca, 2017). Considering these, it can be explained why the
participants disregarded the researcher at some points. Sharing whatever they want
on social media without taking any sanction can also be interpreted as leaving no

room for the Other.

Participants had also attitudes related with transgression in the process of research.
This can be explained by the transgressive aspect of jouissance. Castration involves
the rejection of jouissance by accepting the law of desire. The symbolic prohibition
of enjoyment is actually forbidding something that is impossible. The illusion that
enjoyment would be obtainable if not forbidden is a neurotic illusion. This
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prohibition breeds the desire to transgress it. So jouissance is basically transgressive
(Evans, 2006). Within the scope of this study, we discussed that the participants
choose the side of jouissance. At this point, if we consider the aim of the participants
to access jouissance, the violation of the research framework is compatible with the
theory. The important point here is that there is no access to jouissance without
transgression (Lacan, 1959-60). There is no point in transgression without the law.
The jouissance of the participants within the framework of the research is based on a
violation of the research framework. For example, one participant took a violating
attitude towards the research framework by standing up in the middle of the
interview. As a researcher, | have brought the law by warning this participant to "sit
down". Lacan (1959-60) said the following on this subject:

We are, in fact, led to the point where we accept the formula that without a
transgression there is no access to jouissance, and, to return to Saint Paul,
that that is precisely the function of the Law. Transgression in the direction
of jouissance only takes place if it is supported by the oppositional principle,
by the forms of the Law. If the paths to jouissance have something in them
that dies out, that tends to make them impassable, prohibition, if | may say
so, becomes its all-terrain vehicle, its half-track truck, that gets it out of the
circuitous routes that lead man back in a roundabout way toward the rut of a
short and well-trodden satisfaction (pg. 177).
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CHAPTER 5

IMPLICATIONS, LIMITATIONS AND FURTHER RESEARCH

This research is the first to investigate the experiences of people who define
themselves as social media addicts with the lens of Lacanian psychoanalysis and to
use interpretative phenomenological analysis for this purpose. It can be thought that
this study contributes to both the theoretical and practical settings. This thesis
contains relationship patterns of social media addicts and practical suggestions for

clinicians who work with social media addicts.

In terms of limitations, most of the participants were women. In this respect, factors
related to gender may have affected the results of this study. Considering this, follow
up studies with equal number of male and female participants can be established. In
fact, for comparison, the same study can be repeated with individuals who describe
themselves as social media addicts, consisting of all male participants. Conducting
this study in this way may enrich the subject of social media addiction and help us to

understand it in terms of sexuation.

This study specifically included young adults between the ages of 18 to 25 years old.
The question of whether there may be differences in themes in different age groups
is noteworthy. In this respect, repeating this study with different age groups, for
instance adults between the ages of 35-45, may be enriching in terms of

understanding the issue of social media addiction thoroughly.

Besides all, within the scope of this study, participants mentioned that each social
media platform has different aspects and effects on them. For example, Instagram
was said to be more about images, while twitter was portrayed as a more thought-

broadcast medium or anonymity space. From this point of view, studies can be
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conducted for investigating addictions to specific social media platforms such as
Instagram addiction, Twitter addiction and so on.

In addition, it is found that participants had problems related with separation from
social media. In further studies, how this situation is reflected on the romantic

relationships of social media addicted individuals can be investigated.

95



CHAPTER 6

CONCLUSION

To conclude, this research conducted to investigate the experiences of people who
define themselves as social media addicts. In the light of findings, the participants
stated that they preferred using social media to the get instant satisfaction in the short
term rather than doing things that will bring enjoyment in the long run. This shows
that participants found a way to achieve total and immediate satisfaction through
social media, rather than the less direct route of culture and language. This can be
interpreted as escaping from symbolic castration and choosing the side of jouissance.
The remarkable point in this study was the participants' insights that social media is
something unproductive. This may be a feature that distinguishes social media
addiction from other addictions. These insights of the participants can lead them to
do something productive and social. In theoretical sense, it seems important to make
the social media addicts talk about their insights in order to encourage them to

become social subjects.

Another important point about this study was related to the power that the
participants attributed to social media. While the participants portrayed social media
as a mother, they described themselves as a mother-dependent child. They talked
about the passive position they took while transferring many of their needs to social
media. They said that social media pacifies users, offers unlimited options, opens the
door to unlimited production and consumption, and provides the opportunity to
present a complete image. All these refer to the complete world of the child, who
cannot be separated in his dyadic relationship with the mother. Social media offers to
the user a medium without lack. However, one needs a lack for socialization, and

participants tend to create this lack by devaluing both social media and content in the
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complete world that social media offers.

Another point that can be mentioned is about the participants losing their control.
Participants talked about losing their control and even themselves while using social
media. This seems to be related with the participants' attempts to cross limits through
social media, because trying to exceed certain limit brings pain, not pleasure. Going
beyond this limit is painful and can lead to loss of control and self-control.

The tendency of the participants to exceed the limits was also reflected in the
research medium. At several points, participants attempted to test the limits of
research framework. In addition to that, participants' way of relating to the authority
figures is seen in the theme of escaping from sanction through social media.
Participants said that they avoided bear the consequences of their reactive
positioning by hiding their identities through social media and anonymity. This can

be interpreted as escaping from the consequences symbolic castration.

97



REFERENCES

Aksoy, M. E. (2018). A Qualitative Study on the Reasons for Social Media
Addiction. European Journal of Educational Research, 7(4), 861-865.

Amir, D. (2018). From the Collapse of Signifiers to the Reconstruction of Language:
A Psychoanalytic Reading of Robert Antelme's The Human Race. American
Imago, 75(4), 685-707.

Arghode, V. (2012). Qualitative and Quantitative Research: Paradigmatic Differences.
Global Education Journal, 2012(4).

Arnett, J. J. (2000). Emerging adulthood: A theory of development from the late teens
through the twenties. American psychologist, 55(5), 469.

Ashworth, P. (1999). " Bracketing™" in phenomenology: Renouncing assumptions in
hearing about student cheating. International Journal of Qualitative Studies
in Education, 12(6), 707-721.

Atmaca, S. (2017). Lacan’in 6zne kurulum yaklagimina gore obsesyon nevrozu. AYNA
Klinik Psikoloji Dergisi, 4(1), 14-25.

Aydogan, F. (2010). “Ikinci Medya Caginda Gozetim ile Kamusal Alan Paradoksunda
Internet”, Tkinci Medya Caginda internet, Der. Filiz Aydogan, Aysen Akyiiz,
Istanbul: Alfa Yayinevi, pg. 3-17.

Bigici, E. (2018). Ayna Olarak Instagram. AJIT-e: Bilisim Teknolojileri Online
Dergisi, 9(35), 81-97.

Birman, J., & Cernat, C. ’(2018). Clinical Figures Of Ugliness Up Against
Metapsychology 1. Agora: Estudos em Teoria Psicanalitica, 21, 1-11.

Crotty, M. (1989). The foundations of social research. London: Sage.

98



Declercq, F. (2006). Lacan on the capitalist discourse: its consequences for libidinal
enjoyment and social bonds. Psychoanalysis, Culture & Society, 11(1), 74-
83.

Diker, E., & Tasdelen, B. (2017). Sosyal Medya Olmasaydi Ne Olurdu? Sosyal Medya
Bagimlis1 Genglerin Gériislerine iliskin Nitel Bir Arastirma (What Would
Happen Without Social Media? A Qualitative Research On Social Media
Addicted Youngsters’Opinions. www. guvenplus. com. tr, 189.

Eatough, V., & Smith, J. A. (2008). Interpretative phenomenological analysis. The
Sage handbook of qualitative research in psychology, 179, 194.

Edosomwan, S., Prakasan, S. K., Kouame, D., Watson, J., & Seymour, T. (2011). The
history of social media and its impact on business. Journal of Applied
Management and entrepreneurship, 16(3), 79-91.

Evans, D. (2006). An introductory dictionary of Lacanian psychoanalysis. Routledge.

Esfahani, M., Niknafs, A., Kuss, D. J., Nilashi, M., & Afrough, S. (2019). Social media
addiction: Applying the DEMATEL approach. Telematics and Informatics,
43, 101250.

Firestone, W. A. (1987). Meaning in method: The rhetoric of quantitative and
qualitative research. Educational researcher, 16(7), 16-21.

Fischer, C. T. (2009). Bracketing in qualitative research: Conceptual and practical
matters. Psychotherapy Research, 19(4-5), 583-590.

Forssell, R. C. (2019). Cyberbullying in a boundary blurred working life: Distortion
of the private and professional face on social media. Qualitative Research in
Organizations and Management: An International Journal.

Freud, S. (1921). Group Psychology and the Analysis of the Ego. The standart Edition
of the complete Psychological Works of Sigmund Freud, Volume XVIII
(1920-1922): Beyond The Pleasure Principle, Group Psychology and Other
Works, 65-144.

99


http://www/

Freud, S. (1927). Concluding remarks on the question of lay analysis. International
Journal of Psycho-Analysis, 8, 392-401.

Freud, S. (1954). Letter 79. In M. Bonaparte, A. Freud, & E. Kris (Eds.), The originsof
psychoanalysis: Letters to Wilhelm Fliess, drafts and notes: 1887-1902(pp.
238-240). New York: Basic Books.

Freud, S. (1961). The economic problem of masochism. In The Standard Edition of the
Complete Psychological Works of Sigmund Freud, Volume XIX (1923-1925):
The Ego and the 1d and Other Works (pp. 155-170).

Freud, S., Biiyiikkal, B., Tura, S. M., & Tiikel, R. (1998). Narsizm iizerine; ve,
Schreber vakasi. Metis.

Gearing, R. E. (2004). Bracketing in research: A typology. Qualitative health
research, 14(10), 1429-1452.

Gough, N. (2002, October). Blank spots, blind spots, and methodological questions in
postgraduate research. In Deakin University: Paper presented at the
Postgraduate Research Conference.

Grau, S., Kleiser, S., & Bright, L. (2019). Exploring social media addiction among
student Millennials. Qualitative Market Research: An International Journal.

Hays, D. G., & Singh, A. A. (2012). Qualitative inquiry in clinical and educational
settings. New York, NY: The Guilford Press.

Homer, S. (2004). Jacques Lacan. Routledge.

Howitt, D. (2016). Introduction to qualitative methods in psychology. Harlow, UK:
Pearson.

Johnston, A. (2018, July 10). Jacques Lacan. Retrieved June 18, 2020, from
https://plato.stanford.edu/archives/fall2018/entries/lacan/

100


https://plato.stanford.edu/archives/fall2018/entries/lacan/

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges and
opportunities of Social Media. Business horizons, 53(1), 59-68.

Kappler, K. E., & De Querol, R. R. (2011, June). Is there anybody out there? social

media as a new social fetish. In Proceedings of the 3rd International Web
Science Conference (pp. 1-6).

Kirik, A., Arslan, A., Cetinkaya, A., & Giil, M. (2015). A quantitative research on the

level of social media addiction among young people in Turkey. International
Journal of Sport Culture and Science, 3(3), 108-122.

Killam, L., (2013). Research terminology simplified: Paradigms, axiology, ontology,
epistemology and methodology, Amazon Digital Services, Inc. 1-55,

Retrieved from http://www.amazon.com/Research-terminologysimplified-
epistemology methodologyebook/dp/BO0OGLH8RIC

Klenke, K. (2016). Qualitative research in the study of leadership. UK: Emerald
Group Publishing Limited.

Kuss, D. J., & Griffiths, M. D. (2011). Online social networking and addiction—a

review of the psychological literature. International journal of environmental
research and public health, 8(9), 3528-3552.

Kuss, D. J., & Griffiths, M. D. (2017). Social networking sites and addiction: Ten

lessons learned. International journal of environmental research and public
health, 14(3), 311.

Lacan, J. (1956-1957). The seminar of Jacques Lacan book IV: Object relations. (L.
V. Roche, Trans). Unpublished.

Lacan, J. (1988). The seminar of Jacques Lacan: Book I: Freud's papers on technique,

1953-1954 (J. Miller, Ed.; J. Forrester, Trans.). New York: Norton;
Cambridge: Cambridge University Press.

Lacan, J. (1998). The Seminar of Jacques Lacan: Book XI: The Four Fundamental

Concepts of Psychoanalysis, 1964 (A. Sheridan, Trans.; J. Miller, Ed.). New
York: W. W. Norton & Company.

101


http://www.amazon.com/Research-terminologysimplified-epistemology%20methodologyebook/dp/B00GLH8R9
http://www.amazon.com/Research-terminologysimplified-epistemology%20methodologyebook/dp/B00GLH8R9

Lacan, J. (2006). The Subversion of the Subject and the Dialectic of Desire in the
Freudian Unconscious.” 1960. Ecrits: A Selection, 223-49.

Lacan, J. (2011). The seminar of Jacques Lacan: Book X: Anxiety: 1962-1963.

Lacan, J. (2014). The Mirror Stage as Formative of the Function of the | as Revealed
in Psychoanalytic Experience 1 (pp. 97-104). Routledge.

Lacan, J., & Miller, J. A. (2013). The ethics of psychoanalysis 1959-1960: The seminar
of Jacques Lacan. Routledge.

Langdridge, D. (2007). Phenomenological psychology: Theory, research and method.
Harlow: Pearson.

Larkin, M., Watts, S., & Clifton, E. (2006). Giving voice and making sense in
interpretative  phenomenological analysis. Qualitative research in
psychology, 3(2), 102-120.

Laurita, C. (2010). Working with the drive: A Lacanian psychoanalytic approach to
the treatment of addictions.

Le Bon, G. (2002). The crowd: A study of the popular mind. Courier Corporation.

Loose, R. (2002). The subject of addiction: Psychoanalysis and the administration of
enjoyment. Routledge.

Lu, L. T. (2012). Etic or emic? Measuring culture in international business research.

Malone, K. R., Bell, C. R., & Roberts, J. L. (2015). Technology and addiction:

Subjectivity, scientific knowledge and the economy of jouissance.
Subjectivity, 8(2), 147-164.

Markee, N. (2013). Emic and etic in qualitative research. The encyclopedia of applied
linguistics, 1-4.

102



Miller, M. (2011). Lost objects: Repetition in Kierkegaard, Lacan, and the clinic. InY.
Goldman Baldwin, K. Malone, & T. Svolos (Eds.), Lacan and Addiction:An
Anthology (pp. 163-176). London, UK: Karnac Books.

Morgan, G. & Smircich, L. (1980). The case for qualitative research. Academy of
Management Review, 5(4), 461-500.

Morrow, S. L., & Smith, M. L. (2000). Qualitative research for counseling
psychology. Handbook of counseling psychology, 3, 199-230.

Morrow, S. L. (2005). Quality and trustworthiness in qualitative research in
counseling psychology. Journal of counseling psychology, 52(2), 250.

Nunberg, H., & Federn, E. (1967). Minutes of the Vienna Psychoanalytic Society, II,
1908- 1910. New York: International Universities Press.

Onwuegbuzie, A. J., & Leech, N. L. (2005). Taking the “Q” out of research: Teaching
research methodology courses without the divide between quantitative and
qualitative paradigms. Quality and Quantity, 39(3), 267-295.

Ozcan, E. (2020). Adults’ lived experiences of excessive online game playing (Master's
thesis, Middle East Technical University).

Ozkan, A., (2020) Lacanyen Yaklasimda Yeni Ruhsal Yapilanmalar ve Vaka
Tartismast. AYNA Klinik Psikoloji Dergisi, 7(3), 297-314.

Polat, S., & Gengdz, F. (2020). Vaka Incelemesi: Bir Obsesyon Nevrozu Vakasinin
Psikanalitik Kuram Uzerinden Incelenmesi Ornegi. AYNA Klinik Psikoloji
Dergisi, 7(1), 78-109.

Rengim, S. 1. N. E., & Giilsah, S. A. R. 1. (2018). Profesyonel gazetecilerin gdziinden

sosyal medya ve habercilik iliskisi. Akdeniz Universitesi Iletisim Fakiiltesi
Dergisi, (30), 364-384.

Ricoeur, P. (1970). Freud and Philosophy: An Essay on Interpretation [trans. D.
Savage] New Haven, CT: Yale University Press.

103



Schou Andreassen, C., & Pallesen, S. (2014). Social network site addiction-an
overview. Current pharmaceutical design, 20(25), 4053-4061.

Scotland, J. (2012). Exploring the philosophical underpinnings of research: Relating
ontology and epistemology to the methodology and methods of the scientific,
interpretive, and critical research paradigms. English language teaching,
5(9), 9-16.

Smith, J. A. (2004). Reflecting on the development of interpretative
phenomenological analysis and its contribution to qualitative research in
psychology. Qualitative research in psychology, 1(1), 39-54.

Smith, J. A. (2007). Hermeneutics, human sciences and health: Linking theory and
practice. International Journal of Qualitative Studies on health and Well-
being, 2(1), 3-11.

Smith, J. A., Flowers, P, & Larkin, M. (2009). Interpretative phenomenological
analysis: Theory, method and research. London: Sage Publications Ltd.

Smith, J. A., & Osborn, M. (2007). Interpretative Phenomenological Analysis. In
Qualitative Psychology: A Practical Guide to Research Methods (pp. 53 -
80). Wiltshire: SAGE.

Soysal, O. (2009). Baslangicta Zevk Vardi.... MonoKL Lacan Ozel Sayist, 606-610.

Spiers, J., & Smith, J. (2017). An interpretative phenomenological analysis of
interview data: People on the renal waiting list consider deceased versus
living donors. SAGE Publications, Limited.

Sponcil, M., & Gitimu, P. (2013). Use of social media by college students:
Relationship to communication and self-concept. Journal of Technology
Research, 4(1), 37-49.

Swales, S. S. (2012). Perversion: A Lacanian psychoanalytic approach to the subject.
Routledge.

104



Taubman, P. (2005). The Pleasure of Resistance: Jouissance and Reconceiving”
Misbehavior". Occasional Paper Series, 2005(14), 6.

Throuvala, M. A., Griffiths, M. D., Rennoldson, M., & Kuss, D. J. (2019).
Motivational processes and dysfunctional mechanisms of social media use
among adolescents: A qualitative focus group study. Computers in Human
Behavior, 93, 164-175.

Vanheule, S. (2002). Qualitative research and its relation to Lacanian psychoanalysis.
Journal for the Psychoanalysis of Culture and Society, 7(2), 336-342.

Verhaeghe, P. (1996). The riddle of castration anxiety: Lacan beyond Freud. The
Letter.

Verhaeghe, P. (2019). Lacan’s answer to alienation: separation. Crisis and Critique.

105



APPENDICES

A. APPROVAL OF THE METU HUMAN SUBJECTS ETHICS
COMMITTEE

UYGULAMALI ETIK ARASTIRMA MERKEZI ORTA DOGU TEKNiK UNIVERSITESI
D T AR MIDDLE EAST TECHNICAL UNIVERSITY

Sayr: 28620816 /17

29 OCAK 2021
Konu : Degerlendirme Sonucu
Gonderen: ODTU Insan Arastirmalan Etik Kurulu (IAEK)

lgi : Insan Arastirmalan Etik Kurulu Basvurusu

Sayin Prof.Dr. Faruk GENCOZ

Damismanhigimi yaptiginiz Dilan AKTAS'in “Sosyal Medya Bagimliligi: Psikanalitik
Yaklasim / Social Media Addiction: Psychoanalytic Approach™ bashkh arastirmas: Insan
Arastirmalan  Etik Kurulu tarafindan uygun goriilmiiy ve 017-ODTU-2021 protokol

numarasi ile onaylanmistir.

Saygilarimizla bilgilerinize sunanz.

Prof. Dr. MlRLISOY

IAEK Baskam

106



B. INFORMED CONSENT FORM

ARASTIRMAYA GONULLU KATILIM FORMU

Bu arastirma, ODTU Klinik Psikoloji Yiiksek Lisans Programi dgrencisi
Dilan Aktas’in yiiksek lisans tezi kapsamindadir. ODTU &gretim elemanlarindan
Prof. Dr. Faruk Gengdz damismanliginda ve Uluslararasi Final Universitesi 6gretim
elemanlarindan Assist. Prof. Dr. Fazilet Canbolat es danismanliginda
yiirlitiilmektedir. Bu form sizi arastirma kosullar1 hakkinda bilgilendirmek i¢in
hazirlanmistir. Arastirmanin amaci, asir1 diizeyde sosyal medya kullanan geng
yetiskinlerin yasadiklar1 deneyimleri anlamak i¢in bilgi toplamaktir. Arastirmaya
katilmay1 kabul ederseniz, sizden beklenen aragtirmacinin sizinle yapacagi online bir
goriismeye katilmanizdir. Bu goriismenin yaklasik 60-90 dakika siirmesi
beklenmektedir. Bu goriismede sizin sosyal medya kullaniminiza dair 6znel
deneyiminizi anlamaya yonelik agik uglu sorular sorulacaktir. Yapilan goriismeler
ses kaydina alinacaktir ve daha sonra veri analizinde kullanilacaktir. Bu ¢calismaya
katilmak tamamen goniilliiliik esasina dayalidir. Demografik bilgileriniz ve
kimliginiz gizli tutulacak ve sagladiginiz veriler goniillii katilim formlarinda
toplanan kimlik bilgileri ile eslestirilmeyecektir. Veri analizi sadece arastirmacilar
tarafindan yiiriitiilecektir. Bu arastirmadan elde edilen bilgiler bilimsel yayinlarda
kullanilacaktir. Calisma, genel olarak kisisel rahatsizlik verecek sorular
icermemektedir. Ancak, katilim sirasinda sorulardan ya da herhangi baska bir
nedenden otlirti kendinizi rahatsiz hissederseniz goriismeyi yarida birakip ¢ikmakta
serbestsiniz. Boyle bir durumda ¢alismay1 uygulayan kisiye, ¢alismadan ¢ikmak
istediginizi sdylemeniz yeterli olacaktir.

Bu caligmaya katildiginiz i¢in simdiden tesekkiir ederiz. Calisma hakkinda
daha fazla bilgi almak i¢in ilgili arastirmaci Dilan Aktas (E-posta:

dilan.aktas@metu.edu.tr) ile iletisim kurabilirsiniz.
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Yukaridaki bilgileri okudum ve bu ¢aligmaya tamamen goniillii olarak katiliyorum.

(Formu doldurup imzaladiktan sonra uygulayiciya geri veriniz).

Ad- Soyad Tarih Imza
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C. INFORMATIVE FORM

ARASTIRMA SONRASI BILGILENDIRME FORMU

Oncelikle arastirmamiza katildiginiz i¢in tesekkiir ederiz.

Bu arastirma daha &nce de belirtildigi gibi Orta Dogu Teknik Universitesi
Psikoloji Boliimii Klinik Psikoloji Yiiksek Lisans Programi 6grencisi Dilan Aktas
tarafindan Prof. Dr. Faruk Geng¢dz danismanliginda ve Assist. Prof. Dr. Fazilet
Canbolat es damismanligindaki yiiksek lisans tezi kapsaminda yiiritiilmektedir.
Katildiginiz aragtirmanin amaci, asirt diizeyde sosyal medya kullanan geng yetiskin
bireylerin deneyimlerini ve anlamlandirma siire¢lerini incelemektir. Literatiirde
bireylerin asir1 diizeyde sosyal medya kullanimina dair farkli temalar ortaya ¢ikmustir.
Bu ¢alismada ise asir1 diizeyde sosyal medya kullandiklarini ifade eden katilimeilarin
O0znel deneyimlerinin kesfedilmesi hedeflenmektedir. Katilimcilardan 6znel
deneyimlerinin ortaya c¢ikmasi beklentisiyle miilakatlara katilmalar1 istenmistir.
Miilakat siiresince konusulan bilgilerin diger katilimcilarla veya olas1 katilimcilarla
paylasilmamasi gerekmektedir.

Bu arastirmadan alinacak verilerin 2021 yilinin Nisan ayinda elde edilmesi
amaglanmaktadir. Elde edilen bilgiler sadece bilimsel arastirmalarda ve yazilarda
kullanilacaktir.

Aragtirmanin sonuglarmi 6grenmek veya bu arastirma hakkinda daha fazla
bilgi almak i¢in dilan.aktas@metu.edu.tr e-posta adresine sorularinizi
yoneltebilirsiniz.

Caligmaya katkida bulunan bir goniilli olarak katilimei haklarinizla ilgili veya
etik ilkelerle ilgi soru veya goriislerinizi ODTU Uygulamali Etik Arastirma
Merkezi’ne iletebilirsiniz.

e-posta: ueam@metu.edu.tr
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6. Medeni Durum:

Bekar
O Nisanl1
© Euii
C Bosanmis
O Dul

7. Sosyal medyay1 kullanmaya ne zaman basladiniz?

8. Sosyal medyay1 ne siklikla kullantyorsunuz?

9. Sosyal medyada giinliik ortalama ne kadar siire harciyorsunuz?

10. Hangi sosyal medya platformlarini kullaniyorsunuz? En sik kullandiginizdan en
az siklikla kullandiginiza dogru siralayiniz.
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E. SEMI-STRUCTURED INTERVIEW
QUESTIONS

YARI YAPILANDIRILMIS MULAKAT SORULARI

1. Sosyal medya kullanmaya nasil basladiniz?

2. Sosyal medyay1 ne amagla kullantyorsunuz?

3. En sik kullandiginiz sosyal medya platformundan bahseder misiniz?
4. Sizi bu platformu kullanmaya motive eden sey nedir?

a. Hangi durumlarda sosyal medyay1 kullanma isteginiz artiyor?

5. Bu platformu kullanirken neler hissediyorsunuz?
6. Bu platformu kullandiktan sonra nasil hissediyorsunuz?
7. Nasil paylagimlar yapiyorsunuz? (Paylasim yaparken dikkat edilen noktalar,

paylasimdan beklentiler, begeninin anlami vb.)

8. Sosyal medya kullanmak giinliik yagsaminizi nasil etkiliyor? (Aile, is, okul,
arkadaglar, iliskiler)

9. Cevrenizdeki insanlar sosyal medyada zaman ge¢irmenizi nasil karsiliyor?
a. Ailenizin sosyal medya kullaniminiza dair bakis acist nedir?
10.  Sosyal medyaya erisiminiz olmadiginda nasil deneyimliyorsunuz?

11 Eklemek istediginiz bir sey var mi1?

112



F. TURKISH SUMMARY / TURKCE OZET

1. GIRIS

1.1. Arka Plan ve Kavramsallastirma

Giliniimiizde internet ve yeni medya teknolojileri diinya ¢apinda yaygin bir sekilde
kullanilmaya baglanmistir. Sosyal medya ise yeni medya teknolojilerinin getirdigi en
onemli yeniliklerden bir tanesidir (Rengim & Giilsah, 2008). Sosyal medya
kullanicilarina {iretme, paylasma (bilgi, mesaj, fikir vs.), ve online icerikte is birligi
yapma gibi imkanlar sunmaktadir (Kuss & Griffiths, 2017; aktaran Edosomwan ve
digerleri, 2011). Bu acidan YouTube, Facebook, instagram, Twitter, WhatsApp,
Wikipedia vs. gibi genis bir platform aginin sosyal medya semsiyesinde toplandigini
sOyleyebiliriz (aktaran Kuss & Griffiths, 2017). Sosyal medya devrimiyle birlikte
aragtirmacilar yoniinii farkl bir tiir bagimlilik tiiriinii calismaya ¢evirmistir: sosyal
medya bagimliligi (Kuss & Griffiths, 2011). Kuss ve Griffiths’e (2011) gore sosyal
medya bagimlilig1 izerine yapilan nicel arastirmalar nitel aragtirmalara gore gorece
yaygindir. Sosyal medya bagimlilig1 yeni bir akil sagligi problemi oldugundan
dolay1 bu problemi kesfetmek i¢in daha ¢ok nitel ¢alisma gereklidir (Kuss &
Griffiths, 2011).

1.2. Sosyal Medya Bagimhligi Uzerine Yapilan Nitel Arastirmalar

Sosyal medya bagimliliginin nedenlerini ortaya ¢ikarmak isteyen bir arastirmaci
Tiirkiye’de nitel bir arastirma tasarlamistir. Yeterince arkadasa sahip olmamalk,
sosyal medya kullanimini tamamlanacak bir gérev olarak gormek, sosyal medyayi
sosyal yasamin ayrilmaz bir pargasi olarak degerlendirmek, giincel olaylar1 kagirmak
istememek katilimcilarin sosyal medya kullanim nedenleri olarak bulunmustur

(Aksoy, 2018).
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Arkadaglarla iletisime gegmek, arkadaslarinin ne paylastigini kontrol etmek, bilgi
paylagmak (Diker & Tasdelen, 2017), bos zaman1 eglence ile doldurmak, bir
sorumluluktan kagik olarak kullanmak (Grau & Kleiser, 2019) nitel aragtirmalarda
ortaya ¢ikan sosyal medya kullanim motivasyonlar1 olarak sayilabilir. Bu ¢alismalar
asir1 sosyal medya kullaniminin katilimcilar1 ders ¢calismaktan, 6den yapmaktan ya
da baska bir sosyal aktivite yapmaktan alikoydugunu ortaya ¢ikarmistir. Ayrica
katilimcilar sosyal medyanin yiiz yiize iletisim sayesinde kurulan sicak ve samimi
iliskilenmeden alikoydugunu eklemislerdir. Sosyal medyanin dikkat dagitic1 yani
olmasaydi, gercek hayattaki arkadaslariyla daha ¢ok zaman gegireceklerini ya da
daha verimli igler yapacaklarini soylemislerdir (Diker & Tasdelen, 2017; Grau &
Kleiser, 2019).

Kurulan diger bir nitel aragtirma katilimcilarin gelen mesajlara ve bildirimlere
bakma giidiileri oldugunu ortaya ¢ikarmistir. Katilimeilar bir siire sonra bu durum
izerinde kontrol duygularini kaybettiklerini ve bunun ders ¢alismak gibi baska
aktiviteler yapmaya engel olusturdugunu belirtmislerdir. Ek olarak bu ¢alisma diger
caligmalardan farkli olarak ‘sosyal medya araciligiyla ideal bir goriintii insa etme’
izerine bir teme ortaya ¢ikarmistir. Katilimcilarin sosyal medyadaki giizellik
standartlarina uymak icin ekstra ¢aba harcadiklari ve sosyal medyada kendilerinin
daha iyi bir versiyonunu sunduklar1 bulunmustur (Throuvala, Griffiths, Rennoldson
& Kuss, 2019).

Nitel arastirmalar {izerine yapilan literatiir taramasi sonucunda bulunan ¢aligmalar
yukarida 6zetlenmistir. Bu noktadan itibaren Psikanalitik literatiirden

bahsedilecektir.

1.3. Psikanalitik Literatiir

Gilinlimiizde teknolojik gelismelerle birlikte psisik yapilar bazi degisikliklere
ugramistir. Freud un zamaninda sinirlar koyan otorite figiirleri yerini sinirlari
ortadan kaldiran teknolojiye birakmistir (Ozkan, 2020). Bunlar dogrultusunda, bu

durumun giiniimiiz 6znelerinin ruhsal yapisini nasil etkiledigi sorusu giindeme
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gelmektedir. Sosyal medya giiniimiiz teknolojilerinin getirdigi bir yenilik (Rengim &
Giilsah, 2018) oldugu i¢in bu alanda yapilan ¢alismalar sinirlidir. Sosyal medya
bagimliligini spesifik olarak Lacanyen perspektiften arastiran bir ¢aligma
bulunmamaktadir. Bu noktada sosyal medya bagimliligini anlamak i¢in Freud ve
Lacan'in bagimliliga bakis agilarin1 6grenmek faydali olacaktir. Buradan itibaren
Freud ve Lacan'in bagimlilik konusundaki agiklamalar1 aktarilacak ve ilgili

psikanalitik kavramlar agiklanacaktir.

1.3.1. Haz ilkesi ve Otesi

Haz ilkesinin amac1 hosnutsuzluktan kagarak haz elde etmektir. Haz ilkesinin 6tesi
ise Oliim diirtiisiiniin alanidir. Bu noktada haz ve jouissance arasindaki farktan s6z
edilebilir. Haz ilkesi zevke sinir getirendir, bu acidan sembolik yasa ile harmoni
icerisindedir. Bu limitin 6tesine gegmek haz degil ac1 getirir. Lacan bundan
jouissance kavrami ile bahseder. Jouissance asir1 zevkle ya da haz ilkesinin 6tesine
gecmekle tasvir edilir. Diger bir ifadeyle jouissance 6liim diirtiisii ile iligkilidir

(Evans, 2006).

1.3.2. Bagimhlik Hakkinda

Freud’a gére mastiirbasyon insanin deneyimledigi ilksel bagimliliktir. Kiside
bagimlilik yapici ¢esitli objeler tarafindan doldurulabilecek bir bosluk agar (Freud,
1954; Loose, 2002). Mastiirbasyon ve diger bagimliliklar kisinin diger objelerden ve
bireylerden bagimsiz zevk almasina izin verir. Burada vurgu kisinin dis diinyaya
ihtiya¢ duymadan zevk iiretebilmesindedir. Bagimli kastrasyon ile vazgegilen

biitiinciil zevki geri ister ve zevke direk giris yolu arar (Loose, 2002).

Lacan ise ¢aligmalarinda bagimliliktan ¢ok az s6z etmektedir. Genel olarak Lacan
bagimlilig kaybedilen evrensel harmoni ile bagdastirir. Ona gore bagimlilik,
6znenin boliinmiisligiinii iptal etmek isteyerek kaybolan uyumu geri kazanma
girigimidir. Ayrica Lacan bagimliligin fallus ile ayrilmaya izin veren bir durum
oldugunu sdyledi. Bagimlilik yapan nesnelerden baska hicbir sey, fallus tarafindan

bize dayatilan yasalardan ayrilmamiza izin vermez. Yani bagimlilik, kastrasyonun
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sonuclarindan kagma girisimidir. Ancak bir kisi dil ve fallus tarafindan dayatilan
sinirlamalardan ve yasalardan kacarsa, o kisi kendini haz ilkesinin 6tesinde, yani

oliim diirtiisiiniin diyarinda bulur (aktaran Loose, 2002).

1.3.3. Lacan’n Ug Diizeni

Daha 6nce de belirtildigi gibi Lacan ¢alismalarinda bagimliliktan ¢ok az s6z etmistir
(Loose, 2002). Bu agidan sosyal medya bagimliligini daha detayli anlamak i¢in

0znenin kurulumunda rol alan Lacan’in {i¢ diizenini anlamak faydali olacaktir.

1.3.3.1. Imajiner

Imajiner diizenin belirleyicisi 6znenin kendi varligma yabancilasip, ayna imgesi ile
0zdesim kurdugu ‘ayna evresi’dir (Evans, 2006). Ayna evresi ¢ocuk 6- 18 aylikken
olur. Aynadaki imaj ¢ocuga anne ya da ilk Biiyiik Baska tarafindan ideal imge olarak
sunulur ve 6zdesim annenin onaylayici isareti ile kurulur (Homer, 2004). Bu
6zdesim sonucu ¢ocuk kendi varligina yabancilasir. Ego bu yabancilagma ile
kurulur. Ego erken bebeklik doneminde tamamen anneye bagli ¢ocugun viicudunun
parcalanmisligini reddederek kendini yanlis tanimasi ile karakterizedir (Homer,

2004; Loose, 2002).

1.3.3.2. Sembolik

Sembolizasyon, semboller araciligiyla konugsmak ve bunun sonucunda yiikselen
kiiltiir bizi sosyal bireyler yapan elementlerdir. Dilin de sembolik yonii vardir ¢iinkii
gosterenlerden olugmaktadir. Dilin sembolik 6nemi bir gosterenin sabit bir anlamdan

ziyade baska bir gostereni temsil etmesidir (Lacan, 1998).

Lacan’a gore sembolik islev yasay1 temsil eden Babanin adlari ile alakalidir (aktaran
Evans, 2006). Yasa ya da Sembolik Baska (Johnsten, 2018) ensest yasagi ile
karakterizedir (Evans, 2006). Diger bir ifadeyle baba anne ile ¢cocuk arasindaki ikili

iligkiye miidahale ederek i¢inde bulunduklar1 zevke sinir getirir. Bu sayede ¢ocuk
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anneden ayrisarak annenin eksigini dolduran imajiner obje olma riskinden kurtulur

(Verhaeghe, 1996).

1.3.3.3. Reel

Reel diizen, sembolik baba anne ile ¢ocuk arasina girmeden dnceki donemi akla
getirir. Jouissance terimi de kokenini reel diizenden alir (Miller, 2011). Jouissance
zevk asiriligi ile tasvir edilir ve haz ilkesinin 6tesine gegmekle ilintilidir. Lacan

jouissance i¢in 6liime giden yol ifadesini kullanir (aktaran, Evans, 2006).

1.4. Arastirma Sorusu

Bu ¢alisma kapsaminda benim arastirma sorum kendisini sosyal medya bagimlisi
olarak tanimlayan bireylerin deneyimlerinin ne oldugu iizerinedir. Ayrica bu
bireylerin kendilerini Biiyiik Baska’ya gore nasil konumlandirdiklar1 ve bu
konumlanmalari g6z 6niine alinarak jouissance’larini nasil regiile ettikleri sorulari bu

caligmanin kapsamindadir.

2. METODOLOJi

2.1. Nitel Arastirma

Nitel arastirmalar genellikle dili gerceklige agilan bir perde olarak goriirken
gercekligi direk temsil edemeyeceginin farkindadir. Gergekligin ¢oklu versiyonu
varsayilir ve arastirmaci bu gerceklige sadece yaklasabilir (Howitt, 2016). Coklu
gercekligi ortaya ¢ikarmak icin (Arghode, 2012) katilimcilarin bir fenomeni nasil
yorumladigi elde edilmek istenirken (Lu, 2012); arastirmaci aktif bir rol oynadiginin
farkinda olarak caligmadaki etkisini g6z oniine almalidir (Morgan & Smircich,
1980). Biitiin bunlarin 15181nda, nitel yaklasim Psikanalitik bakis agisiyla uyumludur
clinkii bu yaklasimla kisisel gercekliklerin karmasikligi korunabilir (Vanheule,

2002). Bu ¢alismada da kendisini sosyal medya bagimlis1 olarak tanimlayan
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bireylerin deneyimleri Lacanyen Psikanalitik Kuram yardimiyla incelenecegi igin

nitel aragtirma yontemi uygun gorillmustiir.

2.2. Yorumlayici Fenomenolojik Analiz (YFA)

Nitel bir aragtirma yontemi olan YFA Kkisilerin bir fenomeni nasil deneyimledigini
kesfetmeyi amaclar (Eatough & Smith, 2008). Genel olarak YFA nin iki adimindan
s6z edilebilir. Tk adim kisinin deneyimini anlamaya ¢alismaktir. Ikinci adim ise
yorumlayici analiz yapmaktir. Bu, katilimcilarin ortaya koydugunu verinin kiiltiirel
sosyal ve hatta teorik baglamda daha genis bir perspektiften incelenmesine izin verir
(Larkin, Watts, & Clifton, 2006). Bu anlamda kendisini sosyal medya bagimlis1
olarak tanimlayan kisilerin deneyimlerini Lacanyen Psikanalitik teori ¢ercevesinde

yorumlamak istedigim i¢in YFA’y1 uygun ¢aligma yontemi olarak diisiindiim.

2.3. Katihmeilar ve Orneklem Yontemi

Bu ¢alismada Yorumlayicit Fenomenolojik Analiziz dogasi ile uyumlu olarak amacl
ve homojen 6rneklem yéntemi kullanilmistir (Langdridge, 2007). iki tane dahil
edilme kriteri belirlenmistir. Ilk kriter katilimcilarin sosyal medyayi asiri
kullandiklarina dair kendi beyanlaridir. Boyle bir dahil edilme kriteri se¢ilmesinin
sebebi YFA’da 6znellige verilen 6nemle iligkilidir (Smith, Flowers, & Larkin,
2009). Diger bir ifadeyle, kisinin kendini 6znel olarak nasil degerlendirdigi
psikiyatrik bir tanidan daha énemlidir. ikinci dahil edilme kriteri katilimcilarmn 18
ve 25 yas araliginda olmalaridir. Literatiirdeki aragtirmalarda geng yetiskinlerin
sosyal medyay1 daha sik kullandig1 ortaya koyuldugu i¢in (Kirik, Arslan, Cetinkaya,
& Giil, 2015) 6rneklem olarak bu yas aralig1 se¢ilmistir. Bu sayede 6rneklem
homojenligi saglanmistir. Bu kriterler neticesinde 6 katilimci galismaya dahil
edilmistir. Az sayida katilimci ile ¢alismak YFA’nin dogasi ile uyumlu olarak

derinlemesine ve detayli analize imkan saglamistir (Smith & Osborn, 2007).
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2.4. Prosediir

Calismaya baslamadan 6nce Orta Dogu Teknik Universitesi (ODTU) Etik
Kurulu’ndan izin alinmustir. izin alindiktan sonra, bir sosyal medya platformu
aracilifiyla duyuru metni yayinlanmistir. Arastirmaya goniilli katilim formu ve
demografik bilgi formu katilimeilar tarafindan doldurulduktan sonra, gériismeler icin
uygun tarih belirlenmistir. Goriismeler korona viriis COVID- 19 salgini nedeniyle
online platformlar araciliiyla gerceklestirilmistir. YFA standartlarina uygun olarak
yart yapilandirilmis miilakat sorulari kullanilmistir (Spiers & Smith, 2017).
Goriismeler sonrasi katilimcilara arastirma sonrasi bilgilendirme formu
gonderilmistir. Ortalama olarak bir buguk saat siiren goriismeler, toplamda bes

haftada tamamlanmistir.

2.5. Veri Analizi

Analize baglamadan 6nce ses kaydina aldigim goriismelerin transkriptlerini
cikardim. Veri analizi siirecinde YFA kilavuzundaki talimatlara uydum. Analizin ilk
asamasinda asinalik kazanmak i¢in veriyi tekrar tekrar okudum. Kagidin soluna
biraktigim bosluga notlarimi ve yorumlarimi eklerken; kagidin sagina biraktigim
bosluga olasi tema basliklarini yazdim. ilk katilimer i¢in ¢ikan temalarin arasindaki
baglantiy1 arastirarak kiimeledim. Her bir katilime1 i¢in ayn1 adimi izledim. Her bir
katilimer i¢in tema kiimeleri olusturduktan sonra, analizin bir sonraki asamasinda
katilimcilarin ortak deneyimlerini bulmaya calistim. Tema kiimelerini karsilastirarak
daha genel kategoriler elde etmeye ¢alistim. Bu noktada analizin diiz bir ¢izgide
ilerlenen bir siire¢ olmaktan ziyade adimlar arasinda ileri geri gidilen bir siire¢

oldugunu belirtmekte fayda var.

2.6. Cahsmanin Giivenilirligi

Morrow’a (2005) gore dznellik, refleksivite, verinin ve yorumun yeterliligi
caligmanin giivenilirligi konusunda belirleyicidir. Yorumlayici ve elestirel

aragtirmacilar 6znelligi veri gibi benimseyip, arastirmanin niteligini arttirmak i¢in
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kullanabilir (Fisher, 2009). Bu noktada refleksivite 6nemli bir yerdedir. Refleksivite
arastirmacinin kigisel deneyim ve varsayimlarinin aragtirmayi nasil etkiledigini
kesfetme anlamindadir (Howitt, 2016). Arastirmacinin deneyimlerini ve
varsayimlarinit hem kendine hem de bagkalarina agik hale getirmesini gerektirirken,

paranteze alma yontemini kullanmasi i¢in tesvik eder (Howitt, 2016; Morrow, 2005;

Fisher, 2009).

Bu noktada arastirmact olarak kendi 6znelligimin bu ¢aligmadaki yerinden s6z
edecegim. Sosyal medya bagimlilig1 konusunda ¢alismay1 kendi deneyimlerimden
yola ¢ikarak ¢aligsmak istedim. Geg¢tigimiz yaz doneminde kitap okumak gibi yapmak
istedigim diger aktivitelere ayirabilece§im zamani sosyal medyada harcadigimi fark
ettim. Sonrasinda bu durumun klinik psikolojide yansimalari nasil olabilir ve klinik
anlamda neler yapilabilir sorulari iizerine yogunlastim. Veri toplama ve analiz
stirecinde, bazi katilimcilarla benzer deneyimleri paylastigimi gérdiim. Bu siiregte,
katilimcilara karsi bazen olumlu bazen de olumsuz duygular besledigimi fark ettim.
Bunlarin farkinda olarak ve bunlar iizerine notlar alarak devam ettim. Ayrica,

caligsma boyunca bulgularim ve yorumlarim hakkinda siipervizorlerime danistim.

3. BULGULAR

Analiz sonucunda bes iist diizey tema ortaya ¢ikmistir. Buradan itibaren bu temalara

tek tek deginilecektir.

3.1. Kacis Alan1 Olarak Sosyal Medya

Birinci iist tema, katilimcilarin sosyal medyayi bir kagis alani olarak
tanimlamalariyla ilgilidir. Katilimcilar yiiz yiize sosyallesmek ya da gerekli veya
istege bagl olarak gordiiklerini yapmak yerine sosyal medyaya baktiklarini
belirtmislerdir. Bu temanin alt temalar1 ise akademik sorumluluklardan kagis, sosyal

ortamdan kagis, verimli bir sey yapmaktansa verimsiz olana kagig seklindedir.
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3.1.1. Akademik Sorumluluklardan Kacis

Katilimcilarin ¢ogu sosyal medyay1 akademik sorumluluklardan kagmak igin
kullandiklarini belirtmislerdir. Sosyal medya kullanimlarini1 ders ¢alismayi erteleme,
dersi dinlemek yerine sosyal medyay1 tercih etme ya da ders ¢aligsabilecekleri
zamanda ders caligmak yerine sosyal medyay1 kullanma seklinde tanimlamislardir.
Bazi katilimcilar bu durumu kontrollerini kaybetmelerine, bazilar ise can sikintisina

baglamistir.

3.1.2. Sosyal Ortamdan Kagis

Katilimcilar sosyal medya kullanimlarini sosyal ortamdan kagma acisindan da
tanimlamiglardir. Yiiz ylize iletisim yerine bagkalariyla sosyal medya lizerinden
iletisim kurmay1 tercih etmek ve sosyal ortamdan sikildiginda veya sohbetin ilgi
cekici olmadigi durumlarda sosyal medyaya kagmak bu temanin kapsamina giren

durumlardir.

3.1.3. Verimli Bir Sey Yapmaktansa Verimsiz Olana Kagis

Diger bir alt tema, sosyal medyaya verimsizlik atfedilmesiyle ilgilidir. Kitap
okumak, spor yapmak, dil 6grenmek vb. katilimcilar tarafindan tanimlanan verimli
seylerdir. Sosyal medyay1 verimsiz bir sey olarak adlandirmalarina ragmen,

katilimcilar sosyal medyay: diger alternatif seylere tercih ettiklerini belirttiler.

Ornegin Defne bu konuda sunlar1 sdyledi:

Defne (D): Daha verimli bir sey yapmakla kiyaslandiginda, sosyal medya
insana daha avantajli geliyor ¢linkii daha eglendiriyor ... O ylizden ister
istemez insana ‘instant gratification’ sagladigi i¢in boyle bakiyorsun. Hemen
hizlica 10 saniye i¢inde bir tweet bitiyor. Hemen 10 saniyede bir aslinda
beynini ddiillendirmis gibi oluyor. Ama bir kitap okudugunda 500 sayfa
okuyacaksin okuyacaksin okuyacaksin. Hani insan beyni sosyal medyaya
girmeyi daha ¢abuk daha iyi bir eglenme metodu olarak goriiyor.
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Bagka bir deyisle, katilimcilar ¢aba gerektiren ve uzun vadede keyif verecek seyler

yerine sosyal medyada vakit gegirdiklerini ima etmislerdir.

3.2. Gii¢ Sembolii Olarak Sosyal Medya

Ikinci iist tema, katilimcilarin sosyal medyaya gii¢ atfetmeleriyle alakalidir.
Katilimcilar sosyal medyay1 aktif, her seye giicii yeten ve sinirsiz olarak
tanimladilar. Alt temalar ise aktif sosyal medya araciligiyla pasif bir konum almatk,
sosyal medyaya atfedilen firsat sinirsizlig1, sonsuz tiretim ve tiiketim dongiisii ve

sosyal medyayt ideal gériintii yaratma alani olarak algilamadir.

3.2.1. AKktif Sosyal Medya Araciligiyla Pasif Bir Konum Almak

Birinci alt temada katilimcilar protestodan sosyallesmeye kadar pek ¢ok eylemini
sosyal medyaya devrettiklerini belirtmislerdir. Ornegin, katilimcilar evde pasif bir
sekilde otururken paylasimda bulunduklarini ve protesto eylemini sosyal medyaya
devrettiklerini anlattilar. Asagidaki alintida Aysin'in sosyallesmeyi sosyal medyaya

nasil devrettigine bir 6rnek verecegim:

A: Biitlin arkadaslarimizi takip ediyoruz ciinkii genellikle o
arkadaslarimiz giinliik hayatinda ne yaptiklarini paylasiyor ... Hani bu
birazcik sey oluyor illaki telefon a¢ip konusmadan ya da iste mesaj
gondermeden bir sekilde birbirimizle haberlesme aract gibi oluyor ...
Bir sekilde iletisime gecmek, direkt olarak birbirimize hitap etmemis
olsak bile gibisinden ... mesela deger verdigim bir arkadasim ama her
hafta boyle telefon acip konugsmuyoruz. Diyelim ki iste ayda bir
konusuyoruz ama az ¢ok ne yapti, mezun oldu mu, kedi mi sahiplendi
hani sosyal medya araciligiyla 6grenebilmis oluyorum.

Aysin o kisiyle sohbet etmemis oldugu halde; o kisinin sosyal medyada ne yaptigini

goérmeyi sosyallesmenin ve sohbet etmenin bir yolu olarak adlandirdi.
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3.2.2. Sosyal Medyaya Atfedilen Firsat Simirsizhig

Katilimeilar sosyal medyaya omnipotanlik ve sinirsizlik atfettiler. Sosyal medyada
zaman ve mekan kisitlamasi olmadigini belirttiler. Ayrica sosyal medyanin sinirsiz
bir kapasiteye sahip oldugunu ve bilgiyi sonsuza kadar muhafaza edebildigini

sOylediler.

3.2.3. Sonsuz Uretim ve Tiiketim Déngiisii

Katilimeilar ayrica sosyal medyay1 sinirsiz bir iiretim ve tiikketim alani olarak
tanimladilar. Bu duruma nasil uyum sagladiklarini sosyal medyanin beklentisi
iizerinden anlattilar. Ornegin Aysin, sabah uyandiginda herkesin paylastig1 seyleri
tek tek tiikettigini soyledi. Bu noktada bunun nedenini Instagram'm amaci ile

acikladi. Bunu su sozlerle agikladi:

A: Instagramin falan amaci: bizi uygulamanin icerisinde tutmak, hani
kaydirabildigi kadar kaydirsin, uzun siire kalabildigi kadar kalsin istiyorlar.
Bende de ¢ok ise yariyor bu. Hep kaliyorum yani bir amact olmadan.

3.2.4. Sosyal Medyay: Ideal Goriintii Yaratma Alam Olarak Algilama

Katilimcilar ayn1 zamanda sosyal medyay1 ideal bir imaj yaratma ortami olarak da
betimlemislerdir. Sosyal medyanin kullanicilardan ideal bir imaj1 yansitmasini

bekledigini belirtmislerdir. Ornegin Funda sunlar1 sdyledi:

F: Toplum ya da iste instagram sosyal medya bir sey dayatiyor. Diyor ki iste
90 60 90 ¢ok ince, iste ¢cok havai, inanilmaz iste 1yi yerlerde yemek yiyen,
inanilmaz iyi arabalara binen, inanilmaz iyi ¢antalar kullanan, her giydigi
sorulan bir rol olacaksin.

Katilimeilar, sosyal medyanin beklentisi dogrultusunda imaj yansitanlarin daha fazla

begeni aldigini ve daha fazla takipgiye sahip oldugunu ifade ettiler.
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3.3.Sosyal Medyaya ve Sosyal Medyadaki iceriklere fliskin Deger Atfetme ve

Degersizlestirme

Ucgiincii iist tema, sosyal medyaya ve igeriklerine iliskin deger atfetme ve

degersizlestirmedir.

3.3.1. Cok Fazla Paylasimdan Kaynakh I¢erigin Degersizlestirilmesi

[lk alt temada, katilimcilarin cogu sosyal medyada ¢ok fazla paylasim oldugunu, bu
nedenle igerigin deger kaybettigini belirtmistir. Ornegin Aysin bu konuda sunlar

sOyledi:

A: Birbirimiz hakkinda haberimiz olmasini giizel bir sey olarak gériiyorum ...
Ama Oyle bir seviyede kullaniyoruz ki artik bunlari, artik is ¢ok fazla
paylagmaya geliyor ve ¢ok fazla ¢ok da 6nemli olmayan detaylari
paylasmaya geliyor. Hani sabah kagcta kalktiysan banane.

3.3.2. Sosyal Medyada Kurgulanan Ideal Goriintiiye Deger Atfetme ve

Degersizlestirme

Katilimcilar, sosyal medyada sunulan ideal imaja da degersizlik atfettiler. Boyle bir
imaj1 sunmanin kendileri i¢in ne kadar 6nemli oldugunu belirtseler de gereksiz
oldugunu ve gosteristen baska bir amact olmadigini soyleyerek degersizlestirdiler.
Benzer sekilde, bagkalar1 tarafindan sunulan imaja da degersizlik atfettiler.
Baskalarinin paylasimlarina iliskin “olusturulmus bir igerik™, “gercegi yansitmiyor”

gibi climleler kurdular.

3.3.3. Olmasa Da Olur Ama Onsuz Yasayamam Diisiincesi

Ayrica katilimeilar sosyal medyanin kendisini de gereksiz olarak tanimlamiglardir.
Ilging bir sekilde, sosyal medyasiz bir hayatin diisiiniilemez oldugunu da eklediler.

Ornegin Aysin sunlar1 sdyledi:
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A: Ben burada acaba bagimlilik m1 diye diislindiigiim i¢in bunu sdyledim. Hani
bunsuz bir hayat diisiiniilemez gibi geliyor. Ama aslinda hayatima ne katiyor
diye baktigim zaman, hayatima kattig1 o kadar bir sey yok. A ben bunu bilingli
olarak yapmaktan ziyade daha ¢ok bilingsiz olarak, hani el aliskanligiyla
yaptigim bir sey, ayni1 sigara gibi.

3.4. Kendini Kaybetmislik ve Kontrol Kaybi Hissi

Diger bir iist tema ise kendini kaybetme ve kontrol kaybi hissidir. Katilimcilarin
tamami sosyal medyayi1 kullanirken ve hatta kullanmazken bir sekilde kontrollerini

kaybettiklerini sOylediler.

3.4.1. Bildirim Geldiginde Kendini Bakmaktan Alikoyamama

Katilimeilar bu alt temada bildirim geldiginde kendilerini bakmaktan

alikoyamadiklarini ifade ettiler.

3.4.2. Zaman Algisinin Kaybolmasi

Katilimcilar ayrica sosyal medyay1 kullanirken zaman kavramini kaybettiklerini de

ifade ettiler. Beren bunu su sozlerle agikladi:

B: Mesela yatmadan 6nce diyorum ki bir saat gireyim. Mesela saat bire ikiye
kadar sosyal medyada gec¢irecegim diyorum. Sonra tamam diyorum galiba
uykum geldi. Saate bakiyorum saat bes olmus. Sosyal medyada ge¢irdigim
zamani hi¢bir sekilde anlamiyorum.

3.4.3. Sosyal Medyadan Uzaklasmakta Giicliik Yasama

Diger alt tema ise sosyal medyadan uzaklagsmakta giigliik yasamadir. Katilimeilarin
neredeyse tamami, sosyal medyay1 kullanmay1 birakma veya sosyal medyay1
kullanmadiklarinda sosyal medyadan uzak durma konusunda kontrolleri yokmus gibi

anlattilar. Ornegin Beren, “Bir sey okudukca aa diyorum sunu da okuyum sunu da
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okuyum” dedi. Bu noktada kendine “Beni ne itiyor?” diye sordu. Bu soruyla

kontroliiniin 6tesinde bir seyin onu kullanmaya ittigini ima etti.

3.5. Otorite Figiirlerine Gore Konumlanma

Son iist tema ise otorite figiirlerine goére konumlandirmadir.

3.5.1. Tepkisel Konumlanirken Sosyal Medya Aracihigiyla Yaptirnmdan Kagis

Birinci alt tema tepkisel konumlanirken sosyal medya araciligiyla yaptirimdan
kagistir. Ornegin Defne, sosyal medyada anonimlik araciligiyla yaptirimlardan

kagtigini su sozleriyle ifade etti:

D: Yani Twitter’daki hesaplarin biiyiik bir cogunlugu Tiirkiye’de hani
anonim. Ciinkii insanlar bence ad soyadiyla kullanmak istemiyor. Atiyorum
siyasi bir sey paylasirsa sonra bunun sikayet edilme yaptirim gibi boyle
seyler ¢linkii cok gordiik. O yiizden insanlar genellikle anonim hesap
actyorlar. Yani bu sekilde yazacaklarini yaziyorlar ve sikintiy1 engelliyorlar.

R: Siz neden anonim olmay1 tercih ediyorsunuz?

D: Olur da siyasi bir sey paylasirsam basim belaya girmesin.

3.5.2. Arastirma Cercevesine Dair Simir Thlal Etmeye iliskin Tutumlar

Arastirma siirecinde, katilimcilarin arastirma ¢ercevesini ihlal etmeye iliskin
tutumlar1 olmustur. Goriismeler sirasinda neredeyse tiim katilimcilarin telefonlarina
baktigin1 fark ettim. Hatta baz1 katilimcilar bildirimlere cevap vermek i¢in
goriismenin akigini kesti. Ayrica aragtirmaciy1 yatay bir iliski i¢inde
konumlandirmaya ¢alistiklar1 zamanlar da olmustur. Mesela Funda verdigi 6rnekte

“mesela Dilan ve Funda arkadas” dedi.

Dikkatimi ¢eken bir diger sey ise, goriismelerin belli noktalarinda bazi katilimcilarin
ben yokmusum gibi davranmasi oldu. Ornegin Aysin goriisme sirasinda kedisiyle

birka¢ kez konustu. Ayrica gorlismenin ortasinda hicbir sey sdylemeden iki kez
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ayaga kalkt1 ve goriigme ekranindan kayboldu ve sonra geri geldi. Bu benim

goriismenin devam etmesi i¢in oturmasi gerektigini hatirlatmama neden oldu.

4. TARTISMA

Freud’a gore mastiirbasyon ilksel bagimliliktir ve mastiirbatoriin tatmin olmasi igin
dis diinyaya ihtiyac1 yoktur (aktaran Loose, 2002). Bu, mastiirbasyonun arzu ve
tatmin arasinda kisa devre islevi gérdiigii anlamina gelir (Loose, 2002). Bu nokta,
sosyal medya bagimlilig1 da dahil olmak {izere diger bagimliliklar1 anlamak i¢in ¢ok
onemlidir. Bu ¢aligma kapsaminda katilimeilar akademik sorumluluklarindan, sosyal
cevrelerinden vb. sosyal medyaya kacarak onu eglenme amaciyla kullandiklarini
belirttiler. Kitap okumak gibi uzun vadede kendilerine keyif verecek seylerden

ziyade sosyal medya araciligiyla aninda tatmin olmayi tercih ettiklerini ifade ettiler.

Burada dikkat ¢ekici nokta, katilimcilarin sosyal medyay1 verimsiz bir sey olarak
tanimlamalariydi. Diger yandan katilimcilar ders calismak, sohbet etmek gibi seyleri
verimli seyler olarak tanimladilar. Bu noktada verimsizlik atfettikleri sosyal medyay1
neden tercih ettikleri sorusu ortaya ¢ikiyor. Bu sorunun cevabi jouissance'in
tanimindadir. Zevk ve acinin birlesimi olarak jouissance'in anlami bu noktaya
uyuyor gibi goriiniiyor (Swarles, 2012). Loose (2002), bagimlilarin arzu yerine
Jjouissance tarafini sectiklerini ifade etti. Bu durum, sosyal medya bagimlilig: igin de
gegerli goriintiyor. Katilimcilar sosyal medyay1 kullanmaktan keyif aldiklarini

sOyleseler de bunun ac1 veren yanlarindan da bahsettiler.

Bu noktada 6nemli olan, katilimcilarin verimli bir seyler yapma i¢ goriisiine sahip
olmalaridir. Katilimcilarin verimli bir sey yapma sdylemi, Oteki ile ilgili
icsellestirilmis bir ideale isaret ediyor olabilir. Lacan, ego-idealini sembolik
igsellestirme olarak tanimlar. Ego-ideali ideal olarak islev goren bir gosterendir.
Yasanin igsellestirilmesi yoluyla 6zneyi sembolik diizendeki konumuna yonlendirir
(aktaran Evans, 2006). Baska bir deyisle, Lacan'in ego ideali kavrami, sosyal bir

0zne olmakla ilgilidir. Katilimcilar bu ideali verimli bir sey yapmaktan bahsederek
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ifade etmis olabilirler. Bu anlamda katilimcilarin bu sdylemi, sosyal medya
iizerinden aldiklar1 jouissance sdylemlerini golgede birakmaktadir. Bu 6znelerle

analitik ¢alisma yaparken bu nokta ekstra 6nemli olabilir.

Bu noktada terapdtik anlamda neler yapilabilecegini agiklamak uygun olacaktir.
Sosyal medya bagimlilartyla ¢alisirken verimlilik sdylemlerine vurgu yapilabilir. Bu
anlamda verimli olarak gordiikleri seyleri nasil yapabilecekleri, neden yapmadiklari,
bunlar1 yapmaktan alikoyan seylerin ne oldugu vb. sorulara odaklanilabilir. Terapide
bu sorulara odaklanmak sosyal medya bagimlilarini iginde bulunduklari

jouissance’tan uzaklastirip onlar1 toplumsal bir alana ¢ekebilir.

Ikinci iist tema, katilimcilarin sosyal medyaya gii¢ atfetmeleri ile ilgiliydi. Birinci alt
temada katilimcilar aktif sosyal medya araciligiyla pasif hale geldiklerini
belirtmislerdir. Bu temada birgok eylem ve ihtiyaglarini sosyal medyaya
devrettiklerini ifade ettiler. Katilimcilar ve sosyal medya arasindaki bu tiir bir iliski,
bebek ve birincil bakim veren kisi olan anne arasindaki iliskiye benzemektedir.
Erken bebeklik doneminde anne ¢gocugun her ihtiyacini karsilayan konumdadir.
Cocuk tamamen annenin merhametine baglidir. Bu yoniiyle edilgenlik, insan
0znesinin baslangi¢ noktasidir (Loose, 2002). Katilimcilarin pasifligi bu agidan

diistiniilebilir.

Baslangicta cocuk ilk Biiyiik Baska nin, yani annenin eksikligiyle karsilasir. Ikinci
Biiyiik Bagka’nin yasasina tbi olmayan kisi annenin eksikligini tikayan nesne olmak
ister; ve annenin arzu ve zevkinin tutsagi olur (Verhaeghe, 1996). Bunlara paralel
olarak katilimcilar kendilerini sosyal medyanin arzusunun tutsagi olmus gibi
betimlediler. Kendileri yapmak istemeseler bile, sosyal medyanin beklentisinin
davraniglarini nasil belirlediginden bahsettiler. Sosyal medyanin beklentisi
dogrultusunda iiretim- tiiketim dongiisiine katilmak ve ideal imaj sunmak buna 6rnek

olarak verilebilir.

Ozetle sosyal medya kisiyi pasiflestirerek, sinirsiz secenekler sunarak, sonsuz bir

iiretim tiiketim kapis1 acarak ve belki en 6nemlisi 6zneye kendini eksiksiz
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sunabilecegi bir mecra vaat ederek eksigin olmadig bir alan gostermektedir. Lakin
Lacan’in da dedigi gibi eksigin olmamasi demek arzunun olmamast demektir (2011).
Bu nedenle artik arzudan degil jouissance’tan bahsediyor oluruz. Fakat en nihayetin
0zne arzulayan bir 6znedir ve sosyal medyanin yarattigi1 bu alanda da bir eksik
olusturmak durumundadir. Iste bu noktada da devreye eksigin isareti
degersizlestirme eylemi girer. Katilimcilar bir yandan sosyal medyanin yaniltici,
eksiksiz dlinyasina kapilmis gibi davransalar da bir yandan da hem igerikler hem

sosyal medyanin kendisi lizerinden bir degersizlestirmeye girerler.

Diger bir tema kendini kaybetmislik ve kontrol kayb1 hissi temasiydi. Daha 6nce de
sOyledigim gibi sosyal medya bagimlilar1 arzudan ziyade jouissance’in tarafini seger.
Taubman, jouissance'l rasyonel biling kaybi1 ve kontrol kaybi tireten bir kendinden
geemislik hali ile tanimlad1 (2005). Bu calismada da katilimcilar, sosyal medyay1

kullanirken rasyonel bilinglerini ve kontrollerini kaybetmis gibi tanimlamislardir.

Katilimcilarin sosyal medya araciligiyla yaptirimdan kaginmalari da jouissance’in
tarafin1 se¢ilmesiyle aciklanabilir. Lacan’a gore jouissance reddedilmelidir ki 6zne
arzu ve yasa ile mesgul olsun (2006). Bu ac¢idan yasa ile sorun yasamak ve
sorumluluk gerektiren seylerden sosyal medya araciligiyla kaginmak kastrasyon
ilgili goriinmektedir. Katilimcilar, sosyal medyada anonimligi kastrasyonun

sonuclarindan kagmak amaciyla kullaniyorlar gibi goriintiyor.

Katilimcilarin arastirma siirecinde arastirma gergevesini ihlal etmeye iliskin
tutumlar1 da olmustur. Bu, jouissance'in transgresif yoni ile aciklanabilir. Burada
onemli olan nokta, ihlal olmaksizin jouissance'a erisimin olmamasidir. Yasa
olmadan da ihlalin bir anlam1 yoktur (Lacan, 1959- 60). Arastirma gergevesinde
katilimcilarin jouissance’1 da, arastirma ¢ergevesinin ihlaline dayaniyor gibi
goriiniiyor. Ornegin, bir katilimc1 goriismenin ortasinda ayaga kalkarak arastirma
cercevesini ihlal edici bir tutum sergilemistir. Bu noktada, arastirmaci olarak ben bu

katilimciyr "oturun" diye uyararak yasay1 hatirlatma ihtiyact duydum.
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5. SONUC

Sonug olarak, katilimcilar sembolik kastrasyondan kagarak aninda tatmin saglamak
i¢in arzu yerine jouissance’1n tarafini segmektedirler diyebiliriz. Kontrol duygularini
kaybetmeleri ve sinir1 ihlal etmeye iliskin tavirlari jouissance'in tarafin1 segmeleriyle
aciklanabilir. Bu ¢alismada dikkat ¢geken nokta, katilimcilarin sosyal medyanin
verimsiz olduguna dair goriisleridir. Bu i¢ gorii, onlar1 verimli ve toplumsal bir
seyler yapmaya yonlendirebilir. Bu teropatik anlamda da katilimcilar1 sembolik

alana ¢ekmek i¢in odaklanilmasi gereken nokta gibi goriiniiyor.

Bu calismayla ilgili bir diger 6nemli nokta ise sosyal medyaya atfedilen giicle
ilgiliydi. Katilimcilar sosyal medyayi bir anne olarak tasvir ederken, kendilerini
anneye bagimli bir ¢gocuk olarak tanimlamiglardir. Sosyal medyadan her seye giicii
yeten ve sinirsiz bir gii¢ olarak bahsettiler. Yani sosyal medya, kullanicilarina anne
kullaniciya eksigi olmayan bir mecra sunmaktadir ama nihayetinde 6zne arzulanan
bir 6znedir ve sosyal medyanin yarattig1 alanda bir eksiklik yaratmak zorundadir. Bu
noktada eksikligin gdstergesi olan degersizlestirme eylemi devreye girer.

Kullanicilar bu sekilde eksik olusturarak jouissance'larini diizenlerler diyebiliriz.
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