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ABSTRACT 

 

 

PERFORMANCE OF CLOTHING COMPANIES 

 

 

 

Dokuz  University 

Graduate School of Social Sciences 

Department of Economics 

Financial Economics and Banking Program 

 

 

Many studies have been conducted on the topic of input output analysis in different 

sectors but none of them focused on impact of fluctuations in input prices on the 

performance of textile and clothing companies in Turkey. Accordingly, this thesis 

explores the impact of fluctuations in input prices on the performance of textile and 

clothing companies in Turkey, using secondary data from Turkish Statistical 

 

Using D-OLS model approach, the study uses price indexes of final textile and 

clothing products as dependent variables and Price indexes of crude oil, electric 

energy, water for industry, cotton, final textile product and minimal wage as 

independent variables. In this research D-OLS Cointegration regression model was 

estimated using E-views 9.0 software. The results from the test shows that all inputs 

in clothing industry have significant impact on prices of final product in both Textile 

and Clothing industry. The results confirm theoretical findings which claims positive 

relationship between inputs and price of final products along with strength of that 

impact for each variables. Textile and clothing industry is one of the strategic and 

most important sectors for Turkey. Turkey has natural resources, infrastructure 



vii 

 

and good geographic position to become one of the world leaders in appeal industry. 

Having accurate information about impact of inputs on their performance can be 

used to improve in all aspects of management. Since textile and clothing industry is 

managing changes is crucial for success of companies so according to that this 

 is to become framework for improving performance and 

management of textile and clothing companies in Turkey.  

 

Keywords: Textile and Clothing, Input Price Fluctuations, Turkey, Performance, 

Input-OutputAnalysis, Appeal Industry, Trade. 
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1 

 

 

 

 

etmektedir. 

r
1
. 

 ve 

 

T

2 3
. En 

. Zaten 

nda 

mektedir
4
.  

 

de T  

genel durumu, Tekstil ve iyim 

                                                 
1 Qiu L. Q, (2005). Chinas textile and Clothing Industry, Hong Kong University of Science and Technology, s. 32 
2Hermes, J. (2014). Assessing the Environmental Impact of the Fashion World, Environmental Leader. 06.10.2014, 

https://www.environmentalleader.com/2014/10/assessing-the-environmental-impact-of-the-fashion-

world/, (12.12.2018) 
3Leach A.  (2014) What happens when we run out of oil? Macleans.ca, 01.02.2014, 

https://www.google.com.tr/url?sa=t&rct=j&q=&esrc=s&source=web&cd=3&cad=rja&uact=8&ved=0ahUKEwiz667a

j7HXAhUJ5aQKHbuZAKQQFggvMAI&url=http%3A%2F%2Fwww.macleans.ca%2Feconomy%2Fwhat-happens-

when-we-run-out-of-oil%2F&usg=AOvVaw31icid23FrNKdA68G44uH-, (12.12.2018) 
4 Allwood, J., Laursen, S.E., Malvido de Rod  C.,  ve Bocken, N.M.P.  (2006). Well dressed? The present and 

future sustainability of clothing and textiles in the United Kingdom, Universuty of  Cambridge,  Institute for 

Manufacturing,. s. 2   

https://www.ifm.eng.cam.ac.uk/uploads/Resources/Other_Reports/UK_textiles.pdf  (12.12.2018) 
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durumu,   

 

 girdile

i . 

 girdi fiyat 

nin fiyat   ve 

. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



3 

 

 

 

 

1.1 TEKST L VE HAZIR G Y M N  

 

   . Onun 

T&G ,  sanayi, ticaret 

ve   e  

uzu  

T&G sek n : 

1.  

2. T&G   

3. T icaretine etkisi 

 

1.1.1 Giyim  

 

Abraham H Maslow
5

nde 

 ken 

. Giyim insan temel 

. 

Maslow e , 
6
, 

giyim de  ve 

 

 

                                                 
5Maslow A. H., (1943). A Theory of Human Motivation, Psychological Review, 50, 370-396. s. 375 

http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.318.2317&rep=rep1&type=pdf, (11.11. 2018) 
6  http://foxhugh.com/2016/01/04/maslows-

hierarchy-of-needs-and-clothes/, (09.11. 2018) s. 1 
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Maslow  :                       Fox Hugh  Hi : 

Kaynak: Fox Hugh, (2018)  

http://foxhugh.com/2016/01/04/maslows-hierarchy-of-needs-and-clothes/, (12.12.2018), s. 1. 

 

1.1.2 Giyimin  

 

ihtiya

 

 

1.1.2.1 Fizyolojik  

 

tan korunmaya . Giyim bizi 

 f  

a   

 

1.1.2.2  

 

 kendini gerekir en 

toplumda f  



5 

 

 ait olma 

 . 

 

1.1.2.3 Ait Olma Ve Sevgi  

 

 .  lir 

ve onun en iy de 
7
. 

 

1.1.2.4  

 

prestij istemektedir. Giyim tamamen temel fizyolojik 

fonksiyonun   da giyinilebilir

 

 

1.1.2.5 Kendini  

 

ur hissettiren 

  

 inmektedir. Spor, casual, resmi giyim tarzlar  gibi. 

 

1.1.3  

 

 

recinde uzun  ise 

tekstil ve giyim  dinamik etkilerden faydalanabilen hukuk sistemi ve kurumlar 

olan ere  . de 

                                                 
7 Hebdige, D. (1995).Subculture: The meaning of style, Critical Quarterly, Wiley Online Library, s. 2 
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lerden biridir
8
.  

potansiyel kullanabilmesi 

, tin 
9
. 

 

1.1.3.1 Sanayi Etkileri 

 

Sanayi cinde D  lir. 

S DYY

gerekmektedir
10

.  

konomik ve toplumsal etkileri  tablo 

 tir: 

 

Tablo 1: Ekonomik ve Toplumsal Etkileri 

                 Ekonomik Sosyal 

Statik Ticaret  

T&G GSYH ve sanayide  

 

 
Dinamik Yaparak  (knowledge spillover) 

(Aglomerasyon) etkileri Cinsiyet 

 

 

 

 

 

 

                                                 
8 Qiu, s.32 
9 Keane J., D. Willem te Velde (2008) The role of clothing and textile industries in growth and development strategies, 

Overseas Development Institute, s.8 
10Konings J. (2001)  The effects of foreign direct investment on domestic firms, Economics of transition,  Wiley Online 

Library s.4 
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1.1.3.2 Ekonomik  

 

 T&G 

z konusu ise; dam, ticaret,  yaratabilir. 

 

1.1.3.3 Ticaret 

 

T&G i  

oynar. Ticaret  ve maliye  alt

) 

ekonomisine entegrasyonu  
11

. 

 

1.1.3.4 Tekstil Ve  GSYH ve  

 

Sanayil   sermaye seviye 

 

 nedeniyle garanti o
12

. 

 

1.1.3.5 Tekstil Ve  

 

Kapsam ekonomisinden faydalanabilmek  

 

   

lerden 

 
13

. 

                                                 
11WTO (2006) World Trade Report, https://www.wto.org/english/news_e/pres06_e/pr447_e.htm, (12.12.2018) s. 13  
12WTO (2006) ss. 13-21 
13ILO (2005) Promoting Fair Globalisation in Textiles and Clothing in a post-MFA Environment, Report for discussion 

at the Tripartite Meeting on Promoting Fair Globalisation in Textiles and Clothing in a Post-MFA Environment, 

International Labour Office: Geneva, s.6 
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1.1.3.6 Ekonomik Dinamik Etkileri 

 

  geldikten sonra ortaya 

 . Sanayi de dinamik etkileri 

teknolojiyi kullanma   de yaparak 

e

  

 

1.1.3.7 Yaparak  (Knowledge Spillover) 

 

DYY teknolojiler

14
. 

yeni yetenekleri art  reci daha verimli . 

 

1.1.3.8 Aglomerasyon ( ) Etkileri 

 

Herkesin k 

 r,   i surece 

aglomerasyon denir.   sine . 

 

1.1.3.9 Yerel  

 

Sanayile irme 

Onlar uzun   . Dikey 

 t artar. Bu 

nedenle  . 

                                                 
14 The Quarterly Journal of 

Economics, May, ss. 369-405 
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1.1.3.10  Tekstil ve G DYY 

 

 

i ncirdeki 

 var  

lerinin 

kurma  izin verilmez, fakat zamanla modern teknoloji ile zi

  

15
.  

, rine 

mektedir. 

 

1: T&G  

 

Kaynak: https://perakende.wordpress.com/tag/tedarik-zinciri/, (12.12.2018). 

 

1.1.3.11  Sosyal  

 

Sosyal DYY  

 T cret, 

pozisyon stratejileri olabilir. 

 

                                                 
15 https://perakende.wordpress.com/tag/tedarik-zinciri/, (12.12.2018) 
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1.1.3.12   

 

  

 yoksullar istismar edilir
16

T&G 

 t  
17

 

 . 

  ile ilgili  

fark udur: 

 . 

 . 

 Overtime   . 

  genelde  

 . 

 

1.1.3.13  Emek v  

 

Emek standartlar  derke

t asgari asgari i ini 

Asgari sinde 

yetebilecek tutar
18

asgari 

 in i 

                                                 
16Keane s. 16 
17ILO (2005) s.47 
18Anker, R. (2005) A New Methodology for Estimating Internationally Comparable Poverty Lines and Living Wage 

Rates, Working Paper 72, Policy Integration Department, Statistical Development and Analysis Group, s.30 
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tir.  , 

imyasa l i maddeler 

dikkati dir. Son 

i

 . 

 

1.1.3.14  Cinsiyet  

 

 

19
. Tekstil 

 

  

daha 
20

. Barrientos olan  sanayi 

21

Nordas raporuna i i 

 

 

1.1.3.15  Yoksulluk  

 

n   

la 
22

 

yoksullu   

  mesi 

ihracat    azaltmak 

                                                 
19Nordas, H. (2004) The Global Textile and Clothing Industry post the Agreement on Textiles and Clothing, WTO 

Discussion Paper 5, s.3 
20ILO (2005) s.36 
21Barrientos, S, Kabeer, N. ve Hossain, N. (2004) The Gender Dimensions of the Globalisation of Production, World 

Commission on the Social Dimension of Globalisation, ILO Working Paper 17, s. 6 
22 Keane s.31 
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 istihdam  
23

.  

 

1.1.4 Tekstil ve  Ticaretine Etkisi 

 

 

  edild nde T&G sek  

  

 

Tablo 2: T&G (1990-2016) 

 Tekstil/Toplam 

ihracat 

Giyim/Toplam 

ihracat 

T&G/Toplam 

ihracat 

1990 3,16% 3,15% 6,31% 

1991 3,29% 3,39% 6,68% 

1992 3,30% 3,62% 6,93% 

1993 3,17% 3,53% 6,70% 

1994 3,23% 3,40% 6,63% 

1995 3,16% 3,18% 6,34% 

1996 3,04% 3,19% 6,23% 

1997 2,99% 3,32% 6,32% 

1998 2,91% 3,48% 6,39% 

1999 2,76% 3,35% 6,11% 

2000 2,58% 3,25% 5,83% 

2001 2,55% 3,31% 5,86% 

2002 2,53% 3,32% 5,85% 

2003 2,42% 3,25% 5,68% 

2004 2,24% 2,98% 5,22% 

2005 2,04% 2,79% 4,83% 

2006 1,90% 2,71% 4,60% 

2007 1,78% 2,61% 4,39% 

2008 1,60% 2,39% 3,99% 

2009 1,74% 2,69% 4,43% 

2010 1,70% 2,45% 4,16% 

2011 1,65% 2,39% 4,04% 

2012 1,58% 2,35% 3,93% 

2013 1,64% 2,50% 4,13% 

2014 1,69% 2,63% 4,32% 

2015 1,81% 2,85% 4,66% 

2016 1,81% 2,88% 4,69% 

                                                 
23Kaplinsky, R. (2006) China and the Global Terms of Trade, IDS Bulletin 37(1), s. 43-53 
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Kaynak: https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018). 

 

si 

 Tekstil 

, 

kar m . 

.  

ortalama na 

  a sahiptir. lar

trend  ndan 

 i 

stoklar devir 

getiri 

 ni art

  

sebebi, onun konumudur. 

 

Tablo 3: T&G (1990-2016) 

 1991-2016 

Tekstil %4,11 

Giyim %5,88 

T&G %5,08 

Toplam ihracat %6,59 

Kaynak:https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018) 

 

2 d  

   mektedir. Sebebi giyim 

iyim 

  

 ktir. 
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2: T&G  

 

Kaynak:https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018) 

 

1.2  

 

 

 

1.2.1 Tekstil  

 

r

n  

 

 n 

ticaretindeki  

 

 

50.08%

47.27%

49.88%

47.40%

44.27%
42.70%

41.19%
39.20%

40.16%
38.66%

49.92%

52.73%

50.12%

52.60%

55.73%
57.30%

58.81%
60.80%

59.84%
61.34%

35.00%

40.00%

45.00%

50.00%

55.00%

60.00%

65.00%

1
9

9
0

1
9

9
1

1
9

9
2

1
9

9
3

1
9

9
4

1
9

9
5

1
9

9
6

1
9

9
7

1
9

9
8

1
9

9
9

2
0

0
0

2
0

0
1

2
0

0
2

2
0

0
3

2
0

0
4

2
0

0
5

2
0

0
6

2
0

0
7

2
0

0
8

2
0

0
9

2
0

1
0

2
0

1
1

2
0

1
2

2
0

1
3

2
0

1
4

2
0

1
5

2
0

1
6

Tekstil/T&G Giyim/T&G
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Tablo 4  

 

Kaynak: https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018) 

 

Tablo  t

ihracattaki  Bunun 

in  lkelerin 

ucuz a  

Tablod  

 gibi ticaretinde 

. S  

 

  Almanya Hong Kong Hindistan  Pakistan  BK ABD  

1990 6,55% 12,74% 7,45% 1,98% 8,62% 2,42% 1,31% 3,97% 4,57% 50,39% 

1991 6,95% 11,44% 8,47% 2,19% 8,14% 2,77% 1,24% 3,60% 4,86% 50,33% 

1992 6,88% 11,10% 8,79% 2,35% 8,13% 2,88% 1,30% 3,46% 4,72% 50,40% 

1993 7,24% 8,88% 9,34% 2,43% 7,70% 2,92% 1,33% 3,02% 5,02% 52,13% 

1994 8,45% 8,32% 8,99% 2,74% 7,64% 2,85% 1,57% 3,07% 4,71% 51,67% 

1995 8,52% 8,81% 8,46% 2,67% 7,88% 2,61% 1,55% 3,09% 4,51% 51,90% 

1996 7,38% 8,42% 8,62% 3,01% 8,06% 3,00% 1,66% 3,22% 4,88% 51,77% 

1997 8,26% 7,43% 8,72% 3,13% 7,76% 2,75% 2,00% 3,20% 5,49% 51,24% 

1998 8,02% 8,06% 8,16% 2,85% 8,23% 2,69% 2,22% 3,41% 5,76% 50,61% 

1999 8,28% 7,36% 7,79% 3,23% 7,64% 2,70% 2,21% 3,12% 6,03% 51,64% 

2000 9,69% 6,52% 8,07% 3,36% 7,23% 2,72% 2,21% 2,79% 6,58% 50,83% 

2001 10,66% 6,68% 7,74% 3,50% 7,70% 2,87% 2,50% 2,76% 6,63% 48,97% 

2002 12,50% 6,61% 7,55% 3,53% 7,37% 2,91% 2,58% 2,60% 6,48% 47,86% 

2003 14,63% 6,70% 7,12% 3,50% 7,51% 3,16% 2,86% 2,62% 5,92% 45,98% 

2004 16,18% 6,79% 6,92% 3,58% 7,41% 2,96% 3,11% 2,52% 5,82% 44,71% 

2005 19,17% 6,34% 6,46% 3,89% 6,93% 3,31% 3,30% 2,25% 5,79% 42,55% 

2006 21,17% 6,29% 6,05% 3,86% 6,69% 3,25% 3,30% 2,14% 5,51% 41,73% 

2007 22,47% 6,47% 5,38% 3,86% 6,66% 2,96% 3,59% 2,06% 4,98% 41,57% 

2008 25,24% 6,30% 4,73% 4,01% 6,23% 2,78% 3,63% 1,84% 4,83% 40,43% 

2009 27,43% 5,92% 4,57% 4,18% 5,41% 2,99% 3,54% 1,67% 4,55% 39,73% 

2010 29,48% 5,43% 4,34% 4,92% 4,97% 3,01% 3,44% 1,53% 4,67% 38,23% 

2011 31,17% 5,38% 3,73% 5,06% 4,86% 3,00% 3,56% 1,46% 4,57% 37,20% 

2012 32,71% 4,98% 3,61% 5,26% 4,51% 2,98% 3,79% 1,47% 4,62% 36,08% 

2013 34,37% 4,83% 3,45% 5,61% 4,34% 3,01% 3,92% 1,40% 4,49% 34,58% 

2014 34,80% 4,82% 3,05% 5,71% 4,34% 2,83% 3,90% 1,38% 4,47% 34,70% 

2015 36,62% 4,45% 3,06% 5,81% 3,95% 2,77% 3,68% 1,32% 4,68% 33,67% 

2016 36,22% 4,63% 2,73% 5,61% 4,05% 2,66% 3,78% 1,26% 4,47% 34,60% 
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1.2.1.1  

 

  zaten gel

  

  1995-

2016  

 

3: Tekstil  1995-2016 

 

Kaynak: https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018). 

 

T&G sek alat 

basit faaliyetler  

kli

ma ve yasal alt  olarak 

nin temel  konumu, 

  , 

11.17%

8.09%
7.36%

3.50% 3.44%

1.81%
1.19% 0.95%

-0.31%

-1.75%

China Turkey India US Pakistan Germany Italy UK Hong

Kong

lar 1995-2016
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fu
24

. Tekstil  

a alat 

 

 

1.2.2  

 

ticaret 

 

ticaretindeki 41,71  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                 
24https://data.worldbank.org/country/india, (12.12.2018) 
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Tablo 5 Giyim  

Kaynak: https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018). 

 

 

 

a i 

 

 (%11,  . G  

  . 

  Almanya Hong 

Kong 

Hindistan  Pakistan  BK ABD  

1990 8,80% 7,18% 14,03% 2,30% 10,78% 0,92% 3,03% 2,77% 2,34% 47,85% 

1991 10,28% 6,29% 15,08% 2,12% 9,87% 1,02% 2,92% 2,85% 2,78% 46,80% 

1992 12,20% 6,10% 14,65% 2,26% 8,94% 1,05% 3,05% 2,67% 3,08% 45,98% 

1993 13,77% 4,18% 15,68% 2,22% 7,95% 1,16% 3,24% 2,26% 3,70% 45,86% 

1994 16,14% 3,86% 14,56% 2,52% 8,16% 1,07% 3,12% 2,56% 3,82% 44,19% 

1995 14,66% 4,59% 12,98% 2,51% 8,79% 0,98% 3,73% 2,63% 4,05% 45,08% 

1996 14,52% 4,39% 12,74% 2,45% 9,38% 1,09% 3,52% 2,83% 4,36% 44,73% 

1997 17,12% 4,04% 12,44% 2,34% 8,08% 0,97% 3,60% 2,79% 4,67% 43,94% 

1998 15,69% 4,19% 11,57% 2,50% 7,82% 0,96% 3,69% 2,60% 4,59% 46,39% 

1999 15,69% 4,06% 11,67% 2,69% 7,15% 0,96% 3,40% 2,39% 4,31% 47,69% 

2000 17,21% 3,49% 11,55% 2,85% 6,39% 1,02% 3,12% 1,97% 4,12% 48,28% 

2001 17,88% 3,63% 11,44% 2,68% 6,94% 1,04% 3,25% 1,81% 3,42% 47,93% 

2002 19,16% 3,87% 10,40% 2,70% 6,79% 1,03% 3,74% 1,74% 2,80% 47,77% 

2003 21,10% 4,09% 9,38% 2,56% 6,74% 1,10% 4,04% 1,78% 2,24% 46,97% 

2004 22,54% 4,33% 9,14% 2,52% 6,66% 1,10% 4,08% 1,81% 1,85% 45,96% 

2005 25,32% 4,23% 9,32% 2,98% 6,37% 1,23% 4,04% 1,67% 1,71% 43,13% 

2006 29,06% 4,24% 8,65% 2,91% 6,10% 1,19% 3,67% 1,60% 1,49% 41,09% 

2007 31,52% 4,56% 7,85% 2,71% 6,34% 1,04% 3,79% 1,66% 1,18% 39,34% 

2008 31,20% 4,86% 7,23% 2,84% 6,54% 1,01% 3,52% 1,53% 1,15% 40,11% 

2009 31,71% 5,02% 6,75% 3,55% 5,81% 0,99% 3,42% 1,54% 1,24% 39,98% 

2010 34,59% 4,61% 6,41% 2,99% 5,36% 1,05% 3,40% 1,46% 1,25% 38,88% 

2011 35,08% 4,44% 5,59% 3,35% 5,31% 1,04% 3,18% 1,50% 1,20% 39,33% 

2012 36,72% 4,02% 5,19% 3,20% 5,10% 0,97% 3,28% 1,57% 1,29% 38,66% 

2013 37,54% 3,93% 4,64% 3,29% 5,02% 0,96% 3,25% 1,59% 1,24% 38,54% 

2014 37,30% 3,95% 4,10% 3,54% 5,03% 1,00% 3,33% 1,69% 1,22% 38,83% 

2015 37,14% 3,61% 3,92% 3,88% 4,52% 1,07% 3,22% 1,74% 1,30% 39,61% 

2016 34,51% 3,77% 3,42% 3,92% 4,74% 1,11% 3,28% 1,76% 1,23% 42,26% 
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1.2.2.1  

 

Almanya,  

 sabit   

 

4: -2016 

 

Kaynak: https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018). 

 

na 

tir fakat 

 

a

ima sine ihracat yapma  

ni daha verimli, ekolojik 

dirler. 

 

9.68%

7.82%

6.09% 5.87% 5.77%
5.31%

3.97%
3.27%

0.50%

-1.14%

China India Turkey Pakistan Germany United

Kingdom

Italy United

States

Hong

Kong,

China

Giyim lar 1995-2016
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1.3  

 

 a

ve ihrac  dir. Bunun tek sebebi  

alat sanayinin   

sanayi  mektedi

faaliyetlerini 

 bulabilmektedir.  

T&G i, hem  konumu, 

ikli   bu 

  giderleri 

minimize etme ve kar maksimize etmektir.  n hem tekstil hem de 

ri 

 

 i 

 dolar ve t dengesi 375,23 

milyar dolar. dolar 

ticaret dengesi 10,43 milyar dolar

t den
25

. 

i  

 

 

 

 

 

 

 

 

                                                 
25https://www.census.gov/foreign-trade/balance/c5700.html, (12.12.2018) 
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5:  T&G  

 

Kaynak: https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018). 

 

1.3.1 Ticareti 

 

Tekstil ve H G r. 

1990-  

 

1.3.1.1  

 

1990-  

 

3,07 - 2,07 kat  

 

 

 

 

 

 

4.00%

9.00%

14.00%

19.00%

24.00%

29.00%

1980 1982 1984 1986 1988 1990 1992 1994 1996 1998 2000 2002 2004 2006 2008 2010 2012 2014 2016
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6:  

 

Kaynak: https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018). 

 

 tekstil .  

  

  

1,26 Milyar Dolar  87,99 Milyar  na 

-2017  

 

 

Tablo 6: -2016 

 

 

 

Ortalama  O   

1991-2016 

Tekstil ihracat 11,58% 

Tekstil ithalat 4,96% 

 

Kaynak: https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018) 
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1.3.1.2  

 

  1990-2016  pozitif para 

  

  ortalama ihracat/ithalat 36,77

Demek ki 1990- 2,77 

 

 

7: Giyim  Ticaret Dengesi 

 

Kaynak: https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018). 

 

 . 

 

-2017  ihracat %12,12 ithalat ise %36,84 

 t dengesi 12,18 Milyar 

 151,81 Milyar   kadar yeterince 

 ni 
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Tablo 7: Giyi 1991-2016 

 

 

 

Ortalama  O   

1991-2016 

Giyim ihracat 12,12% 

Giyim ithalat 36,84% 

 

Kaynak: https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm (12.12.2018). 

 

1.3.1.3 T&G  

 

 tek

imalat ve   

 

 

 

 

 

 

 

 

 

 

 

 

Kaynak: 

https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018). 

  Ancak 1990-

Tekstil 

ithalat

92%

Giyim 

ithalat

8%

1990-2016

Tekstil ithalat Giyim ithalat

8 -2016 

Tekstil 

ihracat

33%
Giyim 

ihracat

67%

1990-2016

Tekstil ihracat Giyim ihracat
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67 8 

alma . Tekstil na 

3 tekstilin 

 

 alt

etmektedir

 

 

edilmektedir. T z konusu ise, ithal edilen tekstil  

giyim firmala  

 

1.4 

DURUMU 

 

 tekstil im lar da  

 ihracat 1990-    ortalama 

%6,75 
26

 , 

 

daha kolay ihracat yapabilme  

dde 

 
27

. 

 

 

 

                                                 
26https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018) 
27

s.43 
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1.4.1 Rekabet 

 

 

 nedeniyle 1996-2015  imalat hem 

edemedikleri sonucuna . 

 

9: T&G  

 

Kaynak: TCMB , http://www.tcmb.gov.tr/wps/wcm/connect/ TR/TCMB+ 

TR/Main+Menu /Istatistikler/Reel+Sektor+Istatistikleri/Sektor+Bilancolari/, (12.12.2018). 
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1.4.2.1  

 

1990-

ortalama Tekstil 

 

 

10:  

 

Kaynak: https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018). 

 

l dan i nde 

.   ; 

 trend 

emde tekstil 

  

1991-2017 ihracat %8,72 artarken ithalat ise %11,39   
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1.4.2.2 iyim  

 

2,55 

51,76

Demek ki 1990- 50,76 . 

 

11:  

 

Kaynak: https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018). 

 

itibaren 

  

na -2017 

ihracat %6,46 ithalat ise %27,54  

 markalar daha  

 tercih edilmektedir. Ancak ona de giyim 
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 nin daha artma potansiyeli 

. 

 

Tablo 8: 1991-2016 

 

 

 

 Oran   

1991-2016 

Giyim ihracat 6,46% 

Giyim ithalat 27,54% 

 

Kaynak: https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018). 

 

1.4.2.3 T S  

 

12: esi 

 

Kaynak: https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018). 

 

nde 

trende sahiptir yani o

n 17,13 milyar do  
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anlarda a   

 in 

gerekmektedir

 sorun yaratmakta i 

  giysi ithal etmeyi tercih etmektedir. 

 

Tablo 9: 1991-2016 

 

 

 

Kaynak: https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018). 

 

1.4.2.4 &G  

 

Tek

imalat ve  

 

 

Kaynak: https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018). 

 

 

Ortalama  O  

1991-2016 

 7,19% 

 12,77% 

92.70%

7.30%

Ortalama T&G

1990-2016

Tekstil ithalat Giyim ithalat

30.97%

69.03%

Ortalama T&G ihracat

1990-2016

Tekstil ihracat Giyim ihracat

13:  
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 na ;  

. 

da  

 benzemesine 

ce ithal etmesidir. Sebebi 1990-

standar  

 

ebebi, tekstilin  ve 

 en tekstil genelde son 

edilmektedir. T z konusu ise, ithal edilen tekstil yerli giyim 

firmalarca  

etmeye ve yerli tekstilin  tut   

  onun 

 tekstil hammaddesini 

etme   
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1.4.3 Katma  ve   

 

eki 

 

 

14:  P  

 

Kaynak: https://data.worldbank.org/country/turkey, (12.12.2018). 

 

T&G  a. 

 lerin 

 

  ise 1993-2016 
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.

  

la beraber, gelecekte   rol 

oynayabilir. 

 

1.4.4 Tekstil ve  

 

15:T&G  

 

Kaynak: https://data.worldbank.org/country/turkey (12.12.2018). 

 

i   

T&G ve sanayi 
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id   potansiyeli 

olabilir. incirindeki 

 

gerekmektedir. 

 

1.4.5 Mikro Veriler 

erformans

 

 

1.4.6 Tekstil  

 

1.4.6.1 Likidite  

 

16: ergeleri 

 

Kaynak: http://www.tcmb.gov.tr/wps/wcm/connect/TR/TCMB+TR/Main+Menu/Istatistikler/Re 

el+Sektor+Istatistikleri/Sektor+Bilancolari/, (12.12.2018). 
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eli 

ormal likidite testine 

, 

aktifte dir ne  k 

 0,4987 

u  bir risk 

 istenirse kar   

 

1.4.6.2  

 

Aktif 

 

 

iyidir.  
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17:  

 

Kaynak:http://www.tcmb.gov.tr/wps/wcm/connect/TR/TCMB+TR/Main+Menu/Istatistikler/Re

el+Sektor+Istatistikleri/Sektor+Bilancolari/, (12.12.2018). 
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1.4.6.3  

 

18: iye  

 

Kaynak:http://www.tcmb.gov.tr/wps/wcm/connect/TR/TCMB+TR/Main+Menu/Istatistikler/Re

el+Sektor+Istatistikleri/Sektor+Bilancolari/, (12.12.2018). 
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 artan sto

 

 

1.4.6.4  

 

 verimlili  gerekir. 

 

19:  

 

Kaynak:http://www.tcmb.gov.tr/wps/wcm/connect/TR/TCMB+TR/Main+Menu/Istatistikler/Re

el+Sektor+Istatistikleri/Sektor+Bilancolari/. (12.12.2018). 
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   yani verimlilik 

%6,88  

 

1.4.7  

 

1.4.7.1 Likidite  

 

piyasada ucuz 

 

 

20:  

 

Kaynak:http://www.tcmb.gov.tr/wps/wcm/connect/TR/TCMB+TR/Main+Menu/Istatistikler/Re

el+Sektor+Istatistikleri/Sektor+Bilancolari/, (12.12.2018). 
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, 

aktifte dir. 

 2007   

0,7378 deme

 

   ekstil 

 

. 

 

1.4.7.2  ergeleri 

 

21:  

 

Kaynak: http://www.tcmb.gov.tr/wps/wcm/connect/TR/TCMB+TR/Main+Menu/Istatistikler/Re 

el+Sektor+Istatistikleri/Sektor+Bilancolari/, (12.12.2018). 
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perakend  

 1,25484 en 1,23589  

 verimlilik %1,51  

maliye  

maliyetleri 

 

 

1.4.7.3 Aktivite  

 

22: ye  

 

Kaynak:http://www.tcmb.gov.tr/wps/wcm/connect/TR/TCMB+TR/Main+Menu/Istatistikler/Re

el+Sektor+Istatistikleri/Sektor+Bilancolari/, (12.12.2018). 
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8,0185

,  

sorunlardan biridir ve 

 

 

1.4.8 SWOT 

 

SWOT analizi 

tehditler  

 

1.4.8.1  

 

B  pazarlara 

Y

 olu

olmadan ihracat yapma 

 nedeniyle l  gerekmektedir. Lojistik alt

 abilme  

ece 
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er 

 lardan 

28
 

trendlere  

 

5 ten itibaren  

sahiptir.  

Entegre istikrar

 hammadde 

  ve girdi temin 

z konusudur.  

rekabet edebilmektedir
29

.Onun sayesinde T

hammad

  

k    dir 

  

 

u

 

 

 

                                                 
28https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018) 
29  
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1.4.8.2  

 

Avrupa B erbest Ticaret A  

sanayi ve  ticar yla  

 

30

 

sorundur

Enerji maliyetleri  vergi gibi maliyetle  

rekabet etmek - in

31
maliyetlerinin 

 de 

 

 

k  

Ar- -Ge destek 

                                                 
30 , (12.12.2018), 

s. 30 
31https://www.wto.org/english/res_e/statis_e/tradebysector_e.htm, (12.12.2018) 
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32
 -Ge, 

-  

Ar-

Ar-Ge yapmadan 

r. Maliyetlerin 

33
 

 

 

 

Genel  

nmama

 

na 

gri ekonomi 

   istihdam sorunu 

mektedir.  

 

 

                                                 
32 -2018, Sanayi genel 

 
33http://www.tcmb.gov.tr/wps/wcm/connect/TR/TCMB+TR/Main+Menu/Istatistikler/Reel+Sektor+Istatistikleri/Sekto

r+Bilancolari/, (12.12.2018) 
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1.4.8.3  

 

 m ve uygun fiyatla 

ve Orta-    vrupa 

B nedeniyle stoklar olmadan  teslimat yapan 

.  

   

-  - i 

ansiyeli
34

-

i 

 

 

1.4.8.4 Tehditler 

 

 Avrupa B  

erbest Ticaret  

bu konuda . 

amac  artt . 

rda  ve  . 

ihracat  

ur riski 

 ve 

Amerika Birl Devletleri   

                                                 
34  
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sorunlar maliyetine 

35
 o  

Sri La  imalat faaliyetler  

  

 

 AB 

 krizin etkilerinin  gelecekte 

sorun olabilir. Avrupa  Serbest Ticaret A  

sonucu   

  

 

 

 

                                                 
35  
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Kaynak: . 

Tablo 10: v SWOT Matrixi 
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1.5  

 

 

k  denir. 

e ba

 -

 

liflerden sonra kimyasal elyaf sanayi 

ekstil 

giyim ( r giyim sanayi)

  

bittikten sonra pos

, 

 yoksullara 

 m 

 ve imha  

edir.  
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23: T&G  

 

Kaynak: Allwood J. s.23. 
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1.6  

 

24: T&G Faaliyetlerinin Etkileri ve 

 

Kaynak: Allwood J.s.24. 
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 (%7,37) ve sanayindeki (%17,75) 

paylar

etmektedir. toplumu 

 

Ekolojik  

 

 i  

   

gerekesimi 

maliyetleri i

  

Sosyal 

 

 

 sorunlar  

destekleyen ya Siyasi 

iz

 

 

 

 

Sosyolojik 

olabilir.  
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Teknolojik 

 yenilikler 

n

edebilme  etkiler demektir.  

Yasal 

 

Ekolojik 

 

t

 

 

kaynaklan

d

 

Tarihi 

rekabet, gelenekler, etik, krizler, yenilik ve tek

k leyebilir.  

   

 

 

1.7 HIZLI MODA 

 

 giyim sekt

36
 

                                                 
36 Taplin, I. M. (2014). Global Commodity Chains and Fast Fashion: How the apparel industry continues to re-invent 

itself. Competition & Change 18(3), s. 248. 
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 olan 

   

37
. 

en son moda trendlere takip  

 

  

si stoklar   anlamaya 

 zon 

sonu indirim
38

 

m 

cirleri 

39
. 

moralinin giderek 

gibi moda sanayinde norm . Teknolojik yeniliklerin sayesinde ucuz pamuk 

-ekonomik 

en 

40
. 

 eni moda 

trendlere  

  

i  sadece perakendeciler 

                                                 
37 Klein, N. (1999). No Logo. Random House of Canada, https://archive.org/stream/fp_Naomi_Klein-

No_Logo/Naomi_Klein-No_Logo_djvu.txt, (12.12.2018). 
38 Doeringer, P., & Crean, S. (2006). Can fast fashion save the US apparel industry?. Socio-Economic Review, 4(3),  

ss. 353-377. 
39 Cohen, A. M. (2011). Fast fashion: Tale of two markets. The Futurist, 45(5), s. 12. 
40 Linden, Annie Radner, "An Analysis of the Fast Fashion Industry" (2016). Senior Projects Fall 2016. 30. 

http://digitalcommons.bard.edu/senproj_f2016/30 s.16, (12.12.2018). 
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 perakendecinin 

n gereken 

zamana lead- -time bazen perakendecinin 

belirtmektedir. 

 

-
41

-

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                 
41 Cline 2012,s. 99. 
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2.1  

 

 kategori . Onlar 

enerji kaynaklar , 

ve petrol ku

girdi kategori 

  

 

 

25:  

 

Kaynak: Allwood J.s.17. 
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2.1.1 Su 

 

 

42
. Tekstil 

  

tr  

 

galon  boyunca 

 
43

. 

 

 

2.1.2 Emek 

 

gelir seviyesi 

e  
44

 

 

asgari l . 

 

asgari  

asgari  artan bir trende sahiptir. 1986-2017 

                                                 
42https://economicsofwater.weebly.com/water-usage-and-the-textile-industry.html, (12.12.2018). 
43Parvathi C, Maruthavanan T, Prakash C, 2009, Environmental impacts of textile industries, Sona College of 

Technology, Salem s.3. 
44 https://data.worldbank.org/country/turkey, (12.12.2018). 
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asgari  asgari 

 'nin 

c  m 

. 

 

2.1.3 Petrol 

 

zincirinde   

ammadd

 

Onun  

 

 petrol  

edilmektedir. 

 

2.1.4 Elektrik 

 

 

  

 

 Bu 

   

planda, bu oyuncular, devlet,  

-

emektedir
45

. Elektrik petrolle beraber tekstil 

                                                 
45 https://gazelektrik.com/faydali-bilgiler/elektrik-fiyatlari-nasil-belirlenir (12.12.2018). 
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2.1.5 Pamuk 

 

tercih 

zincirinde gelmektedir. Yani pamuk T&G ilk hammad

 pamuk tekstil 

de girdi olarak  

 vb. 

 

2.1.6  

 

 

giyim, e

in -

tedar

46
.  

 

i.  maliyet: Hammadde maliyeti %66,  maliyeti 

 

bozulma, israf, 

 

                                                 
46Bala S., Tripti Gupta, 2009, Factors influencing costing of woven fabrics, Pearl Academy of Fashion, New Delhi 

http://www.indiantextilejournal.com/articles/FAdetails.asp?id=1854, (12.12.2018). 
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ii. mayesi, amortisman vb. faizler%7'nin 

efon, kuryeler, yasal konular, 

%  

iii. 10 - 

ma

 

 

2.2  

 

miktarda 

 

47
 

 

 

 

48
. 

                                                 
47C Parvathi, T Maruthavanan, C Prakash, 2009, Environmental impacts of textile industries, Sona College of 

Technology, Salem http://www.indiantextilejournal.com/articles/FAdetails.asp?id=2420, (12.12.2018). 
48 Meenaxi Tiwari, Sudha Babel, 2013, Air pollution in textile industry, Sian Journal of Enviromental Science, Hind 

Institute of Science and Technology, ss.64-66. 

http://www.researchjournal.co.in/upload/assignments/8_64-66.pdf, (12.12.2018). 
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suyu:  end  

biyositler ve toksik anyon

49
. 

 

 

50
. 

 

 

 

 

 

                                                 
49 

Limits by Water Quality Standards, Turkish Journal of Fisheries and Aquatic Sciences 7: 97- -103. 
50Pinheiro E. ve de Francisco A. C., Management and Characterization of Textile Solid Waste in a Local Productive 

Arrangement, FIBRES & TEXTILES in Eastern Europe 2016, 24(4) s.118. 
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2.2.1 Moda  

 

gerekir. 

fikirden , hedef 

in . Zi

 

 m ve 

), enerji  

, kimya  

   

 

 

  

  

 

 

 

 

 

 

 

 

 

 



63 

 

Tablo 11: T&G  

 

Su  

Enerji 
 

Kimya 
 

 

  

Sosyal 

 

 

 

 

Toplumsal sorumluluk  

 

Etik 

Etik olmayan 

  

 

Kaynak:  fashion agenda ve 

Boston Consulting Group s.37. 

 

2.2.1.1 G  

 

 

 

Buna i

 

    giyim ne hammadde 

vermektedir d da su 

etkilemektedir. r enerji ya da petrol  belirlemektedir. 



64 

 

tutkallama a 

uyumu  

v ye 

 . Bu 

 

 

Tablo 12:  

   

Su  Hammad  

Enerji Orta 
: petrol akilin girdi olarak 

 

Kimya  

(boyama) 

  
 

 

Kesim ve tutkallama  

  
 

  
 

Toplumsal sorumluluk   

Etik olmayan 

 
 

 

Pazarlama ve trendlere etkisi 

rol modelleri 

 

Kaynak: Kerr s. 39. 

 

2.2.1.2 Hammadde 

 

 Su kaynaklar 
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51
 . 

Enerji kaynaklar ise ima  elektrik ve petrol enerji 

. Polyester gibi materyaller 

i abilme   hammad

 

Hammadde nde idir

acak  . Tekstil 

 

 

edilmez

 

 

Tablo 13:  

   

Su  
Sulam . Geleneksel pamuk  daha 

 

Enerji  
. 

 

Kimya   

klar   

 Orta 
 

 

   

Toplumsal sorumluluk   

Etik olmayan 

 
 

 

 

Kaynak: Kerr s. 41. 

                                                 
51 Allwood J. s.16 
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2.2.1.3  

 

 

y  

. 

faaliyetleri  

 

tedavileri faaliyetlerinde) 

 

konusudur.  

,  

marufiyeti ve onun 

. 

 

, 
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Tablo 14:  

 

   

Su  
 

 

Enerji  
 

 

Kimya  
 

 

lar Orta 
 

  
 

 

  

i, Bina 

 

marufiyeti 

Toplumsal sorumluluk   

Etik olmayan 

 
 

 

Kaynak: Kerr s. 45. 

 

2.2.1.4  

 

siy rilmesidir. ada 

yo  

j

eki

ge maliyetleri sal 

dikmeden sonra kalan 

 f  Bu 

bu 
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  sakatlanma riski 

depresyond . Buna  

 sorumluluk konusunda yerel alt

iyededir. Etik ve moral olmaya uygulamalar ise genelde bozulma 

 

 

Tablo 15:  

 

   

Su   

Enerji Orta 
 

 

Kimya  rin toksisitesi 

 Orta  

  

 

 

 

-belirleme (sendikalar) 

  
 

 

Toplumsal sorumluluk Orta  

Etik olmayan 

 
Orta 

 

Kaynak: Kerr s. 49. 
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2.2.1.5  

 

 

  

yolu (gemi), hava yolu  ve karayolu (kamyon). Temel enerji kayna  olarak petrol 

 

 ambalaj ve palet gibi . Bu 

on,  yine de 

 

mesafe teslimlerind

  

 

am  

52
 

 . 

  

 

 

 

 

 

 

 

                                                 
52Keane s.24. 
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Tablo 16:  

 

   

Su   

Enerji Orta 
erji 

 

Kimya   

 Orta  

   

 

  u 

Toplumsal sorumluluk Orta  

Etik olmayan 

 
Orta 

 

Kaynak: Kerr s. 51. 

 

2.2.1.6 Perakende 

 

rilmesi  

s erken b   da 

  az ya da yoktur. 

 larda enerji 

verim reklamlar

olabilir. Perakendede k

 

becerikli 

 

st
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konusu

Model ellik 

 

  etkilemektedir.  

trendleri 

 

 

Tablo 17:  

 

   

Su   

Enerji Orta  

Kimya   

 Orta  

 Orta 
 

 

   

Toplumsal sorumluluk Orta 
 

Etik olmayan 

 
Orta 

 

 

Kaynak: Kerr s. 53. 

 

2.2.1.7  

 

,   

 

 sinin 
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faaliyetlerinde elektrik enerjisi 

l erjan, 

. Daha ekolojik kimyasal 

el tiril

 

 

 gerekir n 

dir sel  

  

n 

tasarruf etmek 

 

n olmayan u  

 

  

 

Tablo 18:   

   

Su Orta  

Enerji   

Kimya Orta Deterjan  

 Orta  

   

   

Toplumsal 

sorumluluk 
  

tasarruf  

Etik olmayan 

 
 

 

Kaynak: Kerr s. 57. 
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2.2.1.8 Kull Sonu 

 

;  . 

sinin ha k 

kullanmaya devam edilebilir demektir , 

imha   demektir. Geri 

Su ve enerji 

gereksinimi kaynak  

 

trendlere 

kulla  

 

Tablo 19:  

   

Su Orta 
imha 

Enerji Orta 
 

imha 

Kimya   

  

emisyon) 

   

   

Toplumsal sorumluluk   

Etik olmayan 

 
Orta 

imha 

Kaynak: Kerr s. 59. 

 

 maliyeti 

problemdir ve 

gerektirmektedir.  
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 n

 lar dan biridir ve 

maliyetleri  

 

2.3  

 

%74-  maliyet, - -16 civarlarda

 

kar ; 

 . 

 

edilmektedir. 
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26: Giyim   

 

Kaynak: Bala S., Gupta T., 2009, Factors influencing costing of woven fabrics, Pearl Academy 

of Fashion, New Delhi 

http://www.indiantextilejournal.com/articles/FAdetails.asp?id=1854 (12.12.2018). 

 

2.3.1 Kar  
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27:  

 

Kaynak:http://www.tcmb.gov.tr/wps/wcm/connect/TR/TCMB+TR/Main+Menu/Istatistikler/Re

el+Sektor+Istatistikleri/Sektor+Bilancolari/, (12.12.2018). 

 

-

 

 

-5.00%

-3.00%

-1.00%

1.00%

3.00%

5.00%

Tekstil Giyim T&G
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2.4 Girdi  

 

- asgari 

 Deskriptif  

 

 

Tablo 20:  

 

 

G Y M 

YASI 

TEKST L 

 

HAM 

PETROL 

K 

 

SU 

 

PAMUK 

 

ASGARI 

 

 Mean 98.67 123.827 230.36 122.62 115.96 1.66 11.39 

 Median 109.567 118.80 173.02 106.57 105.04 1.60 12.20 

 Maximum 251.547 451.78 2015.24 377.42 324.47 5.06 19.69 

 Minimum 0.917 1.00 0.360 0.970 0.87 0.82 2.46 

 Std. Dev. 65.677 94.35 237.23 86.32 91.32 0.55 5.47 

 Skewness -0.0917 0.54 2.014 0.0081 0.484 2.67 -0.17 

 Kurtosis 1.917 2.83 12.82 1.74 2.32 14.85 1.38 

Kaynak:https://www.maliyetbul.com/tuik-fiyat-farkinda-kullanilan-endeksler-yi-ufe.php, 

(12.12.2018). 

 

Tablo 20

- dalgalanma standart sapma/ortalama endeks 

 

i. - . Onun ortalama 

Standard -2018 vadede giyim 

 

fiyat 356  

ii. - Standard 

 1994-2018   ortalama  

fiyat  

%1,456 r. 



78 

 

iii. Ham  - Standard 

-2018  ham  ortalama  

  fiyat  

iv. - 106,57 ve Standard 86,32 

-2018  ele  ortalama  

%80,99 dur. fiyat 

 

v. - Standard 

-2018  suyunun ortalama  

suyunun fiyat 

 

vi.  Standard 0,55 -

2018  pamukun ortalama  34,375 tir. Ayn

fiyat 

-

 

vii. Asgari Standard -2018 

  

asgari -%0, . 
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3.1 VER  VE UYGULAMA 

 

(Ocak 2003-

 

 

3.2 VER LER N ANLATILMASI 

 

ve 

- Ham Petrol 

-

 ve daha iyi bi

y
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28: Grafikleri 
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3.3 TEMEL TESTLER 

 

 

 

 

3.3.1  

 

Tablo 21:  

 LG LE LP LS LT LU LPAM 

Mean 4.927150 5.120975 5.669590 5.061782 5.124087 2.680092 0.516905 

Median 4.862908 5.279338 5.727434 5.039741 5.104490 2.780910 0.488580 

Maximum 5.527602 5.933359 7.608494 5.782193 6.113195 2.980552 1.621366 

Minimum 4.561427 4.448048 4.442651 4.508439 4.540418 1.818082 0.067659 

 Std. Dev.  0.237270  0.341563  0.619205  0.384667  0.364437 0.258853 0.275802 

 Skewness  0.426124 -0.487403 -0.154098  0.308949  0.370864 -1.702060  1.299393 

 Kurtosis  2.089915  1.848718  2.416893  1.859437  2.180376  5.443597  5.835837 

     

 Jarque-Bera  12.24234  17.92111  3.425617  13.25112  9.622809  138.2787  116.5158 

 Probability  0.002196  0.000128  0.180359  0.001326  0.008136  0.000000  0.000000 

     

 Sum  931.2313  967.8643  1071.552  956.6768  968.4524  506.5375  97.69500 

 Sum Sq. Dev.  10.58386  21.93310  72.08199  27.81806  24.96906  12.59695  14.30059 

        

 Observations  189  189  189  189  189  189  189 

 

  logaritmik 

medyan

- -
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Bera te re LG, LE, LS, LT, LU ve LPAM %1 ve %5 seviyesinde normal 

. 

 

3.3.2 Birim ADF KPSS PP) 

 

Serinin ortal

 

 n bir seri  I(1) 

 

reg  

bir regresyonda kulla

54
. 

sabitli ve 

sabitli  

 

 

 

 

 

 

 

 

                                                 
54http://www.eviews.com/help/helpintro.html#page/content/advtimeser-Unit_Root_Testing.html, 

(12.12.2018). 
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Testler, sabitli  

 

ADF 

5 kritik 

 

PP 

 

KPSS 5 kritik 

sabitli 

 

 

Tablo 22: Sabitli  Tersleri 
 

ADF PP KPSS 

 

 Fark  Fark  Fark 

LG 0,877554 -9,539448 

** 

2,175791 -14,73435 

** 

1,643035 

** 

0,357093 I(1) 

LT 1,519275 -19,40609 

** 

1,594031 -19,79184 

** 

1,666972 

** 

0,313707 I(1) 

LE -0,389651 -12,37091 

** 

-0,211263 -12,16323 

** 

1,505748  

** 

0,103904 I(1) 

LU -3,1726686 

** 

-10,96078 

** 

-3,194083 

** 

-10,76075 

** 

1,041711  

** 

0,617574 I(1) 

LPAM -3,429905 

** 

-7,120414 

** 

-2,653129 -6,837816 

** 

0,422047

*** 

0,034924 I(1) 

LS 3,226705 -11,72825 

** 

3,066686 -11,77882 

** 

1,558591 

** 

0,936023 

** 

I(1) 

LP -2,332017 -12,27886 

** 

-6,769317 

** 

-40,41079 

** 

1,244151 

** 

0,218513 I(1) 
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Tablo 23: Trend ve Sabitli   
 ADF PP KPSS 

 

 Fark  Fark  Fark 

LG -1,83769 -9,746300 

** 

-1,325032 -15,96819 

** 

0,354954 

** 

0,108536 I(1) 

LT -0,586167 -19,56694 

** 

-1,625137 -19,70401 

** 

0,205051 

** 

0,099253 I(1) 

LE -2,483123 -12,35288 

** 

-2,488566 -12,14892 

** 

0,304290 

** 

0,085394 I(1) 

LU -2,133278 -11,33078 

** 

-1,638008 -11,12650 

** 

0,361172 

** 

0,057333 I(1) 

LPAM -3,599262 

** 

-7,102437 

** 

-2,767715 -6,818433 

** 

-0,164795 

** 

0,031341 I(1) 

LS -0,378741 -12,42508 

** 

-0,455550 -12,40593 

** 

0,368990 

** 

0,049659 I(1) 

LP -5,457843 

** 

-12,27880 

** 

-10,18952 

** 

-40,43739 

** 

0,231414 

** 

0,138614 I(1) 

 

 ve sabitli  

  

ADF 

5 kritik 

 

PP 

re

 

KPSS 5 kritik 

sabitli 

Zivot-  
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3.3.3 Zivot-Andrews  

 

Tablo 24: Zivot-Andrews  

 Intercept Trend ve intercept 

t-istatistik Kritik 

 

O  

tarihi 

t-istatistik Kritik 

 

 

tarihi 

LG -2,084409 -4,93 0,0183 2008M05 -3,391769 -5,08 0,0330 2009M12 

LT -1,373132 -4,93 0,0769 2016M05 -2,724095 -5,08 0,1968 2016M05 

LE -4,357804 -4,93 0,0016 2008M02 -4,385202 -5,08 0,0164 2008M02 

LU -3,143558 -4,93 0,0037 2006M12 -3,470185 -5,08 0,0332 2008M09 

LPAM -3,930579 -4,93 0,0053 2009M04 -4,241660 -5,08 0,0328 2010M08 

LS -2,934976 -4,93 0,0095 2014M10 -3,212897 -5,08 0,4043 2006M02 

LP -5,247738 

** 

-4,93 0,0009 2014M11 -5,366335 

** 

-5,08 9,43E-

05 

2014M12 

 

Sabitli  Zivot-

sabitli  

 

 sabitli hem de 

 

Sabitli ve  
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 (cointegration) 

 D-OLS 

modeli 

MAKI 2012 

 

 

3.4 MAKI 

 

 
55

. Maki (2012

usunda bilgi vermesidir. 

 

 

56

n 

                                                 
55 : 

2012-2013. 

56Maki s. 3-4. 
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-OLS 

57
. 

58
 

 

 

3.4.1 Model 1 Tekstil 

Etkisi 

 

yolunda 

 

 

 

 

Tablo 25: Tekstil MAKI  

 Test 

 

tarihleri 

 -5.9058977 2004M12, 2011M01, 2016M10, 2017M11  

 -5.5834606 2017M11  

 -7.6280084 2017M10 

 -6.1354534 2005M12, 2010M12, 2012M12, 2015M11, 

2017M10 

 

  

                                                 
57 

 

373. 
58 https://ideas.repec.org/c/boc/bocode/g00006.html, (12.12.2018). 
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 -OLS 

. 

 

3.4.2  

 

 

k

girdi olarak kullanmama sebebi, pamuk hammadde olarak, ziraat 

surecileri 

gereklidir. 

 

 

 

 

Tablo 26:  

 Test 

 

tarihleri 

 -5.0959195 2005M01  

 -6.6319536 2003M12, 2009M01, 2010M01 

 -7.1342954 2004M07, 2005M04, 2010M04, 

2012M11, 2017M10 

 -8.6971209 2006M09, 2010M03, 2012M02, 

2014M09, 2016M10 
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-  

 

3.5 UYGULAMA 

 

D-OLS 

 

Deterministtik 

yans matrisi = beyaz (coefficient covariance 

 

 

3.5.1 Model 1 Tekstil 

Etkisi 

 

 

 

COINTREG (METHOD=DOLS, LLTYPE=NONE, COV=WHITE) LT LPAM LU LS 

LP LE LE*LU @DETERM DUMMY1 DUMMY2 DUMMY3 DUMMY4 DUMMY5 

 

YA DA 

 

LT = C(1)*LPAM + C(2)*LU + C(3)*LS + C(4)*LP + C(5)*LE + C(6)*LE*LU + C(7) 

+ C(8)* DUMMY1 + C(9)* DUMMY2 + C(10)* DUMMY3 + C(11)* DUMMY4+ 

C(12)* DUMMY5 

 

deterministtik reg  

 26
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Tablo 27: Tekstil  

 

Ortalamada 

   

Ortalama ve 

 

 K         

 (t istatistik)  (t istatistik)  (t istatistik)  (t istatistik)  

LPAM 0.068345 0.0000 0.101102 0.0000 0.059445 0.0015 0.10105 0.0000 

 

(4.241394) 

**  (4.565542) **  (3.217752) **  (4.556099) **  

LU 1.928473 0.0000 1.705329 0.0000 0.476443 0.0000 1.723217 0.0000 

 

(4.932761) 

**  (4.77889) **  (13.10725) **  (4.790851) **  

LS 0.570827 0.0000 0.81375 0.0000 2.795526 0.0000 0.817933 0.0000 

 

(23.53722) 

**  (37.15508) **  (9.208549) **  (37.90541) **  

LP 0.011437 0.3797 0.085357 0.0029 0.051332 0.0505 0.085859 0.0029 

 (0.880639)  (3.022642) **  (1.969022) ***  (3.018025) **  

LE 1.136837 0.0000 0.980435 0.0000 1.631953 0.0000 0.987767 0.0000 

 

(5.312184) 

**  (4.967651) **  (9.51696) **  (4.937617) **  

LE*LU -0.41113 0.0000 -0.37027 0.0000 -0.58227 0.0000 -0.37419 0.0000 

 (-5.1278) **  (-5.00407) **  (-9.45357) **  (-5.00585) **  

C -3.36173 0.0016 -4.02169 0.0000 -5.54257 0.0000 -4.07668 0.0000 

 (-3.19651) **  (-4.22013) **  (-7.08501) **  (-4.23366) **  

Dummy1 0.070339 0.0036 0.052226 0.2009 -0.01558 0.4083 0.049569 0.2708 

 

(2.948218) 

**  (1.283796)  (-0.8288)  (1.104709)  

Dummy2 0.192371 0.0000   0.180173 0.0000   

 

(14.26265) 

**    (9.360821) **    

Dummy3 0.105272 0.0000   0.018316 0.0300   

 

(6.553314) 

**    (2.187094) **    

Dummy4 0.068122 0.1634   0.116435 0.0000   

 (1.399661)    (5.516286) **    

Dummy5     0.075497 0.1294   

     (1.52348)    

R-squared 0.982867 0.96793 0.982103 0.967824 

Adjusted R-squared 0.981905 0.96669 0.980991 0.96658 

S.E. of regression 0.049024 0.066513 0.050246 0.066623 

Mean dependent var 5.124087 5.124087 5.124087 5.124087 

S.D. dependent var 0.364437 0.364437 0.364437 0.364437 

Sum squared resid 0.427792 0.800746 0.446865 0.803393 
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devam edi

-

ya -

%-
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0,08535

-

 -

%-4.02169 

 

 

  

modelin son  

olmakta

en 

 

%  0.085859 

- ne neden 

               -

-

  

2005M12 ve 0.01558 ve da 
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%

etkilemek

-

       -  

%-

 

Tekstil mod

 
59

 

 

 

 

 

 

 

 

                                                 
59 Allwood J.s. 8. 
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3.5.2  

 

 

edilebilir: 

 

COINTREG(METHOD=DOLS, LLTYPE=NONE, COV=WHITE) LG LT LU LS LP LE 

LE*LU @DETERM DUMMY1 DUMMY2 DUMMY3 DUMMY4 DUMMY5 

 

YA DA 

 

LG = C(1)*LT + C(2)*LU + C(3)*LS + C(4)*LP + C(5)*LE + C(6)*LE*LU + C(7) + 

C(8)* DUMMY1 + C(9)* DUMMY2 + C(10)* DUMMY3 + C(11)* DUMMY4+ C(12)* 

DUMMY5 

 

deterministtik 

 26 e, 
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Tablo 28:  Giyim modelin  

 

Ortalamada 

 

 

  

Ortalama ve 

 

         

 (t istatistik)  (t istatistik)  (t istatistik)  (t istatistik)  

LT 0.161388 0.0002 0.243427 0.0000 0.297135 0.0000 0.243053 

(4.634229) ** 

0.0000 

 (3.745669) **  (4.283523) **  (4.208017) **   

LS 0.488602 0.0000 0.321669 0.0000 0.30216 0.0000 0.444741 0.0000 

 (12.66685) **  (7.384733) **  (4.627647) **  (9.977835) **  

LU 0.924682 0.0000 1.00295 0.0001 0.643065 0.0282 0.399576 0.1507 

 (4.21809) **  (4.071682) **  (2.212107) **  (1.443234)  

LP 0.025691 0.0074 0.02653 0.0001 0.03243 0.0000 0.032723 0.0007 

 (2.7072) **  (4.122188) **  (4.237754) **  (3.461696) **  

LE 0.455361 0.0001 0.517225 0.0001 0.319201 0.0384 0.246236 0.0760 

 (3.97314) **  (4.124323) **  (2.086568) **  (1.784965) ***  

LE*LU -0.20075 0.0000 -0.20867 0.0000 -0.13697 0.0243 -0.083735 0.1281 

 (-4.5358) **  (-4.25048) **  (-2.27126) **  (-1.528751)  

C -0.59967 0.2879 -0.58784 0.3071 0.20397 0.7713 0.131219 0.8434 

 (-1.06596)  (-1.02438) **  (0.291152)  (-11.4027)  

Dummy1 0.04356 0.0025 -0.0039 0.8124 0.034138 0.0098 0.002859 0.8966 

 (3.060369) **  (-0.23768)  (2.609692) **  (0.130079)  

Dummy2   0.029647 0.0236 -0.08063 0.0000 -0.058907 0.0000 

   (2.284081) **  (-5.27193) **  (-4.738405) **  

Dummy3   -0.05806 0.0000 0.064142 0.0000 -0.054116 0.0000 

   (-4.37096) **  (4.765456) **  (--4.882931) **  

Dummy4   0.100297 0.0000 0.036042 0.0616   

   (10.58586) **  (1.880779) ***    

Dummy5   0.010202 0.4892 -0.0151 0.3223   

   (0.693056)  (-0.99256)    

R-squared 0.974004 0.986727 0.981918 0.97969 

Adjusted R-squared 0.972998 0.985902 0.980795 0.978787 

S.E. of regression 0.038989 0.028172 0.032882 0.034557 

Mean dependent var 4.92715 4.92715 4.92715 4.92715 

S.D. dependent var 0.23727 0.23727 0.23727 0.23727 

Sum squared resid 0.275142 0.140482 0.191373 0.214959 

 

 ve  
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Hammadde 

giy

neden 

maliyet

 

%1 o -0.20075 

 da c 

-

  

 

 

 

Hammadde n 

olm
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-

 -

%-0.58784 

%-  

-

 

 

  

Hammadde girdi olarak tekstil 

%

 

-

modelin y eksenind

, 

2010M03, 
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%0.034138%, %-

-

 

Ortalama ve trendde   enlerin 

uygul  

Hammadde 

maliyetlerin etkisi istatistiksel 

 

 

indeki 

  

09M01 ve 2010M01 tarihleri 

-0.058907 ve %-

 

r. 
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-2018 

sanayideki 

rekabet 

 

maliyetlerinin 

asgari 

maliyetlerinin etkisi T&G modelleri 

maliyetlerinin 
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belirlenmektedir. Hammadde girdi 

Hammadde 

tercih edilen hammaddedir

hammadde 

hammadde girdisi zaten bu modeldeki 

  

hammadde girdilerinin maliyeti %60-

maliyeti ta

  arz ve 

 

 

 

modellerde 

 



101 

 

faaliyetlerini
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