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ABSTRACT

POOR BUT NOT IN DESPAIR: AN INVESTIGATION OF LOW-INCOME
CONSUMERS COPING WITH POVERTY

Gul Yicel
Msc., Department of Management

Supervisor: Assistant Professor Ahmet Ekici

September 2012

This thesis explores mechanisms low-income consumers use to cope with material
constraints and increasing pressure of consumer culture. Data were collected through
qualitative research methods and draw upon twenty-two female low-income
consumers. Findings suggest that consumption restrictions do not always end up with
severe negative consequences because of mainly four factors. These factors affect
low-income consumers’ approach to poverty and provide mechanisms to low-income
consumers to cope with consumption restrictions. First, many of the informants cope
with material constraints by redefining the meanings of poverty and proactively
resisting consumer culture through utilizing religious discourses and norms. Second,
structural issues such as their roots in village and living with people who have
similar backgrounds affect the intensity of felt deprivation and their coping in the
city. Third, low-income consumers find unconventional ways of meeting their needs
and wants through effective and creative uses of their resources. Lastly, those who
receive or accept social support are better able to handle material restrictions. Low-
income consumers use community ties to boost their identities and differentiate
themselves from affluent consumers. The thesis ends with a discussion of

contributions, implications, limitations, and future research directions.
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OZET

YOKSUL AMA CARESIiZ DEGIL: DUSUK GELIiRLi TUKETICILERIN
FAKIRLIKLE BASA CIKMA YOLLARININ ARASTIRILMASI

Gul Yucel
Master, Isletme Fakiiltesi

Tez Danigmani: Ahmet EKici

Eylil 2012

Bu tezde diisiik gelirli tiiketicilerin maddi kisitlamalar ve tiiketim kiiltiirii ile nasil
basa ciktiklar arastirilmistir. Calismada kalitatif arastirma metodlar1 kullanilmis ve
yirmi iki disiik gelirli bayan tiiketiciyle goriisiilmiistiir. Bulgular, dort faktoriin
diisiik gelirli tiiketicilerin fakirlie olan yaklagimini etkiledigini ve tiiketim
kisitlamalari ile basa ¢ikmalarina yardimci mekanizmalar sagladigini géstermektedir.
Oncelikle, birgok tiiketici maddi kisitlamalarla, dini 6gretiler yoluyla, fakirligi tekrar
yorumlayarak ve tuketim kultlrine proaktif bir sekilde karsi koyarak basa
cikmaktadir. Diger yandan, diislik gelirli tliketicilerin kdy kokenli olmalar1 ve benzer
gecmise sahip kisilerle yasiyor olmalari, yoksunluk hissinin yogunlugunu ve maddi
zorluklarla basa ¢ikmalarini etkilemektedir. Davranigsal basa ¢ikma stratejisi olarak
diistik gelirli tiiketiciler kaynaklarini etkili ve yaratici sekilde kullanarak ihtiya¢ ve
isteklerini karsilayabilmektedir. Son olarak, sosyal destek alan veya almay: kabul
eden diigiik gelirli tiiketicilerin maddi kisitlamalarla daha iyi basa ¢ikabildigi
gozlemlenmistir. DUsiik gelirli tiiketiciler sosyal baglarini kullanarak kisiliklerini
desteklemekte ve kendilerini zengin tiiketicilerden ayirt etmektedirler. Son boliimde
arastirmanin akademik bilgiye katkilari, sinirli kaldigr yonleri ve ileride yapilacak

arastirmalara dair Oneriler tartigilmaktadir.



Anahtar Kelimeler: Yoksulluk, disiik gelirli tiiketici, hissedilen yoksunluk, basa
¢ikma, tiiketim kisitlamalari, tiiketim kdltiirii, din, kaynaklarin verimli ve yaratici

sekillerde kullanimi, kirsal ve kiiltiirel gegmis, sosyal sermaye.
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CHAPTER |

INTRODUCTION

1.1. Context

The initial motivation to study poor consumers is emerged from my experiences with
low-income children and their family. During my bachelor degree, | have involved in
the projects, which aim to improve the lives of the low-income students who both go
to school and work. We arranged these projects in order to encourage children to
connect to their education more and to contribute to their personal development.
During these projects, | observed that although poor people subsist on basic
necessities and they hardly make ends meet, some of them live with much happiness
compared to affluent people whose lives are surrounded by abundance. This
observation increased my curiosity to understand what it means to live in a
minimally decent life, how consumption is perceived from the poor, and how
consumption and marketplace experiences of what Prahalad (2005) has called
“bottom-of-the-pyramid” consumers are different from the consumers at the top of
the pyramid. More specifically, my observations with low-income people motivated

me to conduct a study to investigate how low-income consumers cope with material



constraints and navigate the life in the society, which is becoming more and more

goods and services based.

From an academic perspective, in the consumer behavior field there is relatively little
research on poor as consumers. The fact that relatively little research has been
conducted on this group drew me to the consumption experiences of poor. The
marketplace and consumption experiences of the top of the pyramid, whose lives are
surrounded by too much may fail to represent broader populations whose lives are
characterized by too little (Hill, 2002b). According to recent statistics, almost half
the world’s population live in absolute poverty, about three-fourths of population live
in nations with less than ideal conditions, and while the poorest 40% in the world
account for 5% of total income, the richest 20% have almost three-fourths of total
income (Martin and Hill, 2012). These statistics show that majority of the world’s
population experiences consumption environments different from the western and
affluent world (Hill, 2001). Despite this reality, consumer behavior field is still
rooted in the sociocultural context of the developed and western world with a
presumed access to the goods and services. Because of the field’s focus on
consumers and consumption, those who could not respond to the temptations of the
marketplace for economic, political, or ideological reasons are not considered worthy

of studying (Ozanne and Dobscha, 2006).

Academic interest on poverty within the field of marketing has begun in the 1960s
with the work of Caplovitz and his influential book The Poor Pay More. However,
the topic has been neglected for a long period of time (Hamilton and Catterall, 2005).

Revival of interest on the low-income consumers has occurred in the 1990s with the



“call to alarms” for macromarketing scholars to investigate consumption among
different socioeconomic classes (Hill and Stephens, 1997). Within the consumer
behavior context, more recently Ronald Paul Hill has become the main contributor to
the literature on low-income consumer. Hill and Stephens (1997) in their research
with welfare mothers investigate three main areas, which are exchange restrictions,
consequences of disadvantage and strategies for coping with disadvantage. In the
low-income consumer literature, the consequences of disadvantage are largely
demonstrated as negative including separation, alienation from the consumer culture,
and feelings isolation and loss of control over their consumer lives. One of the most
significant negative consequences of restrictions for low-income consumers is the
felt deprivation, which arises as a result of not meeting the standards of consumer
culture. However, because of its cultural and social aspect as well as personal side,
felt deprivation needs to be studied across different poverty types and different

contexts (Blocker et al., forthcoming).

Furthermore, it is generally assumed that low-income consumers have miserable
lives and they passively accept their situation (Hamilton and Catterall, 2005).
However, many of the low income consumers have never know the taste of the
money and its associated consumption but they still remain happy. Moreover, the
social and cultural aspect of poverty has an influence on how low-income people
perceive their situation and the character of felt deprivation. On the other hand,
evidence suggests that consumers are capable of demonstrating agency and rather
than passively accepting their circumstances, low income consumers are more likely
to demonstrate agency since lack of financial resources make them to find new and

unconventional ways to meet their needs (Hamilton and Catterall, 2005).



Furthermore, in various models of coping, it is implied that low-income consumer
engage in coping after they face negative consequences. However, coping
mechanisms can also be developed before negative consequences in order to avoid
their intensity and such acts can be interpreted as consumer agency (Hamilton,

2008).

1.2. Research Objectives

This thesis explores the experiences of poverty and low-income consumers’
strategies to cope with poverty and consumption constraints. The study also aims to
gain an understanding of low-income consumers’ approach to poverty and
recognizing that not all low-income consumers are discontented, this study is sought
to understand the dynamics affecting the intensity and character of felt deprivation.
The current study mainly elaborates on the mechanisms low-income consumers use

to cope with consumption restrictions and increasing pressure of consumer culture.

1.3. Trajectory of the Thesis

The thesis is structured as follows: Chapter 2 explains why there is a need to
elaborate poverty from the consumption perspective. This chapter covers how
poverty is conceptualized and measured, why poverty should be investigated from
the consumer research perspective, and the need to study poor consumers in other

contexts besides western countries. This chapter also explains poverty, poverty



research, and consumer culture in Turkey and explains why Turkey is a good place

to study poor consumers.

Chapter 3 reviews coping literature related to poverty. The chapter is organized into
four parts: The first part covers the restrictions poor consumers encounter, arising
both from the availability of goods and services and consumer’s ability to afford
them. In the second part, the consequences of restrictions are discussed and special
emphasis is put into the concept “felt deprivation”. In the third part, previous
literature on the coping strategies that poor consumers employ is reviewed. Deriving
from the psychology and consumption literature, coping strategies are discussed
under two categories, which are behavioral and emotional. The last part briefly

reviews studies on poverty and subjective well being.

In chapter 4, 1 discuss the methodological procedure that is followed in the empirical
study. Qualitative approach was adopted since the aim of the research is to explore
the mechanisms low-income consumers use to cope with consumption constraints. In
depth interviews and observations in the informants house was used as data
collection methods. Twenty-two women were recruited through snowball sampling.
Mainly women were interviewed, however where possible husband and children also
participated in interviews. Participants were selected based on income. Families who
earn around minimum income were recruited. Sample includes both two and single

parent families and families have at least one children under the age of 18.

In chapter 5, | describe my research findings. The analysis aimed to identify common

strategies low-income consumers use to cope with material constraints. | identified



four categories that affect low-income consumers’ approach to poverty and their
coping with material constraints: religion, rural/cultural background, effective and
creative uses of resources, and social capital. The chapter is structured along these
four categories. The first factor religion depicts the sociocultural aspect of poverty
and provides mechanisms to low-income consumers to cope with consumption
constraints. | identified six themes under religion: First, the source of poverty is seen
as God. Second, poverty is perceived as an exam. Especially those two themes force
us to reassess what poverty actually implies for low-income people. Third, through
downward comparisons with people in worse conditions, informants stress the
necessity to thank God. Some informants even do not define themselves as poor
since they compare themselves with extreme poor. Fourth, through upward
comparisons with people who have money but lack other important things, low-
income consumers put spirituality above material wealth. Fifth, needs are
reformulated through religion and morality. Utilizing religious discourses related to
waste is one of the common strategies low-income consumers use to cope in a
consumer culture. Sixth, low-income women develop some mechanisms to redefine
restrictions. Norms, believes, and teachings about money are used as controlling
mechanism that avoid them to depart from straight and narrow. On the other hand,
low-income people’s background and neighborhood they are living have a great role
on the extent of feelings of deprivation and low-income consumers’ coping. First,
since low-income consumers are not used to have nice clothes and leisure activities,
they do not experience intense felt-deprivation in a consumer culture. Second, since
poor consumers live in a region, where people have similar background, material
differences do not create too much difference between the poor and more affluent.

Low-income consumers cope with material constraints through minimizing the



differences with richer counterparts by focusing on the outcome. As a third broad
theme, using resources and goods in effective and creative ways appears as one of
the common behavioral strategies. Their financial constraints force low-income
consumers to find unconventional ways to meet their needs and wants. Also, reduce
and reuse activities, which are necessities of their survival, do not put too much
burden on them because this is the way they grow up and by reducing the waste
(israf), they believe they avoid committing a sin. Again, by using religious
discourses, they legitimize their circumstances and make their consumption practices
meaningful. Social support, which is last strategy low-income consumers use to cope
with material constraints is investigated under four levels including support from
family, support from neighbors, support from outside the community, and
marketplace relations. Findings suggest that social support (both material and
psychological) low-income consumers take from their families and communities has
a great impact on improving their quality of life and boost their identities over

affluent consumers.

Finally in chapter 6, | provide summary of the main findings of research. Then I
discuss contributions as well limitations of the study and propose future research
directions. | conclude this section by discussing market and public policy
implications of the study. This study contributes to poverty research on several
grounds. First, this study contributes to poverty research by showing how poverty is
socioculturally conceptualized. Many low-income consumers redefine poverty
through religious and cultural values and do not associate income poverty with felt
deprivation. Redefining poverty (such as poverty is given by God and poverty is an

exam) provides low-income consumers means to cope with material constraints.



Second, this study contributes to impoverished consumer behavior by showing that
consumers can adapt coping mechanisms before experiencing negative
consequences. Through utilizing religious and cultural discourses and using their
cultural background, they proactively try to avoid the severity of the consequences of
restrictions. Third, this study contributes to poor consumer literature by providing
religion as a framework to understand low-income consumer’s attitudes towards their
circumstances and coping with restrictions and consumer culture. In the literature,
the importance of religion for poor consumers is noted but how poor use religion to
cope with poverty is not depicted in detail. Lastly, the study contributes to poverty
research by challenging commonly held beliefs about low-income consumers: Low-
income consumers are passive and low-income consumers live unhappy lives. The
research provides some of the ways low-income consumers exert agency in their
lives rather than passively accepting their situation. And, it shows low-income
consumers’ successful coping mechanisms to minimize the negative consequences

arising in a consumer culture.



CHAPTER I

POVERTY AND CONSUMER RESEARCH

The issues relating poverty such as the reasons of poverty, the measurement of
poverty, and how to help to people up and out of poverty have been the long time
pursuit of many social disciplines. However, it is believed that the solutions to
alleviate poverty can be more skillfully addressed if these questions are asked from
the consumption perspective because everyday pulse of consumption shapes the

experiences of poverty (Blocker et al., forthcoming).

Over the years, it was realized that poverty has many facets, covering not only
physical capital but also other factors that affect subjective notions of ill-being and
well-being (Chakravarti, 2006). People around the world mentioned various aspects
of poverty including material, physical, and psychological dimension. Some of them
talked about the material dimension (e.g. from Malavi): “Don’t ask me what poverty
is..Look at the house and count the number of holes. Look at my utensils and the
clothes I’m wearing. What you see is poverty” (Narayan and Petesch 2000, p.56).
Some others are talking about the physical aspect of poverty (e.g., from Ethiopia):
“We are skinny, deprived and pale...Look and feel older than our age” (2000, p.25).

Psychological dimension (e.g., from Georgia): “Poverty is lack of freedom, enslaved



by crushing daily burden, by depression and fear and what the future will bring”
(World Bank, 2000). Realizing that poverty is multidimensional, scholars expanded
the conceptualizing of poverty including more psychological constructs
encompassing the experiential realities of the poor such as experiences of
powerlessness, feelings of vulnerability, and subjective experiences of ill-being and

well-being (Chakravarti, 2006).

Since consumption is highly associated with well-being, consumer research has great
potential to add to the efforts to improve the lives of the poor. As Blocker et al.
(forthcoming) states, consumption is too much centered in life that “living, thriving,
suffering, and dying are now more interdependently connected to the acquiring,
owning, and disposing of products than in any other historical era”. However, most
of the research done in consumer research assumes a presumed access to goods and
services, therefore focusing on the people who consume, what and why they

consume.

Even if the poor accounts a significant portion of the population in the world, low-
income consumer is generally low priority. Recently, with the help of Association for
Consumer Research and Transformative Consumer Research Initiative (TCR),
researchers are encouraged to develop “consumer research for consumers” and
creating research programs that will investigate the poverty concept through
consumption perspective and improve the quality of the life of the poor (Ozanne and

Deschenes 2007; Mick 2006).

10



2. 1. What is Poverty

Poverty is not new anywhere, however, there are times in which poverty becomes a
more serious social problem and needs more attention. This situation can be
represented by comparing contemporary times with mid-eighteen century setting by
using Adam Smith’s approaches to poverty: seeing poverty as something rendering
poor invisible to other people, therefore making him or her socially nonexistent
(Bugra and Keyder, 2005). Today, we still define poverty in similar terms such as
deprivation and social exclusion; however, today poor people are visible to all.
Therefore, the poverty takes the attention of various social disciplines to measure,

define, and alleviate poverty.

There has been long debate about what poverty is and how it should be measured. In
order to develop poverty alleviating solutions, it was stressed that profiling of the
poor segment is crucial. Basic distinction emerged between the marginal poor and
the extreme poor (World Bank 1990). Extreme poverty takes place when people do
not have sufficient resources to acquire minimum necessary for physical survival.
The relief of hunger is the priority for the extreme poor. In the other poverty segment
marginal poverty, people have three square meals a day and have other priority need

such as education and acquiring skills for income earning (Kotler et al., 2006).

In terms of measurement, poverty measure that is based on income is often criticized
for being an abstract and statistically based since it ignores social and psychological
needs by focusing solely on the material dimension (Hamilton, 2009a). Although

poverty line is an important measure of a country in a time, poverty goes beyond
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income levels including access to health care and education, isolation from the
society, status, respect, and feelings of powerlessness and hopelessness (Narayan,

1997).

In recent years, Ronald Paul Hill with other co-authors has brought back the low-
income consumer to the theoretical agenda and depicted the disadvantage and
restrictions they face in a consumer society. Hill’s research on poor consumers
includes many sub-populations such as hidden homeless, the sheltered homeless,
welfare mothers, the rural poor and poor children. The categorization of the poor
shows an awareness that there is heterogeneity within the poverty segment, which is
often neglected in the early research (Hamilton, 2009a). However, much of the
research made with low income remains North American and consumer research in
this area generally neglected in other parts of the world. Besides the type of the
poverty one is experiencing (such as extreme versus marginal), TCR should also
consider different context of poverty (i.e. developing versus consumption oriented

society such as US or UK).

The applicability of the existing research to less developed countries is questionable
because of the three reasons: First, different cultural values affect how people
consume and many developing countries do not belong to Anglo-Saxon culture.
Second, poverty level and availability of goods and services might vary from a
developed to a less developed market. Third, the degree of inequality between rich
and poor may have an impact on consumer behavior (Mattoso and Rocha, 2008).

Questionability of the applicability of the findings to less developed countries would
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turn the attention to nonwestern, developing world and financially and culturally

marginalized groups.

In this study, the participants can be classified as urban poor who are both slum and
flat dwellers, living in slum areas in Ankara. The conditions of those people are not
as severe as homeless or extreme poor. Rather they can be classified as relative poor,
who are at a disadvantage compared to other members of society. Relative poverty is
found to be more sensitive to social and cultural aspects of poverty. It is useful to
give a well-known definition of relative poverty by Townsend (1979): “the lack of
material sources of a certain duration and to such an extent that participation in
normal activities and possession of amenities and living conditions which are
customary or at least widely encouraged in society becomes impossible or very
limited” (cited in Oyen 1992). Using relative poverty is found to be significant in
both developed and underdeveloped countries because even if absolute poverty is
reduced through welfare programs, relatively poor groups which may correspond to
the 30-40 percent of the population, still remains (Kalaycioglu, 2006). Therefore, it
is better to use relative poverty in order to understand the cultural and social

dynamics of poverty in Turkey.

2. 2. Poverty in Turkey

Turkey, which will serve the context of the study, might be a good place to
investigate the consumption experiences and strategies of poor consumers because of

several reasons. First, although Turkey shows higher growth and inflation compared
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to US, it shows less income per capita. According to the World Bank (2009), the
poverty rate for Turkey is 20% with US $2.5 daily limit. In Turkey, due to unequal

income distribution, there is a vast polarity in incomes and lifestyles.

Although poverty is not a new phenomenon for developing countries, new forms of
impoverishment and new disadvantaged poor groups have emerged as a result of
macro-economic changes. The structure of poverty in urban areas has started to
change after 1980s with an implementation of structural adjustment programmes.
Some cities such as Istanbul, Izmir, and Ankara have integrated to the world trade
and industrial capitalism and those cities took further investments, which resulted in
economic growth (S6nmez, 2007). On the other hand, the share of agriculture in
national income has diminished over time, however the number of people working in
the sector is not declined in a similar rate (Durusoy et al.,, 2005). Both the
developments of these cities and declining share of agriculture in national income

cause poverty to spread from rural to urban districts via rapid immigration.

Although changes in the socio-economic policies created new opportunities for some
urban poor (i.e. upward mobility), it also formed new socially excluded and
disadvantaged groups in poverty (Sénmez, 2007). The failure to create employment
opportunities sufficient for the new incomers has led poverty to increase in urban
areas. Generally, this sort of migration from rural to urban areas took place via
connections of kinship and neighborhood, and consequently those migrants had to
live in squats in metropolitan cities under unhealthy conditions (Karadeniz et. al.,

2005).
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Although Turkish economy experienced substantial growth in the last 40 years,
consumers in Turkey faced with many challenges such as hyperinflation, rapid
currency, devaluation, price controls, natural disasters and government consumption
(Ekici and Peterson, 2007). Starting from the late 1990s, the economic crises hit poor
consumers disproportionally harder. The country’s most severe economic crisis took
place in 2001 and worsened income disparities between poor and non-poor. After the
2001 crisis, the labor class could not really recovered. Those who have informal jobs
(lacking regular health insurance), migrants who could not settle around their
hemsgeri (fellows from their hometown), and people who could not get support from
networks continued to suffer from the effects of economic crisis (Peterson et al.,

2009).

2. 3. Poverty Research in Turkey

The poverty research in Turkey can be classified under two main categories (Onder
and Senses, 2005). The first one is related to measurement of poverty. These studies
are directed to define who can be classified as poor. Some of these studies find
current measures of poverty insufficient and provides different categories such as the

education and health indicators, to measure poverty.

Rather than focusing on the poverty statistics and profile of the poor, the second type
of poverty research focuses poverty from the sociology perspective to understand the
rise and transformation of urban poverty in metropolitan cities. According to these

studies, important transformation occurred in poverty structure because of increased
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immigration starting 1970s to metropolitan cities. The early immigrants could
improve their living in cities and drifting into poverty with the help of network
relations, and their hemseri’s support. First generation migrants (migration started in
1960s) were quite successful in finding residence, ensuring their children’s education
up to high school, finding jobs, and attaining a moderate level of well-being
(Kalaycioglu, 2006). However, for those who migrated after 1980s were not as
successful, the poverty risk for second-generation migrants is higher. The structure
of poverty has turn in to ‘permanent new urban poverty’ from ‘poverty in turn’ as a
result of limited employment opportunities due to crisis and increasing number of
squatters (gecekondus) after 1980s. Slums, which are characterized by overcrowding,
unsanitary conditions, and lack of facilities, endanger health, safety or morals of
inhabitants (Erman and Tiirkyilmaz, 2008). Poor people, who live in slum areas
suffered and still suffer from exclusion, separation, and discrimination. However, by
developing successful survival strategies such as building networks and trajectories
“they have become a distinct part of culture of metropolitan and globalizing cities

with their experiences of poverty” (Kalaycioglu 2006, p.230).

2. 4. Consumer Culture and Poverty

The concept of consumer culture has its roots in Veblen’s writings and his use of the
term ‘conspicuous consumption’ to describe the use of material possessions as status
markers by leisure class. The industrial revolution gave rise to the modern consumer
culture through spreading consumer goods at an affordable price to middle class (Hill

and Gaines, 2007). Since then, it has been realized that social identities are
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formulated and displayed through the use of consumer goods and possessions.
Meaning of life is sought, identities are constructed, relationships are formed and
maintained more and more in and by consumption (Ger and Belk, 1996). As a
positive side of consumer society, it has been suggested that choice can be seen as
consumers’ friend and through enjoying the process of consumption, consumers feel

empowered (Hamilton, 2007).

On the other hand, the downsides of consumer culture including materialism and
stress (Ger and Belk, 1996) have been long emphasized by researchers. Furthermore,
most of the theories assume that consumers are at least middle-class in terms of
resources and aspirations, however current researches found that variety of groups
are left out of the material abundance due to their race, gender, or relative poverty
(Hill, 2002a). Poor can experience the negativity of consumer culture since they feel
excluded and stigmatized because of not meeting the consumption standards of
modern times. So, it seems that great number of people in the world cannot attain

satisfactory consumer lives and identities since money remains as a key barrier.

Much of the research focuses on the effects of consumer culture on people with
significant resources, however, the effects of consumer culture on poor and the ways
poor consumers respond to consumer culture is largely ignored (Blocker et al.,
forthcoming). However, consumer culture has great effect on not only the negative
consequences arising as a result of not responding to the consumer culture but also
the consumption patterns and identity projects of poor consumers. For example,
Caplovitz (1963) was surprised observing that poor consumers prefer new versus old

and expensive versus economic furniture. He interpreted this situation as poor
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making “compensatory consumption” in order to upgrade their social status by
different means. Similarly, in their study of consumer identity projects of women in
Turkish squatter area, Ustiiner and Holt (2007) realized that since daughters of the
rural Turkish women do not have enough economic capital to purchase some
products on an ongoing basis, they routinely used knowledge of brands as a status
claim. Although the images and norms of good life are set by mainstream society,
poor consumers have also an active choice to approximate the ideals of consumer
culture. For example, in the same study of Ustiiner and Holt (2007), mothers
appropriate city consumption patterns in home décor and technology, however they
also purposefully ignore the abundance of market goods and ideology embedded in
them by avoiding the city. Therefore, the various forms of felt deprivation triggered
by consumer culture across various contexts, and poor consumers’ responses to

consumer culture needs to be investigated.

Turkey is a good context to understand the effects of consumer culture on poor
consumers because consumer culture is relatively new to the country and transitional
societies like Turkey are becoming marketized and turning to the high level of
consumption (Ger, 1999). In the less affluent societies, the image of the good life is
one of being a successful participant in a consumer oriented society (Ger, 1997).
Since 1980s, Turkey experienced a substantial increase in consumer goods, mainly
durables such as TVs, refrigerators, and washing machines. With the emergence of
urbanization in these years, several shopping malls have been established. Global
companies’ increased interest had impact on both export and import and modern

marketing practices. Furthermore, Turkey’s entrance to European Customs Union in
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1996 created immediate demand for consumer goods. So, the emergence of

consumption culture in Turkey has encouraged the participation in many aspects.
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CHAPTER II1

POVERTY AND COPING

The widespread marketing messages within contemporary consumer societies create
the illusion of availability that does not exist for many citizens (Hill and Gaines,
2007). A variety of groups in a society especially the relative poor are left out of the
material abundance that is available within the larger society. As indicated by Hill
(2002c, 19) “the poor...lack adequate income which makes it difficult or impossible
to provide themselves with proper housing, education, medical services, and other
necessities of life.” The consequences of poverty are generally negative including
inequity, alienation, loss of self-esteem, sense of powerlessness, and poor mental and
physical health (Chakravarti 2006; Hill and Stephens, 2007). However, this does not
mean that poor has pathological lives, rather in order to remove the negative
consequences, they often develop mechanisms, which allow them to overcome
material constraints (Hill and Gaines, 2007). The coping strategies developed by the
poor show a great resourcefulness. The culture of poverty “represents an effort to
cope with feelings of hopelessness and despair” that motivates consumers to find
“local solutions for problems not met by existing institutions and agencies” (Lewis

1970, cited in Hill 2002a, p.276).
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This chapter reviews the literature on restrictions low-income consumers face in a
market, which is caused by both the availability of goods and services and
consumer’s inability to afford them, discusses the consequences of restrictions and
coping strategies low-income consumers employ to mitigate the consequences of

poverty, and covers studies related to poverty and subjective well-being.

3.1. Exchange Restrictions

A vast majority of consumer studies focuses on resource abundance, where
consumers are able to choose among various options, which can satisfy “physical,
emotional, symbolic, and experiential needs” (Blocker et al., forthcoming). Why
people buy and consume become the focus of the discipline to help business
organizations, government agencies and consumer advocates. Although these
frameworks can be applicable to middle class consumers, as noted by Hill (2001)
they may fail when applied to the bottom of the pyramid. Rather than abundance and
too much, the world of the poor is surrounded by restriction and too little (Alwitt and

Donley, 1997).

The poverty is found to be the main inhibitor of the ability to get products necessary
for a physically and mentally healthy existence, including food, shelter, clothing, and
medical care (Hill, 1994). It is found that among three-quarters of low income
consumers studied, at least one member experienced poor health, which is partly
attributed to poor dietary habits such as inadequate nutrition and low dietary variety

(Hamilton, 2009a). Hill and Stephens (1997) note, although getting financial aid,
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welfare mothers find it difficult to meet food needs of their families. Furthermore,
the central consumption activities in poverty context includes many uncertainties, for
example cooking a staple such as rice may involve many uncertainties associated
with the quality of the rice and the cooking water, and the availability of the cooking

fuel (Viswanathan, 2010).

The restrictions in both income resources and product availability have created an
“imbalance of exchange” between low-income consumers and marketers (Alwitt,
1995). As a result, many of those poor neighborhoods lack enough income to attract
different retailers, and what is usually available contains higher prices, lower quality,
and small assortment of goods and services (Hill, 2002b). As noted in the literature,
“Anyone who has struggled with poverty knows how extremely expensive it is to be
poor” (Hill 2002b, p. 214). Poor generally end up paying more for less and suffer
price discrimination. The poor have to spend extra 11 per cent to acquire goods and
services than more affluent neighborhoods (Hamilton and Catterall, 2005). Even
after controlling for store size and competition, prices are found to be 2%-5% higher
in poor areas (Talukdar, 2008). Starting with the book “Do Poor Pay More”, various
research has investigated that price of the food in poor neighborhoods are higher,
resulting poor to pay more for grocery products (Alwitt and Donley, 1997). This is
mainly because the stores located in those areas are fewer and smaller retailers,
which charge higher prices when compared to large retailers. The issue of mobility is
the main barrier that avoids low-income to access low-priced and large-sized
products (Andreasen, 1993). Research shows that poor people often do not have
access to transportation to visit multiple stores to look and find the best prices

(Talukdar, 2008). Therefore, in the empirical study by Talukdar (2008), it is noted
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that what is crucial in affecting consumer price research is not her residential area or

the poverty level per se rather whether or not she owns a car.

Sometimes low-income consumers end up buying low quality goods and services.
They have to buy second hand goods, an option that is viewed as second best
(Hamilton and Catterall, 2005). Much effort and time needed for low-income
consumer to find adequate and good quality products. Other imbalance of the
marketing exchanges is that poor people are not offered the variety of products that

are available to more affluent part of the society (Alwitt, 1995).

3. 2. Consequences of Restrictions

Restrictions on the exchange process have various negative consequences for poor
consumers. One of the severe consequences is in terms of poor mental and physical
health. They can suffer from physical health problems such as high risk of heart
disease, stroke, diabetes, and some cancers (Hamilton, 2009a). It is found that among
the welfare mothers studied, almost half suffered from depression and more than a
fourth reported having only fair or poor physical health (Hill and Stephens, 1997). In
addition, many low-income people have poor dietary habits such as inadequate
nutrition intakes because in order to pay for other expenses such as utilities and rent,
they have to reduce food purchases (Hamilton and Catterall, 2005; Hill and Stephens,

1997).

The psychological problems poor consumers encounter includes feelings of

powerlessness, distress, deep-seated depression, fear and personal sense of
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vulnerability, which may result in concern over their future consumer lives (Hill,
2002c). It is indicated that lack of personal control is the main source of the
consumer vulnerability that impoverished consumers has experienced (Baker et al.,
2005). As Hill and Stephens (1997) stated “Feelings of loss of control over their
consumer lives may dominate the existence of the poor” (p.34). At the end they

become to believe that nothing they do will improve their life.

Isolation is found to be the defining characteristic of the poor. As it is noted “being
poor often means living in isolated pools of urban poverty” (Andreasen 1993, p.272).
As a result of this isolation, poor can see themselves as relatively deprived, separated

and alienated from the middle-class consumer culture (Andreasen, 1975):

| see them walk by every day. | like the pretty white stockings and the gym shoes
and the purse and umbrella. The downtown people-they got money and self-esteem.
Sometimes they look tired. They probably feel good about themselves. They are
working and getting paid. They don’t have to wait on no aid check or no man. (A

recent high school graduate, quoted in Alwitt, 1995, p. 564).

The poor consumers can feel socially excluded and stigmatized when they cannot
meet the consumption standards in a consumer culture. As a result of their inability
to respond to the temptations of marketplace, the poor is generally labeled as
“blemished, defective, faulty, and deficient...or flawed consumers (p.38) or

“nonconsumers” (p.90) (Bauman, 2005).
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3.2.1. Felt Deprivation

The many facets of global problems posed by poverty are due to deprivation of
consumption or even the desire or capability to consume (Chakravarti, 2006). As
Chakravarti (2006) argues much of the theory and contexts in consumer behavior
literature assumes freedom of action and choice, which do not always represent poor
people’s reality. Although we know much about the contexts of abundance, far less
is known theoretically and methodologically about consumption ill-being and well-

being, when income is severely restricted.

One of the important consequences of consumption restrictions triggered by
consumer culture is the felt deprivation, which is defined as “the beliefs, emotions,
and experiences that arise when individuals see themselves as unable to fulfill the
consumption needs of a minimally decent life” (Blocker et al., forthcoming, p. 6).
Felt deprivation concept includes both individual feelings and thoughts, which are
related to consumption restrictions, and a shared phenomenon that is socially and
culturally shaped (Blocker et al., forthcoming). Therefore, the felt deprivation and
what it means to be poor can show differences depending on dominant cultural
worldview and context (Hundeide, 1999). For example, the homeless people’s
experiences of poverty in US are construed differently from the Jewish people in
ghettos of East Europe (Lewis, 1966). For this reason, studying felt deprivation as
social and cultural phenomenon can reveal important experiential meanings and

provide nuanced meanings of contextual and cultural character of felt deprivation.
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The feelings of felt deprivation arise mainly from the comparison of one’s own
situation in society with those who are better off (Chakravarty, 2009). According to
Sen (1973), in any pairwise comparison, the person with lower income may suffer
from feelings of felt deprivation because of finding his income lower. In this regard,
while the felt deprivation is intense on the countries where consumption is the norm,
the effects are expected to be less severe in less wealthy societies. Therefore,
different contexts of poverty and diverse form of felt deprivation shaped by social
and cultural values should be considered by Transformative Consumer Research

(Mick et. al., 2012).

3. 3. Coping Strategies

Although people experience poverty and impoverishment, they are not out of control
in every aspect of their lives (Hill and Stamey 1990, Hamilton 2008). Consumers
who experience vulnerability do not passively accept their situation, rather they use
various coping strategies including cognitive, behavioral, and emotional coping
strategies (Baker et. al. 2005). Coping is defined as “constantly changing cognitive
and behavioral efforts to manage specific external and/or internal demands that are
appraised as taxing or exceeding the resources of the person” (Hamilton, 2012, p.
76). The two main functions of coping are first, to regulate stressful emotional
situations, referred as emotion focused coping and second, to alter the troubled
person-environment relation causing the distress, which is referred as problem-

focused coping (Hamilton 2012; Lazarus and Folkman 1984). Although such
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division is criticized for being overly simplistic (Duhachek, 2005), it provides a

useful way to depict the literature.

3. 3. 1. Emotional Strategies

Emotional coping strategies are used for reducing distress and very common in
situations which are regarded as unchangeable or uncontrollable (Hamilton, 2012).
Emotional coping strategies can include distancing, fantasizing, and disattaching.
Disattaching can take place when a person breaks the ties with something that is
related to the vulnerability situation, most probably including a significant part of

one’s identity (Baker et al., 2005).

Among low-income consumers, common emotional strategies are distancing and
fantasizing about a better future. The idea under distancing is differentiating between
one’s self and others in a similar situations (Baker et. al, 2005). Hill and Stephens
(1997) found that the welfare mothers do not define themselves as “typical” welfare
mothers, rather they think that their conditions are different from and more legitimate
than other welfare mothers. Distancing is also found to be very common among
homeless, who differentiate themselves from more dependent peers and show they
can be able to live with their own resources rather than relying on the welfare

institutions (Hill and Stamey, 1990).

Another emotional coping strategy that low-income consumers employ is the

fantasy, which is separated from the current circumstances of individuals. Fantasies

27



can replace the threat with a more acceptable form of reality (Hamilton, 2012).
Homeless children use their toys to depict themselves in a more stable life that is
similar to the lives of “rich kids” they observe (Baker et. al, 2005). Welfare mothers’
future plans take them from their current situation into the successful careers and
material lives, which further enable them to distance themselves from other welfare
recipients (Hill and Stephens, 1997). Fantasies about future home lives reduce the
stress related to current circumstances (Hill, 1991). Also, religion is being identified
as very important for low-income consumers because attachment to the typical
consumer goods is reduced by poverty (Hill, 1991). For example, homeless women
tend to value sacred items such as memories, relationships, and religious beliefs, in
which physical ownership is irrelevant (Hill, 1991). During the hard times, poor
women seek emotional support not only from friends and relatives but also from
God by praying (Hill and Stephens, 1997). In Mariz’s work (1994), religion is
analyzed as a survival strategy for the Brazilian poor and she identified similarities
and differences between Pentecostals and base community members. For example,
both groups value hard work and both approaches foster a sense of closeness to God,
promote literacy, enhance self-esteem however, there are differences in their
strategies. While Pentecostals believe that God will help solve the problems of
individual people, base community members believe that social activism is needed
and solutions will be communitarian rather than individual, therefore putting strong
emphasis on networking and communitarian sharing. Drawing on Weber (1958),
Mariz argues, “poor people are not helpless” (p. 5) rather they gain power from

religion and adapt effective management strategies in a rapidly modernizing society.
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3.3.2. Behavioral Strategies

Problem-focused coping strategies include direct efforts to find solutions and used in
situations that are regarded as changeable and controllable (Hamilton, 2012).
Vulnerable consumers employ various behavioral coping strategies such controlling
potentially harmful behaviors, seeking social support, or engaging in deception

(Baker et al., 2005).

Among low-income consumers, widely used behavioral coping strategies are
maximizing income (through long hours of working or supplementary work),
budgeting, saving, obtaining financial help from others, using consumer credit,
selling non-essential items, delaying paying bills, and begging. Generating illicit
income from black market, prostitution, or selling drugs may be used as a behavioral

coping strategy by low-income (Hill and Stephens, 1997).

Many of the low income forced to seek out external support and communal support.
When resources are inadequate to meet necessities, welfare mothers had to get
financial help from family especially parents and boyfriends (Hill and Stephens,
1997). Homeless people can ask support from homeless shelters or may become the
members of homeless communities, where resources are shared (Hill, 1991). A
developed sense of kinship may cause women to seek support from women in the
neighborhood. Families and friends can come together and share their resources to
survive materially (Hill, 2002c). The reciprocal role of the support among homeless
communities improves the material circumstances of all by distributing the resources

of the larger community and extending their consumption options. However, not all
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poor neighborhoods have a sense of community and benefit from the communal
support. For example, even if living in a crowded area, extreme poor in Mexico City
feel isolated, fear each other, and consider collaboration as dangerous (Cruz-Ramos

and Cruz-Valdivieso, 2011).

The coping strategies that are indicative of removing stigmatization, which are called
consumer resistance can also be experienced in the marketplace (Baker et al., 2005).
Low-income consumers have an active choice of not accepting the standards of
mainstream society. For example, it is found that unemployed consumers cope with
consumption restrictions through not accepting the appeals of materialism and rather
advocating the benefits of voluntary simplicity (Hamilton and Catterall, 2009).
Furthermore, poor can also resist by their alternative institutions and humanize
market transitions through community ties and interpersonal relations (Blocker et al.,

forthcoming).

The model (Figure 1) developed by Hill and Stephens (1997) implies that there is a
linear chronological order to exchange restrictions, consequences, and coping
strategies. It assumes that coping activities take action after consumers experience
the negative consequences of restrictions. However, consumers can also develop
coping mechanisms before negative consequences in order to reduce their severity
(Hamilton, 2008). Such coping strategies can be interpreted as acts of consumer
agency since they involve individual and family effort to improve their situation. In
the literature, consumer agency’s effect is generally considered on the marketing
system at large (Holt, 2002). However, agency’s impact on individual lives should

also be considered. Since agency performed by low-income consumer has
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transformatory power on individual lives, their impact should be investigated in

public spheres (Hamilton, 2008).

3. 4. Poverty and Subjective Well-Being

The restrictions low-income consumers encounter and the consequences of the
restrictions have a great impact on determining the quality of life or subjective well-
being of the poor. In addition, the way and extent low-income people cope with
restrictions have implications for their subjective well-being. Depth knowledge of
societal consumption, impoverishment, and their outcomes is currently lacking in
marketing and consumer behavior literatures (Martin and Hill, 2012). Within a
consumer research field, the consequences of exchange relationships to well being is
depicted, especially materialism research showing the negative consequences of
excessive value to possessions to subjective evaluations of well-being (Burroughs
and Rindfleisch, 2002). Regarding financially constrained groups, quality of life
studies conducted with vulnerable groups, including homeless, welfare recipients,
poor children and their families. For example, the study conducted across poverty
subpopulations show that when consumers cannot rise above their circumstances,
long term consequences including frustration, humiliation, and inferiority, which are
collectively refer to “ill-being” are likely to occur (Hill and Gaines, 2007). On the
other hand, Hill and Stephens (1997) found that welfare mothers’ quality of life is
low because they cannot obtain goods and services that meet their most basic needs.
According to researchers, the relationship between income and quality of life is

complex (Ekici and Peterson, 2009) even though the positive relationship between
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income and subjective quality of life is observed in the literature (Gallup, 1977). A
recent study by Martin and Hill (2012), found that psychological need fulfillment
such as relatedness and autonomy positively affects life satisfaction but not in the
most impoverished countries. The psychological need fulfillment does not provide
ameliorating effects to individuals living under extreme poverty. These findings also
confirm that increasing material access improves life satisfaction up to a point but
levels of or even decline beyond that point (Markus and Schwartz, 2010). In
addition, the effect of marketplace and related institutions on poor consumers well-
being has found. Research shows that trust to market related institutions affect low-
income people quality of life perceptions (Ekici and Peterson, 2009). Poor people
who report more trust in market-related institutions report higher QOL. However,
differences in trust for market-related institutions appear to be independent of QOL
for those who live above poverty line. To sum up, the results of higher
socioeconomic ladder may not be applied to the bottom of the pyramid.
Impoverished consumers face more than simply circumstances and respond to the
circumstances in unique ways (Martin and Hill, 2012). Since the conditions of
poverty varies, rather than applying the same theoretical frames derived from the

western context to every strata, different contexts of poverty should be studied.

32



CHAPTER IV

METHODOLOGY

4.1. Methods of data collection

This study takes an explorative approach by conducting structured interviews. In-
depth interviews are the main method of data collection. Since the aim of the study
is to understand the experiences of poverty in the context of a developing country
and how low-income people cope with poverty and increasing consumer culture, a
qualitative research was deemed appropriate. Qualitative analysis of 22 depth
interviews with low-income women was made, lasting from one hour to over two
hours. Interviews were taped and transcribed. Each interview started with basic
biographical questions, followed by “grand tour” questions regarding how they make
ends meet and coping with consumption restrictions, and floating and planned
prompts. The interview process continued with different informants until no new
insights were gained. Questions mainly surrounded to reveal coping strategies that
low-income consumers try to navigate the consequences of poverty and how they
deal with inability to buy in an increasing consumer culture. Topics of discussion
include financial circumstances, essential expenditures, the system of budgeting and

spending from income, how they make ends meet, what sacrifices they make in this
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process, trade offs, network support, shopping preferences, the feelings and thoughts
arise as a result of consumption restrictions, and hopes for the future (For interview

questions, see Appendix-A).

Since the research has a sensitive nature, interviews were conducted in informants’
homes to provide a familiar and comfortable environment. Doing interviews at the
homes of informants also allowed me to do observations of the informants’ living
conditions and to see the context in which actions and events occur. Although
interviewing is an efficient and valid way of understanding one’s perspective,
observation can provide to draw inferences about this perspective that could not be
obtained solely by interview data (Maxwell, 2005). Field notes kept during and after
the interviews and the photos taken in the informants’ homes serves as data as well.
The field notes and photos taken in the informants’ homes enabled me to get tacit

understandings and perspectives that informants cannot directly state in interviews.

4.2. Sampling

Low-income consumers are defined as “lacking the resources necessary to participate
in the normal customs of their society” (Hamilton and Catterall 2007, p.559).
Poverty measures based on income are criticized for being ineffective in identifying
people, who are at risk to consume minimal levels of basic goods and services
(Heflin et al., 2011). However, to guide the selection of informants for the current
study, the initial sampling method involved families earning below Turkish poverty

line. The poverty line in Turkey, during the design of the study (as of February 2011)
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was about 2897 TL per month for a four-member family according to Turk-Is.
However, unions in Turkey are criticized for calculating poverty lines that are too
high (Peterson et. al. 2009). Considering this criticism, the poverty line in this study
is downward to 1500 TL per month for each household. On the other hand, the
hunger line in Turkey for 2011 was around 880 TL per month for a four-member
household. It was also considered undesirable to set poverty line too low (Peterson
et. al. 2009). Majority of the respondents’ household incomes in this study were on

incomes under 1200 TL per month.

Since the main aim of this study is to identify coping strategies of the women, rather
than family approach, individual approach was adopted. In this study, | focused on
the women because as it is noted women’s identity is so much associated with
consumption and while men give importance to status and basic economic signals,
women emphasize consumer goods and activities (Ustiiner and Holt, 2007).
Therefore, consumption restrictions and consumer culture might have more direct
influences on women. Within the sampling, two parent families and where it is
possible few single parent families were included. The family structure selected
includes both extended and nuclear families but many families (21) include at least
one children under the age of 18. In 17 families, a parent (generally the mother)
interviewed alone. In five families it was possible to arrange an interview with
mother along with their partner and/or children. Doing interviews with multiple
members of the family in some cases allowed a deeper understanding of each

member’s experiences of poverty and their role in coping.
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In terms of age, the informants participated in the study were between the ages of 24-
50, majority of them between 30-40 of age. In terms of education, among 22
informants, three of them are illiterate, one of them participated to primary school,
three of them are high-school graduates, and remaining fifteen are completed only

primary school. Table 1 provides detailed summary of the informants’ background.

Snowballing sampling was used for this project, which involves asking each
respondent to nominate another person who has a similar trait of interest (Berg,
1998). Key informants in that study are asked to help to identify people living under
poverty line. As noted, snowballing technique is especially used if the topic of
interest is sensitive and the population is difficult to reach (Lee, 1993). Snowballing
allows researchers to find informants who are difficult to sample. However, at the
same time there is a threat that initial informants tend to nominate people that they
know well and ignore the unliked and dissimilar ones. In order to remove this threat,
I do not rely only on one key informants” network and try to access people living in

different regions.

Snowballing sampling was appropriate for this research because it was difficult to
find low-income consumers and | did not have any prior network with low-income
consumers. Even if | accessed low-income participants through key informants, it
was still difficult to convince some participants to talk because of the sensitive nature
of the topic. Voice recorder also made some informants to worry about the aim of
the study. Although some of participants accepted to talk prior to the interview, two
of them rejected to talk because of the voice recorder. In general, many of the

informants were eager to share their experiences, however some of them were
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skeptical about why | want to talk with them. Those ones questioned the purpose of
the research and for whom | am conducting such a research. They especially asked
whether I am a journalist and doing this research for the government. | kindly
explained that this research is an academic research and it has no relation with

government or any other institution.

Except one the data is collected from Ankara. Families were selected from suburban
areas of Ankara. The data is collected from four different regions (Siteler, Kegidren,
Abidinpasa, Mamak) in Ankara. They were living on the slum areas but few
informants were living in apartments, which are still located in slum areas. The
informants are not offered to get premium before the interviews. However, since |
conducted interviews in their homes, | gave them box of chocolate and some
necessary basic food such as tea, sugar, and coffee as a gift. In some cases,
voluntarily small cash amounts were given either to children or the mother after the

interviews since their conditions are too hard.

4.3. Ethics

Using qualitative interviews as a method creates number of ethical concerns (Mason,
2002). Primary attention is often given the ethical concern arising between the
researcher and those researched (Moisander and Valtonen, 2006). Therefore, my
main ethical concern was my whether my research can harm any member of poor
households? The harm during research can be given in terms of either physically or

psychologically. In that case, the main ethical concern in my study was to give
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psychological damage to the interviewees because of the questions asked during the
interview. Since the main topics discussed were related to the consumption and
money, this people might feel depressed when they were sharing their experiences in
daily life. The questions for them might be about personal and private matters, or
matters which interviewees would not want to discuss. Therefore, given the sensitive
nature of the issue, | needed to be careful on the certain aspects of the research
design. Since the presence of the researcher might increase the vulnerability of
informants, data collection methods need to support informants’ empowerment
(Hamilton, 2009a). Conducting interviews in informants’ homes was essential to
create a relaxed environment in which researchers can discuss issues, which are
sensitive, deep, and painful (Lee, 1993). In general, people were eager to share their
experiences. Many respondents indicated that sometimes it is difficult for them to
share their experiences with their family or friends because these people are also
having similar kind of problems. Therefore, they welcomed to talk to someone who
is not experiencing poverty, so that they could more easily talk about their problems.
Some even mentioned that they were motivated and relieved while they were talking

about their experiences with me.

Although I did not see the danger of informants’ expectation to have an ongoing
friendship with me, at the beginning of the study some informants expected to get
some kind of financial help. This was the threat that made me to worry because | felt
that some of their responses might be affected by that expectation. In order to
decrease their expectation to some degree, rather than saying that the research is
about financial management of families who are living in low incomes, | told them

that the research is simply about consumption. This lowered informants’
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expectations to get financial help and respectively reduced the possibility of giving

answers that aims to represent their situation desperate.

Criticality in research requires researchers to think about the ethical consequences of
their study. A reflexive researcher is aware of her or his potential influences and can
critically examine her or his own role in the research process (Guillemin and Gillam,
2004). The questions | ask during the interviews are mainly about consumption and |
also ask people how they feel about their consumption practices. Sometimes the
topic becomes a sensitive issue for the participants. It is noted that low-income
people were uncomfortable and sometimes nervous when talking about consumption
(Hohnen, 2007). During the interviews, two mothers were cried while they are
talking about some issues such as cloth sharing and their children’s needs. In these
sensitive moments, | tried to remove the informants’ negative feelings by honoring
them. | try to emphasis good aspects of their lives such as having family, being a
good mother, and not being too dependent on someone. In order to remove negative
feelings regarding consumption restrictions, | stated that sharing is something
desirable and this is one thing that everyone should do to avoid over consumption.
Although it is not their free choice to take clothes from others, such kind of
reasoning made them to feel better during the interviews. Furthermore, after realizing
that these questions in some cases make informants to cry, | changed the order of the
questions by leaving those sensitive ones to the end. Asking sensitive questions
through the end helped to build rapport with the participants. Furthermore, rather
than directly asking how they feel about particular consumption practices, | tried to

infer these feelings from their answers and facial expressions. Also, asking what they
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think rather than how they feel about some consumption constraints avoided

informants to feel intense sadness and to cry.

It should also be realized that talking on such kind of sensitive issues is not only hard
for informants but also for researchers. Although too much emphasis is put on the
problems that might be encountered by consumers while talking on painful topics,
little attention is given to the emotional side experienced by the researcher when
studying on emotionally demanding segments (Lee and Renzetti, 1993). Interacting
with vulnerable consumers generally affects the researcher deeply especially when
the researcher highly identifies with informants and interpretive methods is likely to
increase this effect since these methods increase the researchers’ emphatic
understanding of informants’ hard conditions and reality (Ozanne and Deschenes,
2007). Although the conditions of people | studied were not as severe as highly
sensitive population segments such as homeless people, the experiences of
informants | talked with affected me so much that | sometimes felt stressed during
and after the study. Their stories of material hardship made me to think too much
about my own consumption and the responsibility I have for them as a citizen.
Feeling such kind of emotions might create problems in terms of validity of the
research since emotions may affect data collection and analysis. It is generally one
of the concerns of qualitative researchers to include their emotions to the research
process, however it is hardly possible to get rid of these emotions, prejudices and
preconceptions. Being aware of one’s own prejudices and emotions can improve the
research process in three levels: the research, the researcher, and the researched
(Ozanne and Deschenes, 2007). At the beginning of the study, | realized that the

informants’ experiences of poverty affected me so much that sometimes | skipped
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some important interview questions during the interview. After realizing that these
strong emotions might affect the research negatively, | decided to follow a different
way, which helped both informants and me as a researcher. Since | was aware that |
am affected by informants’ stories, this helped me to manage the possible negative
emotions and consequences during research. Rather than skipping important
questions in order to not feel and make them feel bad, I tried to catch the answers for
my research questions by probing rather than asking the questions directly. On the
other hand, hearing their hardship stories created even greater power asymmetry
between informants and me. Therefore, it was essential to control the emotions
during the interview in order not to further make them romanticized in relation to

their poverty.

The methodological issues such as privacy and anonymity take up the ethical
dimension of doing research (Moisander and Valtonen, 2005). The importance of
informants’ rights to privacy and confidentiality becomes even greater when
studying on vulnerable consumers (Hill 1995). For in-depth interviews, | gained the
consent of individuals in advance and get their approval to use voice recorder before
starting the interview, keep the information the participants have given, and their

identities confidential.

4.4. Data Analysis

Interview transcripts and notes taken formed the foundation of analysis. The analysis

mainly aimed to identify the strategies that low-income cope with poverty.
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Particularly, analysis was guided by comparing answers to several interview
questions across informants especially to identify low-income consumers approach
to poverty, how they make ends meet and their strategies, and consequences of
restrictions. Listening the voice of the informants also enabled to get additional
information that could help to understand the true nature of their reactions from the

tone and volume of their voices.

Hermeneutics was used to interpret the interview data. This process is an iterative
one in which a "part” of the qualitative data (or text) is interpreted and reinterpreted
in relation to the developing sense of the "whole” (Thompson et al., 1994, p.433).
Firstly, each individual interview interpreted by itself. Through open coding (Strauss
and Corbin, 1990), I identified main categories and its dimensions. Secondly, several
interviews are compared with each other and common patterns are identified.
Answers from different informants are grouped together and connections made
between categories through axial coding. Patterns, regularities, and differences are
identified through constant comparisons. As a result, main themes religion,
rural/cultural background, effective and creative uses of resources, and social capital
are identified. The sub categories are identified after realizing their connection with
main themes. For example, after identifying categories such as downward
comparison and upward comparison, | realized their connections with religion. In
interpreting coping strategies, | worked between coping strategies both from the
literature and from the data, which is quite standard in the analysis of qualitative data
(Berg, 2007). Data was used to identify differences and similarities of the study from

the literature on low-income consumers and coping.
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4.5. Validity

One of the important criteria judging the validity of the study is the credibility and
one of the most important components of achieving credibility is through
triangulation across sources and methods (Wallendorf and Belk, 1989). Triangulation
across sources, methods, and researchers was the most commonly used way to
enhance validity. Triangulation across informants and settings is done through
collecting data not only from one setting, rather collecting data from four different

poor districts in Ankara.

In terms of triangulation across researchers, even if I conducted the research on my
own, triangulation across researchers to an extent was achieved through discussing
findings with colleagues and my advisor. On the other hand, I tried to reduce the risk
of “systematic biases due to a specific method” (Maxwell, 93), by not employing a
single method. Therefore, through the use of interviews, and observations in home
interviews, hopefully a better, as much bias-free as possible assessment is ensured
through triangulation. It is stressed that, using different methods does not make
research more objective or provides more accurate results about research phenomena
(Moisander and Voltanen, 2006). As Maxwell (2005) states, “validity threats are
ruled out by evidence, not by methods” (p. 112). Supplemental validity of the
findings was also enhanced through constant comparisons with existing theories and

how findings relate to existing literature (Creswell, 1998).

Two types of threats to validity, researcher bias and reactivity are often raised in

qualitative research (Maxwell, 2005). One of the sources of researcher bias in this
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study could be raised from the unfamiliarity of the poor people’s conditions. Since
the research was done with people living under poverty line, as a person who has not
lived in the same conditions of poor (outsider), it was difficult for me to understand
their beliefs, thoughts, experiences and even their way of talking. Therefore, before
starting the interview, to get some idea and decrease bias, some textual material
related to poor and poverty were read. In addition, the assistance of a researcher who
has previously studied poor and who has familiarity with the living conditions of
poor was taken. To deal with research bias, | wrote possible biases about poor and
the expected answers that might be acquired in the interview. Furthermore, in order
to avoid bias related to selection of data that stand out to the researcher, peer checks
were done through questioning the premises of analysis with peers who are not
members of the study (Wallendorf and Belk, 1989). Emerging themes are discussed
with two students from MS and PhD marketing programme. Where possible (in few
cases), one of the peers analyzed some of the interviews and then we crosschecked
whether themes are consistent. Besides that, peer checks were done after | classified
themes and we discussed themes with peers. As well as peer debriefings, member
checks with key informants were also done to understand alternative informant
propositions. Informal member checks were done during the study by checking the
understandings of the phenomenon with informants (e.g. Some of the informants
mentioned that...Does it apply to you?). More formally, | shared main research
findings with key informants after the completion of the study. We generally
discussed the emic understanding of the study because more abstract the information,
lesser the appropriateness and usefulness of member check (Wallendorf and Belk,
1989). In general, they affirm the key findings of the study. For example, they

confirm that religion and social capital have a great impact on coping with poverty.
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In terms of alternative explanation, one of the informants mentioned that the belief in
fate has a great impact on how they approach the restrictions they face, however, she
also criticized people who do not consider individual effort as an important factor to
explain why someone is experiencing a specific event. It is noted that, rather than a
straightforward validity check, member checks generates further original data, which
requires further interpretation (Pope and Mays, 2006). For this reason, | provided

these kinds of alternative worldviews to be investigated in detail in future research.

In terms of reducing reactivity, Maxwell (2005) indicated that trying to minimize
researcher effect is not a meaningful goal for qualitative research. While there is
some things researchers can do to prevent undesirable consequences (such as
avoiding leading questions), what is important is to understand how you as a
researcher influence what informants say. To minimize the reactivity, | tried to
control my facial expression and gestures if something different to my understanding
happened during the interviews. One important point that might threat the data
collection process is the nature of topic. Since main topic under investigation is about
consumption, as mentioned previously the topic might become a sensitive issue for
the participants. To overcome resistance and uncomfort of participants, | tried to
build rapport throughout the research. Rapport in the interviews built through starting
the interview with broad, non-sensitive questions and asking questions not directly

but by probing in order for the respondent not to react defensively.
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CHAPTER V

ANALYSIS AND RESULTS

The previous chapters provided an outline of the motivating force behind the study,
overviewed the relevant literature and explained the methodology of the research. In
this section, | discuss the main findings of the study regarding low-income
consumers approach to poverty and the ways low-income consumers cope with

material constraints.

It is generally thought that poor are unhappy and have miserable lives (Hamilton and
Catterall, 2005). However, as Hill and Gaines (2007) noted, poor also have great
capability of challenging their feelings of hopelessness and despair to develop
positive adaptive mechanisms to overcome material constraints. In the current study,
the consequences of consumption restrictions do not always result in dissatisfaction
mainly because of four factors, which provide mechanisms to low-income consumers
to cope with consumption restrictions and avoid the severity of the negative feelings

related to consumption restrictions.

First, many of the informants are coping with poverty and restrictions through
utilizing religious and cultural teachings. The cultural and religious discourses have a

great impact on how people approach the restrictions they face and their coping.
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Low-income consumers cope with poverty by redefining what poverty is. Low-
income consumers redefine poverty by interpreting poverty as an exam and
something given by God. Furthermore, some informants cope with poverty by not
classifying themselves as poor because they only define people experiencing extreme
poverty as poor. All these redefinitions of poverty provide low-income people
mechanisms to cope with poverty and consumption restrictions. Second, structural
issues such as their roots in village and living with people who have similar
backgrounds affect the intensity of felt deprivation and low-income consumers’
coping in the city. Some participants minimize the material differences between
themselves and more affluent counterparts in the same district by focusing on the
outcome. Third, low-income consumers exert agency by using their resources in
effective ways such as using their creativity in increasing the appliances usability,
reusing furniture and making decorative objects for home. They find unconventional
ways of meeting their needs and wants. Last broad theme, which has great effect on
coping with poverty is the social capital. Those who receive or accept social support
from immediate, extended family, and neighbors as well as people from outside the
community, can better handle material restrictions and they gain feelings of inclusion
in their community through collective values. Low-income consumers use their
social capital as an asset to boost their identities and differentiate themselves from

affluent consumers.
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5.1. Religion

The results reveals religion as one of the most important factors that affects low-
income consumers’ approach to poverty and their subsequent coping. As Hill (1991)
noted; memories, relationships and religious beliefs are especially important for the
low-income consumers because they lack attachment to consumer goods. Although
the importance of religion for low-income consumers mentioned in the literature,
how do poor cope with poverty through the use of religion has not been studied in
detail. The findings of the current study provides accounts of how low-income
people utilize religious teachings and cultural norms to cope with material

constraints and how cultural values shape the character of felt deprivation.

| identified six components of religion, which affect how low-income consumers
approach to income-poverty and their coping with material constraints. First one is
related to the source of poverty. Informants often think that poverty is given by God.
Second, poverty is perceived as an exam God put poor people through. First two
components depict how poverty is socioculturally conceptualized. Low-income
consumers cope with poverty by redefining poverty through religion. Third, culture
and religion generally encourages people to make downward comparison. By
comparing themselves with people living in worse situations, low-income consumers
feel better and reduce their dissatisfaction created by various restrictions. Fourth,
through upward comparisons with affluent counterparts who have money but lack
other things, by putting spirituality above material wealth, low-income consumers
decrease the importance of having money and possessing goods. Fifth, low-income

consumers cope with increasing pressure of consumer culture by reformulating their
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needs through religion. They proactively resist the consumer culture by using
religious discourses. Sixth, norms, believes, and teachings about money are used as a
controlling mechanism that prevent them to depart from straight and narrow. In this
study, many low-income women use religion to redefine poverty by saying that
poverty is given by God and poverty is an exam. This negotiation of poverty enables
them to cope with material constraints. Furthermore, by using religious discourses
such as israf (waste/wastefulness) is haram (unlawful), they proactively resist

consumer culture and legitimize their consumption restrictions and practices.

5.1.1. “Poverty is given by God”

Many informants indicate that they cannot buy new products or services frequently
or other than things that are absolutely necessary. They mainly spend their money on
the basic necessities such as food and shelter. Other consumption restrictions
reported in this study are inability to afford expensive food such as meat and fruits,
quality and expensive clothes (can only buy the cheap ones), restricting food and
cloth expenses in order to pay the bills, not going holidays (they try to compensate
holidays with going to picnics and villages) and not participating leisure activities.
For some informants, the consequences of restrictions such as dissatisfaction and
stress are in line with the literature. Accounts of Safiye (37) provide some of the
examples of restrictions poor consumers experience and depict the negative

individual feelings and thoughts related to consumption restrictions:

“Researcher: Why are you unhappy? Can you explain it in detail?
Safiye: As | explained before, | want to buy something to my children, but | am not able to. |
want to buy something for myself — after all | see my friends buying something and prinking
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up. | want it, too — because | am a woman, too. But no! | have to stop there. You go out.
They say that let’s go shopping. | don’t like to go out because | don’t have money. When | go
there, | want to buy something but | can’t and it makes me feel unhappy. But | feel unhappy
when | buy something, too. This is because, | feel as if | am stealing something from our
home. | ask to myself ‘how come | bought this’. Recently, | bought a bolero for myself for 20
liras. | bought it because my friend insisted me to buy it, saying ‘it looks great on you’. The
feeling of guilt still stings me. I ask myself why | spent money for something unnecessary. |
could have bought something different for my children. Motherhood is something difficult,
something strange - how can | explain it. Lack of money is even terrible.”

(“Researcher: Ne a¢idan mutsuzsunuz? Onu biraz daha agiklar misiniz mutsuzum dediniz ya?
Safiye: Demin de anlattim ya. Cocuklarina bir sey almak istiyorum yok duruyorsun.
Kendime bir sey almak istedim bakiyorsun arkadaglarin aliyorlar giyiniyorlar kusaniyorlar.
Ben de istiyorum sonugta ben de bir kadimin ama yok dur orada bak. Carsiya ¢ikiyorsun
diyorlar ki hadi carsiya ¢ikak gezek. Ben sevmiyorum c¢arsiya ¢ikmayi ¢iinkii cebimde para
yok. Gidiyorum bir seye hevesleniyorum orda kaliyor iiziiliyorum niye alamadim. Alinca
ona da Uzuliyorum. Clnki evden bir sey kacirmig gibi hissediyorum kendimi. Ben nasil
aldim bunu. Gegenlerde kendime bir bolero aldim 20 milyon. O da arkadasin 1srariyla glizel
oldu falan diyerek. O halen daha igcimde benim. Ben niye verdim onu gereksiz bir seye
cocuklarima daha farkl bir seyler alabilirdim. Annelik zor tuhaf ben nasil anlatiyim ki. Hele
de parasizlik ¢ok kotii.”)

In this study, while some informants experience intense felt deprivation (as in the
above case), other informants do not associate lack of income with felt deprivation
because of cultural values. Although low-income consumers cannot afford goods
other than their basic needs and they cannot participate leisure activities such as
cinema, going out to promenade and eating something out, the consequences of these
restrictions are not always negative for them because some informants believe that
poverty is ordained by God. Since it is volition of God, what they can do is to learn
to live with a limited amount of money. They commonly use the proverb “Ayagin
yorganina gore uzat” (cut your coat according to your cloth). Since cultural views
and interpretations of poverty such as “poverty is given by God” is very significant

among low-income people, the felt deprivation does not seem to be severe:

“Researcher: Where does the money go? What are your primary expenses?

Fatma (32): We do make any extra expense - all we can afford is food, heating, and
children’s needs and clothing. We cannot afford anything else.

Researcher: What do you mean by extra?
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Fatma (32): For example, we cannot go to cinema, or just go out to promenade, or eat
something out with children. So, we do not make any expense other than daily needs such as
food. We cannot do anything else.

Researcher: What do you think about this situation?

Fatma (32): How can | explain... It is volition of God; we are predestined to it. We try to be
content with what God has given. As elders say ‘cut your coat according to your cloth’. We
cut our coat according to our cloth. We live to what we earn.”

(“Researcher: Peki soyle bir diigiinecek olursaniz elinize gegen paray: nerelere gidiyor bu
para. Oncelikli harcamalarimz neler oluyor?

Fatma (32): Once bizim art1 hi¢bir sey yapmiyoz. Mutfak gidasi, dogalgaz, ¢ocuklarin giyimi
ihtiyac¢lart. Hig art1 higbir sey yapamiyoruz.

Researcher: Arti bir seyden kastiniz ne?

Fatma: Art1 mesela sinemaymis bir gezmeymis ¢ocuklar1 yemege gétiirmekmis art1 higbir sey
yapmuiyoruz. Hani giinliik nasil sdyleyim yiyecek ihtiyag. Art1 higbir sey yapmiyoruz.
Researher: Peki ne diistiniiyorsunuz bu durumla ilgili art1 bir sey yapmiyoruz dediniz

Fatma: Nasil deyim bir tanem rabbim boyle layik gormiis hani bunu nasip gérmiis onlan
yetiniyoz. Hani bizim eskiler derler ya ayagini yorganina gére uzatican. Yorganimiza gore
uzatiyoz. Elimize gectigi kadar.”)

“Researcher: How do you spend the money you earn?

Saadet (35): It hardly meets the necessities, sometimes it doesn’t even suffice...

Researcher: Can you explain it?

Saadet (35): It hardly meets the necessities, sometimes it doesn’t even suffice. | mean we
don’t live the perfect life we want.

Researcher: What do you mean by perfect?

Saadet (35): For example, when | want to buy fruits | have to buy one kilo instead of two
kilos. I mean, if | buy one of the necessities, | do not buy the other one. | buy only the basic
necessities. | mean, | do not buy anything extra.”

Researcher: What do you think about this?

Saadet (35): We just thank God. What else shall we do? That is, poverty is ordained by God.
There are people who cannot find the things we have. We are just trying to make ends meet.
Thank God, we are not dependent on someone. We are standing on our own two feet. We are
not living in a condition that is either too good or too bad.”

(“Researcher: Evet peki elinize gegen parayi diisiinecek olursaniz nasil harciyorsunuz bu
parayi1?

Saadet (35): Ucu ucuna yetismiyor bile.

Researcher: Biraz anlatir misiniz?

Saadet: Ucu ucuna yani yetigsmiyo bilene. Yani istedigimiz dort dortliik bir yasantimiz yok.
Researcher: Dort dortliikten kastiniz ne?

Saadet: Mesela ne bileyim eve mesela meyve iki kilo alacagima ben bir kilo aliyorum. Yani
birisini altyosam birini almryorum. Daha ¢ok ihtiyacim olan seyi aliyorum yani ekstradan
aldigim bir sey yok.

Researcher: Ne diisiiniiyorsunuz peki bdyle olunca?

Saadet: Siikrediyoz napalim. Yani Allah’tan gelen bir sey. Bunu bulamayanlar da var mesela.
O sekilde gecinmeye calisiyoz yani. Kimseye muhtag degiliz ¢ok siikiir. Kendi yagimizla
kendimiz kavruluyoz. Dort dortlilk geginmiyoz ¢ok da sey degiliz kotii de degiliz ¢ok da iyi
degiliz.”)

In line with fatalism, the notion of nasip (one’s slot/share) is also very influential in

how low-income women perceive their poverty. They commonly use the sayings:
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“Nasipten 6te yol yok” (You cannot escape your destiny) and “Allah’in dedigi olur”
(What God says will happen) to explain why they are experiencing financial
difficulties and restrictions. As Sidika (29) states, without God’s permission they

think nothing would be possible:

“Everything happens with God’s permission. Just think of it, no one can even remove a stone
if God does not let it be moved. | mean, if God wants us to get into a bind, He may.”

(*Ya tabii 6nce Allah’n izniyle yani diigiinsene Allah istemeyince tas bile yerinden oynamaz

derler yani yiice Mevla istemeyince mesela ger¢ekten ¢ok zor duruma diismemizi istese
Allah yapabilir yani.”)

The widespread thought among women that is “everything one experiencing is
allotted by God” provides a hope for having things they want one day in the future.
The low-income women believe that if not today, they will buy what they want
sometime in the future. As Hatice (35) explains, if they could not buy something,
there must be something good about it. And, as Meral (36) indicates informants use
the phrase “This world is temporary (yalan diinya)”. Except for death, there is
solution to any problem. Informants believe patience as the key to cope with
financial constraints and acquire what they need and want. They say that if they

cannot buy something today, God will give it some time in the future:

Hatice: “If you cannot buy something, there must be something good about it. Everything is
from God. Of course, you want many things. You want to pamper your children; you want
them to eat and dress well. However, even if you don’t have these opportunities, you shall
still thank God. If I cannot buy them now, | hope | will have them in the future if God
permits.”

(“Alamadiysan vardir bir hayir. Her sey Allah’tandir. Her seyi istersin elbette istersin
cocugun bir dedigi iki olmasin her seyini alayim giyinsin yesin igsin dersin ama yani
olmayinca da ¢ok siikiir diyeceksin. Yokmus almamisim baska bir zaman olur insallah
rabbim verir alirim.” )

“Meral: There were times that | could not find butter to eat with bread. Our refrigerator was
always empty a few days before payday. There were times | ate only bread.

Researcher: What do you think in such cases?

Meral: | don’t think anything. | thank God saying ‘if | cannot eat it today, | will eat it
tomorrow’. | think that this world is temporary. | always think that way. How can | explain?
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In short, everything can be cured but death. | ate only bread and that satisfied me. | knew that
I’d be able to eat it with butter few days later. You should wait and be patient.”

(Meral: “Yeri geldi ekmeye yagi bile bulamadim ay sonuna ayliga bir iki gin kala
buzdolabinda hi¢bir sey olmuyordu. Yag ekmegi kuru yedigimi bilirim ben.

Researcher: Peki o noktada ne diigtiniiyorsunuz?

Meral: Bir sey diistinmiiyorum ki sag olsun bugiin yiyemezsem yarin yerim diyordum 6limlii
diinya diyordum ben bunu her zaman diigiinen insanim. Mesela nasil anlatiyim sana kisacasi
oliimden bagka her seyin ¢aresi var. Kuruyla yedim sade ekmeyi yedim doydum bir kag glin
sonrada yagl yerim. Bekleyeceksin sabir.”)

Fatma (32): “... After all, I grew up in poverty. | thought that my God grants what | want one
by one instead of pouring them all. | shall not be greedy. | bought all my needs in time. |
have never wanted to be greedy. Never.”

(“...Ben zaten yoklukta biyudim. Dedim rabbim bana tek tek nasip gériyor a¢ g6zli
olmayim. zamanla hepsini aldim hi¢bir zaman aggézliiliik istemedim. Asla.”)

5.1.2. “Poverty is an exam”

Furthermore, some informants think that poverty is a kind of exam God exposes poor
people to. In cases where low-income women compare themselves with affluent
counterparts, they cope with inequality of opportunities through these interpretations
of poverty. They think that while some people are challenged with wealth, some

people are challenged with poverty.

“Researcher: You told God examines you in this way. Could you explain it?
Meral (36): God examines us in this way. This is the amount God gave us. We are obeying
God’s decision. We cannot make an objection.”

(“Researcher: Boyle imtihan ediyor dediniz onu biraz agiklar misiniz?
Meral (36): Bdyle imtihan ediyor. Allah bana da demek bu sekilde verdi. Allah’in emrine
boyun bukiyoruz. Bir sey diyemeyiz.”)

“Stikriye (35): I thank God because everything we have or experience is given by God. Both
poverty and wealth is given by God. God examines some people with wealth and some
others with poverty. God tests us by considering if we thank Him or rebel at Him.”

(“Stkurler olsun Allah’ima diyorum yani her sey Allah’tan yoklukta varlikta Allah’tan.

Allah kimisini parasiyla sinarmis kimisini fakirlikle. Bakalim bana siikrediyor mu isyan mi
ediyor acaba.”)
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As Siikriye (35) indicates, although there are cases low-income rebel because of not
having the opportunities affluent people have, they relieve themselves by thinking

that God examines both rich and poor but in different ways.

“To tell the truth, many times | rebel at God. | ask God ‘why you give rich husbands, wealth
and estate to those who cannot even cook or do house cleaning. | ask God ‘why you strip us of
these opportunities’. However, afterwards | say God examines us this way, and examines
others (richer) another way. God gives commaodity to rich people because as wealth increases,
people get more spoiled. They regard you (the poor) as inferior. God tells that He will also
test the poor by considering if they rebel or not. If you thank God, you will become superior
to other people in life after death (next world). You are being superior according to God — for
whom I’d sacrifice myself. Then I ask God not to give me much money; | only ask for what
will allow us to stand on our own two feet. God says ‘I gave them (the rich) much but they
got spoiled’. God loves the poor because poor tries to make do with less. This is what I
ponder. It relieves me. This is how we live.”

(“Isyan da ¢ok ettigim zaman oluyor. Yalan sdylemiyim. Bir elinden kabuklu yumurta
yenmeyenlere kazangli koca veriyon varlik veriyon ev veriyon derim evi temizligini bile
beceremeyenlere ev veriyon derim neden bizi her seyden mahrum ediyon derim. Bazen ya
aman ¢ok siikiir kurban oldugum Allah bizi boyle imtihan ediyor onlar1 dyle imtihan ediyor.
Ciinkii ona mali veriyokine mal arttik¢a insanlar simartyor aziyor. Seni kigik goriyor. Fakiri
de fakire diyor ki bir de onu deniyim. Isyan edecek mi etmeyecek mi. Sen de siikredersen sen
oteki varliklilarin yaninda sen daha fazla oluyon 6teki diinyada. Kurban oldugum Allah’in
yaninda daha fazla oluyon. Fazla verme kendi yaginla kavrulacak kadar ver diyom. Ona da
fazla verdim o simardi bu siikrediyo diyo. Allah onunla yetinmeye calisiyor diye. Kafami
bunlara yoruyom. Ferahliyorum. Iste dyle geciniyoz.”)

According to them, those exams can be passed by thanking God for what they have,
no matter how small its amount. Through thanking God, they save their place in life

after death.

Hatice (35): “This exam can be passed by thanking God. For example, others can eat and
drink but you cannot. Some people out of balance say ‘I will cook a meal with meat or
chicken’. But | cannot find these foods. This is where imbalance occurs. Other person is
proud of the things she has, implying to me that she has everything but | do not have. In this
situation this person commits a sin. But I am not sinful because | keep my patience and | do
not rebel against God. In this way, | prepare my place in the next world. I am saving my
place in afterlife but the other person does not have any place in heaven. This is because this
person shows off with the things she has. A Muslim should say ‘I will cook rice” even if she
would cook meat.”

(“Bu smav siikretmeyle gegiliyor. Mesela bagkalar1 yiyor igiyor sen yiyip icemiyorsun.
Dengesizin birisi tutuyo iste bugiin kiymali bunu yapacam. Bugiin kiymali sunu yapacam iste
tavuklu bunu edicem. Ben bulamiyorum. Burada dengesizlik olusuyor...O gururla her seyini
anlattyor benim var senin yok gibisine. O giinah kazaniyor burada ama ben gunahkar
olmuyom nefsime sabrediyom isyan da etmiyom. Oteki diinyada yerimi birakmis oluyom.
Obiir diinyay1 diisiiniince kendime yer agmis oluyom ama senin yerin yurdun olmuyor ki.
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Sen gururlaniyorsun benim suyum var buyum var diye konusuyon. Bir Musliman hele bir
insan fakirse et yapacaksa pilav yapacam der.”)

Low-income women perceive the restrictions they face as means to attain something
desired by many people. By attributing new meanings to poverty (such as seeing it as
an exam), low-income women increase the importance of the restrictions they face
and boost their identities. In order to attain their “sacred self” in life after death (6bur
diinya inanc1), they believe that they should experience material constraints and still
thank God. Informants interpreted the restrictions they encountered as a way of long-
term gain rather than a lost. This is similar to what Simmel notes “the value that a
subject sacrifices can never be greater in the particular circumstances of the moment,
than the value that he received in return” (cited in Cherrier 2009, p.334). Therefore,
here some women accept restrictions as part of their lives if they are to attain their

spiritual self in their afterlife.

5.1.3. Downward Comparison: Thanking God

It has long been established that individuals perceive and evaluate themselves in
relation to others (Hamilton, 2009a). In this study, the consequences of restrictions
do not generally end up with dissatisfaction and deprivation because comparison
with people in worse conditions appears as a common strategy than comparison with
people in better conditions. Regardless of their religious orientation (Alevi or Sunni),
thanking God for the things they have is the common approach among low-income
consumers. The mechanism under Siikretmek (thanking God) is the idea that there

are always people in worse conditions. Culture and religion urge people to think
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about others who may be in worse conditions, rather than comparing with ones in
better conditions. Therefore, many informants cope with financial constraints by
reminding themselves that there are always people living in worse conditions.

Therefore, they think that they should thank God for what they have.

Fatma (32): “l compare myself with other people. Thank God, | have a house to live and a
bed to sleep in, my children are healthy. There are many people who are in need. You can
ask ‘aren’t you also in need’. Of course, | am in a difficult situation, too. But when | compare
myself with people in worse conditions, | thank God for my circumstances... For example,
some people live in shanty houses without a door or a window. They have nothing to eat.
They do not have coal to heat. How will these people survive in winter? At least | have fuel
for heating. But there are people who cannot heat their homes.”

(“Onlarla kiyasliyom sgiikiir girecek evim var yatacak yatagim var ¢ocuklarimin saglig
yerinde diisiindiigiin zaman ¢ok ihtiyaci olan insanlar var. Ha senin de yok mu benim de var
ama yine de onlara bakarak kendime siikrediyom... ya mesela gecekonduda duruyo kapisi
yok penceresi yok yiyecek yemegi yok. Odunu yok kémiirii yok. O kisi nasil gegirecek. Ben
en azindan dogalgazimi yakiyom. Zor da olsa onu zor gii¢ yakiyom. Ama yakamayan insan
davar.”)

Meral (36): “This is the way God challenges me. This is what God gives me. May God save
us from worse. There are people who are living in streets. | would be in worse conditions if |
do not have my parents-in-law. Where would | stay while my husband is unemployed? My
husband is unemployed indeed but I have my mother-in-law and father-in-law.”

(“Allah bana da beni bu sekilde imtihan ediyor. Allah bana da bu sekil veriyor. Allah daha
beter seylerden korusun nice insanlar var temelli sokaklarda kaliyor. Iste benim kaynanamin
kaymbabamin olmadigin diisiiniin. Kocamin isgsiz oldugunu diisiiniin ben nerde kalacaktim.
Halim ne olacakti. Benim kocam igsiz de benim kaynanam kayimbabam var.”)

Gulistan (37): “Still, I am thanking to God. May God not put us under worse situations than
we are in today. May God give us health. | don’t want to loose my current conditions. At
least we have a job and we are earning money — no matter how small its amount is.
Fortunately, I can do with less. At least, | am peaceful. At least, | can purchase something on
installment once a year.”

(“Ben yine de siikrediyorum Allah’im hamdolsun Allah bugiinlerimizden geri koymasin
Allah saglik versin dnce de hani bugiinlerden ben geri kalmak istemiyorum. En azindan
isimiz var en azindan az da olsa paramiz geliyor. En azindan azla da yetinebiliyorum. En
azindan huzurum var. En azindan senede bir kere de olsa bir taksite girebiliyorum.”)

Kader (27): “I thank God if | have wheat, flour, and oil at home. These foods are also
blessing. There are people who cannot find these foods. On the other hand, | meet my heating
needs through the ruined houses next to here. My husband found the wood from those houses
and chop this wood.”

(“Oyle idare ediyok ta yani fazla da Allah’ima bin siikiirler olsun ben siikiir ediyorum.
Allah’ima Allah’im diyom evde diyom bulgur varsa un varsa diyom yag varsa diyom Allah
bin bereket versin o da nimetten sonugta yani onu bulamayanlarda var. Yazin iste odun
ihtiyacimi da su evler yikildiyd1 yan taraftaki esim oradan ¢ikartti kirdi.”)
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Low-income consumers are also proud of being happy with what they have. The
comparisons with people who lost their health as well as people living in worse
conditions make low-income consumers feel better. They think that they should
thank God for being healthy and for the things they have. They think that material

wealth would not mean anything, if they were not healthy.

“Fatma (32): God gives more to some people, and less to others. The person who does not
find less cannot attain more, | say it so. | thank God.

Researcher: You told that the person who does not find less cannot attain much?

Fatma: Being greedy is never good. No matter who the person is, being greedy is not
something good. | do not like selfishness; in other words, | do not want to be like people who
want to own everything. So, | am content with what | have. It is enough for me. | have three
children. For example, when my children sleep well at night, I do not care about anything — |
wouldn’t change them to any wealth in the world. If my children sleep safely, this is much
more valuable than anything. Thank God, they are healthy. What more can | ask from God?
Being wealthy, having estates would mean nothing if my children were unhealthy. Maybe |
don’t know much but when I sit and ponder, this is what I think.”

(“Fatma (32): Kimi insana rabbim ¢ok verir kimi insana az verir derler ya. Az1 bulamayan da
cogu bulamaz. Ben ona dyle diyom. Rabbime siikiir diyom.

Researcher: Azi bulamayan ¢ogu bulamaz dediniz.

Fatma: Hirslanmak higbir zaman iyi degil. Hirs iyi bir sey degil. Kim olursa olsun hirs iyi bir
sey degil bencillik her sey benim olsun ben Oyle seyi sevmiyom. Hani elimdekiylen
yetinmeyi biliyom. O bana yetiyor. O bana yetiyor. Ug tane gocugum var mesela aksam olup
da onlar uykuya yattig1 zaman hicbir sey goziimde olmuyor. Diinyanin serveti de olsa hig
goziimde degil. Rahat¢a yatiyor mu yataginda hepsine bedel. Siikiir sagliklar1 da yerinde.
Daha ben ne isteyim ki rabbimden. Hani ¢ocuklarimda bir sey olsa diyom veya Allah
korusun bir sey olsa malim olsa neye yarar miilkiim olsa neye yarar. Hani ben bilmiyom
bazen oturdugum zaman Syle diisiiniiyom.”)

“Saadet (35): | think we should not rebel.

Researcher: Why?

Saadet: If we don’t thank God... Everything is from God, isn’t it? We should thank God and
we should not rebel against Him. Thank God, we are healthy. If | were not healthy, | could
not work. If I got sick, no one would take care of me. No one would ask whether | am hungry
or thirsty. I don’t know but this is what | think.”

(“Saadet (35): Iste isyan etmemek lazim diye diisiiniiyorum yani.

Researcher: Ne agidan?

Saadet: Siikretmezsek ee her sey Allah’tan degil mi. Siikredelim ki Allaha isyan etmeyelim.
Halimize stikiirler olsun en azindan viicudumuz saglam dyle degil mi saglikliyiz yani simdi
ben saglikli olmasam nasil galisabilirim burada. Calisamam yani evde ben yatsam kalksam
kim bakacak bana kimse bakmaz. Yani bir giin biri gelip de bana a¢ misin susuz musun diyen
olmaz yani. Boyle disiiniiyorum bilmiyorum.”)

Rabia (36): “I never headed for a fall. Some of my friends say that money is never enough,
‘God damn it’ they say. | never speak that way. | always thank God for the things | have.
There are people who are in worse conditions. At least, | have house to live in and some food
to feed my children. At least | have a job, even if | earn minimum wage (650 TL).”
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(“Hi¢ kendimi birakmadim hi¢ hani bazi arkadaglarim var yetmiyor iste Allah kahretsin hig
Oyle demedim. Hep halime siikrettim daha dedim daha ko6tli durumda olanlar var en azindan
oturacak bir evim var gocuklarima bir kapta olsa koyacak yemegim bir isim var en azindan
650 de olsa bir igim var.”)

Being greedy, expecting to have more, and flying high (to have high ambitions) are
regarded as wrong. Many of the participants are proud of being frugal and they try
to avoid comparing themselves with people in better conditions. When they are
asked whether they are happy in their current situation, it is very common to hear
low income women saying they are satisfied with their circumstances. For example,
Elif (24) mentions: “I am happy, | do not look for the more. | have two children and
a family... 1 have never rebelled. We always pray and thank God”. When they are
asked what they anticipate, they try to represent themselves as people who have

minimum expectations in life:

Derya (34): “I do not have high expectations. Health comes first, and | don’t want too much
of anything else. | would only wish a home to live in and a decent job. | would eat whatever |
find, then. Honestly, | do not have high expectations. | just want to be healthy; | want nothing
more than that. The most important thing in life is health. Afterwards, | want to have a house,
and to live in peace. This is important. | can’t take lots of money, and | don’t ask for more
already. Let it be less but let it be good for us.”

(“Fazla bir sey istemiyorum ki ilk once saglik fazla bir sey istemiyom. Bir evim olsun dedim
dogru diizgiin is gii¢c ne bulursam onu yerim fazla bir sey istemiyorum ki zaten. Fazla bir
beklentim yok valla bak. Sey yani bir sagligim yerinde olsun bagka bir sey istemiyom. En
onemli olan basta saglik. Sonra diyom bir evim olsun huzur baska bir sey istemiyom. Onemli
olan o...ben fazlasini1 almam ben fazla istemiyorum zaten paranin. Az olsun 6z olsun.”)

“Safiye (37): | want a house and enough money to send my children to school. | do not look
for more. | do not want to have five or six houses, cars or any other things.

Researcher: Why don’t you want more?

Safiye: Maybe it is because | do not know how it is like to have many things. | do not want.
As | just said, | want my daughter and son to have a house and a car if | win the lottery. This
is it, | do not ask for more.”

(“Bir evim olsun ¢ocuklarimi okutacak kadar param olsun bana geriye yeter. Fazlasim
istemiyorum. Oyle 5-6 tane dairem olsun arabalarim olsun suyum buyum olsun istemiyorum.
Researcher: Ne agidan istemiyorsunuz?

Safiye: Belki de hi¢ olmadig: i¢in bilmiyorum nasil bir sey. Yani istemiyorum. Dedigim gibi
kizimin evi olsun oglumun evi olsun hani para ¢ikacak ya bana (piyangodan para ¢iktig
taktirde) birerde arabalari olsun yeter fazlasini istemiyorum.”)

58



They enhance their identity by not being “arrogant, greedy, and jealous” and not
longing for what other people have. However, as Gulistan (37) mentions, sometimes
there are cases in which they find themselves thinking about more affluent people
but they name those cases as yielding to temptation (seytana uymak). Rather, low-

income people believe that they should always think people in worse conditions.

“l generally do not compare myself with people who have money but there are times

I end up doing comparisons. | do not say | want to be like that person but - how can |

say - maybe | yield to temptation by flying high or falling into moral insanity. To be honest,
there are times | make comparisons but it is not like having obsession for having something. |
thank God because there are people in worse conditions. At least, | do not pay rent at the
moment. To make a living is a little different for me compared to those who pay rent. It
would be more difficult to make ends meet if I were living in a slum and paying 200-250 TL
for rent.”

(“Cok kiyaslamiyorum da bazen kayiyor hani ¢cok bdyle aman aman ben de Gyle olayim
sOyle boyle degil de bazen insan kayiyor hani o bazen de nasil deyim size seytana mi1 uyuyor
arttk boyle daha gozii yukarlarda veya nefsine mi yenik diisiiyor bazen oluyor yalan
sOylemeyim ama hep bdyle bir takint1 halinde degilim illa ki olsun. Ben daha siikrediyorum
ki daha farkli durumda olanlar var ¢ok zor durumda insanlar var. Ben en azindan su an kira
vermiyorum mesela. Kira vermedigim i¢in ge¢im biraz daha farkli oluyor. Bir de benim kira
verdigimi disiiniin bir gecekonduda oturup 200 milyon 250 milyon.”)

Furthermore, low-income people do not define themselves as poor since they have
tendency to compare themselves with people in worse conditions. In the study of Hill
and Stephens (1997), one of the emotional strategies used by welfare mothers is to
create distance between other welfare mothers and themselves through saying “I am
not like typical welfare mother”. Similar to that strategy, some of the low-income
women do not label themselves or people living in the same region as poor because
they generally compare themselves with people experiencing extreme poverty.
Through downward comparisons, they create a distance between themselves (“who
is not very poor”) and the people they regard as “real poor”. As Meral (36) indicates,
some women define themselves as “people whose conditions are normal and they are

slightly poor (experiencing small kind of economic hardship)” and as Elif (24)
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mentions some of them even defines herself and family as middle class. Kader (27)
provides more detailed account of why she regards her situation as: “neither too good

nor too bad”

“Kader: We are neither too good nor too bad. Thank God.

Researcher: What do you mean by too bad?

Kader: I mean if you cannot find food such as wheat, flour, oil, sugar, and tea, this is a very
bad situation. 1 am getting this food from the municipality. May God give them plentitude.
For example, | drink their tea for three or four months. | use their tin cooking oil for two
months. We are trying to make ends meet with the flour and pasta they give - they are very
beneficial. There are many things in the package given by the municipality. It includes food
supply that amounts almost 200-250 TL. It helps a lot. | mean, as long as | get this help from
them, may God give them plentitude.”

(“Kader: Yani. Pek de agir1 kotii agir1 da iyi degiliz yani. Allah’ima siikiirler olsun.
Researcher: Asir1 kétiiden kastiniz ne?

Kader: Yani asir1 bugiinden yarindan evde hi¢ yiyecek yoksa bulamazsan. Bulguru unu
bulamazsan evde yagin yoksa sekerin ¢ayin yoksa ¢ok koétii bir durumdur bu. Belediyeden
aliyom. Allah bin bereket versin. Atiyom 3 - 4 ay i¢iyom ¢aymni. Yagim 2 ay yiyom mesela
teneke. Unu yani ¢ok makarnasi ¢ok faydali idare ediyoz mesela onlarla makarnasi falan.
Icine dort dortliik sey var. Attyom 200-250 milyonluk esya var icinde. Yani cok faydasi
oluyor. Yani onlarda varken Allah bin bin bereket versin.”)

Hence, downward comparison is a way of boosting self-identity (Hamilton, 2008).
Knowing that there are people facing more financial difficulties, enable low-income

feel better and reduce the negative feelings related to their circumstances.

5.1.4. Upward Comparison: Putting spirituality above material wealth

Like downward comparison, low-income consumers also make upward comparisons
with people who have money and are living in better conditions. In the literature, it is
found that upward comparisons with more affluent consumers increases the
dissatisfaction low-income consumers feel because of the envy for the possessions of

others (Hamilton, 2009a).
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Different from the previous studies, in the current study while comparisons with
more affluent consumers are made, low-income consumers remove the feelings of
envy by putting spirituality above material wealth. In order to decrease the
dissatisfaction, low-income focus on what rich people lack (e.g. health or good
relations with family) rather than what they possess (e.g. money, house, etc.).
According to them, people who seem to have perfect lives (“dort dortlik hayat”) may
in fact not have such a good life because as Fatma (34) states rich people may have
problems with their families or they may have health problems. Low-income people
enhance their identity by building good relations with their husbands and children.
They cope with the lack of financial resources by considering peace and health as

more important than the money.

“Fatma: A person who is very rich may have problems with her husband, or her children may
have health problems. For example, | see a woman and | think that she has a perfect life. But
when | look this person’s life closer, | realize that she does not have such a good life because
she has either problems with her husband or parents-in-law. In this neighborhood, there are
people who seem to have perfect lives but this is not the case in reality.

Thank God, | have no complaint about my husband. My dialogue with my children is also
very good. | somehow find a reason to be happy for myself. | have never been a complainer.
Thank God, | have everything. | do not ask God for more. My children are healthy, this is
worth everything. For example, my neighbor’s economic conditions are very good. She goes
to the hairdresser. She has many gold bracelets. She lacks nothing. However, her child has
apoplexy. | feel happy when | look at people around me. When | compare myself with people
around me, | feel that | am in peace. In the evening, when my husband comes back from
work, and when my children sleep, | feel on the top of the world. When my children come
back home in the evening without experiencing any accident or trouble, this is worth the
world.”

(“Ya bir insan mesela ¢ok zengin olur ¢ocuklarin da rahatsiz olur es arasinda kavga olur
giiriiltii olur hani sdyle bakiyom etrafima mesela geriden bakiyom aa su kadin ne kadar
dortdortliik diyom kendi sahsim ama biraz yanagip i¢ine vardigin zaman 6yle olmuyor. ya
esiyle problemi oluyor ya eviylen problemi oluyor ya kaympederiylen kayimvalidesiylen
oluyor. Etrafimda genelde 6yle ben baktigim zaman dortdortliik ha su dortdortlik diyom ama
dyle degil. Oyle gdremiyom.

Esimlen stikiir hi¢bir sikayetim yok. Cocuklarimla da diyalogum ¢ok giizel. ..

Her sekilde bir mutluluk buluyorum ben kendime dogru. Asla sikayetci olmadim. Her seyim
var siikiir. Daha ne isteyim Rabbimden. Yavrularim saglikli ya hepsine bedel. Mesela benim
iist katta komgumun ¢ocugu kadimin durumu baya bir iyi. Boyle kuafore de gider kolunda
bilezikleri de var her seyi var kadinin higbir eksigi yok ama bak ¢ocugu felgli. Bilmiyom ben
kendi etrafimdan 6rnek alarak ya kendimi mutlu ediyom &yle goériiyom ben kendimi.
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Etrafima bakiyom kendimi huzurlu goriyom. Aksam esim isten gelip ¢ocuklarim evde
yatinca diinyalar benim oluyor. Kaza bela kotii insanlarla karsilagsmadan yavrularim aksam
oluyor ya hepsine bedel oluyor.”)

Kader (27): “I rarely argue with my husband. We do not have money but we have peace, we
are happy. It is either because of my husband or me. My husband is good. How can | say, he
does not practice violence.”

(“Birbirimizin fazla yiiziine gelmiyok 6yle eger ¢ok nadir bir darda kalirsam esimle tartigma
oluyor yani huzurumuz var para yok ama huzurluyuz yani mutluyuk birbirimize kars1 ya
benden kaynaklanan bir sey yada esimden diyom ben. Esim de iyidir 6yle ya nasil diyim sana
ben dyle dayak siddet falan yok”)

5.1.5. Reformulating needs through Religion and Morality

It is one of the assumptions that low-income consumers are discontented with their
lives because they are overwhelmed by the feelings of envy and deprivation in a
consumer culture. However, not all low-income consumers are experiencing such
kind of felt deprivation because “it is possible to meet one’s needs in unconventional
ways or reformulate needs in ways that differ from social expectations” (Hamilton
and Catterall 2009, p.629). When financial resources are inadequate, one strategy in
the literature is to actively exclude themselves from the mainstream society and

advocate voluntary simplicity.

Unlike more affluent parts of the society, low-income consumers do not have the
luxury of continually (re)constructing consumer identities through consumer goods
and brands. In this study, low-income consumers cope with increasing appeals of
consumer culture by reformulating their needs through religion and morality. Many
informants indicate that they only buy necessary items and cut back on the goods that
they name as not too necessary or fuzuli (unnecessary). Although low-income

consumers don’t have enough capital to buy new consumer goods and luxury items,
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the effects of not buying those items is not always negative. Because they think that

those goods are fuzuli (unnecessary).

Fatma (32): “I buy nothing unnecessary. | always buy things that are absolutely necessary. |
don’t think that I am buying something unnecessary... What is unnecessary? For example, |
have a washing machine with capacity of 5 kilo. If I’d say ‘5 kilo is not good, | want a
washing machine with 7 kilo’, or if 1I’d say ‘I have a cupboard but | want the best one’, these
would be unnecessary. Other examples are; for example, | have some clothes, or a pair of
shoes but | say | do not like them and | want to buy new ones. For example, | have a topcoat
and | do not buy another one. My daughter has a coat and | won’t buy her a new one. My son
has a pair of shoes and | do not buy yet another pair of shoes. So let’s say | do not buy
anything extra.”

(“Nas1l séyleyim fuzuli higbir sey almiyom. Hep ihtiyacim olan seyi aliyom. {htiyacim olan
fuzuli bir sey aldigimi hi¢ zannetmiyom...Fuzuli nasil deyim benim simdi makinem var
camasir makinesi 5 kiloluk ben diycem ki 5 kiloluk iyi degil ben 7 kiloluk istiyom. Benim
dolabim var ben bu dolab1 degil de en kralin1 istiyom. Elbisem var ben bu ayakkab1 hosuma
gitmedi bir daha almak istiyom. O yonden. Mesela benim bir tane pardésiim var bir tane daha
almiyom. Kizimin montu var bir tane daha almiyom. Oglumun ayakkabisi var art1 bir tane
daha almiyom. Artilar1 hi¢ almiyom deyim dogru olsun.”)

In the literature, it is discussed whether poor consumers value the same things as
affluent consumers. One view is that low-income consumers share the same goals for
acquiring goods and if they are given the same opportunities they would act like
affluent consumers in society (Hill, 2002c). In this study, even though low-income
consumers imply that they would like to behave like other middle-income
consumers, they think that buying expensive and new goods is unnecessary. They
label such people as lavish. Low-income consumers cope with inability to purchase
by giving a positive name to the restrictions they encounter. They think that they are

able to make ends meet through not being wasteful.

“Researcher: Are there any practices you use in order to make ends meet? In other words,
how do you cope with financial constraints? What kind of strategies do you use?

Saadet (35): | am trying to buy only things that | need. | do not splurge. For example, if |
need something, | say ‘maybe | can buy it next month’. In other words, | try to think that |
can buy the things I need next month if | can save money from this month.

Researcher: What do you mean by “splurge’?

Saadet: For example, if | have certain goods in my house, | do not think of buying other
goods.
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Saadet: This is unnecessary consumption. In other words, it is splurge. There is no need for
this.

Researcher: You told that it is unnecessary consumption. Can you please explain it?

Saadet: Unnecessary is, for example, if | have a cloth, I won’t buy another one because I
don’t need it. If | have a coat, there is no need to buy a new one.”

(“Researcher: Peki boyle kendinizin gelistirdigi bazi yontemler var mi neyi kullanarak bu
parayi yetiriyorsunuz yani nasil basa ¢ikiyorsunuz maddi yetersizliklerle ne gibi yontemler
kullaniyorsunuz?

Saadet (35): Yani bilmiyom sadece ihtiyacim olan seyleri almaya calistyorum. Savurganhk
yapmiyorum. Mesela bir ihtiyacim varsa belki bir dahaki aya diyorum yani daha iyi olur
elimde para kalir o zaman alirim diye bir diisiincem var yani. Oyle

Researcher: Savurganliktan kastiniz ne?

Saadet: Yani evinde bir esya varken ikinci bir esyay1 almay1 diigiinmiiyorum.

Saadet: tabii ya ne geregi var. Bu fuzuli masraftir. Seydir yani miisriflik derler ya. Oyle yani
ne geregi var.

Researcher: Fuzuli masraf dediniz onu biraz agiklar misiniz?

Saadet: Fuzuli dedigim benim bir kiyafetim varsa ikinciyi niye alicam ihtiyacim yok sonugta.
Bir tane kabanim varsa ikinciyi almama gerek yok.”)

Utilizing the religious beliefs related to waste is one of the common strategies that
low-income use to cope with not responding to the increased consumption trend in
society. By using religious views related to waste, low-income consumers
proactively resist the consumer culture. Many of the low-income consumers indicate,
“israf (waste/wastefulness) is haram” (haram means unlawful). In some cases, this
view decreases the felt deprivation those consumers might have as a result of not
buying new and extra things. This is especially the case in the clothes, which are
very significant in shaping women’s identities. Low-income consumers claim that
buying extra clothes is a waste of resources and it is haram. They give the example
of the Prophet Muhammad, who maintains a simple life and they refer to what

Muslim preachers say.

Saadet (35): There is no need for it. There are people | know. For example, those people
have two jackets. They say that they will wear another jacket when they wash their jacket.
They wear various kinds of jackets. But why do they need it? What is important is just to
have a clean jacket, one that does not have any torn. Our Prophet had only two or three
clothes. He wore one of them daily, the other one when he would greet a guest, and the last
one when going to somewhere. We cannot be like him now. Even | have clothes in my
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wardrobe but of course | wear them. But those clothes are all cheap, they are not expensive...
I mean the important thing is to have few but clean clothes. It is not logical to fill a wardrobe
because clothes already go out of fashion. Fashion changes every year. You don’t wear it,
you throw it out, or give someone who needs. But why? | think this is an unnecessary
expense. Instead of doing this, you can buy something you really need, or otherwise you can
save money. After all, anything may happen; you might get sick. And | don’t know, no one
will look after you then. The worldly possessions will remain in this world. These are not
necessary. It is nothing more than fabric.”

(*Yani ne geregi var mesela tanidigim kisiler var bir montu varsa degistirik diyor mesela onu
yikadigi zaman bagka bir montunu giyerim diyor gesit gesit giyiyor boyle. Ama ne geregi
var. Sonugta bir kabani..temiz olmasi dnemli yani. Yirtig1 sokiigii olmasin temiz olsun.
Peygamber efendimizin iki kiyafeti hatta 3 tane kiyafeti varmig. Bir misafirlik bir giinlik
giydigi bir de gelirlik yani bir yere giderken giydigi kiyafeti varmis. Biz onun kadar olamayiz
bilene. Ha su an benim bileneyin gardirobumda var tabii giydigim seyler. Ama hep boyle
ucuz yollu seylerdir 6yle sey degildir... yani az olsun temiz olsun Onemli olan o.
Gardirobunda yani tikis tikis doldurup da modasi gegiyor sonugta her sene bir moda ¢ikiyor.
Onu giymiyorsun atiyorsun veya bir ihtiyact olan birine veriyorsun hadi ne oldu yeniden
altyorsun ama neden yani.. Ha onu alana kadar fuzuli masraf diye diisinliyorum ben. Onun
yerine mesela daha ihtiyacin olan veya kenara 5-10 kurus parani biriktir. Sonugta her sey
bizim i¢in bir hasta olursun bir sey olur. Bilmiyom kimse bakanin olmaz. Yani bir kenara 5-
10 kurusunu at diye disiiniiyorum ben. Sonugta bu sey degil yani diinya mali diinyada
kalacak ne geregi var. Asli astar1 ¢aput degil mi.”)

Fatma (32): “Hodja does not want too many things in next world. For example, the Prophet
Muhammad had a sweater, a mat, and a date fruit. Our Prophet never ate until he was
completely full. Could we get full by just eating date fruit today? We eat whatever we want.
Hodja always tell us that it is israf (waste). What is the logic behind buying many clothes,
putting them to wardrobe when you’ll already say ‘I do not like this anymore’, and throw it
out?”

(“Hoca mesela 6te diinyada fazla sey istemiyor yani. Mesela peygamberimizin bir tane
hirkast varmis bir de hasir1 varmig bir de hurma peygamberimiz hi¢c doyasiya yemek
yemezmis. Bir hurmaylan..su anda biz hurmaylan doyabiliyoz mu istedigimiz sekilde her
seyi yiyoz. Oyle. Hocamiz siirekli anlatird: bize israf. Dolaba alip da o elbiseyi oraya asip da
iki giin sonra da hosuna gitmeyip attiktan sonra ne anlican Ki.”)

5.1.6. Negative notions of money

In some cases, low-income consumers use lack of money as a controlling mechanism

that enables them not to depart from straight-and-narrow. The cultural norms and

some beliefs about money are so widespread among low-income, so that sometimes

they use those norms to cope with lack of financial resources. For example, they

commonly use the proverbs: “too much money causes person to depart from the

goodness” (cok para insani yoldan ¢ikarir), “if you have money, you have trouble”
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(paran mu1 var derdin var), “May God not indulge us by giving plenty, and may He
not make us beg by giving few” (Allah ¢ok verip azdirmasin, az verip muhtag

etmesin). The other generally accepted notions about money are the following:

e You cannot hold money, money is spent. (Para dedigin elinin Kiri)

e Wealthy people are spoiled. (Zenginler simarik olur.)

e No matter how hard you hug money, it never hugs you back. (Para
geldigi gibi gider.)

e Money does not bring happiness. (Parayla saadet olmaz.)

e Money is the root of all evil. (Fazla para adami bozar.)

Also, some informants perceive that their situation is better than the more affluent’s
because they think that having much money pushes people to make unnecessary
(what they call fuzuli) consumption. Buying several clothes, shoes, or even food can
be seen as acts of splurge and show off, which are generally regarded as wrong by
informants. There are two aspects of why they find this type of consumption wrong.
The first one is its religious aspect. As indicated previously, they say, “israf is
haram”. The second one is that money spent on things such as clothes and cosmetics
other than basic necessities, is seen as impaired investment. They commonly say that
they feel bad about the money spent those “unnecessary goods” (giden paraya
acirim, giden paraya yazik). Rather they think that money must be spent wisely such
as investing on buying houses or cars. Sidika (29) explains in detail what kind of
consumption she finds unnecessary and how having much money pushes people to

unnecessary consumption:
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“Sidika: What I mean by too much consumption is, some people make too much
consumption in terms of cosmetics, clothes, and food. Some people have too many
shoes - more than 5-6 pairs. When | was single or engaged, my married friends - for
example when they go somewhere today - they buy a cloth. If they go to a wedding
ceremony tomorrow, they buy another cloth for that event, too. You buy many
clothes today but at the end you wear none of them on the other day. Then all of
them are left unused. In terms of food, they buy too much food but many of this food
corrode and they throw them away. This is nothing other than splurge. A person,
who has too much money, spends too much.

Researcher: Really?

Sidika: Yes, so | am better this way.”

(“Sidika: Fazla harcama yapma ne biliyim yani kimi kendine kozmetik Grlnleri
olsun ondan sonra giysi bakimindan yiyecek bakimindan kiminin 5-6 taneden fazla
acayip fazla ayakkabilari oluyor mesela o bakimdan... simdi bekarken olsun
nisanliyken olsun ¢ogu arkadaslarim olurdu evli arkadaslarim mesela bugiin bir yere
mi gittiler mesela bir giysi alacaklar en basitinden bugiin o giysiyi aldilarsa ertesi
glin diigiin mi var, o giin i¢in bir giysi daha hani ne oluyor onlar da al al doluyor
mesela hangi birini giyiyorsun o giin, giymiyorsun kaliyor oldugu gibi ee yiyecek
konusunda olsun 6yle aliyorsun dolduruyorsun, i¢eriye ama ¢ogu ¢Urlyor atiyorsun
belki ¢ogu giin tarihi gegiyor atiyorsun, yani savurganliktan baska bir sey degil bu da
yani ¢ok bulan insan da biraz ¢ok harcama yapiyor.

Researcher: Oyle mi?

Sidika: Evet o ylizden bdylesi daha iyi.”)

Therefore, too much money can be seen as the source of unnecessary consumption
and acts. Furthermore, some of them say that too much money does not bring
happiness. They give examples of people who have money, especially celebrities.
Moreover, as Fadime (36) states, some informants even believe that much money can
only be acquired through illegal means. This is also related to the one of the negative
notions of money in Turkish culture: “Too much commodity cannot be acquired

without committing a sin” (Cok mal giinahsiz olmaz).

“Sidika (29): My conditions are good because - let me tell you why - | always give the
example of my aunt’s daughter. Her husbhand does not even use the same car twice. He also
has a house. But he is not happy. Therefore, | do not believe that too much money would
bring happiness. (When there’s plenty of money) Your husband begins to look for something
more - or you may be engaged in other things. Therefore, there is no peace where there is
plenty of money. To be real, money does not bring peace. You should have an amount that
can only afford yourself. You know what they say: ‘May God not indulge us by giving
plenty, and may He not make us beg by giving few.’

Sidika: | really do not want much money. For example, think about the artists, which
celebrity is happy? I think none of them...
Researcher: Really?
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Sidika: Of course because all of them have different kind of problems. There are also people
who have earned too much money in the past - but they die in very bad conditions. For
example, there are people dying alone in hotel rooms. We watch these things on television
whole day long. So, enough is as good as a feast.”

(“Sidika (29): Ne agidan iyi biliyor musun (kendi durumundan bahsediyor). Simdi hep bir
ornek veriyorum da benim mesela halamin kizi var esi gergekten boyle bir bindigi arabaya
bir daha binmiyor evi dersen var ama mutlu degil yani paranin da fazla mutluluk getirdigine
inanmiyorum aslinda o yiizden ¢iinkii esinin gézii disarida oluyor sen bagka seylerle mesgul
oluyorsun ne biliyim oluyor yani para ¢ok oldugu yerlerde de olmuyor huzur olmuyor, para
huzur getirmiyor gercekten getirmiyor. kendine yetecek. Hani derler ya Allah’im fazla verip
azdirmasin az verip yalvartmasin derler.

Sidika: Ya yok fazla olmasin ger¢ekten yani en basitinden sanat camiasindan diistiniirsen kim
mutlu ki hi¢ biri mutlu degil bence.

Researcher: Oyle mi diyorsunuz?

Sidika: Tabii yani hepsinin ayr1 ayri sikintilart var bir de zamaninda ¢ok kazanip ta hazin
sonla dlenlerde var yani otel kdselerinde olsun izliyoruz yani aksama kadar bakiyoruz dyle.
O yuizden her seyin azi karar cogu zarar.”)

Fadime (36): “We are not very good, we are neither living in perfect conditions. | think no
one is maintaining a perfect life...People who have perfect lives know themselves. They are
living a perfect life by stealing.”

(“Gok iyi degiliz, dort dortlik de degiliz. Dort dortlik zannetmiyorum kimsenin yasadigini.
Dortdortliik yasayanlar biliyorlar kendilerini. Calmaylan ¢irpmaylan yagiyorlar iste.”)

The generally accepted negative notions of money in Turkish culture provide coping
mechanism that enables low income consumers to feel that they are happy in their
current conditions because they think that much money pushes people to bad ways

and habits:

Sevcan (35): “People are ungrateful. To speak for myself, I act ungratefully. How can | say,
people should do with less. Much money will mislead you. My current circumstances are
better.”

(“Insanlarda nankérliik var. Basta ben kendi adima konusayim ¢ok var. Nasil deyim azla
yetinmek lazim bdyle iyi. Daha fazlasi insan1 yoldan ¢ikarir. Yok boylesi iyidir.”)

Fatma (32): “I am feeling in this way, | do not want more. May God grant what is good.
Researcher: You told that you do not want to have more?

Fatma: How can | explain? As it is said, May God not indulge us by giving plenty, and may
He not make us beg by giving few. | May God grant only what is good.”

(“Bu duygulara sahibim fazlasini istemiyom. Her seyin hayirlis1.

Researcher: Peki sey dediniz ya fazlasini istemiyorum.

Fatma: Fazlasi nasil deyim ya derler ya ¢ok verip azdirmasin az verip hirsiz etmesin derler ya
hayirli versin. Rabbim her seyin hayirlisini versin.”)
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Kader (27): “I think that clothing, eating, drinking, all of these are temporary but | have
peace. Since | am in peace, it is not important to experience poverty. We have peace. You
have money but you might not be happy. If we had more money, my husband’s eyes maybe
on something else. When he does not have money, he comes home early. If he has money, he
might go to casinos and drink alcohol. If he has money, he might ask other people to drink
alcohol in somewhere.”

(“Valla soyle diyom. Diisiincelerim giyim yeme igme degil hepsi gecici ama benim huzurum
var diyom. Olsun fakirlik olsun diyom. Yani huzur var sonugta. Birbirimize huzurumuz var
evimizde atiyom parast olup ta mutluluk olmadiktan sonra mesela paran olabilir ama
mutlulugun olmaz belki de paran ¢ok gelecek esimin gozii digarlarda olacak. Yani biraz da
parast olmadig1 zaman eve erken geliyor. Parasi oldugu zaman belki de gidecek gazinolara
icmeye eglenmeye.. Belki de parasi olsa esimde baskalarina diyecek gel icmeye gidelim.”)

5.2. Rural and cultural background

Low-income consumers’ roots in village and their background have an important
effect on the feelings arising as a result of not consuming the way as other
mainstream society does. Low-income families do not experience felt-deprivation in
a consumer culture highly because of their economic, personal and cultural
background.  Furthermore, since low-income and affluent living in the same
neighborhood have similar cultural backgrounds, the disparities in income do not
create too much difference because both parties maintain a particular kind of
lifestyle. The differences in income do not create too much difference between poor
and more affluent residents in the same region because low-income families cope
with financial constraints by minimizing the differences with richer counterparts by

focusing on the outcome.

Firstly, in a consumer culture, it is assumed that low-income people are not happy
and dissatisfied about their life. However, the consequences of restrictions are not

always negative because poor consumers have always experienced the financial
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difficulties and do not know how it is like to live in material abundance. The
informants indicate that they do not feel the lack of various goods because they are

coming from a poorer family and the poverty in the village is higher than in the city.

Fatma (32): “I have never complaint (because of not having things). As | said before, I grew
up in poverty. For example, we were 6 siblings; my father was coming to Ankara to work at
construction sites. For example, there were times | did not have shoes. | had no shoes. My
mother used to make satchels from dung bags. | was using these bags as if they are real,
unused bags. We were six siblings and my father was working here. Our needs were not fully
met, not at all. One of the bayrams (religious holiday), my father bought a dress for us. |
have never forgotten this dress. I am 32 but | still remember that dress. | forgot every
memory but | haven’t forgotten that one. It was very nice.”

(*Yok yok yok hi¢ bir sikayette bulunmadim demin de sdyledim ya ben zaten yoklukta
biiyiidim dedim... Biz mesela 6 kardestik babam ingaatlarda gelir burada Ankara’da
calisirdi. Benim mesela hi¢ ayakkabim olmadigini biliyom. Hi¢ ayakkabim olmadi mesela
annem torbay1 bilirsin belki giibre torbalarini giibre torbalari vardir bdyle ondan canta
yapardi. Ben onu zannederdim ki sifir ¢anta gibi onu takar giderdim. E 6 kardes baba burada
calistyor. Hicbirimizin ihtiyaci dort dortliik alinmiyor tabii. Daha dogrusu hi¢ alinmiyordu.
Babam bir bayram bize elbise almisti daha g6ziimiin 6niinde durur hi¢ goziimiin 6niinden o
elbise gitmez. O canlanir géziimiin 6niinde bak 32 yasindayim daha da canlanir géziimiin
oniinde hi¢ unutmadim. Her hatiray1 unuttum ge¢mise dair onu hi¢ unutmadim ¢ok giizeldi.”)

Nilufer (33): “Since we have always been poor, it is not difficult for us anymore. If we were
wealthy and then have such kind of financial difficulties, this would be hard both in
psychological and material terms. Higher falls make people feel worse. Thank God,
somehow we stand on our own feet.”

(“Tabandan yoklukla geldigimiz igin bize zor gelmiyor. Ama bir vardan bu sekle diigmek
biraz daha insan1 hem kafa olarak hem de sekil olarak yoruyor. Ya ben nerdeydim nereye
geldim demek insani biraz daha koétuletiyor. Stkiir iyi kotii yagimizla kavruluyoz.”)

Many of the families participated in the study mentioned that they have no social
life. Low-income families especially who have rural background, are not used to
having nice clothes and participating leisure activities. Even though they are
complaining about not having leisure activities such as going to cinema and theater,
they do not feel the lack of these activities. This is because they think that their
cultural background is not enough to enable them participating in those activities.
Their roots in the village have an effect on both how they cope with financial

difficulties and their expectations regarding activities in the city.
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“Sevcan’s husband: We have no social life. Zero. We have no social life and no opportunity
to go out.

Researcher: Can you explain it?

Sevcan’s husband: We cannot go out. Actually, since we are coming from a village, our
capacity does not allow us to go out such as going patisseries. We neither have money, nor a
capacity to participate in city life. We can’t comprehend it. We are coming from a village.
This (city life) is a very different system for us.”

(“Sevcan’s husband: Hayir sdyle bir sey sosyal hayat hi¢c yok. Sifir. Sosyal hayat kapiya
¢ikacak hayat hi¢ yok.

Researcher: Nasil biraz anlatir misiniz?

Sevcan’s hushand: Ee simdi nasil esimi kapiya ¢ikip da ya bugiin pastayr mastay: biz kdyde
yetisme koyden geldik zaten bizim kapasitemiz kaldirmaz da normalde para olup da onu
yapamayacak durumda yani o da yok para da yok zaten bizim kafamiz onu da kaldirmaz.
Simdi sen kdyden kente gelmigsin ¢ok farkli bir sistem bize gore.”)

Sevcan (35): “I think we are able to make ends meet with minimum wage because we are
maintaining a village culture here... For example, people who were born and grown up in the
city, and people who go to cinemas, theatres, or travels would definitely want to have such a
lifestyle when they grow up. In my childhood, until the age of 17, I only went to Istanbul
with my father to stay at my uncle’s house. | did not see anywhere. As | said, if my children
has used to... I grow my children with the same village culture.”

(“Herhalde bu yasamamizin biraz da bu asgari iicretle yagamamizin daha kdy kiiltiiriinii
sirdirmemizin bence faydasi... mesela burada dogup biiyliyen bir insan ¢ocuklugunda
sinemaya tiyatroya gezilere sunlara bunlara katilan bir insan sizin yasimza geldigi zaman
mutlaka bunlar1 ister. Ben g¢ocuklugumda 17 yasima kadar bir babam Istanbul’a gidiyor da
yalvar yakar bir amcam gilde kalmaya gittiydim. Hi¢ de bir yeri gormedim. Ha ben dedigim
gibi benim ¢ocugum da alissaydi ben de onu ayni benim kdy kiiltiiriim seklinde
yetistiriyom.”)

Secondly, the other reason why felt deprivation is not intense is that low-income
consumers compare themselves not with people who are living in more affluent parts
in the city but with the people who are living in the same district. Although there are
comparably more affluent families living in the same region, poorer ones do not see
any difference when they compare themselves with those people. This is because
even though affluent people have money, they are not used to spend that money to
social life and expensive goods. Since people living in slum areas have similar kind
of cultural capital, regardless of the economic capital they have, they are maintaining

a similar kind of lifestyle. By focusing on the idea that the outcome low-income and
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affluent get are similar, low-income consumers minimize the material differences

between themselves and their affluent counterparts:

“Researcher: You said that you are doing the same kind of things. Can you explain it?

Saliha (34): The same things... | mean the people, especially the women who are living in
these areas, do not have a private life. For example, | observe that none of them are going to
cinema or theatre — neither those people whose financial circumstances are good participate
to such activities... The ones who are in bad conditions cannot go because they have other
needs, and those with better conditions don’t go because they are not used to it. For example,
I would like to go to cinema because | was going to cinema when | was single. Now | cannot
go because my conditions do not allow me. However, when | compare myself with those
people, | feel as if we are the same.”

(“Researcher: Ayni seyleri yapiyoruz dediniz biraz agiklar misiniz?

Saliha (34): Aym seyleri ne deyim yani onlar da genelde bu tarafta oturanlarin 6zel bir hayati
yok ozellikle kadinlarin. Kendilerini ha sdyle bakiyorum kimse bir sinemaya gitmiyor bir
tiyatroya gitmiyor. Ha durumu iyi olanlar da gitmiyor. Koétii olanlar ihtiyagtan dolay:
gitmiyor ama iyi olanlar da gitmiyor ¢linkii gormemisler. Ben mesela gitmek isterim
sinemalara ¢link{i bekarken gidiyordum ama simdi de gitmek isterim ama simdi durumum el
vermedigi i¢cin ben kendimi onlarla kiyasladim miydi ayn1 hissediyorum.”)

Low-income consumers remove the difference between themselves and more
affluent counterparts through reducing the importance of restrictions. Those
consumers remove the differences by focusing on the outcome. For example, they
think that even if richer buy more expensive products and poorer buy less expensive

ones, the outcome is the same: they both satisfy their needs.

“Saliha (34): If my husband were earning around 1500 TL, it would be easier for me to make
ends meet. However, | can also make ends meet with 600 TL. | observe people who live with
1500 TL and then consider myself - and | do not think |1 am lacking anything. This is because
if 1 am able to meet my needs, this is something to be proud of.

Researcher: You said that you do not lack anything when you compare yourself with more
affluent people. Can you explain it?

Saliha: | believe that | have nothing less compared to those people. Both of us are doing the
same things. This person may not spend money for herself. How can | explain... For
example, if 1 buy my son a t-shirt for 5 TL, the other person buys a t-shirt for 10 TL. But at
the end, they are both the same. We are both wearing the same things.”

(“Saliha (34): Nasil agiklayim yani ha ben evimde 1,5-1500 lira falan alsa esim daha giizel
gecinirim ama 600 lira ile de geginebiliyorum. Ha g6yle 1500 lira ile gecinene bakiyorum
kendime bakiyorum ben kendimi ondan bir eksik géremiyorum. Clnku ben kendimde kendi
seylerimi becerebiliyorsam yapabiliyorsam benim icin gurur verici deyim.

Researcher: Eksik gérmiiyorum dediniz ne agidan biraz agiklar misiniz?

Saliha: Yani ne bileyim ondan benim bir eksigim yok diye disiinebiliyorum. O da aym
seyleri yapabiliyor ben de ayni seyleri yapiyorum. Ha o 6zel kendine bir sey ayiramiyor
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olabilir. Ha nasil deyim ben gidip 5 liralik alip ¢ocuguma giydirebiliyorsam o 10 liralik alip
giydiriyor ama aym seye geliyor. ikimiz de aym seyi giyiyoruz.”)

Fatma (32): “How can | say... We don’t buy meat, expensive sausage, etc. We buy certain
things such as food for breakfast. We don’t buy luxury and expensive things.

Researcher: What do you think about this?

Fatma: | don’t know... I am happy with the things | can buy. As it is said, the stomach will
take whatever you give. For example, my stomach will take what I give - can it reject? So, |
think that | eat my fill — be it honey or something else... | satisfy my hunger anyway.”

(“Nasil deyim mesela asiri kiyma almiyoz bdyle pahali sucukmusg etmis fazla almiyoruz
belirli seyler kahvalt1 tiirii yiyecek tiirii seyler. Boyle asirt fazla liikks seyler almiyoruz pahali.
Researcher: Bununla ilgili ne diislinliyorsunuz?

Fatma: Ne soyleyim ya bilmiyom mutlu oluyom ben onlarla da mutlu oluyom yani derler ya
kara bogaza ne versen onu yer. Hani ben su anda bogazima ne versem onu yer itiraz eder
mi..Yani diyom ki mesela orada bal da yesem ayni bu karin doyuyor yani muhakkak..her
sekilde karnin doyuyor.”)

5.3. Effective and creative uses of resources

When talking about the strategies to make ends meet, low-income consumers
commonly mention that they try to reduce the consumption of utilities and some
goods, and they use products in different ways. It is often thought that consumers are
reactive and control rests with marketers. Hamilton and Catterall (2005) indicate that
the idea that “low-income people are passive” needs to be challenged. Actually
consumers are capable of demonstrating agency. Since low-income consumers live
with much uncertainty and multiple forms of deprivation, they are more likely to
engage in using products in innovative and creative ways (Blocker et. al.,

forthcoming).

When informants are asked how they make ends meet, they say that they manage the

expenses through being frugal and putting something to use. Their financial

constraints force them to find unconventional ways to meet their needs and wants.

73



Informants make use of the things either they have at home or they get from
someone else. Using objects for decorative purposes at homes are very common.
Meral (34) explains how she made a decorative flower (photo 1) by combining
different materials and how she make a decorative container from yogurt case (photo

2)

“For example, the flower over the television... My husband’s uncle’s daughter in law was
moving and she was about to throw them away. | said ‘don’t throw them away’ and put them
on a sponge. My sister had a basket, | asked her to give that basket to me. | put the flowers in
it. It looks like artificial flowers sold in stores.”

(“Mesela televizyonun stlindeki gicek esim dayisimin gelini taginiyordu ¢igegi atiyordu.
Atma dedim ben o ¢igegi kopiigiin iistiine monteledim. Sepette neydi ablam gilde sepet vardi
¢ocuk oynuyordu oyuncak niyetine bu sepeti ne olur bana ver dedim aldim onun igine
yerlestirdim. Hazir alinmig gicekler olur ya masanin istiindeki ayni1 o sekil hatta suradan
kafan1 uzat ¢ik bir bak televizyonun stiindeki.”)

“I used the empty yogurt cases — the ones sold at groceries. | covered the case with fiber. |
use it as a remote control container. | put the mobile phone batteries and other small things
into the case. | make use of that kind of objects.”

(“Yogurt ganaklar1 var ya su bakkalda markette olan o o iste. Naptim su tiiylii iplikten aldim
ctrafina doladim doladim. Kumanda sepeti yaptim giiya. Igine telefon sarj aletlerini
koyuyorum ufak tefek seyleri koyuyorum. Oyle seyleri degerlendiririm”)

Other examples of reusing includes using the fabric in covering cushion or sofa,
using the fabric as a tablecloth (photo 3), using wool from old sweaters for knitting
mats (photo 4), getting second-hand cupboard and covering and decorating it (photo
5), painting audio system’s cabinet into white and using it in the kitchen (photo 6).
Low-income women indicated that they put something into use through various
ways. Using fabrics for different uses are very common among low-income women.

Nurdan (38) and Fazila (29) explains how they make use of fabrics:

Nurdan: “We knit mats from the sweaters and skirts we had knitted before. For example, we
can stich cushion from our skirts or sweaters. For example, if we have a piece of fabric, we
can use it as a washcloth or dishtowel. We have many such practices for reutilizing things.
We can cover cushions with fabric from our skirts. If they are outworn... For example, when
I want to protect my sofa from getting dirty, | use one of my unused bed sheets to cover it as
I don’t have money to buy a new cover for the sofa. We have such kind of practices.”
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(“Su ordiigiimiiz kazaklar 6rdiigiimiiz etek olsun bluz olsun bunlar1 s6kiiyoz yeniden paspas
orebiliyoz. Mesela bizim iki parga gilizel seylerimiz olursa eteklerimizden kalan
kazaklarimizdan kalan biz onlardan Kirlete dikebiliyoz yastik yapabiliyoz. Mesela bizim
elimizde bir parca bez varsa bunu mutfak bezi dikelim elimizde el bezi kullaniriz diyebiliyoz.
O degerlendirmelerimiz ¢ok bizim.. Minder yiizlerini biz etegimizi bozup ¢ekebiliyoz.
Bakiyon orda kotii. Mesela kanepemizde yok kirlenecek ortii alamadim param yok elimde ha
gidiyom biiylikgene kullanmadigim bir ¢arsafim varsa getiriyom iistiine atabiliyom. Buna
benzer iglerimiz var.”)

Fazila: “We knit mats from the wool of old sweaters. We rip them out and we knit mat from
this wool. Therefore, we make use of it, this is better than throwing it out. | rip out and make
use of the wool. If there are used covering, | create a different cover by cutting and re-
stitching it. We can make a cover for coffee table or something else. | cut the used part of the
fabric and stitch a new one to use it as cover.”

(“Iste orgii kazaklar var ya onlar1 da sokiip paspas orebiliyoruz. Onu sokilyorsun — topak
haline getirip onlardan sigle paspas drebiliyoruz. Degerlendiriyoruz yani onu atmaktan iyidir.
Sokiip ipini degerlendiriyorum. Baska koétii bir ortiiler varsa onlar1 kenarlarindan kesip dikip
degisik bir ortii yapabiliyoruz. Yani her seyden bir sehpaya olsun baska sey olsun ortii

yapabiliyoruz yani. Eskiyen yerini aliyoruz kesiyorum makasla yenisini dikip ortii olarak
kullanabiliyorum.”)

Sometimes low-income women define themselves as skillful and their skills provide
them advantage since they do not have to pay for some new products as other
consumers do. Although the starting point to reuse goods for low-income women is
the necessity to cope with poverty, using products in different ways can make low-
income women happy because reusing both provides economic value for them and
prevents them from wasting. As Siikriye (35) and Nurdan (38) express, many
informants say that they cannot throw something out easily (“atmaya kiyamam™)
both because this is the way they are used to and they think that since israf is haram,

they are afraid to commit a sin.

Researcher: Do you reuse materials out of necessity, or do you like such practices?

Nurdan: There are cases in which | reuse because of necessity. However, | also like to reuse.
For example, I can knit colorful mats. | don’t want to waste.

Researcher: Why you don’t want to waste?

Nurdan: We learn this from our grandmothers. My mother never wasted anything. For
example, there were times in which she re-stiched socks and wore them. She used to tell us
not to throw anything away, because they are worth money.”

(“Researcher:  Yani mecburiyetten mi yaptigimzi  diisiiniyorsunuz  yoksa Oyle
degerlendirmeler hosunuza mi gidiyor?
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Nurdan: Mecbur kaldigim zamanim oluyor. Degerlendirmek de hoguma gidiyor. Mesela ne
deyim ip rengarenk paspas orebiliyom hicletmek istemiyom.

Researcher: Bosa gitsin istemiyorsunuz neden 6yle diisiinityorsunuz ne agidan bosa gitmesin
diyorsunuz?

Nurdan: Valla nasil deyim biz ananelerimizden gordiik benim annem hig higletmezdi. Nasil
deyim su gorabi dikip de giydigi olurdu. Alip da atmayin bacim bu para derdi bize.”)

“Siikriye: I reuse them because we were born and grown up in a village. Since we are poor, |
rip out the old sweaters, shirts and skirts of my daughters and reused them. Look at the work
I put in. If you have a job, would you rip out and reuse them?

Researcher: So, you wouldn’t reuse, right?

Siikriye: I wouldn’t but I like to do it. I say ‘I am not throwing it away, so I do not waste it’.
At least, | think that I can use it as a mat. | cannot throw them out. This is how we are used
to. I learned it from my mother. Again, | knit mats. | knit the huge mat at the entrance of the
house. You must have recognized it immediately; it is at the entrance. | also knit these mats
and put them at the thresholds. These are appropriate to the slums. They don’t look good in
apartments but they can be used in slums... | cannot throw them out unless they are too old
or pale. For example, my curtain was torn. | stitched some of its parts. | don’t know what
happened but later on it was torn again. | don’t want to throw it out now.

Researcher: Why not?

Siikriye: I don’t know. Because when I throw it out, I think that I may commit a sin because
of wasting it.”

(“Siikriye: Yaparim ¢iinkii soyle iste kOy gibi yerde biyiiyilip gelistigimiz igin dar gelirli
oldugumuz igin eskiden biitiin kizlarima 6rdiigiim yelegi de bluzu de etegi de Ki tuttum
bunlar onlara kiiglk geldi. Ben de soktiim yaptiklarimi soktiim emege bak bir elinde igin olsa
o ordiigiin seyi sokiip te degerlendirir misin?

Researcher: Yapmam diyorsunuz?

Siikriye: Yapmam ama bir zevkine yapiyom. Alip ¢ope atmiyom diyom israf olmuyor diyom.
Ondan sonra en azindan paspas olarak kullanirim diyom. Atmaya bir seyi kiyamiyom. Oyle
gordik. Annemden 6yle gordiim. Tutuyon paspas yine orliyon. O giristeki teke gibi kocaman
paspast da ben ordiim. Fark etmemissindir hemen giriste. Ondan sonra bunu 6yle yaptim
soktiim paspas yaptim esiklerin agzina attim. Bunlar gecekondulara gidiyor. Dairede otursan
yakismak yakisik almazda ama gecekondulara fark etmiyor gidiyor...Valla ne biliyim ben
degerlendirme iste. yirtilmayinca eskimeyince rengi iyice gitmeyince bir seyi atamryom.
Atmiyorum yani benim digardaki perdem eltimin oglu gelince hastalanmig diktimdi. Bir kag
yerini diktim hangisi yaptiysa gari ¢liruime haline mi geldi ne yaptiysa birisi artik birisi daha
yirtilmig. Simdi onu alip atmak istemiyom.

Researcher: Neden istemiyorsunuz?

Siikriye: Ya ne biliyim yani higliyom glinaha girecem ben bunu atip israf diyom.”)

On the other hand, they claim that they are very careful on managing utilities. For

example, reusing the dirty water of the washing machine in house cleaning is one of

the common practices. Furthermore, some low-income women save fuel by finding

efficient ways of cooking. As Nurdan (38) explains:

Nurdan: “I put water onto the tray and | put this tray onto the saucepan. The water is boiled
while the food on the saucepan is cooked. | use this boiled water for cooking the food.”
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(“Tencerenin Ustiine tepsi korum. O buharlan o su kaynar. O kaynayan suyu tencerenin
yemegin igine atarim ben.”)

They also benefit from stove heat for various purposes such as water boiling for
shower and cooking. Besides economic necessity, implicit on using reuse and reduce
practices is related to avoid wasting. The behavioral coping strategies such as
reduction and reuse do not put too much burden on them since they believe that israf
is haram and this is the way they are raised by their family. As Kader (27) indicates,
since they are coming from a poor family, they are very used to managing the

expenses.

Kader: “I save utility expenses. For example, | don’t throw out the water that comes out from
washing machine — that water is full of softener and detergents. | use it while cleaning
balcony or washing mats or dustclothes. Or | can use that water for cleaning the toilet. So, |
save water — | do not waste it. For example, | wash up the dishes in a washbowl. | don’t use
electricity too much; I don’t use the oven. | save so much because | don’t have money. On
the other hand, since | am coming from a poorer family, | know many saving practices. Our
parents were advising us to make ends meet. My grandmother was saying us not to spend
much and not to waste. In the age of 6 or 7, | asked my mother what making ends meet
meant. She told me that it was spending less and restricting expenses. If you have money,
you should learn to save money and make good use of that money.”

(“Baska valla ben elektrik sudan ¢ok idare ederim. Makinanin sularimi mesela dokmem
makinenin temiz suyu yumoslu suyu akiyor ya onu kovayi alirim balkonumu yikarim mesela
paspasimi yikarim toz bezlerimi yikarim. Goturur tuvaletime dokerim disarida ya gotiiriir
tuvaletimi yikarim. Yani idareli harcarim suyu. Cok 6le saril saril agmam suyu bulagigimi
legende durularim mesela. O yonden idare ederim. Mesela elektrigi ¢cok yakmam firint hele
hi¢. para olmadigi i¢in ¢ok idare ediyorsun sikiyorsun. Bizim ¢api da para olmadigi igin bize
zor yada biz artik 6yle mi aligmigik bir de ben fakir aileden geldim ya idare seyim ¢ok... Cok
idare ediyorlardi bize 6gretirlerdi. Babaannem ¢ok harcamayin derdi sunu idare edin derdi
annem gile. Idare ne derdim ben dnceden hani 6-7 yasindaydim. Idare derdi az harcamak
kismak derdi. Paran bolsa eger kismasini bileceksin degerlendireceksin derdi.”)

“Researcher: You said that you don’t waste. What is the reason behind it? Is it only because
of financial reasons?

Siikriye: It is because of financial reasons but israf (wastefulness) is also haram. | also think
this aspect of waste.

Researcher: Can you explain it?

Siikriye: Israf (wastefulness) is haram. You should use only the amount you need. In our
holy book (the Quran), it is stated that wastefulness is haram. For this reason, my daughters
also do the same. | cannot waste water because | think that it is a sin. | don’t use the washing
machine to wash only three jeans. So, | wash them by hand. Or, I fill the buckets with the
water of washing machine, and we use that dirty water in the toilet. I make use of water in
these ways.”

(“Researcher: Bir de hi¢c etmem dediniz galiba demi suyu falan? Ne ag¢idan? Sirf maddi mi?
Siikriye: Maddi durumdan da bir de israf haramdir ya ben onlar1 da diistiniiriim.
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Researcher: Nasil biraz agiklar misiniz onu?

Siikriye: Yani israf haram yeterince kullanacaksin her seyi yani bu kitaplarimizda bile israf
haramdir diyor. O yiizden bak kizlarimda ben ne yapiyorsam aynisini yaparlar. Bostan
cesmeden su akitamam kiyamam. Giinah derim. Ne halle geliyor hi¢ etmem yani. Sular dyle
bosa akitmam. Diyorum ya 2 pargay1 3 kot bir esimin iki kizlarimin ben onu makinaya atip
yikamam. Ciinkii makina dolmuyor baska ¢amasirlar1 da o solanlarin yanina atamam o kotii
olur. O 3 parcayla makineyi dondertmem calistirmam yani elimde yikarim. yada durulama
sularini kovalara doldururum agzina da kapagi 6rterim bir giren olursa gérmesin kirli sular
diye onlarin ayri bir tas korum i¢ine onun kizim tuvalete kaktiniz zaman bu suyu dok derim.
Suyu 6yle degerlendiririm.”)

5.4. Social Capital

As stated in the literature, the nuclear and extended family, social groupings, and
tradition take a great significance in poverty contexts because people, who are little
in material sense, rely more on their families, traditions, and social surroundings
(Viswanathan, 2010). In the current study, the social support (both material and
psychological) low-income consumers receive from their families and communities
have a great impact on improving their quality of life. The impact of social support
(i.e social capital) on low-income people’s coping will be discussed under the
following four categories: support from family, support from neighbors, support from

outside the community, and marketplace relations.

5.4.1 Support from family

Support from family is investigated under two headings: Extended family and

immediate family member.
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5.4.1.1. Extended family

As stated in the literature, extended family is a great part of many respondents’
networks (Hamilton, 2009a). The support from extended family has a great impact
on making ends meet. In this study, some of the families live with parents in order to
share the expenditures. In cases where they do not have resources to meet their
necessities or need assistance, it is their extended family that is always ready to help.

Rabia (36) provides more specific examples of the benefits of the extended family:

“When | moved to this house, there was nothing in it. My family sent food in packages. My
sister’s husband was working and my sister was bringing the breads to me in bags. | was not
buying any bread. They brought me the half of the food they cooked for themselves. My
conditions were worse back then. | did not even have a sofa to sit. My brother sent me
containers and cooking pots. My sister in Afyon sent me food and drink. My mother was
staying with me and giving me her salary. She was staying with me in winters but she’s sick
now. We could be able to buy this furniture with my mother’s support. | had great
difficulties. This year is also very difficult because my mother is not with me now. | mean, it
is too hard to make ends meet with a minimum wage — if you do not have an extra job or an
additional income, it is even impossible.”

(“IIk tasindigimda mesela evde hicbir sey yoktu o ailem oradan kolilerle yiyecek saldilar
ablalarim neyim buradaki ablam. Enistem is yerinde ¢alisirdr artan ekmekleri getirirdi ablam
hep poset poset. Hi¢ ekmek almazdim. Ekmekleri bana verirdi. Tek kendi alsin da biz ekmek
almayalim diyerckten. Ne yapsalar bana da getirirlerdi yarisin1 boler getirirdi o zamanlar
daha kotitydii durumum hani. Oturacak dogru diiriist bir seyim bile yoktu. O agabeyim kap
tencere falan olsun kolilerlen kargoyla gondermislerdi. O Afyon’da ablam var yiyecek icecek
gondermisti. Annem yanimda duruyordu o maagini veriyordu. Kiglari yanimda kaliyordu iste
bu sene rahatsiz onun seyleriyle hep boyle esya alip oturabildik yani. Cok zorluklar ¢ektim.
Iste bu sene annem de yok annem de olmadig1 icin bu sene baya bir zorlanyorum. Asgari
iicretle gecinmenin imkani yok yani ek isler ya da eve baska bir sey para girmedigi slrece
yani mumkuni yok cok zor.”)

V.4.1.2. Immediate family member

In many of the models of coping, the person presented as a subject, who individually

appraises and copes with stressors; however, within a family the stressors will be

faced not only by an individual but also by the social unit (Hamilton and Catterall,
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2007). Therefore, poverty may affect all family members and subsequent coping may

be more collaborative.

Current study’s findings suggest that the husband and children have a great effect in
coping with financial difficulties. The women who get support from other family
members can better handle the difficulties. Some of the women indicate that
financial difficulties cause conflict within the family. In these cases, the children and
husband have a great effect on avoiding those problems through restricting wants.

Sevcan (35) and his husband provide examples of support within the family:

Sevcan: “Not only we but also children make sacrifices. My husband also makes many
sacrifices. My husband has only one pullover. He does not buy another to avoid making an
expense. Let me tell the truth: that day my husband came walking under rain, and he was
wet. | got angry because of this... Financial problems cause most of the psychological
problems in the family. You definitely have some kind of quarrel. Some people put too much
importance on what they eat. There are people who do not even sit at dinner table if they
don’t see a specific meal. However, in our house, we eat what God gives us that day. We*‘ve
got used to it, and we eat that way... In this respect, | appreciate my husband because if |
don’t make salad to eat with rice dish, he won’t ask me why I didn’t.”

(“Burada hep bizim degil bence ¢ocuklarin da fedakarligi var. Kocamin da ¢ok fedakarligi
var. Kocamin ikinci bir kazagi yoktur masraf olmasin diye almaz. Dogruyu séyleyim o gin
yagmurda yiiriiyerek gelmis ben kapiyi sinirle agtim... Var maddi anlamda gegimsizlik
evdeki manevi sikintiy1 ¢ok yapiyor. Mutlaka kavgan ¢ikiyordur. Ya bugin yoktur diyordur
su vardir bazi insanlar ¢ok asir1 bogazina diiskiindiir su olmazsa olmaz bu sofrada ben
oturmam diyenler vardir. Bizde de o giin Allah ne verdiyse. Oyle alismisik dyle yiyoz.. O
konuda ben esime tesekkiir ederim. Pilavin yanina salata yapmasam niye yapmadin demez.”)

Sevcan’s husband: “Believe me, think whatever you want; | have been walking since 20
years. | go to the workplace after a heavy rain, and then | turn on the heater and dry my
clothes. | come back home wearing these clothes after drying them. No matter if it is raining
or snowing... Me and my wife we bought this slum by making sacrifices over many years.
This is our slum. However, we bought this slum in very difficult conditions.”

(“Allah sizi inandirsin ne diigiiniirseniz diigiiniin 20 senedir yiiriiyorum. Belki ..yapana kadar
yagmistir yagmurda diikkana vartyom caligtigim yere sobayr yakiyom elbiseyi seriyom
kuruyom. Oyle aksam giyinip geliyom. Oyle yagmuru kar1 yok... Yillardir bunun fedakarlig
benim fedakarligim biz bu evi aldik. Bu gecekondu bizim. Ama ¢ok zor durumda aldik.”)
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The effect of consumer culture appears to be more significant on children. Parents
often try to meet children’s desires in order to avoid stigmatization within their peers.
Some of the informants indicate that children do not understand what it means to live
in scarcity. Therefore, parents often have to suppress their needs and wants in order
to provide their children’s. In some cases, the parents end up giving the money of the
day’s food to the children and when they do not have money to give the children,

they borrow money either from a family member or a neighbor.

For those who have the support of their children, handling financial difficulties is
easier. Children contribute to family coping by adopting their spending to the family
income, not asking for expensive goods and preferring cheaper alternatives. It is
generally the parents that make sacrifices in order to meet children’s desires first
(Hamilton, 2009b). However, informants’ accounts show that children put family’s

needs above their own personal needs and make many sacrifices in the process:

Sevcan: “Children are really receptive. | give two liras as pocket money to my child who
goes to high school. He does not ask why | have given such a small amount of money. He
never asks a thing. Another child would not behave like that. My son is really receptive. For
example, he does not ask me to buy a new shoe until his shoe is torn... Compared to other
teenagers, my child is really good. For example, he does not say ‘I want to have a hair cut, |
want pants, or | want brand name clothing’- like other young people. He recently needed a
shoe. | gave him money to buy himself a shoe but he bought the worst one in order to keep
some money with him. He says ‘I will buy another one when this shoe is torn’. Children also
try to conform to our circumstances and actually they are successful.”

(“Biraz onlar da bak ¢ocuklar o konuda gergekten anlayish. Liseye giden ¢ocuga ben iki lira
harglik veriyom anne niye az verdin demiyor. inan ki demiyor baska bir cocuk olsa.
Gergekten anliyor. Mesela iyice ayakkabisi yirtilacakta hadi anne bize ayakkabi al diyecek..
Ortam genglerine gore memnunum gercekten yoksa bu giinlimiiz sartlarinda bugiin der
sagimi kestircem su pantolondan alacam markali giycem asla. Ayakkabi ihtiyaci vardi
gecenlerde. Ben para verdim paraya kiyamamis gitmis kotiistinii almis gelmis mesela. Olsun
bu yirtilinca bir daha alirnm diyor. Onlarda ayak uydurmaya calisiyorlar uyduruyorlar da
simdi.”)

Rabia: “Some children say ‘I won’t wear other peoples worn clothes’” or ‘I won’t eat this
food’. My children are not like that. Even if | cook an egg today, both my son and daughter
sit and eat it. They don’t say ‘why are we always eating this’. We brew tea and eat breakfast
foods. They never say ‘we only eat this kind of food’ and they do not ask me to buy a
specific food. My daughter asks ‘Do you have money mom?’ | ask my daughter why, and
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she says ‘I’ll buy this or that’. If | have money, I tell it. And if | don’t have, | say I don’t.
And I say ‘let’s buy them next month’. They say ‘okay mom’. Thank God, they never insist.”

(“Baz1 ¢ocuklar var ben elin eskisini mi giyicem, ben bunu yemem demiyorlar. Bugin bir
menemen de yapsam oturuyorlar yiyorlar oglum olsun kizim olsun. Niye bugiin de bunu
yiyoz yok. Cay demliyoz kahvaltilik bir seyler yiyoz, ille biz de sunu yiyek bize bunu al hig
demiyorlar. Anne paran var mi, ne oldu kizim. Iste sunu alacam varsa var diyom yoksa iste
kizim yok diyom o&biir aya alalim diyom. Tamam anne diyorlar hi¢ itiraz da etmiyorlar
Allah’tan.”)

In some cases, children directly contribute to family income by working after school.
Saving and meeting their own needs with this money is also very common among

children:

Nillfer (33): “My son will work during the summer. My elder son is working. They are also
giving money for food but he is not spending all of this money. He saves the money and buys
a cloth. He buys his needs. And he can do all of these with only the money given for the
food. He gives his salary to his father. What can | say to those children? They grow up in
poverty. They know how difficult the money is earned. Therefore, they cannot spare to spend
it. Maybe this is the reason... If you give other children 20 or 30 liras, they will immediately
spend that money. But our children are not like that. | give 10 liras to them. 10 liras cannot
be enough for a seventeen year- old child because he also has mature friends.”

(“Simdi benim oglan yaz olunca ¢alisacak. Biiyiik oglan caligiyor. O ¢alistigi paraylan hatta
orda bile yemek parast verdikleri zaman o yemek parasimin hepsini harcamaz. Biriktirir
iistline kryafetini alir. Eksigini gedigini alir. Ve yemek parasiyla yapar bunlari sadece
diistiniin. Calistig1 paray1 babasina verir. Ben bu ¢ocuklara daha ne deyim ki. Cinki yoklukla
geldiler. Nasil geldigini biliyorlar. Harcamaya da kiyamiyorlar. Belki de ondan hani
bagkalarinin eline ver 20 lira 30 lira hemen biter. Bizimkinde dyle yoktur. 10 lira veriyorum.
On yedi yagindaki 10 lirayla napicak hadi yetiskin arkadasi oluyor arkadas ¢evresi oluyor.”)

In the consumer culture, there is a great emphasis on designer brands. In this study,
many low-income women mentioned that they do not give importance to wear
branded clothes. Some informants even consider buying and wearing branded clothes
as show-off. For example, Neslihan (41) mentions that “We don’t care wearing
branded clothes...The ones who are using brands are not using them properly. They
are buying and wearing it only because it is branded. Then, they throw them out.” Or
as Fatma (32) indicates, “l do not approve wearing branded clothes..Some women
are showing the brand label of their headscarf. This is show-off. | do not understand

what is different if it is branded. They are all clothes, so they are the same.” Even if
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it is common to hear such accounts from many women, this is not the case for many
children. In the literature, it is stated that designer brands have high awareness
among children and parents generally feel pressurized to make sure that their
children have socially acceptable clothing (Hamilton and Catterall, 2007). The
findings of this study suggest that children can support family by not insisting on
branded clothes and as Rabia (36) notes, children help parents by accepting hand-

me-down clothing:

“l generally don’t buy shoes and clothes to my daughters. The teachers generally give me the
clothes when they receive them from here and there. My children don’t say that ‘we won’t
wear other people’s worn clothes’. They have never said anything like that. | thank to my
children because they wear those clothes anyway. They also help me a lot in many respect.”

(“Ayakkabi olsun ben hi¢ kiyafet almiyom ¢ogunlukla kizlarima falan. Hep hocalar veriyor
oradan buradan ¢ikinca. Cocuklarim da sag olsunlar biz onu elin eskisi giymeyiz demiyorlar.
Hi¢ demediler Allah razi olsun hep giyiyorlar yani her sekilde. Her sekilde onlar da yardimei
oluyor.”

5.4.2. Support from neighbors

One of the most important findings regarding the low income in the literature is that
low-income consumers have resource assets as well as resource deficits (Lee et al.,
1999). Although some poor communities lack economic capital, they have developed

strong relationships in a community that will serve them in hard times.

In this study, the social support ties low-income families developed in the slum area
contribute to their living in terms of both materially and psychologically. The type of
social support reported includes food sharing, preparing home-made food together,

using each other’s cars for transportation, paying the expenses of picnics together,
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childminding, patient care, and helping each other in house repairing. Directly taking
financial aid is also very common in community. When they are short of money, the
neighbors are the first people to ask for money because they understand each other’s

condition and they do not push them to pay the money back.

Meral (36): “Those relationships... For example, if I don’t have money, and | need money, |
tell her to give me 20 liras. | tell her that I will give it back when I get my salary. If she has
money, she directly gives it. For example, our neighbor asked us to borrow money three-four
days ago. We gave the money and they gave the money back yesterday. We don’t push each
other to give the money back. They give whenever they can.”

(“Ha o iligkiler mesela param yok demi ihtiya¢ var hemen ¢abuk diyorum bana bir 20 milyon
ihtiyacim var ben aylig1 aldigim zaman sana verecem. Hemen varsa veriyor zaten. Mesela
ben kendim de diger komsuma hemen hemen bundan ti¢ dort giin 6nce bizden istediler biz
verdik daha diin getirdiler mesela. Ne zaman verirse dyle sikistirma falan yok bizde.”)

Low-income people are proud of the support between neighbors and neighborhood
relationships in the slum area. They think that they still have the neighborhood

relations that rich people and people living in the apartments do not have.

Meral (36): “Both my family and my sister live in apartments. When | go to my sister’s
house, | feel like as if I am in a coop. When I go to my mother’s house, | get bored. | am used
to live here. These places are nice. Neighborhood relations are very good. In apartments,
there is rarely such kind of relations.”

(“Ailem de ablam da dairede ben ablama bir gidiyom sanki kiimesin icinde gibiyim. Ben
annem gile gidiyorum c¢atliyorum. Aligkinim buralara mesela buralar giizel. buranin
komsuluklari glizel. Dairede binde bir nadiren”)

Zahide (50): “The people we are talking about were all living in slums. This area was entirely
full of slums. If | knock the window and say ‘I have no food’, these people would give you
the saucepan. You know Nuran abla; she used to bring onions and cook rice and we would
eat them together. You cannot do this in an apartment. People living in apartment buildings
do share anything.”

(“Dedigimiz insanlar gecekondu semtinden gelen burasi hep gecekonduydu. Adama desem ki
cama vursam bana yemek yok desem tencereyi alip gelecek kapasitede insanlardi. Nuran
ablay1 bilirsin sogan ald: topladi pilav etti yiyecik dedi. Bu isi dairede yapamazsin. Dairede
zaten bu yok.”)

Low-income think that there is imece (working together for the community or one of
its members) in the slum area. People help each other not only in terms of giving

money but also helping them in producing home-made products and doing house
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work together. This also helps them to save money because they do not need to pay

the money for the things they cannot do on their own.

Sevcan (35): “As | said, we used to make noodles together. One day we would make it for
one of our neighbors, and another day for another neighbor. But do not stay hungry while
making these foods. We make cakes. One of the neighbors bring oil, other one brings eggs.
One of them brews tea... In summers, at least ten women, we together do these kinds of
works. Some people live in apartments, so they do not have such opportunities. | am living in
slum and | have neighbors living in slums close to my house. We come together and do many
kind of work together. Today, if | say to my neighbors that | cannot carry sofa on my own
and ask for their help, they will come for sure.”

(“Dedigim gibi eristeyi yaparik. Bir glin bir komsuya yaparik bir giin bir komsuya yaparik
hani eriste yapiyok diye a¢ da kalmiyok gozleme bazlama diyorlar biz ¢orek diyok kendi
aramizda ¢orek ¢orek yapiyok. Biri yagii getiriyor mesela evinde yoksa. Obiirii yumurtasini
getiriyor. Biri cay demliyor. Surada bir yazin kismet olsa da en az 10 tane bayan biz o isleri
yapiyoz. Bazilar1 dairede oturuyor o imkanlar1 olmuyor ya ben gecekondudayim karsida da
gecekonduda oturan komgularim var. Orda birlesip onu yapiyok. Bir ¢ok isi beraber yapryok.
Desem ki ben buglin ya kanepeye gicim yetmedi abla bir gel de tasi desem mutlaka
gelirler.”)

Meral (36): “What we do? For example, if we want to eat meatball, we cook and eat together.
How can | tell... In summers, when you cannot do cleaning or carry something, a friend will
come right away. | say ‘Come over here, I’ll move the bed’. She comes right away to help
me. This is the way how we help each other.”

(“Mesela napryoz. Canimiz kofte istedi. Yapip yiyoruz ondan sonra. Nasil anlatsam sana.
Yazin temizliklerde giiciin yetmedi sunu kaldir giicin yetmedi hemen arkadas geliyor. Bir
gel diyom yatagi kaldircam. Hemen geliyor yardima. Birbirimize o sekil yani.”)

Respondents also talk about the psychological dimension of support from neighbors.
They indicate that psychological support from neighbors is more important than the

material one. They commonly say the phrase “money does not mean everything”.

Sevcan (35): “You are supported — not financially but psychologically. When you are upset,
you go and talk with your neighbor as if you are talking with a psychologist. Your neighbor
tells her problems to you, and you tell your problems to the neighbor. I think this kind of
support is much more important than the financial one.”

(“Maddi demeyim de manevi agidan canin sikilir gidersin ayni bir psikologla konusmus gibi
komsunla o sana sorununu soyler sen ona sorununu sdyler. Bence bu maddi agidan daha
blyik destek™)

Nilufer (33): “Neighbors bolster my morale. Both my husband and | think too much (about
the problems). They say ‘why do you mind’. They say everything will be okay. They always
support us — not in financial terms but in psychological terms. This is well enough for you.
Money does not mean everything.”
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(“Ya onlar hani sana bile destek ¢ikmasi moral vermesi. Simdi biz ¢ok diisiinen bir insaniz
ben ve esim. Iste niye diisiiniiyorsun her sey yoluna girer su sdyle olur bu bdyle olur diye
stirekli destek olurlar bize maddi yonden degil manevi yonden. Onlarin 6yle olmasi bile
yeterli zaten sana. Her sey para degil.”)

Nillfer’s husband: “This is the struggle to survive. Helping is the best thing we have. In this
building there are 12 apartments, and all these 12 apartments are as if they are one home.
Why? That is because we are coming from slums, and we are originally village people. We
are trying to maintain this lifestyle here (in the city). It is good? Yes, | think it is very good...
Are we gaining money? No. There is no need to deny it. So, do we have money? How you
can have money without earning it? As | said, money does not mean everything. Frankly, in
some cases money is not even useful for us anymore. Money is secondary. Why? This is
because of our close ties with each other.”

“Iste. bu nedir ayakta durmanin miicadelesi de budur. Bizdeki en giizel sey iste bu
yardimlagmadir. Su binada 12 daireyiz 12 dairemizde 1 ev gibiyiz. Niye biz gecekondudan
gelme kirsal kesim insaniyiz. O yasami burada siirdiirmeye calisiyok. Ha iyimi bence ¢ok
iyi...Paradan kazaniyok mu hayrr Inkar etmeye gerek yok. Yok ki para kazanalim.
Kazanmadigin para nasil olur. O da dedigim gibi her sey para mi. Bir yerde artik para artik
isimize yaramiyor agik konusayim. Bir yerde para 2. planda. Bu neden iste oda birbirimizin
bagindan saglanan bir sey.”

Low-income consumers who get support (both psychologically and materially) from
the neighbors indicate that neighbors have great influence on making their lives
easier. Those who can use the advantage of social capital stress that neighbors have a
great impact on making ends meet. They mention that they can usually ask only a
neighbor for a support. In addition, they think that a good neighbor can be more
supportive than the relatives. Even though most of the neighbors are experiencing

same kind of financial difficulties, they try to support each other.

“Researcher: Support between neighbors has a great influence on how you make ends meet.
Isn’tit?

Nillfer’s husband: Of course, it does. There is a proverb about it: “When your neighbor is
hungry, you cannot be full.” What does it mean? This means ‘sharing’. Strictly speaking, this
is the nice part of living here. This is the quintessence of sharing. | do not have any other
expectations. If | have something in excess, | can share it.”

(“Researcher: Bunlarin maddi zorluklarla basa ¢ikmada ¢ok nemli bir rolii var degil mi?
Nilufer’s hushband: Tabii ki olmak zorunda. Atalarin bir s6zii vardir Komsun ag yatarken sen
tok olamazsin. Bu nedir paylasmaktir. A¢ik konusalim burada en giizel yan1 da bu bize.
Dayanigmanin en giizel 6zii de bu ben baska bir sey beklemiyom. Bende var mi fazla var ee
paylasabiliyorum.”)

Nilufer (33): “Of course it has. It would be harder if we didn’t have neighbors... At least you
see some people and talk about your problems. And, they listen to you carefully. They don’t
break in. | mean, they don’t say ‘why are you talking about this’. They only listen and boost
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your morale. They even support you by giving advices. This is something very good. Talking
and sharing your problems with them is very very good.

Researcher: What kind of advices they give? Do this, or do that?

Nillfer: For example, | am a very concerned person. Neighbors ask why | am worrying.
They say ‘no matter where you go, your destiny follows you’. They say ‘you will pay your
debts anyway; the remaining part of debt is already insignificant’. They say ‘don’t worry, if
you support each other, you can achieve anything’. Neighbors support me in this way. There
is no one from my family here. Therefore, | feel closer to neighbors.”

(Nilufer (33): “Var tabii. Zaten komsuda olmasa var ya hi¢ duramazsin...En azindan
gidiyorsun konusuyorsun birka¢ kisi goriiyorsun anlatiyorsun derdini ve giizelde dinliyorlar.
Hani iste demezler ki lafin1 da kesmezler niye boyle anlatiyorsun falan yok dinlerler sadece
sana moral verirler ve hatta destek olurlar sunu soyle yap bunu boyle yap diye. O da ¢ok
giizel konusup dertlesmek ¢ok ¢ok giizel.

Researcher: Nasil diyorlar mesela neler diyorlar s6yle yap boyle yap?

Nillfer: Simdi ben ¢ok her seyi takan birisi oldugum ig¢in iste niye takiyorsun her sey
olacagina varir, odersiniz az kalmis bak bor¢larimiz falan sikmaym canimizi iste el ele
verdikten sonra her seyi yaparsiniz. Boyle destek oluyorlar. Bir de benim ailem hi¢ kimsem
yok burada o yiizden onlara daha yakinim sanki”)

Sevcan (35): “I am happy, believe me | am happy. If a real good neighbor makes sacrifices
for you, there is nothing more precious. Of course, you reciprocate - it is not one sided. If
your neighbor waves her hand, this boosts your morale.”

(“Mutluyum inan ki mutluyum. Inan gergek iyi bir komsu hani sana fedakarlik yapiyorsa
bence her seyden kiymetli. Sen de karsiligin1 veriyorsun tabii ki tek tarafli degil. Kalkip
komsun sana bir el salliyorsa bir moral oluyor.”)

Furthermore, when low-income families talk about the difficulty of living in
minimum incomes, they emphasize that they have social capital that provides sharing
and support that other middle-income consumers usually do not have. They
differentiate themselves from their more affluent counterparts and feel superior as
they perceive and use their social capital as an asset. In addition, they think that low-
income people and people who are migrated from the village have more collective
values than the richer ones. As Durdane (50) mentions, they use the advantage of
social capital, which can compensate the lack of financial capital in many times.
Also, as Meral (36) states, since low-income people are not greedy for money
(“gbzlinli para biiriimemis”), they are found to be warmer and more supportive than

the high-income people.
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Durdane: “Thank God, we have some kind of a social circle. | just don’t know where you are
coming from so don’t get me wrong but we are coming from rural area; we belong to village
life. But we have this solidarity. This is the best thing we have. | mean, if neighbors on the
opposite side have extra bread, we say each other that ‘take this bread and eat it’. We can
share it with each other. This is our best characteristic.”

(“Yine siikir ki iyi kotii bir ¢evremiz var. Kirsal kesimin yanlis anlamayin. Siz nerden
geliyorsunuz bilmiyorum da. Biz kirsal kesim koylii ¢ocuguyuz. Ama bizde bu dayanigsma
var. En giizel yanimiz bu bizim. Yani kars: tarafta attyorum 1 ekmek fazla. Ya bir ekmegi
alin siz yiyin diyebiliyoruz. Birbirimize paylasabiliyoz. Bizim ¢ok giizel yanimiz bu.”)

“Meral: | always like... Neither our neighbors, nor we are extremely poor. How can | tell it...
The people whose conditions are just normal, people who hardly make ends meet are
friendlier... I mean, the person is not greedy for money. Could | make myself clear?
Researcher: Yes. What do you mean by not greedy for money?

Meral: In our district, there are people who live in very good circumstances (wealthy),
however they are not decent persons. | cannot go this person’s house and ask them to help
me if my father in law tumbles down. These people behave as if they don’t need anybody.
Therefore, poor people; people who hardly make ends meet are more compassionate and
warmer.”

(“Meral: Ya ben her zaman seyi severim ya tamam ¢ok fakir insanlarda degiller degiliz de..
Onu ben sana nasil anlatiyim biliyon mu.. Durumu bdyle normal insan yoksul bir hafif boyle
zor gecinen insan daha bir cana yakin oluyor. Yani gozlinii para biiriimemis yani.
Anlatabildim mi?

Researcher: Evet. Nasil goziinii para biirimemis?

Meral: Bak mahallede bizim mahallede var durumu hali vakti giizel yerinde ama adam degil.
Onun evine gidip ben kaga kaga ya kayinbabam diistii yardim eder misin diyemem. Adamlar
sanki bizim kimseye ihtiyacimiz yok tavirda insanlar ya senin anlayacagin yoksul insan zor
gecinen insan daha boyle merhametli daha iyi daha boyle kaynagan insanlardir.”)

One of the consequences of living in the consumption-oriented society is found to be
the exclusion for low-income consumers. Social exclusion is one of the features of
non-participation in the consumption norms within a consumer culture (Hamilton,
2009a). The community ties, which are assumed to be disappearing in a consumer
culture, still remain an important source among low-income families. The collective
values such as sharing, respect, and cooperation provide them a sense of inclusion
and compensate the exclusion in the marketplace. Low-income consumers use their

community ties to boost their identity and feel superiority over affluent consumers.
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5.4.3. Support from outside the community

As well as neighborhood support, low-income families also get support from more
affluent people such as their employers and volunteers. The material support is given
in terms of both money and necessities. They emphasize that in order to live in
minimum wages, they have to cut back what they call luxury. One of the commonly
regarded luxury or unnecessary (fuzuli) good is the clothes. They mention that they
can hardly buy clothes and have to wear them for years. In their struggle for making

ends meet, some of them can use the benefit of hand me down:

“I have not bought a new shirt for myself for almost four years. Strictly speaking, this is just
a special pleasure. Actually it is not something special; it is a need. Or pants... Our Company
has given two pants to us and we have been wearing these pants for three years. | should also
mention that my wife sometimes do house cleaning in her employers’ houses. We have
income from there. May God save them. We also have a tradition called imece. Some say ‘I
am not wearing this jacket anymore. | don’t like it’, or ‘it is spotted’. They say ‘I won’t wear
it. Would you like to wear it?” To be honest, we wear them. They give all the clothes
including shirts because they have the opportunity (to buy new ones).”

(“Dort y1l hemen hemen kendime bir gomlek almis insan degilim. Ag¢ik konusayim &zel
zevktir. Ozel de degil aslinda. Thtiyactir bu. Ya da pantolon kendi sirketimiz iki pantolon
verdi U¢ senedir giyiyoz. He bir de onu sdyleyim esim bazen gidiyor miidiirlerin evlerine
temizlige gidiyor oradan getirimiz var. Art1 onlarda sag olsun yine imece dedigimiz bir usul
var adamlar diyor ben bu ceketi giymiyorum veya modeli artik biktim veya surada bir lekesi
var 0 benim icin sorun oluyor. Onu giymeyecem. Goturiir misuniiz diyor. Biz giyiyoz agik
konusalim. Adam goémlegine varana kadar veriyor. Oda nedir imkan oldugundan dolay1.”)

While some of the informants preserve their identity by not accepting used clothing,
some of them see clothing given away by someone more affluent as an opportunity
because given clothes can be better quality than new clothes that low income group
can buy. In that sense, the person who is giving the clothes becomes important
because as Rabia (36) mentions, hand-me-down clothes are generally worn once or

twice and they are branded clothes:

“The ones you buy from stores, or the clothes given by volunteers — all are just clothes. The
professors who give me the clothes are wearing their clothes once or twice, and then she
gives them to me. If you buy a cloth from the store, it is harder in financial terms. But | can
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wear the clothes | get from professors for several years. | buy poor quality clothes from the
store. But professors are wearing brands. You wear the cloth you bought from the store for
one year — but you can wear the professor’s clothes for two years. The professors that hire
me as a house cleaner always give me clothes including shoes and boots. If they fits my feet,
I wear them. We don’t have luxury to say ‘I don’t wear such cloth’. We have to wear them.
Of course it would be great if we could afford to buy them. But the reality is that just because
other people are able to buy does not mean you can buy them, too.”

(*O da elbise o da elbise ha magazadan almigin 6biirii zaten hoca zaten bir kere giyiyor iki
kere giyiyor sana veriyor. Ha magazadan para verip almisin kendini sikintiya sokarak ama
onda onu veriyor kag sene giyiyon. Ben gidiyom magazadan kalitesiz bir sey aliyon. Ee
hocalar markali giyiyor. Onu giyiyon bir sene hocalarin verdigini giyiyon iki sene. Hocalar
hep verirler ev isine gittigim hocalar ayakkabi olsun bot olsun. Gelirse tabii ayaklar1 neyi
uyarsa giyiyom. Niye ben de bunu giyiyim ben bunu giymem benim bunum yok hani 6yle bir
likkstimiiz yok mecbur giymek zorundayim. Tabii ki olsa da alsan ama o aliyor diye sen de
alacan diye bir sey yok.”)

5.4.4. Marketplace Relations

The everyday marketplace relations of many poor people also exclusively rely on
relationships and should be considered as a part of social capital (Blocker et al.,
forthcoming). The relationships and transactions with market related institutions
have a great effect on improving low-income consumers lives. Since there are low-
margins of error for low-income, making right choices in marketplace becomes much
more important for them. Below, Fadime (36) explains in detail, how sellers increase

poor people’s vulnerability:

“Sellers praise their goods. They offer you discounts. They offer many things until they sell
the product. But once you give the money, they no longer interested. They know well how to
deceive people. If you sell a product, you should sell it with a reasonable price... | swear;
you buy a cloth, and then it goes pale after washing it only once. | buy a t-shirt to my son but
it looses its form when | wash it. How can | trust to sellers? You are afraid of buying
something because you can only buy once a month or once a year. | mean, you should think
about it this way. You cannot always buy. If your monthly income is very high, you can wear
according to your taste by shopping in good and luxury store. But we don’t have this
(money). The sellers should not deceive disadvantaged people.”

(“Malim Ovuyor ballandiriyor allandiriyor glllendiriyor sana hesapli veririm diigiiriirim
diyor soyle yaparim boyle yaparim diyor onu satana kadar sattiktan sonra isi bitti miydi sen
zaten aldiktan sonra is bitti o paray1 verdikten sonra. insan kandirmay1 ¢ok iyi biliyorlar. Bir
seyi satiyorsan adam gibi sat pahali da degilse normalse olurunla ver... Yeminle diyom
ondan sonra ee giysi aliyorsun rengi soluyor bir yikamada gidiyor. Ben atlet aliyom ¢ocuga
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atleti yikiyom ertesi giin atletin agz1 gozii bir yana gitmis nasil giiveneceksin ki artik
korkuyorsun bir sey almaya zaten aldigin ayda yilda veya senede bir dyle yani Oyle
diigiinecen. Her zaman nerede alacan. Cok para kazanacaksin aylik gelirin ¢ok olsun elinde
paran olsun bir s0yle gezerken iyi bir magazaya gidersin lilks bir magazaya takilirsin giizel
kafana gore giyinirsin. Yok o da o da olmadigina gore yani magdur insanlara da bdyle
yapmanin geregi var mi1.”)

Although buying goods and services through marketplace relationships may end up
in disadvantage, since many aspects of poor consumers’ lives are surrounded by
uncertainty and the marketplace is characterized by minimal resources, buyers and
sellers give special importance to relationships (Viswanathan, 2010). Informants’
accounts regarding the market transactions show that building trusting relationships
with sellers is crucial in their coping with uncertainty and material constraints. The
long-term relationships built between buyers and sellers in the marketplace provides
basis for credits and discounts. Even though buying goods on credit is more costly in
the long run, credit options still make their lives easier because they might need
liquidity for other emergency needs. As Nurdan (38) explains the opportunities such
as paying in installments and keeping records options would be impossible if they
are not known by sellers and Siikriye (35) mentions that strong ties with vendors can
make “difficult-to-reach-products” (because of their price) available for low-income

consumers:

Nurdan: “How can | explain... For example, the grocery store in our district knows us. When
our children or we go to this store, they want to give us everything without getting any
money. When | go to the pharmacy, at least they know me and they know that | am
trustworthy. He knows that | will pay. Would he just sell on credit if he were unsure? He
says ‘I can keep it recorded and you can pay next time you come here’. | am thankful to the
two or three sellers who know us. When | go to their store, they say ‘If you don’t have
money now you can pay later’. Or they say ‘If you have enough money, | can give you this
product’. May God bless these people who make things easier for us.”

(“Valla nasil agiklayim simdi benim mesela mahalle bakkalimiz bizi tanidi para verme
yoniinden olsun maddi durumdan olsun iyi veya kotii o bakkala biz vardigimizda istersek biz
varmayalim ¢ocugumuz varsin her seyi vermek istiyor. Seye iniyom eczaneye en azindan
eczacisi seni taniyor giivenilir oldugunu biliyor. O paray: gotiirecegimi biliyor bilmese bana
onu yazar mi. Abla yoksa yazayim mi bir dahasinda ver diyebiliyor bana. iki ii¢ tane
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magazamiz var Allah razi olsun vardigimiz yer tanidik abla yoksa idare ederik ha paran
yetiyorsa sunu verebilirim o kolayliklari gésteriyorlar Allah razi olsun.”)

Stikriye: “I bought these bed bases that way because the seller knows me. I bought a
sandwich toaster and | paid the installments on time. When | go there to make payments, we
chat. One day she asked if I would like to buy something. | told her that there was something
that | really wanted to buy but how could | pay for it. | told that | wanted to buy bed base for
my two daughters. | said my daughters are sleeping on the outworn beds. She said that ‘No
problem, I know you’. She said ‘I can even let you pay 50 TL each month’. She said that she
is a known salesperson in this store. | bought this bed bases thanks to this salesperson and |
made my daughters happy. May God bless her. The other sales person does not know me
well. He would not trust me. Since Ayse Hanim knows me, she acted as my guarantor and
game me the products.”

(“Ben su bazalar1 Oyle aldim. Beni tamdigi i¢in kiz. Bir tost makinesi aldim giiniinde
goturdiim verdim. Vardik¢a da onla da sohbet ederdik yani istedigin bir sey var m1 dedi iste.
Dedim ¢ok ¢ok istedigim bir sey var ama nasil 6deyim. Ben baza istiyom iki kizlarima
dedim. Eskilerin (stinde yatiyorlar dedim. O da dedi ki ben seni idare ederim ben seni
tanidim. Ben sana 50 de 6detirim dedi. Clnki{l ben burada eski taninan elamanim dedi. Onun
sayesinde bazalart aldim geldim kizlarimi da mutlu ettim. Allah razi olsun onun seysiyle oldu
bu da. Oteki adam beni iyice tanimiyor. Aha bunlara giivenip veremezdi. Ama Ayse hanim
beni tamidig1 igin kefil oldu verdi.”)

The shops and street vendors can provide both credit options and flexible payables.
As Saliha (34) indicates street vendors make low-income consumers lives easier
because those sellers do not pressure consumers for payment. Those sellers provide

the flexibility that credit cards do not provide.

“Saliha: You know, street hawkers go from to district and sell clothes, cases, and many other
things. They keep records of debts. For example, if you buy pants for ten liras, they will keep
record of it so that you will pay two or three liras each time they come.

Researcher: Does keeping records make things easier for you?

Saliha: Of course it does because this seller does not force you to pay. You pay whenever
you have money. | mean, if you buy pants for ten liras, you can pay five months later. They
won’t ask you ‘why haven’t you paid for five months.” We feel free because they don’t ask
you to pay the money (laughing). | mean you feel better, when they don’t ask. If they asked
you for that money everyday, things would be different. If | buy something with a credit
card, | cannot postpone it (payment). | don’t have a chance to postpone. If you postpone, you
must pay a commission, which is one or five percent. | cannot pay that commission — how
can | handle that burden? As | said before about being independent... In this case, you would
be dependent on everyone (which is something that informant really wants to avoid).”

(“Saliha: Ya mabhallelere saticilar gelir elbise satarlar yani elbise satarlar nevresim satarlar
her sey satarlar. Ona yazdirirsin s6ziin gelisi on liraya bir pantolon aldin onu yazdirirsin iki
lira U¢ lira 6dersin geldikge.

Researcher: Yazdirma oluyor yani o bir rahatlik sagliyor mu?

Saliha: Tabii sagliyor ¢linkl yani o seni gelip de sikistirmiyor. Ne zaman elinde para olursa
yani bir pantolon aldin on liraya onu bes ay sonra da verebilirsin. Sana demiyor ki niye bes
aydir bu parayi bana vermedin diye sormuyor ¢iinkii. Ha sormayinca bizde kendimizi rahat
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hissediyoruz (guliiyor). Oyle yani sormayinca rahat oluyon ama her giin gelip kapini ¢alarsa
borg borg diye. Ha kredi kartiyla alsam ben onu erteleyemem. Erteleme gibi bir sansim yok
erteleyince zaten komisyonu var yiizde bir yiizde bes faiz. Faizi 6deyemem o zaman ben o
yiikiin altindan nasil kalkayim. Ha biraz 6nce dedim ya kimseye muhta¢ olmamak diye o
zaman herkese muhtag¢ olmak zorunda kalacan.”)

Long-term relationships built with sellers provide low-income consumers to exert
control in the marketplace. Nuriye (30) explains how they use their long-term

relationship to persuade sellers:

Nuriye: “How can | explain... They make a discount. | say to the sellers “You are obliged to
make a discount because | have been buying everything from you in my good and bad days’.
There are cases in which we buy a product at its half price. When my husband buys some
clothes for me or for himself, he also takes extra clothes for our son as a gift. He says ‘I’ll
also take these clothes as a gift’. So it is advantageous in this respect, too.”

(“Oray1 nasil deyim fiyat ve indirim yaptiriyorlar. Tamdik diyon ben senden yillardir
bayramda olsun iyi guinimi kot ginimi her seyimi senden aliyom mecbursun diyoruz yari
fiyatina da aldigimiz oluyor. Esim bana ve kendine bir sey aldigi zaman oglumunkileri
hediye olarak aliyor. Ben bunlar1 hediye alacam {istiine diyor. O ydnden de avantaj oluyor.”)

The respect, honesty, and trust are likely to benefit both low-income buyers and
sellers operating in bottom-of-pyramid marketplaces. As Nurdan (38) mentions they
generally prefer to shop from sellers in their district because they know that
neighborhood retailers sell quality products. Sellers also benefit from the trust and
honesty formed by gauging the credit worthiness of buyers. Since community sellers
know the conditions and expectations of low-income buyers, they can better respond

to their needs and wants:

“For example, we go to Mamak. There are two or three stores we know. We generally do
shopping at these stores because they know our financial condition — they learnt it after our
frequent visits... Now they ask me ‘How much can you pay?’ For example, | tell brother
Orhan (seller) that the product I will buy should not exceed ten or twenty liras. | say “You
know my situation’. So the guy shows me products that suit my situation. Of course, the
seller has a great influence on citizens.”

(“Mesela Mamak’a iniyoz. Belli basil iki l¢ tane tanidigimiz saticimiz magazamiz var
magazaci onlardan biz daha ¢ok aligveris yapiyoz ¢ilinkii varip gele gele adam senin maddi
durumunu greniyor. Abla sen ne kadarlik isteyebilin diyor. Ben de diyom ki mesela s6z
temsil Orhan abi benimki onu gegmesin yirmiyi ge¢mesin iste biliyon diyom. Adam bana
ona gore ¢ikarabiliyor. Tabii ki saticinin vatandas tizerinde etkisi ¢ok oluyor.”)
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To sum up, the social networks and face-to-face interactions in the marketplace is
likely to cause mutual benefit. Low-income consumers, who can use the advantage
of trust built in medium to long-term relationships with sellers, are better at meeting
their needs and wants. As Viswanathan (2010) notes, although relational
environment in the marketplace might also have some downsides for both parties
(such as taking the advantage of trust or engaging in cheating), in many cases social
networks can lead positive outcomes (such as new knowledge on products and deals,
and enabling people from different literacy levels to participate in the market;

opportunity for entrepreneurs to learn critical skills).
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CHAPTER VI

CONCLUSION

The objective of this study was to explore mechanisms low-income consumers’ use
to cope with material constraints. The current research examined how low-income
consumers perceive their income poverty and identified common strategies low-
income consumers use to cope with consumption constraints and increasing

pressures of consumer culture.

Attention to poor or impoverished consumers has taken recent attention by consumer
researchers and marketing executives from major global companies. The recent
statistics show how widespread the poverty is. The three-fourths of the world’s
population live in nations with less than ideal conditions, defined by marketplace
abundance (Martin and Hill, 2012). Therefore, statistics indicate that many of the
world’s population experience consumption environments different from those of the
most developed and predominantly Western world (Hill, 2001). The conditions and
findings pertaining people at the top of the pyramid may not represent the people at
bottom of the pyramid, whose lives are surrounded by too little. Therefore, the
research turns to low-income consumers to understand their experiences and the
consequences of living in lack of material abundance and how they cope with

material constraints and negative feelings arising as a result of not consuming.
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Conducting in depth interviews with low-income families in Turkey provides an
understanding of cultural and contextual character of poverty and felt deprivation

and their coping with restricted consumption.

In this chapter, firstly, I elaborate on the main findings of this thesis and then discuss
the contributions, implications, and limitations of the study. | also provide future
research avenues on low-income consumers. In this study, | suggest four factors that
enable low-income consumers to cope with consumption constraints and navigate
life in society which becoming more and more consumption oriented: religion,

rural/cultural background, effective and creative uses of resources, and social capital.

The major finding of the current study is that low-income women cope with poverty
through utilizing religious and cultural discourses. Religious discourses affect low-
income consumers’ approach to poverty and provide them mechanisms to cope with
material and consumption constraints. Many informants in this study cope with
poverty by redefining poverty and converting the institutional definitions of poverty.
Redefining poverty in terms of religious views such as seeing poverty ordained by
God and perceiving poverty as an exam, low-income consumers legitimize their
poverty and these redefinitions of poverty enable them to cope with restrictions.
Using cultural and religious discourses such as israf is haram, being greedy is not
good, money is the root of all evil, low-income consumers legitimize and attribute
new meanings to their practices and circumstances. First, many informants believe
that poverty is given by God. Since it is the volition of God, they think that they
should not rebel. Rather, they think they should confront to live with what God has

given. Second, poverty is perceived as an exam. Informants said that while some
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people are examined with wealth, some people are examined with poverty. Third,
downward comparisons with people in worse conditions enable low-income people
to boost their identities. The main idea under downward comparison is that people
should always thank God for the things God has given. Otherwise, they might loose
what they have and their conditions might be worsened. Fourth, while making
upward comparisons, low-income people put spirituality above material wealth and
this way they try to reduce the importance of having money and possessions. Fifth,
low-income consumers develop mechanisms to redefine consumption restrictions.
They use lack of money as a controlling mechanism for not departing from the good
and moral. They cope with not having more money by thinking that money is the
source of evil that pushes people to what they regard as undesired consumption
practices and habits such as overconsumption, drinking alcohol, and gambling.
Lastly, in this study low-income consumers cope in a consumer culture by
reformulating their needs through religion and morality. In the literature, it is
discussed whether poor value the same things as their more affluent counterparts
(Hill and Gaines, 2007). According to Lewis (1970), poor consumers are aware of
the middle-income ideals however, do not behave according to their norms. Other
scholars think that values are similar across socioeconomic statues but perceived
differences occur primarily due to restrictions on consumption (Hill and Gaines,
2007). In this study, low-income consumers name the things they cannot buy as
fuzuli (unnecessary) or israf (waste). Buying new clothes (for example, when have
one coat buying another one), having a new product when they have already one,
paying high amounts to the goods are found to be wrong and irrational. They also
utilize religious beliefs such as “israf is haram” to cope with increasing consumption

trends in the society. They differentiate their practices such as avoiding waste from
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poverty therefore, representing those practices as if their own decision. In the poor
consumer literature, it is generally assumed that consumers employ coping strategies
after they experience negative consequences. However, consumers can also adapt
some mechanisms before negative consequences. In this study, low-income
consumers avoid severity of consequences by negotiating what it means to be poor
and proactively resisting consumer culture through religious beliefs such as israf is
haram. While some scholars see religion as hindering the struggle for growth and
freedom, others approach religion in a positive manner such as discovering purpose
in one’s life and achieve intimacy with others (Pargament and Brant, 1998).
According to Marx (1976), religion is the opiate of the masses, veil that hides the
class exploitation, therefore could never help the poor. Although the benefits and
harms of religion are and will assessed in various discussions, in this study, some
informants use religion as a tool to resist institutional definitions of poverty and add

meanings to their circumstances and practices.

As well as sociocultural aspect of poverty, informants’ background has a great effect
on the feelings arising as a result of not meeting the standards of consumer culture in
an urban city. It is generally assumed that poor do not live happy lives since they do
not fully participate in a consumer society (Hamilton and Catterall, 2005). However,
most of the low-income consumers have never known the taste of money. The length
of time spent in poverty is an important factor affecting the consequences of
restrictions. In this study, many informants are using their financial and cultural
background to cope with material constraints. Informants mentioned that since they
have always experienced the poverty, the inability to consume does not create

negative feelings. Furthermore, even if they had money, they mentioned that their

98



cultural background would not allow them to participate leisure activities, which are
often found to be lacking in their lives. On the other hand, they also use the
background of other low-income consumers to cope with consumption constraints. It
is well known in the literature that people evaluate themselves in relation to others
(Festinger, 1954). In this study, many informants compare themselves with people
living in the same district rather than people living in more affluent parts of the city.
Some informants mentioned that they do not feel themselves inferior to others
because even if some people in the same neighborhood have more money, they
maintain a lifestyle similar to the poor. Low-income consumers try to minimize the

differences with more affluent counterparts by focusing on the outcome.

While some of the low-income consumers increase the importance of the restrictions
they face through comparing themselves with people who have more money, some
informants cope with financial constrains by minimizing the differences between
themselves and their richer counterparts. In case of enhancing the importance of the
restrictions, poor put sacred meanings to the restrictions they face through attributing
religious and spiritual meanings. They believe that God gives poverty and poverty is
an exam that they should pass. By thanking God, they think that they save their place
in the afterlife. Furthermore, they sometimes regard lack of economic capital as a
controlling mechanism that prevent them to depart from the good because they
believe that too much money brings evil. They cope with material constraints by
redefining poverty and consumption restrictions through cultural values. In the other
case, they cope with financial constraints through minimizing the differences with
more affluent counterparts by focusing on the outcome. Even if money spent to the

necessities are different across socioeconomic status, since at the end both low-
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income and more affluent counterparts satisfy their basic needs (such as hunger,
shelter, clothing), they think that there is not too much difference between low-

income and comparatively more richer people.

Last two findings (effective and creative uses of resources and social capital)
represent more direct efforts of informants to cope with consumption restrictions. In
case of using resources in effective and creative ways, low-income consumers find
unconventional ways of meeting their needs and wants. They exert control and
agency by using resources and products in innovative ways. Furthermore, getting
social support from immediate, extended family, and neighbors as well as support
from outside the community is a very important strategy for low-income families to
cope with material constraints and felt deprivation. In a consumer culture, it is
generally assumed that community ties are disappearing, individualization becomes
prominent and communities are formed around brands (Muniz and O’Guinn, 2001).
However, traditional neighborhood community ties still remains important for low-
income consumers and through cohesion, sharing, respect, and altruism they gain
sense of belonging, which compensates exclusion often occurred in a consumer
culture (Hamilton, 2009a). Furthermore, in this study low-income consumers use
community ties to boost their identities and differentiate themselves from affluent
people by emphasizing that poor still maintain traditions and neighborhood relations

that many richer people have lost.
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6.1. Contributions and implications

This thesis contributes to poverty research from the consumer research perspective in
several grounds. The main contribution of this study to the poverty research is that it
shows how poverty is socioculturally conceptualized. With the World Bank’s study
with 60000 poor women and men from 60 countries, it was recognized that poverty
is a multidimensional phenomenon (material, physical, and psychological; dynamic,
complex and both gender and location specific) and much more than an economic
issue (Narayan et. al., 2000). The current study conducted in secular Turkey, whose
population is mostly Muslim and which represents a more religious culture, forces us
to further think about what poverty actually implies for low-income consumers in
different cultures. In this study, low-income consumers cope with poverty by
redefining poverty through religion. They believe that poverty is given by God and
poverty is an exam. These interpretations of poverty provide low-income consumers
coping mechanisms to legitimize their conditions and attribute new meanings to
consumption restrictions they face. As well as the conceptualization of poverty,
findings also contribute to the felt deprivation phenomenon by depicting how felt
deprivation is socially and culturally shaped. For example, low-income informants
who believe that poverty is given by God and poverty is an exam, the felt deprivation
is not associated with income poverty. Rather, poverty is accepted in line with these
interpretations of poverty. These findings show that not all cultures perceive and
define poverty in terms of same concepts such as inferior living conditions,
deprivation and social exclusion. In this study, many informants cope with poverty
by negotiating and redefining what poverty is. According to different interpretations

of poverty, low-income consumers perceive themselves as more or less poor.
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Therefore, depending on the cultural worldviews consumers have adapted, the

meanings of being poor and felt deprivation vary.

Second, this study provides religion as a new framework to understand low-income
consumers. In poor consumer literature, it is noted that religion is an important
component of low-income people’s lives (Hill, 1991). However, it is not depicted in
detail how consumers make use of religion to cope with poverty and reformulate
needs and wants. The scholars have suggested that low-income women use
distancing to cope with restrictions by differentiating themselves from typical poor
such as typical welfare mother (Hill and Stephens, 1997). They use distancing
approach by either perceiving their circumstances unique or superior than typical
welfare mother. In this study, different from the existing literature, low-income
women cope with poverty by redefining poverty through religious and cultural
discourses. Through attributing sacred meanings to the restrictions they encounter,
low-income women increase the importance of the restrictions they face. They create
a distance between themselves (poor) and their more affluent counterparts through
religious beliefs. They believe that encountering various restrictions in this world
enable them to attain their sacred self (making their place “in the other world™).
Furthermore, through using religious views such as israf is haram, they try to resist
consumer culture. Even if their financial resources do not allow them to participate in
purchasing different products and brands on an ongoing basis, they cope with
inability to participate in a consumer culture by labeling such consumption as fuzuli
(unnecessary) and israf (waste). They also redefine meanings of being poor and rich
by using negative notions of money and use restrictions and lack of money as a

controlling mechanism that prevent them to depart from straight and narrow.
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Third, this study contributes to poverty research by challenging commonly held
beliefs about low-income consumers. It challenges two widely held assumptions
about low-income: Low-income consumers are passive and low-income consumers
live unhappy lives. Regarding the first assumption, rather than passively accepting
their situation, low-income women negotiate poverty and what it means to be poor.
Furthermore, accounts of women show that low-income consumers gain agency by
finding solutions to save money. Through engaging reduce and reuse activities, they
can save their resources. In the literature, it is noted that one way consumers exert
agency is using products and brands in innovative ways (Szmigin, 2003). In this
study, low-income women exert agency through using their creativity in increasing
the appliances usability, reusing furniture or creating decorative objects for home.
Therefore, rather than accepting their situation passively, low-income consumers
show great agency in their consumer world. This study provides some of the ways

low-income Turkish women control their lives.

Regarding the second assumption, the consequences of disadvantage and restrictions
in the literature are generally depicted as negative (Hamilton, 2008). The negative
consequences include stress, depression, sense of powerlessness, felt deprivation,
isolation and alienation from mainstream society. This study contributes to poor
consumer literature by showing that consumption restrictions do not always result in
negative consequences because of the sociocultural aspect of poverty and poor
consumers’ background. Through developing positive adaptive mechanisms such as
redefining the meaning of being poor, low-income consumers can proactively avoid
the severity of negative consequences that consumption restrictions might create.

According to model developed Hill and Stephens (1997), consumers employ coping
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strategies after they encounter negative consequences. However, what is generally
underestimated is that consumers can also be proactive in their efforts to handle
stressful conditions. The findings of this study does not fit the model (figure 1) well
because in this study low-income consumers proactively avoid the negative
outcomes created by restrictions through redefining poverty and what it means to be
poor. Rather than accepting poverty as lacking the resources and living in inferior
conditions, they redefine poverty by stating that poverty is given by God and poverty
is an exam that God put poor people through. Furthermore, some low-income
consumers proactively resist the consumer culture by relying on the religious view
that israf is haram. In order to reduce the severity of difficult situations, low- income
consumers make use of religious and cultural discourses to redefine poverty and
attribute new meanings to their conditions and consumption practices. This study
shows that low-income consumers can also adapt some mechanisms before
experiencing negative consequences and these strategies can be regarded as

consumer agency, which is not represented in the current model.

Fourth, this study has implications for marketers. Low-income consumers are
generally not high priority and found to be unprofitable by managers. Recently,
businesses, which are reluctant to target poor markets started to see the fortune at the
Bottom of the Pyramid because of the value those markets offer (Prahalad, 2005). It
might be assumed that poor consumers do not question product price and quality
because products are the best that can be expected according to their purchasing
power (Viswanathan, 2010). The analysis of this study reveals that low-income
consumers have in fact quality expectations and are willing to pay premium for

quality products. For example, some informants mention that they want to buy
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quality products and they say, “we are not that rich to buy cheap products”. For this
reason, it is critical for marketers to design and emphasize the benefits and costs of
buying quality products. Since low-income consumers are aware of the benefits of
buying quality products as can be understood by the proverb they use: “ucuzdur
vardir bir illeti, pahalidir vardir bir kiymeti (good things are never cheap)”, marketers
can emphasize the long-term benefits (such as durability of products, services, or
enhanced health) of paying small premium for products. Furthermore, by identifying
different coping strategies (and thus different sub-segments) within the poor
consumers’ segment, this study points out the complexity of the bottom of the
pyramid segments. This is in line with what Kotler et al. (2006) noted, in order to
rescue and better serve the poor, it should be recognized that poor are varied on a
number of dimensions. In other words, the results of this study stress the need for

using other then “income” variable to segment low-income markets.

Lastly, this research has two main implications for public policy. The negative
consequences of consumption restrictions are higher and the effects of consumer
culture are more observable among children. Low-income consumers are generally
accused of making irrational choices by buying expensive and brand name products
(Hamilton and Catterall, 2007). However, accounts of informants show that many
parents had to make sacrifices (even from their food) in order to meet wants of their
children and avoid stigmatization of their children among peers. The consequences
of spending limited resources on children’s wants in some cases push families too
hard and make them incur debts. One of the public policy implications of this study
is that poor families and their children can be educated about the effects of market

driven materialism on their consumer lives, and how they can economize their
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resources. For example, some families found solutions to meet their children’s wants
by developing saving options by encouraging their children to eat less junk food and

save money in their money boxes.

The other way to improve the lives of the poor consumers can be through fostering
hope and empowerment among low-income consumers. It is known that poor
encompass both tangible an intangible (such as community relations) assets to
improve their live conditions. And, hope is one of such hidden assets, which enables
more positive outcomes since hope increases energy to pursue goals (Blocker et al.,
forthcoming). “Hope, as part of a complex array of emotions, is a capability that
represents a local, sustainable mode of surviving and thriving” (p. 18). In order to
initiate empowerment, government may not need to make high investment. Many
informants in the study indicate that they feel better after they shared their
experiences and expectations with someone unknown. Therefore, the initial point to
foster empowerment could be through listening poor people’s problems,
expectations, and solutions in their own setting in a nonjudgmental manner. This can
be done through working with NGOs to create systematic environments to listen
poor people’s experiences. Public officers can go and meet women and children in
poor neighborhoods in regular time periods. Each time, they can inform poor
families about specific issues such as health, education, economizing, cooperation
etc. In addition, the poverty research regarding how to improve the lives of the poor
can be supported more through the funding agencies such as Tubitak. Doing these
kind of research can also provide low-income people the opportunity to share their

experiences and problems with someone outside their community.
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6.2. Limitations and suggestions for future research

There are a number of limitations to the study, which represent avenues for future
research. First, it is limited in terms of the depth information collected. This study
was conducted to understand the coping strategies of women. In only few cases,
family interviews were held. Even if interviews of women provides accounts of the
role of each family member on coping with poverty, mainly coping strategies of
women were identified because of the focus of this study. Therefore, it cannot
differentiate between low-income male and female low-income consumers’ coping.
In the literature, the gender differences on coping were identified. It is found that
while women tend to focus on emotions and seek social support, men uses more
rational and stoic style of coping (Carver and Scheier, 1989). For example, in this
study, it is found that many women cope with material constraints through religious
teachings. However, as noted in the literature, religiosity is found to be higher among
women (Aslanbay et al., 2011). Therefore, the extent men use religion as coping
might differ from women. In order to understand the differences of coping with
poverty at individual level, low-income males also needs to be interviewed.
Furthermore, at the family level, since poverty affects whole family unit (Hamilton

and Catterall, 2006), future studies might also include male respondents and children.

Second, in this study poor families were selected based on income. However, some
of the poor informants were rural-to-urban migrants, which was not criteria that was
being considered on the selection of the informants. Although migration or slum
living is not necessarily the indication of poverty, the analysis shows that it has a

great affect on how people cope with material constraints. As it is indicated,
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migrated consumers are different from the urban poor because they come to city
from village without knowing much about city culture and major consumption
practices, and they experience a change in their lives in terms of acculturation (Tari
et al., 2008). Therefore, the felt deprivation and personal coping may vary depending
on whether poor consumers are migrated from rural areas or living in cities starting
from their birth or childhood. The differences in the felt deprivation and coping can
be investigated between impoverished migrants and poor who have always lived in

cities.

Third, this study has considered only the perspective of consumers. However,
marketers, the government, the rest of the society, and social services are all parties
involved in the exchange relationships for low-income consumers (Alwitt and
Donley, 1996). Future research could provide the perspectives of multiple parties in
the marketing exchange. Furthermore regarding findings pertaining social capital, in
order to understand how social capital compensates the lack of financial and cultural
capital in detail, interrelationships between low-income consumers and their
neighborhoods can be examined in future research by also making interviews with
businesses and community groups in addition to low-income consumers in the

neighborhoods.

Fourth, majority of the informants in the study were Sunnis. However, there were
also few Alevi informants. Although there were similarities of coping between two
groups, there were also some differences on their attitudes towards their
circumstances. The major finding “religion” depicted in the study reflects the effects

of Islam and especially the perspective of majority groups. However, although Islam
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played the most critical role for the establishment of slum areas, those areas were
also accompanied by other identities such as Alevis, who can be defined as followers
of more heterodox understanding of Islam (Pmarcioglu and Isik, 2007). Alevi and
Sunni communities exist side by side in slum settlements, their political views and
social lives significantly differ (Erman, 2000). Therefore, in future studies, how
meanings of poverty and coping strategies differ across different groups and

identities (such as Sunnis and Alevis) and political ideologies can be investigated.

Lastly, the findings of this research pertain to Turkey and reflect low-income Turkish
consumers’ coping. Future studies can extend this study by collecting data from
different settings, which reflect different cultural worldviews, and explore felt-
deprivation and consumer responses in different contexts. Investigating felt
deprivation and effects of consumer culture as well as coping and responses to
consumer culture in different contexts can deepen understandings of poverty and
contextual character of felt deprivation within diverse cultural modes of

consumption.
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TABLE 1 - INFORMANT DETAILS

Pseudonym | Age | Education Household Income | Number of children Working/nonworking
Fatma 32 Iliterate 1000 TL 3 (aged 13, 12, 8) Nonworking
Giilistan 37 High school 680 TL 2 (aged 11, 16) Nonworking
Saadet 35 Iliterate 1000 TL 1 (aged 16) Working
Niliifer 33 Primary school 1200 TL 2 (aged 12, 16) Working
Sevcan 35 Primary school 800 TL 2 (aged 14, 17) Nonworking
Zahide 50 Primary school 700 TL 6 Nonworking
Saliha 34 Middle school 800 TL 2 (aged 5, 10) Nonworking
Derya 34 Primary school 400 TL 1 (aged 9) Nonworking
(No regular income)

Neslihan 41 Primary school 640 TL 2 (aged 9, 15) Working
Fadime 36 High school 950 TL 2 (aged 12, 14) Working
Hatice 35 Primary school 1000 TL 2 (aged 17, 18) Working
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Safiye 37 Primary school 700 TL 2 (aged 15, 19) Working
Rabia 36 Primary school 650 3 (aged 18, ..) Working
Sidika 29 High school 680 TL 1 (aged 7) Nonworking
Siikriye 35 Iliterate 850 TL 3 (aged 21, 17, 8) Nonworking
Nurdan 38 Primary school 1000 TL 2 (aged 19, 16) Nonworking
Kader 27 | Attended but not | No regular income | 1 (aged 9) Nonworking
completed primary
school
Meral 36 Primary school 800 TL 1 (aged 12) Nonworking
Nuriye 30 Primary school 850 TL 1 (aged 7) Nonworking
Elif 24 Primary school 1000 TL 2 (aged 7, 4) Nonworking
Durdane 50 Primary school 1000 TL 4 (aged 26, 14 and other | Nonworking
two are married)
Fazila 29 Primary school 600 TL 2 (aged 3, 11) Nonworking
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FIGURE 1.

A three-dimensional model of impoverished consumer behavior

(Hill and Stephens, 1997)
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APPENDIX A

INTERVIEW GUIDE

Can you tell a little bit about yourself? (age, education, number of children,
the ages of children)

What is your total income? (the money you and your husband earn)

Where does the money go? What are your priority expenditures? (learn it in
detail)

How do you make ends meet? How do you cope with financial constraints?
Which of your expenditures do you restrict?

How do you restrict your expenditures? What kind of practices do you use?
What do you give up to buy when you don’t have enough money? (what are
trade-offs — food versus bills, cigarettes versus clothing, etc.)

Do you have additional income? How do you obtain this income and what do
you use this income for? (cash, commodity, etc.)

Do you think you have control to handle the financial difficulties? What kind
of practices do you use to obtain control (i.e. using goods in different ways,

saving money, etc.)

10) Are there any practices that you use in order to reduce your bills (water,

electricity, telephone)

11) Are there any practices you use to reduce fuel for heating?

12) Where do you buy your food? How frequently do you buy food? (street

vendors, bazaars, supermarkets etc. If they are shopping from supermarkets,
ask why they prefer this specific market. Are there any other alternatives?
What kind of factors determines the market selection? Products, prices, the
location of the store, promotions- in short, their views about 4Ps. Also, ask
their expectations regarding 4P’s)
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13) Are there any practices you use to reduce your food expense? (e.g. finding
low-price grocery stores, looking for promotions, home-made food, the time
and location of shopping, etc.)

14) Where do you buy your clothes? (for yourself and children)

15) How frequently do you buy clothes?

16) Where do you prefer to do shopping? (the location of shopping for clothing,
their experiences, and expectations from marketers)

17) Do you go to shopping malls?

18) Are there any brand-name clothing you would like to buy? (for yourself and
children)

19) How do sellers make your lives easier and harder? In which ways do you
trust or distrust the products and services you buy/use?

20) What are your expectations from sellers?

21) What are your expectations from government in terms of marketers?

22) Do you knit or stitch your clothes? In which cases you use these practices?
(socks, sweaters, pants, etc.)

23) Are there any practices you apply in order to reuse your out-worn clothes?

24) Do you share your clothes with your relatives or neighbors?

25) Do you use some of your products and appliances in different ways?

26) What are the things you want to buy for yourself and children?

27) Are there any cases in which you don’t buy or postpone your needs in order
to meet your children’s wants? Can you give an example?

28) Does your child contribute to family’s coping with financial constraints? (e.g.
not asking for expensive products, building morale, etc.)

29) What are the things you buy when you get extra money?

30) Are there anything you buy by saving money? What are these products?

31) What are the things you buy even if it exceeds your budget?

32) Do you get support from your family or relatives? (e.g. food from village,
clothes, etc.)

33) What is the affect of your family on improving your life? How they support?

34) Do your neighbors have any effect on coping with financial constraints? Do
you support each other in terms of financially or psychologically?

35) What is the role of your surrounding on making your life easier? How they

ease your life?

124



36) What kind of support do you get from government or aid organization?
(financial aid or some courses)

37) Are you happy with your current circumstances?

38) What are your objectives for the future? What are your dreams?

39) What does “perfect world” mean to you? What would you like to have?
(house, job, clothes, food, holiday, opportunities for children especially
education and job)

40) If you draw a prize from a lottery, what would you do with this money?
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1)

2)

3)

4)

5)

6)

7)

8)

9)

TUKETICi MULAKATLARI REHBERI

Kendinizden biraz bahseder misiniz? (yas, egitim durumu, cocuk sayisi,
cocuklarin yaslar1)

Su an elinize gegen toplam geliriniz ne kadar? (esiniz ve sizin elinize gegen
para)

Elinize gecen para nerelere gidiyor? Oncelikli harcamalariniz neler? (detay
O0grenmeye calis)

Nasil geginiyorsunuz? Maddi yetersizliklerle nasil basa ¢ikiyorsunuz?

Hangi harcamalarinizi kisithyorsunuz?

Neler yaparak harcamalarinizi kisithiyorsunuz? Elinize gecen parayi ne gibi
uygulamalarla/yontemlerle yetirmeye calisiyorsunuz? (6rnekler versinler,
detay 6grenmeye calis)

Elinizde yeterli para olmadiginda nelerden vazge¢mek zorunda kaliyorsunuz?
(what are trade-offs — food versus bills, cigarettes versus clothing, etc.)

Ek gelirleriniz neler? Bu ek gelirleri nereden elde ediyorsunuz ve ne gibi
ihtiyaglarinizda kullantyorsunuz? (nakit olarak, ya da mal yardimi seklinde ek
kaynak olabilir, hepsini sorustur)

Maddi zorluklarla basa ¢ikmada sizin bir kontroliiniiziin oldugunu diisiiniiyor
musunuz? Maddi zorluklar1 kontrol altina aldiginiz1 diisiiniiyor musunuz? Ne
gibi yontemlerle/uygulamalarla kontrolii sagliyorsunuz? (6rn: esyalar1 farkl

sekilde kullanmak, para biriktirme yontemi gelistirme)

10) Elektrik, su, telefon faturamizi azaltmak i¢in uyguladiginiz bir takim

yontemler var m1?

11) Kullandiginiz yakit1 azaltmak i¢in uyguladiginiz bir takim yontemler var mi?

12) Yiyecek aligverislerinizi nerelerden ve ne siklikta yapiyorsunuz? (burada,

nedenler ve nasillar1 da 6gren. Sokak saticilari, Pazar, marketler vb. (6rnegin
marketlerden Kkonusuyorsaniz, hangisinden alisveris yapiyorlar, neden o
marketten aligveris yapiyorlar, yakinda bagka alternatifler var mi, varsa
market se¢imini neler etkiliyor...burada, sunulan tiriinler, fiyatlar, magazanin

yeri-konumu, uyguladigi promosyonlar ile ilgili (kisaca 4P) diisiincelerini
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almaya calistyoruz. Bir de bu 4P konularindaki beklentilerini 6grenmeye
caligabilirsin.)

13) Yiyecek’e harcadiginiz parayr azaltmak i¢in uyguladiginiz bir takim
yontemler var m1? (ucuz marketleri bulmak, promosyonlar1 takip etmek, ev
yapimi olmasi, sebze kurutma, aligveris yeri ve zamani vs.)

14) Giyeceklerinizi (kendinizin ve gocugunuzun) nereden temin ediyorsunuz?

15) Ne siklikta giyecek aligverisine ¢gikiyorsunuz?

16) Alisveris i¢in nereleri tercih ediyorsunuz? (yiyecek aligverisi (10.soru) igin
yazdiklarim aynen bu soru icin de gecerli, benzer sekilde detayli olarak
giyecek aligverisi yaptiklari yerleri, deneyimlerini ve pazarlamacilardan
beklentilerini 6grenelim)

17) Aligveris merkezlerine gidiyor musunuz?

18) Almak istediginiz marka kiyafetler oluyor mu? (¢ocugunuz ve sizin)

19) Aligveris  yaptigimiz firma ve saticilar hayatinizi  hangi  ydnlerden
kolaylastirip, zorlastirtyorlar?  Satin  aldigimiz/kullandiginiz ~ iirtin -~ ve
hizmetlerin nesine gliveniyorsunuz, nesine giivenmiyorsunuz?

20) Saticilardan beklentileriniz neler?

21) Mal ve hizmet sunan ureticiler, saticilar, marketler vs (hepsine genel olarak
pazarlamacilar diyecegim) konusunda devletten beklentileriniz neler?

22) Kuyafetlerinizi diktiginiz ya da 6rdiigiiniiz oluyor mu? Hangi durumlarda?

23) Yipranmis kiyafetlerinizi tekrar giyilebilir duruma getirmek igin
uyguladiginiz yontemler var mi1? (6rn: yamalamak ya da sokiip baska bir sey
dikmek)

24) Komsularmizla ya da akrabalarinizla kiyafet paylasimi yapiyor musunuz?

25)Bir takim {rlinleri veya esyalarimizi farkli sekillerde degerlendiriyor
musunuz?

26) Kendinize ya da ¢ocuklarimiza 6zellikle almak istediginiz seyler neler?

27)Kendi ihtiyaglarinizi/isteklerinizi ¢ocugunuzun isteklerini karsilayabilmek
i¢in almadiginiz ya da ertelediginiz oluyor mu? Ornek verir misiniz?

28) Cocugunuzun ailenizin maddi zorluklarla basa ¢ikmasinda yardimi oluyor
mu?

29) Elinize her zamankinden fazla para gectiginde satin aldiginiz seyler neler

oluyor?
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30) Normalde biitgenizi astigimi diisiindiigiiniiz halde para biriktirip aldiginiz
seyler var m1? Neler?

31) Biitgenizi astigini bildiginiz halde/ baska ihtiyaglariniza harcayabilecekken
aldiginiz seyler nelerdir?

32) Ailenizden/akrabalarinizdan destek aliyor musunuz? (kdyden gonderilen
yiyecekler, kiyafet, vb.)

33) Ailenizin hayatimzi  kolaylastirmaktaki rolii nedir? Nasil hayatinizi
kolaylastirtyorlar?

34)Maddi yetersizliklerle bas etmenizde komsularimizin bir roli var mi?
Ekonomik veya psikolojik olarak birbirinize destek oluyor musunuz?

35) Sosyal ortam ve ¢evrenin hayatimizi kolaylastirmaktaki rolii nedir? Nasil
hayatiniz1 kolaylastiriyorlar?

36) Devletten ve/veya yardim kuruluslarindan ne gibi destekler aliyorsunuz?
(maddi yardim ve agilan bir takim kurslar olabilir)

37) Su an i¢inde yasadiginiz kosullardan memnun musunuz ve mutlu musunuz?

38) Gelecek icin ne gibi hedefleriniz var? Ne gibi hayaller kuruyorsunuz?

39) “Mikemmel bir Dinya” sizin icin ne ifade ediyor? Nelere sahip olmak
isterdiniz? (ev, is, giyecek, yiyecek, tatil, cocuklar i¢in olanaklar, 6zellikle
egitim ve i olanaklar)

40) Size piyangodan para ¢iksa bu parayla neler yaparsiniz?
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APPENDIX B

EFFECTIVE AND CREATIVE USES OF RESOURCES

Photo 1 (making a decorative flower by combining different materials)
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Photo 2 (making a decorative container from yogurt case)

Photo 3 (using the fabric as a tablecloth- The brown fabric of an old long-skirt is
used as a tablecloth. The other two are scarfs. )
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Photo 4 (using wool from old sweaters for kniting mats)

131



132



133



Photo 5 (getting second-hand cupboard and covering and decorating it)
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Photo 6 (painting audio system’s cabinet into white and using it in the kitchen)
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APPENDIX C

PHOTOS FROM THE FIELD
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APPENDIX D

PHOTOS FROM INFORMANTS’ HOUSES
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